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Message from the Vice Chancellor

In order to make the University of Delhi truly global and to commemorate 95
years of its existence, we introduce the Five Year Integrated Course in
Journalism through the Delhi School of Journalism.

World has become a 'Global Village', thanks to all pervasive Information and
Communication Technology (ICT). Media, the largest information
dissemination system, assumes an axial role in transforming the dynamics of
the socio -cultural, political, and economic aspects of human life. It also
sustains and strengthens the democratic and social Institutions. Indeed, the
quality of the 'Public Sphere' depends on the quality of Media - the watch
dog and the fourth pillar of ~ Democracy.

The University has created the School of Journalism to cater to the needs of
thousands of media enterprises across the world by providing them
well-trained journalists. The syllabus of the School of Journalism has been
drafte din tune with the guidelines of University Grants Commission (UGC) and
the model of United Nations Educational, Scientific and Cultural Organization
(UNESCO), by eminent journalists and faculty members of the University of
Delhi.

We urge everyone to join  us, in fostering a healthy, peaceful and engrossing

atmosphere at the School of Journalism.

Yogesh K. Tyagi
Vice -Chancellor,

University of Delhi



Core Courses
(CC)

CCO01

Introduction to Media and Communication

Scope

The course introduces the students to communication theories and models,
and use of different types of media.

Unit 1 6 Basics of Communication (12 Lectures)

1. Communication: Definition, Purpose, Elements, Principles, Processes

2. Types of Communication: Verbal and Néerbal; Formal and Informal; Mediated
and NonMediated

3. Forms of Communication: Intrapersonal, Interpersonal, Group, Public and Mass
Communication

4. Communication Models: Linear Aristotle, Shannon and Weaver, Berlo, Wilbur
Schramm, Harold and Lasswell; armhNLinearg Osgood and Schramm, Westley and
McLean, Interactive and Transactional Models

Unit 2 8 Understanding Media (12 Lectures)
1. Functions of Medi& Inform, Educate and Entertain
2. Types of Medig Folk, Print, Broadcast, Film, and New Medli& Brief 8etch
3. Alternative and Community Media@ Community Radio, Participatory Video and
Community Newspapers
4. Critical Media LiteracyDouglas Kellner

Unit 3 8 Mass Communication Theories and Models (12 Lectures)
1. Normative Theories of the Press
2. CommunicationModelsg Transmission, Ritual, Publicity and Reception Models
3. Media and the Public SpheeJurgen Habermas

Unit 4 - Mass Communication and Effects Paradigm (12 Lectures)



Direct Effects¢ Hypodermic Needle/ Magic Bullet Theory, Propaganda, and Mass
SocietyTheory.

Limited Effectsq Individual Difference, Cognitive Dissonance and Two Step Flow of
Communication- Personal Influence Theory,

Cultural Effects: Agenda Setting Theory, Spiral of Silence and Cultivation Analysis
Critique of the Effects Paradigm akthergence of Alternative ParadigméJses and
Gratification Theory

Unit 5 - Communication, Media and Society (12 Lectures)

1. Media in Everyday Lifeg News and Entertainment Media, Mobile Phone and
Applications, Social Media

2. Media and Communities (Real anuatial)

3. Role of Media in DemocracyMedia as the Watchdog and the Fourth Estate/Pillar of
Democracy

4. Communication and Media in the Internet Age: Changing Tren8peed, Volume,
Interactivity, Virtuality and Virality.

Outcome

Students will understand the elements and process es of communication and

thereby improving their own communication skills . This will help them to

exp lore myriad career options in communication and journalism

Suggested Readings

1.

Denis McQuail, (2010McQuail's Mass Communication Theory (Sixth Edition), New
Delhi. Sage Publishers

Howley. K. (2012) Understanding Community Media, SAGE Publications, Inc.
Fiske, John. (1982) Introduction to Communication Studies. New York. Routledge.
Kellner, D., & Share,. J2007). Critical media literacy, democracy, and the
reconstruction of education. In D. MacedoS.R. Steinberg (Eds.), Media literacy: A
reader (pp. 33). New York: Peter Lang Publishing.

Kevin Williams, (2003). Understanding Media Theory. Bloomsbargtehuc. pp.168
188

Keval J. Kumar. (1994), Mass Communication in India, New Delhi. JIACO.

Melvin L. DeFleur, Margaret H. DeFleur (2016) Mass Communication Theories:
Explaining Origins, Processes, and Effects. New York. Routledge.

Michael Ruffner and MichdeBurgoon (1981) Interpersonal Communication (New



York, Holt, Rinehart and Winston, 2%; 5972.

9. Stanley J. Baran and Dennis K. Davis, (2012). Introduction to Mass Communication

Theory (Fifth Edition). New Delhi. CENGAGE Learning.

10.Uma Narula, (2006) Handbk of Communication: Models, Perspectives and

Strategies, Atlantic Publications

11.Varghese, B. G. (2003) Breaking the Big Story: Great Moments in Indian Journalism.

Viking books.

12.Wilbur Schramm and Donald F. Roberts (eds.) (1971), The process and Effects of

Communication, University of lllinois Press.

CC 02
Basics of Reporting and Editing

Scope

The course will enable the students to understand various aspects of print

journalism, and organizational structure of print media enterprises.

Unit 1 8 Understanding News (12 Lectures)

1.
2.
3.

Ingredients of news

News: meaning, definition, nature

News as a process: from the event to the reader (how news is carried from event to
reader) Hard news vs. Soft news, basic components of a news story

Attribution, objectivity, embargo, verification, balance and fairness, brevity, dateline,
credit line, byline.

Unit 2 8 Understanding the structure and construction of news (12 Lectures)

1.

4
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2. Criteria for news worthings, principles of news selection
3.
4. Language and principles of writing: Basic differences between the print, electronic

Use of archives, sources of news, use of internet

and online journalism

Unit 3 d Covering news (12 Lectures)

1.
2.
3.

Role and responsibilities af Reporter
General assignment reporting/ working on a beat
Covering of beatscrime, courts, health, human rights, legislature, education, sports

reporting



Unit 4 8 Newsroom (10 Lectures)
1. Organizational setup of a newspaper, Editorial department
2. Introduction to editing: Functions, headlines, role of saditor, news editor, Editor

Unit 5 0 Role of Media in a Democracy (14 Lectures)
1. Responsibility to Society
Press and Democracy
Contemporary debates and issues relating to media
Ethics in journalism
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Covering the beats and writing reports/interviewing personalities. Exercises oRn copy
editing. Discussions on current affairs

Suggested Projects

Presentation on the genesis of Journalism

Presentation on the era of Yellow Journalism

Presentation of the bas terminology used in news organisations

t NBaSyidlridAazy 2F || ySga aiGa2NB ARSYydGAFTeAy3
Covering an event and presenting how it travels across different media forms
Presentation on the differences between print, broadcast and online journalism
Presentation on the current debates and issues related to the media
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Presentation on the relationship between media and democracy

Outcome
The course will enhance the reporting and editing skills of the students and

they will become proficient in news gathering techniques.

Suggested Readings
1. Baskette and Scissors, The Art of Editing, Allyn and Bacon Publication.
2. Chaturvedi, SN. Dynamics of Journalism and Art of Editing. Cybrer Tech Publications
3. Daniel, MacDougall, and Curtis. Principles of Editorial Writing. W.C. Brown Co.
Publishers.
4. Fedler, Fred and Bender, and R. John. Reporting For the Media. Oxford.
Hodgson. Modern Newspaper Practice: A Primer on the press. FocaPress.
6. Iltule, Bruce and Bderson, and Douglas. News Writing and Reporting for Today's
Media. McGraw Hill Publication.
7. Keeble, and Richard. The Newspaper's Handbook. RoutledgePublication.

o



8. McQuail, and Denis. Mass Communicating Theory. Sage Publication.
9. Mencher, and Melvin. NewseRorting and Writing. New Tear: Mc Graw, 2003.

CCO03

Media and Society

Scope

The course explores the impact of media in society, the patterns of media
representations, constructions and stereotypes, and media as a social institution.

Unit 1 & Introduction to Society and Media (12 Lectures)
1. Basic concepts
2. Relationship between media and society
3. Media in sociecultural context
Text
1. Media, Culture and Society: An Introduction, Chaptértroduction by Paul
Hodkunson, 2010, Sage Publications
2. Introduction to Sociology (ninth edition) Chapt@rPart TweAnthony Giddens by
Mitchell Duneier
3. Pandey, Vinita, 2016, Indian society and culture, Rawat Publications
4. Deshpande, Satish, 2004, Contemporary India: a sociological view, Penguin, chap
1 ¢ Squintng at society.

Unit 2 8 Media and Power (12 Lectures)
1. Communication and social order
2. Democracy and Internet
Text
1. Communications, power and social order by James Curran, chapter 2
2.bS% YSRAIF YR t26SNJ AYy WIFYSa /[ dNNFyQa
chapter 8 Young people, the internet and civic participatidred Talk

Unit 3 8 Media Content and Representation (12 Lectures)
1. What is representation?
2. Construction
3. Stereotypes
Text
1. Epic Contents: Television and Religious Identity in India-153% Chapte6 by
Purnima



Mankekar in Media Worlds: Anthropology on New Terrain, 2002

Media  Representation and the  Globallmagination: A
Framework, Chapterl by Orgad Shani, Cambridge, Polity, 2012

Slippery SubjectsGender, meaning, and the  Bollywood
audience eprintslse.ac.uk

Unit 4 6 Mapping the Field and Rethinking Audience (12 Lectures)

Text

1.

Selected chapters from Will Broker, Jeremyn Deborah, 2003, Audience Studies
Reader, Routledge.

Simon Cottle (ed), 2000, Ethnic Minorities and the Media, Introduetidedia
Research and Ethnic Minorities: Mapping the field, Open University Press

Sonia Livingstone, 2008, Relationships between Media and Audiences: prospects
for audience reception studies, LSE Research online
(http:/ /eprints.Ise.ac.uk/1005/

Unit 5 8 Media Analysis Paper (12 Lectures)
Students will produce a 2000 word paper analyzing the media

representation through any soap, film, news coverage on a particular

issue of their choice. This would be combined with their exposure to

some interactions with functionaries in the media who would acquaint

them with challenges of negotiating between the needs of news

making and presenting social issues or events.

Outcome

The course will impart a sociological understanding of media representations

to the students, which may help them to balance the news process and the

information needs of the public.

Suggested Readings

1.

Benshoff, Harry M. America on Film: Representing Race, Class, Gender and
Sexuality at the movies. Wil&lackwell, 2009.

Berger and Asa Arthur. Media and Society: A Critical Perspective. Rowman &
Littlefield, 2012.

Daramola.l. Mass Media and society,Writing for the Media Society. Lagos:
Rothan Press, 2005, 2003.


http://eprints.lse.ac.uk/1005/

CcCco04

Dines, Gail, and Jean Humeen@er Race,and class in Medra critical Reader.

4th ed. New Delhi

Edward Said. Covering Islam: How the Media and the Experts Determine How
We See the Rest of the World. New York: Vintage, 1997.

Gorman, Lyn, and McLean David. Media and Society intd2ifls# century:A
Historical. London: Sage, 2005.

Marshall, McLuhan. Roads and Paper Routes in Understanding Media:
Extensions of "Man ". New York: McGr&iidl Book Co., 1964.

McQuail, D. McQuail's Mass Communication Theory. 5th Ed. London: Sage,
2005.

Roger Silverstone. The Sociology of Mediation and communication in Craig
Calhoun Chris. Edited by Rojek and Bryan S Turner. London: Sage, 2005.

ICT and New Media

Scope

The course intends toimprove st udent sd knowl edge and skil

and Media Technology  dincluding both hardware and software.

Unit 1 8 ICT: Basic Concepts (12 Lectures)

1.

S e

Hardware and Software Components of Computer Systed®Brief Sketch
Different File Formats and Media Codecs

Computer Networks; Internet, Intranetand www

Telecommunicationg 3G and 4G

Digitization and Media Convergence

Social Construction of Technology

Unit 2 8 New and Social Media (12 Lectures)

1.
2.

2 e

New Media: Definition and Features (Lev Manovich); User and the Screen

Social Media Platforms Facebo&, Twitter, YouTube, Instagram, WhatsApp,

2 2NRt NBaazx {20AFft . 221YIFINJAy3as {1eLS Iy
Identity, Fandom and Narratives in New/Social Media

Economy of New Media

Internet as a Convergent Media Platform

Social Media and the Post Modern Publph&e



Unit 3 8 Applications of ICT and New Media (12 Lectures)

1. Community Informatics Cyber Mohalla and Akshaya Projects
Virtual Realityg 2D/3D Modeling and Simulation; Videogames
E-Governance; Digital India Initiative
Cyber Space Activism
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New Media asan Economic Arena: Digital MarketingClemmerce and-8anking
6. ICT and Social InclusiqrGender, Human Rights and Subaltern Issues
Unit 4 0 ICT and New Media: Ethical Concerns (12 Lectures)
1. Globalization & Emerging Cyber cultures, Netiquette
2. Information Rights and Intellectual Property RightsCopyright and Copy Letft,
Plagiarism, Open Source Approach and Creative Commons
3. Facets of Cybercrime
Electronic Documents and Digital Signature
5. Internet Governance and Regulatory Frameworks

Unit 5 0 ICT Literacy a nd Skills o (Practical Based - 12 Lectures)
1. Microsoft Word
Creating and Formatting Documents (2 Lectures)
Create New Blank Documents, Open A Word/PDF file In Word for Editing,
Saving documents, Font Formatting (Font, Size, Color, Style), Paragraph
Formatting (Alignment, Paragraph Spacing, Line Spacing), Multicolumn
text (as in Newspapers and magazines), Format Painter, Word Art
Use of Commands (2 Lectures)
Find and Replace commands, Create Bookmarks, Insert Hyperlinks, Go
To command, Modify Page Setup, | nsert Headers and Footers, Insert
Watermarks, Record and Run Macros, Assign Shortcut Keys to Macros
Autocorrect and autocomplete features, Insert Built -In Fields, Insert
Special Characters (like E, E, 1), Page Br
Tables and Lists (1 Lecture)
Create Tables, Convert Text to Tables, Convert Tables to Text, Table Title,
Sort Table Data, Apply formulae in A Table, Merge/Split Cells
Create a numbered and bulleted list, Create Custom Bullets, Increase
and Decrease List Levels, Modify Numberi  ng.
Insert Shapes/images (1 Lecture)
Insert Simple Shapes, Modify Shape Properties (Color, Size, Line, Fill)



Insert Images, Apply Artistic Effects, Apply Picture Effects, Modify Image
Properties (Color, Size, Shape), Wrap Text around Shapes/Images

Create a nd Manage Indexes/Table of Contents (1 Lecture)

Create Indexes, Update Indexes, Mark Index Entries Create and format
Table of Contents

Create and format Table of Figures

Mail Merge Operations (1 Lecture)
Perform Mail Merge, Manage Recipient Lists, and cu stomize mail merge

2. Microsoft Power Point

Create Presentations and Slideshows (2 Lectures)
Create Blank Presentations, Create Presentations Use Templates, Apply a

Slide Master, Slide Layouts, Add Background Images, Insert Headers and
Footers, Insert Cha rts, Modify Chart Type

Create Custom Slideshows, Configure Slideshow Options, Rehearse
Timing, Modify Slide Order

Insert and Format Media (1 Lecture)

Adjust Media Window Size, Set Start/Stop Times, Link to External Media
Apply Transitions and Animations( 1 Lecture)

Apply Transitions between Slides, Apply Animations to Shapes and Text,
Set Timing for Transitions and Animations, Use the Animation Pane.

Outcome
Through this course , students will become capable of  creatively using various

ICT devices and digital platforms.

Suggested Readings

1. Castells. The Network Society: A cross -cultural perspective. Edward
Elgar, 2004.

2. Dovey, Lister, Giddings Grant, and Kelly. New Media and
Technologies. 2003.

3. Eugenia, Siapera. Understanding New Media. Sage, 2011.
Gane, Nicholas, and David Beer. New Media: The Key Concept.
Berg, 2008.



10.
11.
12.
13.

14.
15.

16.

CCO05

Goldsmith, Jack, and Tim Wu. Who controls Internet? Illusions of
Borderless World. US: Oxford University Press, 2006.

Jenkins, Henry. Convergence Culture: Where Old and New Media
Collide. New York: NYU Press, 2006.

Khan, R, and D Kellner. "New Media and Internet Activism: From the
Battle of Seattle to Blogging "New Media & Society. Vols. vol.6, No.1.
2004.

Lambert, Joan, and Curtis Frye. Microsoft Office 2016 Step by Step.
Microsoft Press, 2016.

Lievrouw, and Livigstone. Hand Book of New Media. Sage, n.d.
Manovich, Lev. What is new Media? In the Language of New
Media. Cambridge: MIT Press, 2001.

Martin, Lister. New Media - A Critical Introduction. Routl edge, 2009.
Miller, Vincent. Understanding Digital Culture. Sage, 2011.

Narayan, Sunetra Sen,and Shalini Narayanan. India Connected:
Mapping Impact of New Media. New Delhi: Sage, 2016.

Pavik, John V. New Media. Columbia University Press, 2001.
Sinha.Pradeepk, and Priti Sinha. Computer Fundamentals. 6th Ed.
BPB Publication, 2011.

Van Dijk, J.A.G.M. " The network Society: Social Aspects of New
Media. Sage, 2005.

Introduction to Broadcast Media

Scope

The course will introduce the basics of broadcast media 0 Radio and

Television, and broadcast news production techniques.

Unit 1 0 Basics of Sound (12 Lectures)

1.

2
3.
4

Concepts of soundcape, sound culture

Types of sound

Sound Desigits Meaning with examples from different forms
Introduction to microphones



5. Characteristics of Radio as a medium
6. Acoustics

Unit 2 8 Basics of Visual (12 Lectures)

1. What is an image, electronic image, television image
Digital image, Edited Image - politics of an image
Changing ecology of images
Characteristics of Television as a medium

ok~ WD

Visual Culture

Unit 3 8 Radio (12 Lectures)
1. Elements of a Radio Story
2. Elements of a Radio programming
3. Working in a Radio studio
4. Introduction to Recording and Editing Sound.

Unit 4 0 Television (12 Lectures)
1. Basics of a CamerdlLens & accessories)
Electronic News Gathering (ENG) & Electronic field Production (EFP)
Visual Grammag Camera Movement, Types of Shots, Focus, etc.
Elements of a Television News Story
Basics of Editing for T\Basic Softvares and Tedafiques (for editing a news
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capsule)

Unit 5 8 Broadcast Media: Critical Issues and Debates (12 Lectures)
1. Public Service BroadcasteralR and DD News
2. Changing Character of Television News24 Hours news format, News
Production cycle, etc.
3. News:Performance and Construction.

Outcome

Students will acquire hands -on training in Radio and Television News
Production, which may enable them to pursue internship s with Television
Channels .

Suggested Readings



CC 06

Chatterjee, P.C., Broadcasting in India, NImthi, Sage 1987 (Page nos-78)

Fleming, Carrol, The Radio Handbook, by, Rout ledge (London & New York 2002)
(Pgenos: 47105)

Glen, A. Creeber, Toby Miller and John Tulloch, The Television Genre Book
(London: British Film Institute, 2009)

Herbert EZettl, Television Production Handbook. (Pgenos8@085135)

Mc Leash G., Robert, Radio Production (US: Taylor & Francis)

Pavarala, Vinod & Kanchan K Malik, FACILITATING COMMUNITY RADIO IN INDIA:
Profiles of NGOs and their Community Radio InitiativeseO#oices (New Delhi:
Sage, 2007)

Robert ¢ Allen and Annette Hill (E2004), The Television Reader, Routledge

Robert B Musburger and Gorham Kindem, Introduction to media Production,
(Elsevier: Focal PressP§233, 17R12

Ted D. White and FraniBarnas, Broadcast News, Writing Reporting &
Producing, (Elsevier, Focal Press, 2022} ,245257, 27286.

Print Journalism and Production

Scope

Students will acquire advanced print media skills like, editing, design, layout

and production.

Unit 1 8 Print Journalism: An Overview (10 Lectures)

1.

Introduction to Newspapers (major international, national and regional)

2. Kinds of print publicationgabloid, broadsheet;

Unit 2 & Newspaper content (14 Lectures)

1.

Headlines; importance, functions of headlines, typography and style, language,
types of headline, style sheet

Features: writing style, different types of features; article, special articles, articl
versus features

Editorial: Significance, types of editorials, edit page;edp opinion column,



writing editorials, caricatures and cartoons
4. Selection and positioning of news pictures
5. Weekend pullouts, Supplements, Backgrounders

Unit 3 0 Specialized Reporting (10 Lectures)
1. Parliamentary

Development

International Affairs

Science and Technology

Elections

o gk~ w D

Agriculture

Unit 4¢ Trends in Print journalism (14 Lectures)
1. Citizen Journalism
2. Technology and Magazine boom, Magazine types: news, special interest,
general, lifestyle; Magazine Formats and unique features that have developed.
3. Editorial policy and ethical debates in print journalism. (Advertorial trend), paid
news, agenda setting, pressures in the newsroom, trial by media, gatekeepers.

Unit 5 8 Produ ction of Newspaper (12 Lectures)
1. Principles of Layout and Design: Layout and format, Typography

2. Copy preparation, Design process (size, anatomy, grid, design)
3. Handling text matter (headlines, pictures, advertisements)
4. Page makeaip (Front page, Editorigdage and Supplements)
5. Production of a newspaper
Outcome

St u d e skillsw @riting news and feature  stories, OP-ED articles and editorials
will be fine -tuned .

Suggested Readings
1. Allan, Stuart. Journalism: Critical Issues. Open University piess Dehi
2. George, T.J.S. Editing: A Handbook for Journalist. New Delhi: IMC, 1989.
3. Goodwin, Eugene H. Groping For Ethics in Journalism. Lowa State Press, New
Delhi.
4. Heinemann, Hodgson. F.W. Modern Newspaper Practioadon, 1984.



CC 07

Kamath, M.V. Professional Joahism. Vikas Publication, New Delhi

Nanda, Vartika. Tinka Tinka Dasna. Delhi, 2016.

Sarkar, N.N. Principles of Art and Production. Oxford University Press, New
Delhi.

Shrivastava, K.M. News Reporting and Editing. New Delhi: Sterling Publisher,
1991.

Media Laws and Ethics

Scope

The course will introduce media laws and ethical frameworks for media

practitioners in the Indian and the global contexts.

Unit 1 0 Laws regulating the Media (12 Lectures)

1.

Laws - Bills and Acts, Ordinance, Regulations, St atute, Code, Norms,
Conventions

Freedom of the press and the Constitution  -need for a free press in a
democracy

Article 19(1) (a) of the Indian Constitution  -Freedom of speech and
expression and its reasonable restrictions Article 19(1)2

Unit 2 6 Medi a laws pertaining to the State, Citizens, Judiciary, Legislature and

Parliament (14 Lectures)

1.

The State: Seditiemcitement to violence (section 121 IPC) IPC 121 read with
511 Inflammatory writing IPC (353)

Citizens: Defamation IPC (499) 500) civil andinal defamatiorlibel, slander
Legislature: Parliamentary privileges / Articles 105 (Parliament) Article 194 (State
Legislation)

Judiciary: Contempt of Court, Covering and reporting court proceedings (Article
361A)

Unit 3 8 Acts and Laws: India (12 Lect ures)

1.

Press Registration of Books Act. 1867/1955 role of RNI

2. Copyright Act 1957
3. Official Secrets Act 1923



4. Code of conduct for journalists
5. lIssues of privacy and Right to Information Act 2005

Unit 4 8 Regulation and Regulatory Bodies (10 Lectures)
1. Regulation, Self -Regulation and Deregulation
2. Regulatory Bodies & PCI, TRAI, CBFC, NBSA, BCCC, ASCI, ICANN
Unit 5 8 Cyber Media and New Media Laws (12 Lectures)
1. Cyber Crime regulated by Cyber Laws or Internet Laws
2. The Computer as a Target: Hackivgus/Worm attacks, DOS attack etc.
3. The computer as a weapon: Cyber Terrorism, IPR violations, Credit card frauds,
EFT frauds, Pornography etc.

Assignment / Project
Students dvisit to the Parliament (Session Total Credits 6)

Outcome

A thorough unders tanding of media laws and ethical issues will convince the
budding journalists to engage in their career assignments without
compromising the professional and ethical standards

Suggested Readings
1. Barua, Vidisha, Press& Media Law Manual, Universal ublisRing Co. Pvt. Ltd.

New Delhi, 2004.

lyer Vekat, Mass Media Laws and Regulations in India, AMIC, 2000.

Kamath, Nandan (Ed.), Law Relating to COMPUTERS, InternetGomrierce

Pathak, Juhi P, Introduction to Media Laws and Ethics, Shipra Public&das

Ravindranath, P.K, Press Laws and Ethics of Journalism, Author Press, New Delhi,

2004.

6. Saxena, Ambrish, Freedom of Press and Rigtntinformation in India, Kanishka
Publication, New Delhi, 2004.

7. Singh, Yatindra, Cyber Laws, Universal Law Puldis?d94.

8. Thakurta, Paranjoy Guha, Media Ethics, Oxford University Press, 2009.

9. Venkateshwaran .K.S, Mass Media Laws and Regulations in India, Bahri Sons
(India Research Press, 2000.

10. Constitution of India (Article 19 (1) and 19 (2) 105, 194) The Law [gtjon
Universal.

11. Guide to CYBER LAWS & THE IT Act, with Rules, Regulations, Notifications and

a s wDn



Case Law, Universal Law Books, 2016.
12. Relevant Sections of IPC from Criminal Law Manual, Universal.

CC 08

Photography

Scope

The course will introduce the studentst o the fundamentals of photography,
camera operations, lighting techniques and visual grammar.

Unit 1 8 Photography History (12 Lectures)
1. Brief History of Photography
2. How Camera works? Camera Obscura
3. The role & importance of photography

Unit 2 8 Camera (12 Lectures)
1. Camera, Elements, Camera formats & Accessories
2. Camera Design & Lenses
3. Principles & various types of Photography

Unit 3 8 Lighting and Composition (12 Lectures)
1. Principles of Lighting, Sources and devices of light

2. Principles of Photographicomposition
3. Exposure and Measurement of light

Unit 4 8 Approach to printing of Photography (12 Lectures)
1. Printing of Digital Photographs

2. Converting develop photograph into digital photograph
3. Photo magic and appreciations

Unit 5 d Photo Journalism (12 Lectures)
1. Ethics and Photography

Practical - Project/ Photo Album & Students may be taken outdoors for a
Photo shoot. (Total Credits 0 6)

Outcome



This course will open an avenue for the students to explore career options
and individual ventures in P hotojournalis m, which is a specialized and
developing area inthe media landscape
Suggested Readings
1. Folts, M James A. Lovell, RonaldHandbook of Photography learning., Fred
C. Zwahlen, Jr. Delmal Thomsan, 2005.
2. Frost, Lee, Photography, Hodder tdéae, 2007.
3. Langford, Michael, Fox, Anna, Smith, Richard, Sawden, Langford's Basic
Photography: The Guide for serious Photographers, Focal Press, 2010.
4. Sharma,O.P, Practical Photography, Hind Pocket Books,2003.
5. Sirkar, N.N, Art and Print Production, Oxifdgniversity Press, 2008.

CC 09
Integrated Marketing Communication

Scope
The course will introduce the students to the basics of Advertising, Public
Relations, Marketing and Corporate Communications.

Unit 1 8 An Introduction to IMC (12 Lectures)
1. Defining marketing communication in the context of corporate organizations

2. Evolution of IMQ; factors contributing to its growing importance
3. £ NA2dza adl {SK2f RSNAR 2F La/yY S5STAYyAy3d A

Unit 2 8 Promotional Tools: Promotional Mix (12  Lectures)
Personal Selling

Advertising

Public Relations

Direct and Database marketing

Sales Promotion

o gk~ wN

Online marketing

Unit 3 8 Advertising Theories and Effects (12 Lectures)
1. Advertising Theories and Modeld L5! = 5! Da!w FyR al &af 29
Model
2. Advertising and development, Functions of advertising, positive and negative
aspects of advertising.



3. Ethical & Regulatory Aspects of Advertisinpex Bodies in AdvertisingAAAl,
ASCI and their codes.

Unit 4 8 Marketing Communication (12 Lectures)
1. Situation analysis, Market Research and formulating objectives
2. Media planning, budgeting, Scheduling, Media buying and selling for a campaign

Unit 5 8 IMC Campaign (12 Lectures)
1. Developing IMC campaign

2. Methods of measuring effectiveness of campaigre testing and post testing
3. Interface of media and clients with ad agencies, functions and types of ad
agencies

Students can be taken for a visit to Advertising companies and PR companies
for students to see the actual working E.g. Ogilvy & Mather Ltd, DDB Mudra
Group, JWT, Lowe Lintas & Partners.

Project/ Practical - develop an IMC Campaign based on their learning after
the visit. (Total Credits 9 6)

Outcome

Sudent swillget essential Advertising and Public Relations skills, which will help
them to devise mar keting mix and promotional strategies independently and
pursue internship s.

Suggested Readings

1. Aaker, David, A, and Mayers. Advertising Management. New Delhi: Prentice Hall,
2007.

2. Batra, Myers, and Aaker. Advertising Management. New Delhi: PreHiatke
1996.

3. Jefkins, Frank. Advertising. New Delhi: Tata Mcgraw Hill, 2007.

4. Jethwaney, J., and Shruti, Jain. Advertising management. New Delhi: Oxford
University press, 2006.

5. Kenneth, Clow, E. Integrated Advertising, Promotion and Marketing. London:
Pearso Education Limited, 2016.
Kotler, Philip. Marketing Management. Pearson Prentice Hall, 2002.
Semenik, Allen. Advertising and Integrated Brand Promotion. New Delhi: Vikas



Publication House, 2008.
8. Valladaras, June. The Craft of Copywriting. New Delhi: VAkbEcation House,
2008.

CC10
Media and Cultural Studies

Scope
The course will introduce the students to the different cultural and ideological
contexts in which media operate.

Unit 1 0 The Politics of Culture (10 Lectures)
1. UnderstandingCulture
2. Mass Culture, Popular Culture and Folk Culture
3. Media and Culture

Unit 2 8 Culture and Power (12 Lectures)
1. Ideology and Hegemony
2. Frankfurt School, Media as Culture Industries
3. Political Economy

Unit 3 8 Representation (12 Lectures)
1. Image Analysig Media as texts, Signs and codes in Media
Barthes Codes
Narrative
Genre Theory
Media intertextuality, Social construction of reality

S e

Representation of class, caste, gender issues in media

Unit 4 6 Theories of Media Effects and Audiences (14 Lectures)
1. Uses and Gratification Approach, Cultivation Effects
2. Encoding and Decoding, Reception studies



3.
4.
5.

Active audiences
Gendered reception
Subcultures, Music and the popular, Fandom

Unit 5 8 Media and Technologies (12 Lectures)

1.

2.
3.
4

Folk Media as a form of Mass Cuéur

Live Performances and Audiences

Media technologies, Technological determinism
New Media and Cultural Forms

Suggested Projects

1.

Outcome

Present an analysis of the feedback on YouTube or any other websites on
popular videos and discuss the audience activity

Doa¥ltf RA&AOdAAAZ2Y GAGK | ayYlFff 3INPdzLI
magazines /soap operas/advertisements targeting women and analyse it in class
Present a brief description of fan activities for various sports and film stars on

the net/print, narrate andanalyse the content in class

The course will generate a thorough understanding of the cultural contexts,

which may enable the students to critically analyze the ideological patterns

of the production, distribution and consumption of media narratives.

Suggested Readings

1.

N o gk

Adorno, Theodre, and Max Horkheimer. The Culture Industry: Enlightenment
as Mass Deception. 1944.

Althusser, Louis. On the Reproduction of Capitalism: Ideology and ldeological
State Apparatus. Verso, 2014.

Baran, and Davis. Mass Communication Theory: Foundations,efem@amd
Future, Wadsworth. Barthes. Mythologies.

Fiske, John. Introduction to Communication Studies. Routledge, 1982.

Gramsci, Antonio. Prison Note Books. Columbia University Press, 2010.
McQuail, Dennis. Mass Communication Theory. London: Sage, 2000.

Rayrer, Philip, and Wall Peter. As Media Studies: An Essential Introduction.
Edited by Kurger and Stephen. Routledge.

Storey, John. Cultural Theory and Popular Culture: An  Introduction. London



Pearson Longman, 2009.
9. William, Kevin. Understanding Media TingoOxford University Press, 2003.

CC11
Radio Journalism and Production

Scope
The course will introduce the studentsto  the core features of radio as a mass
medium, radio production and broadcast techniques and audience analysis.

Unit 1 8 Introductio n to Radio Broadcasting (12 Lectures)

1. Radio as a Mediumm Characteristics

2. Radio Formats Radio News Bulletins, Radio Magazine, Talk Show, Interview,
Discussion, Commentary, Radio FeatuddgcuDrama, Radio Drama, Outdoor
Broadcasting, Radio Jingles, d@Mibne In.

3. Radio Clock Public, Private, Community Radio Station
Radio TransmissionSW, AM and FM

5. Types of Radio BroadcastingHAM Radio; Satellite Radio; Digital Audio
Broadcasting; and Online Radio

6. Criteria for good Sound Clarity, Intelligibilityand Fidelity

Unit 2 8 Radio Journalism (12 Lectures)
1. Radio as News Mediunfeatures
2. Reporting for Radigq News gathering Techniques and Tools, Using Sound Bites
(Vox Populi)
3. Scripting for Radio News
News Presentation; Broadcasting Voiderosody and Prainciation.

Unit 3 8 Pre Production (12 Lectures)
1. Ideation and Research
2. Writing for Radia; Characteristics and Principles
3. Scripting for Different Radio Formats For Example: Radio Features (Using
Narrations/commentary), Radio Drama; and Writing Audiaes
4. Planningg Time and Resource Budgeting; Hiring Key Personnel (Creative and
Technical)



5.

Roles and Responsibilities of Key Personnel in Radio Production

Unit 4 6 Production (12 Lectures)

1.
2.

Recording ProgramsCreative Use of Sound and Voice

Working of aRadio Studio and Production Control Ro@mnStudio Layout;
Acoustics; Input and Output ChagnMicrophones, Cables and Speakers; Studio
Console for Recording and Mixing, Talk Back System

Unit 5 0 Post Production (12 Lectures)

1.

o~ wnN

Outcome

Sound Editing; Principles ofSound Editing, Audio Editing Softwares

Use of Archived Sounds, Music and Sound Effects (sfx)

Marketing Radio Programs

Audience Feedback and Analysis

Archiving, Podcasting, Monetization of Radio Programs (CDs & DVDs), Sharing
Via Social Media (Sound Cloud)

After this course, students will become capable of producing various radio

programs individually .

Suggested Readings

1.
2.

Ambrish, Saxena. Radio in New Avateyl to FM. Delhi: Kanishka, 2008.

Aspinall, R. Radio Production. Paris: UNESCO, 1971.

Das, Biswajit, B Bel, B Das, J Brower, Vibhodh parthasarthi, and G poitevin.
Mediating Modernity:Colonial Discourse and Radio Broadcasting in India,ll
Communication Processes vol I: Media and Mediation. (Ed). Sage, 2005.
Flemminf, C. The Radio Handbook. Lond®autledge, 2002.

Keith, M. Radio Production. London: Focal Press, Art & Science.

McLeish. Radio Production. Focal Press, 2015.

McLeish, R. Techniques of Radio Production. London: Focal Press, 1988.
Nisbett. Using Microphones. London: Focal Press, 1994.

Reese, D.E., and L.S. Gross. Radio Production Work. London: Focal Press, 1977.
Siegel, E.H. Creative Radio Production. London: Focal Press, 1992.

. Vinod, Pavarala, and K Malik. Facilitng Community Radio in India:Profiles of

NGOs and their Community Radiotimtives other voices. New Delhi: Sage,
2007.
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Basic Mathematical Statistics

Scope

The course will introduce the students to basic mathematical and statistical

tools for data collection and analysis.

Unit 1 8 Collection and Presentation of Data

1.
2.
3.

Meaning and Scope of Statistics

Collection of Statistical Data: Census and Sample survey.

Types of Data: Primary and Secondary, Cemgion and Time Series, Univariate
and Bivariate.

Graphical Presentationof Data: Pie charts and Bar graphs Frequency
distribution, Histogram and Ogive. Bivariate frequency distribution

Unit 2 d Descriptive Summary Measures of Univariate Data

1.
2.

Measures of Central Tendency: Mean Median and Mode.

Measures of Dispersion: Range, Quartile Deviation, Mean Deviation, Standard
Deviation, Coefficient of variation, Deciles and Percentiles.

Coefficients of Skewness and Kurtosis.

Statistical Moments: Central and Noentral.

Unit 3 8 Descriptive Analysis of Bivariate Data

1.

Methods and measures of studying relationship between twoaldes: Scatter
Diagrams, Simple correlation coefficient, Rank correlation coefficient, Linear
Regression, Coefficient of determination.

Estimation of simple and exponential trends for Time Series.

Unit 4 0 Elements of Probability Theory

1.
2.

Randomexperiments, Sample Space and events.

Different Approaches to Probability: Classical, Frequency interpretation and
Axiomatic approach,

Deduction of simple properties from axioms. Counting techniques and their use
in Probability.

Conditional Probability: RSLISY RSy O0S 2F 9@Syidazx
applications.



Projects and Assignments

1. Forming a frequency distribution (discrete as well as continuous) for a given raw
data.

2. Graphical presentation of data with proper labelingPie charts, bar graphs,
histogram and ogive.

3. Obtaining measures of central tendenay:mean, median, mode, quartiles,
deciles and percentiles for data in the raw form or as a frequency distribution.

4. Obtaining measures of dispersiagnstandard deviation, coefficient of variatipn
¢ for data in the raw form or as a frequency distribution.
Calculating coefficient of skewness and kurtosis.
Calculating correlation as well as rank correlation coefficient.

7. Drawing scatter diagram.

Note
1. Laboratory Work / Practical and Projects hightinty applications to various
Social sciences and advice of the teacher will be a significant part of the course.
2. Every student has to do a project related to actual data and learn how to use
available software.

Outcome
Students will acquire essential skils for quantitative dat a collection and
analysis.

Suggested Readings

1. Freund John. Modern Elementary Statistics. Eleventh Edition, Prentice Hall,
2004.

2. Johnson., R.A., Bhattacharyya G. K., Statigtgsciples and Methods, Il Edition
John Wiley & Sonsnc. 2001

3. Mann, P. S., Introductory Statistics, IV Edition, John Wiley & Sons, Inc.2001
Newbold Paul. Statistics for Business and Economics. Prentice Hall, Third
Editionl

5. 5. Wild C.J., George Seber A.F., Chance Encounters, A First Course in Data

Analysisand Inference John Wiley & Sons, Inc. 2000.
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Development Communication

Scope

The course will introduce the students to the concepts of development,
development communication and strategies ,and ICT for Development.

Unit 1 8 Development: Concept, C oncerns, Paradigms (12 Lectures)
1. Concept of development

Models of development

Basic needs model

Nehruvian model

Gandhian model

Panchayati raj

N o gk~ b

Developing countries versus developed countries

Unit 2 8 Development communications: Approaches (12 Lectures)
1. Paradigms of development: Dominant, dependency & alternative paradigm
2. Development communication approachesq diffusion of innovation, empathy,
magic multiplier
3. Alternative Development communication approaches:
Sustainable Development
Participatory Developent
Inclusive Development
Gender and development
4. Development Support Communication (D&Qefinition, genesis, areg Woods
Triangle

Unit 3 8 Role of Media in Development (10 Lectures)

1. Mass Media as a tool for development

2. 'Critical Appraisal of Developme Communication Programs and Government
Schemes in India: Traditional Media, Print, Radio, TV and ViGase Studies':
SITE, Krishi Darshan, Kheda, Jhabua, MNREGA,

3. Role of development agencies and NGOs in development communication

4. Cyber media and devghment: egovernance, ehaupal, national knowledge
network, ICT for development

5. Narrowcasting



Unit 4 d Practicing Development Communication (10 Lectures)
1. Strategies for designing messages for print
2. Community radio and development
3. Television programs faural India
4. Participatory Video

Unit 5 8 Rural Journalism (8 Lectures)
1. Information needs in rural areas

2. Use of traditional media for development in rural areas : Rural newspapers

3./ NRGAOFT FLILINFAALFE 2F YFAYAOGNBIlF YessYSRAL Q

4. Specific features of tribal society;

5. / NAGAOFE FLIINYAalLE 2F YFIAYAGNBlIY YSRAL
ISsues.

Practical (8 Lectures 0 6 Credits)
Project on any development issue;

2. Reporting on the development communication strategy of any NGO
3. Designing effective communication material for development;
4. Preparing a multmedia campaign on a social issue.

Outcome

Development communication will en able the students in understanding
development  policies, and assess ing the risks and opportunities to bring
about positive social change through sustainable development.

Suggested Readings
1. Belmont, C.A. Technology Communication Behaviour. New Delhi:

Wordsworth, 2001.
Dharmarajan, Shivani. NGOs as Prime Movers. 2007new. Delhi
Melkote, Srinivas R., and Steeves H Leslie. Communication for Development in
the Third World. Sage, 2001.

4. Murthy, D V R. Development Journalism, What Next? New Delhi: Kanishka
Publication, 2007.

5. Pramanik, and Ghosh. Panchayat System in India. New Didinishka
Publication, 2007.

6. Quebral, Nora C. What Do We Mean By Development, in International



10.

11.

12.
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Development Review. Feb, 1973.

Rogers Everett M., Communication and Developméhitical Perpective. New
Delhi: Sage, 2000.

Sen, Amartya., and Alferd A Knopf.vB®pment as freedom. New York, 1999.
Thussu, and Daya. Media on the move: Global flow and contra flow. London:
Routledge, 2006.

UNDP. Human Development Report (published every year). New Delhi: Oxford
University Press, 2007.

Upadhyay. Mass Media and Déwpment issues. Varanasi: Bharti Prakashan,
2007.

Wilbur, Schramm. Mass Media and National Developrtieat role of
information in developing countries, UNESCO. Stanford: University Press, 1964.

Research Methodology |

Scope

The course will introduce the students to the basic concepts in research in

social sciences and research methods.

Unit 1 & Introduction to Research: Definition and Steps (14 Lectures)

WD

Definition, Role and Purpose of Scientific Research

Academic and Private Research (e.g. ontioks, opinion polls

Steps in Research (Research Question, Hypothesis, Review of Literature)
The place of theory in Researtieoretical framework

Unit 2 8 Elements of Research (12 Lectures)

1.

2.
3.
4

Concepts and Constructs

Independent and Dependent Variables

TheNature of Measurement, Levels of Measurement,

Measurement Scales, Specialized Rating Scales, Reliability and Validity

Unit 3 d Approaches, Techniques and Framework for a Research Approach
(12 Lectures)

1.
2.
3.

Choosing a Research Design
Qualitative andQuantitative Research Approache&durvey,
Content Analysis, Observational methods, Focus Groups, Intensive Interviews



4.

Designing and using a Questionnaire

Unit 4 6 Sampling and Data Analysis (14 Lectures)

H wnN

Population and Sample, Need for Sampling,

SamplingProcedures, Sample Size, Sampling Error

Data collection: Primary and Secondary data

Data Analysis Techniques, Coding and Tabulation, Interpretation, -Non
Statistical Methods, Working with Archives; Interietsed Research.

Unit 5 8 Project Report Writing (8 Lectures)

1.
2.

Projects

1.

Outcome

The content of a Research proposal
Writing the Research RepartCitations, Bibliography

Studentsneed to conduct an applied research and make the presentation of the
findings in the form of a research paper.

The course wil | make the students capable of designing and conducting

minor research projects

Suggested Readings

1.
2.
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Berger, Arthur Asa. Media Research Techniques. Sage Publication, 1998.
Bertrand, Ina, and Peter Hughes. Media Research Methods: Audiences,
institutions, Texts. New York: Palgrave, 2005.

Croteau, David, and Hoynes William. Media/Society: Industries, images and
Audiences. Forge Press Amazon, 2002.

Fiske, John. Introduction to Communication Studies. Routledge
Publications, 1982.

Kothari, C.R., Research Metlmbogy: Methods and Techniques, New Age
International: New Delhi, 2004

Wimmer, D. Roger, and Dominick R. Joseph. Mass Media Research. Thomson
Words worth, 2006.

Global Media and Politics

Scope



The course will introduce key stages of development in the media and

communication arenas  assoc iated with the logic of globalization and global
conflicts.

Unit 1 8 Media and Global Communication - A Brief Overview (12 Lectures)
1. A short history of political propaganda, Nazi propaganda, Media and
propagandaRadio and International Communication, Media during WWII
2. Radio Free Europe, Radio Liberty, Voice of America

Unit 2 8 Emergence of the Politics of Global Communication (10 Lectures)
1. Flaws in the flow of communication
2. Role of UNESCONIIO and NWIC@Q The MacBride Round Table
3. Role of NANAP and NAMEDIA

Unit 3 8 Global Communication and Conflict (14 Lectures)
1. Vietnam War, Pentagon papers
The Cold War, Diplomacy and Media, Media and espionage
Reporting the first televised Wakulf war 1
Persian Gulf War &2003 Embedded Journalism
Mapping the Al Jazeera phenomenon

a M D

Unit 4 8 New Dimensions post 9/11 (12 Lectures)
1. Reportage of 9/11
2. Journalism after 9/1x,Discourses and implications
3. Arab spring and its aftermath

Unit 5 8 Flows of Global Content (12 Lectures)
1. Cultural imperialism
Contra flowsg media exports in television, films, music
Media hegemony and homogenization
Glocalization and global cultures

Al A

Media conglomerates

Suggested Projects
1. Presentation on the advent of Satellite television in India
2. Presentatbn on trangvorld chain€ t h Qa k OF f £ OSyYy (i NB &



3. Presentation on case studigupert Murdoch, Ted Turner

4. Project on global programs and the Indian Diaspora

5. Project on issues of identity and cultural imperialism

6. Presentation on gulf wars and their implicatiors the media
Outcome
Through this course , students will have a detailed understanding of Socio -
political issues of national and international importance , and transactions in

the global market place and the polemics of culture and identity that
accompany them.

Suggested Readings

1. Allan, Stuart, Zelizer, and barbie. Reporting War: Journalisnwar Time.
Routledge Publication, 2004.

2. Artz, Lee, and Yahya R. Amalipor. The Globalization of Corptadie
Hegemony. New York Press, 2003.

3. Barbie,Zelizer, and Allan Stuart. Journalism after9/11. Tylor and Francis, 2012.
Communication and Society, Today and Tomorrow "Many Voices One World",
UNESCO publication. Rowman and Littlefield Publishers, 2004.

5. Hussain, Zahida, Ray, and Vanita. Media and Coingadions in the third world
countries. Gyan Publications, 2007.

6. Kamalipour, Yahya R., Snow, and Nancy. War, Media and Propagadalidoal
Perspective. Rowman and Littlefield publishers, 2004.

7. Thussu, DayaKishan. Iternational Communication: Continuity amande.
Oxford University Press, 2003.

8. Thussu, DayaKishan .War and the Media: Reporting conflict Z4&, 2003.

Additional Readings

1. Gorman, Lyn and McLean, David. Media and Society into the 21st Century: A
Historical Introduction. (2nd Edition) Wildlackwell, 2009. pp. 8235, 208
283.

2. Monroe, Price. a SRA | Df 20t AT GA2yQ aSRALI I VR
Cambridge, 2002.

3. Patnaik, B.N & Hasnain, Imtiaz (eds.). Globalization: language, Culture and
Media, Indian Institute of Advanced Studies, Shimla,6200

4. Singh, Yogendra. Culture Change in India: ldentity and Globalization, Rawat
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Publication, New Delhi, 2000.

Television Journalism and Production

Scope

The course will introduce the students to the basics of TV journalism,

electronic news gathering techniques, and production of TV programs.

Unit 1 6 Understanding TV Journalism (14 Lectures)

1.

© N O Ok~ wDN

Organizational structure of TV news channels

Modern TV newsroom: Input/output and Assignment Desks

Visual sources for TV: servers, graphics, archM&R and OB

TV Reporters Tools and techniques

Locating TV stories, Developing TV stories

{ GNHzOGdzNA YT |+ ¢+ ySga NBLRNISX +khQax
PTC: Opening, Bridge and closing.

Introduction to The equipment: Shooting, recording and editing.

Unit 2 8 Writing for TV (10 Lectures)

1.

o~ wn

The writing processThinking audio video

Planning and structuring the copy for various audio visual inputs

Editing bytes, procuring & editing visuasirchives, graphics & other sources
Writing Anchor Leads

Writing  for Astons, subtitles, scrawls and other TV screen value addition
instruments.

Broadcast styles and techniques of writing, Rewriting agency copy, Writing for
Bytes and Outside Broadcast (OB) copy

Understanding the pitfalls of broadcast punctuation and prestaota

Unit 3 8 TV News Production (12 Lectures)

1.

The production team and the process : Line producers, field producers and their
role

The production process, Gate keeping, the run downs, leads, bunching, kickers,
Rhythm and flow.

LJI



3.

4.

Back timing and going onmir, News analysis and experts, Commercials and

promo breaks, Headlines
Discussions and talk shows& Organizing studio for TV news programs

Unit 4 0 Broadcast Techniques (12 Lectures)

1.

Live reporting: organizing thoughts and adlibbing, DSNG, Multiple Gdies
and Split screen, V/O from field and technical challenges.

Major International events and TV coverage

Satellite link for News reporting: Satellite bookings &otdination with local TV
channels, booking local editing facilities

Planning news storgeof cultural and social interest on the side lines
Satellite phones, broadband, optical fiber and internet & 3G based solutions

Unit 5 0 Exercises (12 Lectures)

1.

Outcome

© ©® N R~ WD

TV writing for different types of visuals
Structuring TV news reports

Reporting TV news stes

Different types of PTC

Interactive OB exercises

Facing the camera and voice training
Studio anchoring and Use of Teleprompter
Voice over, sound track for features.
Moderating studio news programs

The students will become capable of making TV News bulletins,

documentaries and other programs.

Suggested Readings

1.

Baruah, U.L. This is Alhdia Radio. I Edition. New Delhi: Publication
Division, Ministry of Information and Broadcasting, Govt. of India, 1983.
Bhatt, S.C. Satellite Invasion of mdi®' Edition. New Delhi: Gyan Publication
House, 1994.

Bignell, Jonathan, Jeremy, Orlebar, and Patrica Holland. The Television

Handbook. London: Routledge, 2005.
Chatterji, P.C. Brodcastin in India. New Delhi: Sage, 1987.



10.

11.

12.

13.
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Fleming, Carole, and Pete Wilbyhe Radio Handbook. London: Routledge,
2002.

Nanda, Vartika. Television aur Crime ReportirigEdlition. New Delhi: Rajkamal
Parkashan, 2010.

Orlebar, Jeremy. The Practical Media Dictionary. London: Arnold, 2003.

Page, David, rd William Crawley. Satdhis over South Asia. 1st d@bn. New

Delhi: Sage Publications, 2001.

Rajagopal, Arvind. Politics ~ after Television. 3 Edition. Cambridge UK:
Cambridge University Press, 2001.

Saksena, Gopal. Television in Indi¥. Edition. New Delhi: Vikas Pub. House,
1996.

Starkey, Guy, and Andrew Crisell. Radio Journalism. 1st ed. Los Angeles: Sage,
2009.

Thussu, Dayakishan. News as Entertainment. 1st ed. Thousand Oaks Calif: Sage,
2007.

Verma, and Adarsh Kumar. Advanced JournalisthEdition. New Delhi: Har
AnandPublications, 1993.

Science Journalism



Scope

This paper will acquaint the students with different aspects of science
reporting and writing.

Unit 1 0 Introduction to Science Communication (12 Lectures)

1.

Definition, History of sciencgournalism in India, Skill of Science writing,
Scientific temperament.

Role of media in public awareness of Science.

Growth of science journalism, Obstacles in the field of Science journalism and
public attitude about science.

Unit 2 8 Communicating Science and Technology (5Lectures)

1.

Scope and reach of mass media: Visible scientists and their
inventions/discoveries.

Reporting of Seminars, Lectures, Science fairs, Exhibition, Workshops, Scientific
tour, Conferences.

Unit 3 8 Media and Agriculture Exte nsion (8Lectures)

1.

2.

Agricultural media reporting, Analytical stories in advanced agricultural
techniques: Horticulture, Apiculture, Sericulture, Fisheries etc.
Government initiatives, scope and importance of Agrarnalism.

Unit 4 6 Discovery Science (20Le ctures)

1.

Astronomy: Discovery of Solar System objects and their properties,
development of Telescope technologgf N2 Y DI f Af S2Qa FTANAI
large and space telescopes

Environmental reporting e-waste management, -BR policy, Green chemistry,
Organic farming, Extreme weather patterns and phenomena, Climate change
and health, influence of climate change on extinction of species.

Biotechnology- Genetic engineered crops: BT Cotton, BT Mustard, BT Brinjal
etc., Green revolution.

GeoscienceRole ofplate tectonic, Anatomy of mountain belt etc.
MedicinesSystems of medicine, rational use of medicines, issuessise,
Proper awareness of usage of medicines.

Science MysterBermuda triangle, Eye of Sahara, Life on Antarctica etc.



Unit 5 8 Health Report ing/Communication (15Lectures)

1. Advancement in health science

2. Statistical analysis in health reporting

3. Public understanding of health issues Malnutrition, Malaria, Dengue,
Chikungunya, Contagious diseases, Chronic diseases, Checking epidemic, Public
awareness about epidemics, Effects of pollution, Water and Sanitation.

4. Media health and everyday life, Skill of medical writing, Tangible impact of
insensible health reporting, Ethics in science reporting.

Lab/Presentation/Projects

Scientist interview/ Sc ript on recent Nobel laureates of Science/ Script of any
epidemic disease/ Visit to agriculture research centre or science research
institute/Article for a science magazine/Preparation of program on science
issues for radio/Create a Science blog.

Outcome

After the course, students will be able to contribute to Science and
Technology section of newspapers and m agazines , radio, television and web
portals .

Suggested Readings
1. Allan, Stuart. Media, Risk and Science. Open University Press, 2002.
Burkett, D.WWriting Science News for Mass Media. 2nd.
Claron, Burnett. Agricultural News Writing.
Elise, H. Ideas into Words: Mastering the Craft of Science Writing. 2003.

o kM w0

Fox, Rodney. Agricultural and Technical Journalism. New York: Greenwood

Press.

6. Gregory, J., andS. Miller. Science in Public: Communication Culture and
Credibility. New York: Plenum Press, 1998.

7. K.T., Richard. Health communication. Springer, 2005.

8. Nelkin, D. Selling Science: How the press Covers S & T. New York: Freeman &
Co., 1987.

9. Rahman, A. Scier and the Human Condition in India and Pakistan. New York:
Rockfeller University Press, 1984.

10. Robert, C. Environmental Communication and the Public Sphere.

11. Seale, C. Media and Health. Sage Publication, 2002.



12.

13.

14.

15.

Soundari, M.H. Indian Agriculture ant¢hformation and Communication
Technology. 2011.

Stuart, A. "Introduction: Science Journalism in a Digital Age, " Journalism.
October 2011.

Vasudevan, Ravi, The Melodramatic Public: Film, Form and Spectatorship in
Indian Cinema, Springer: New Delhi, 2006.

Vilanilam, J.V. Science Communication and Development. New Delhi: Sage,
1993.

Online Resources/Journals

1.
2.
3.
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http://op.niscair.res.in/index.php/JST
Journal of Krishi Vigyan, ISSN: 28432
Science andechnology, Print ISSN: 239450, Online ISSN: 233469

Cinema Studies |

Scope

This course will introduce the studentsto the elements of Cinema, its narrative
techniques, and cinema movements in India.

Unit 1 0 Cinema asa Form (10 Lectures)

1.

Elements of a film shot, scene, sequence, lighting, composition,


http://op.niscair.res.in/index.php/JST

cinematography, screenplay, editing, r@sscene, deep focus
2. Vocabulary of visuals
3. Sound and Cinemaliegetic and nordiegetic sounds

Unit 2 8 Cinema as a narrative (10 Lectures)
Linear vs nosinear storytelling

2. Story, plot, character
3. Continuity editing and illusion of reality
4. Film Genres

Unit 3 8 Popular Hindi Cinema (10 Lectures)
1. From Silent to talkies
2. Studio Era
3. Noted Directors and styles
Raj Kapoor
Bimal Roy
Guru Dutt
AnuragKashyap
Vishal Bhardawaj

Unit 4 6 Cinema movementsin India (10 Lectures)
1. Indian Parallel Cinema/Indian New Waweted directors and styles

Satayjit Ray
Ritwik Ghatak
Mrinal Sen,
G Arvindan
Adoor Gopalkrishnan
Shyam Benegal

Unit5 0 Cinema and Identities (6 Lectures)
1. Cinema and Nation
2. Diasporic Cinema

Filmsto be screened and discussed (14 Lectures)
1. Sahib Biwi aur Ghulam
2. Pyaasa



© © N O U AW

Jagte Raho
Black Friday
Pather Panchali
Swayavaram
Uttaryanam
Bhuvan Shome
Nishant

Project/Assignment 0 (Total Credit s-6)

Outcome

Cinema studies will allow the students to explore the interconnectedness of

personal visions, artistic and technological developments, social changes, as

well as the audio visual means through which cultures and nations are

defined.

Suggested Readings

1.
2.

Bose, Mihir. Bollywood: A History .Tempus. 2006.

Friedman, et al. An Introduction to film Genres. W.W. Norton and Company Inc.,
2013.

Rajadhyaksha, Ashish. Indian Cinema: Origins to Independence. Edited by
Geoffrey Nowell Smith. NeWork: The xford Hisory of World Cinema.
Ramachandran, T.M. 70 Years of Indian Cinema, -1983, Cinema India
International. 1985.

Ramussen, Dana. India's New Wave Cinema:All about Parallel Cinema , Biblio
Bazar. 2010.

Ray, Satyajt Rayi. Deep Focus: Rafles on Cinema. Harpercollins, 2011.

Robert, Stam. Film Theory: An Introduction. Blackwell, 2000.
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Business Journalism

Scope
The course will introduce the students to the basics of business reporting, and
its tools.

Unit 1 6 Business Journalism: Basics (10 Lectures)
1. Business Journalism definition and scope;
2. Principles of business reporting;
3. Functions of a business reporter;
4. Sources of business reporting.



Unit 2 8 Business Journalism Types (16 Lectures)
1. Types obusiness reporting:

Financial reporting

Budget reporting

Market reporting

Demonetization

Chamber of commerce

Foreign direct investment

Stock market

© ® NOo o~ wDd

Real estate
10. CSR and business
11. Reporting of business scams, mergers and acquisitions

Unit 3 8 Business Journa lism: Tools (10 Lectures)
Tools of business communication

2. Video and web conferencing
3. Social networking sites
4. Preparing business letters, house journals, trade Journals, annual reports and

business journals
5. Editing business communication, meetings of busgerganizations.

Unit 4 8 Business Journalism: Various Media Platforms (12 Lectures)
Overview of Business Journalism in India,

Major business publications, mass media businessn analysis.
Business newspapers: Economic Times, Business Line, Fikaqmreds
Business pages and supplements of major Newspapers
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Leading business magazineBusiness India, Business World, Business Today,
Outlook Business Magazine, Forbes.
6. Business TV channels in India.

Unit 5 d Business Journalism: New Trends (12 Lectures )
1. Ethics in Business Reporting
2. Regulatory agencies of business in the government
3. New trends in Business Journalism



Suggested Projects

1.

Outcome

Students will write news analyses of issues raised by attempted or ongoing
reform across key sectors of the economy anscdss the problems of
regulating a liberalized financial sector.

Students will be asked to cover corporate and business conferences and write
news reports.

They will make power point presentations on the Union Budget and the
Economic Survey.

Students will acquire the necessary knowledge and skills of reporting various

business happenings for different media platforms .

Suggested Readings

1.
2.
3.

o
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Bahl, Sushil. Business Communication Today.

Kaul, Asha. Business Communication. New Delhi: Prentic®hhitlia, 2000.
Kincaid, Lawrence D. Communication Theory: Eastern and western
Perspective.

Madhukar, R.K. Business Communication.

Murphy and Hildebranat. Effective Business Communication. New York:
McGraw Hill, 1991.

Thomas, E.C., Economic and Busineasdbsm. 2001.

Thill, Boveen and. Business Communication Today. New York, 1995.

Wadia, Angela. Successful Communication for Business Development.
Yadava J.S., Communication in India: Some Observation and Theoretical
implications. IIMC.



CC 20
Data Journalism

Scope
The course will introduce the s tudents to data journalism, the
journalism and its tools and methods.

Unit 1 8 Data Journalism: An introduction (12Lectures)
1. Concept and nature
2. Histong National and Intenational perspective
3. Relevance and Critique

Unit 2 8 Finding and understanding Data (12 Lectures)
1. Resources of data for stories

recent trend in

2. Analyzing Datg Compile, Clean, Context, Combine, Communicate

3. Data journalisnt Newsroom team



Unit 3 0 Interpreting Data (14 Lectures)
1. Sorting Data; Tools and Techniques
2. Ethics and Concerns
3. Writing stories based on Data
4. Visualization of Datg Infographics, Bubble plots, interactive visualization

Unit 4 6 Data Journalism: Case studies (10 Lectures)
1. Contemporary examplesWikileaks (Afghan war logs), Panama papers
2. Collaborations; Media organizations and individuals

Unit V 6 Project work (12 Lectures)
1. Writing a data driven news story
2. Publishing it online

Outcome
The course will enable the students to make news reports based on analyzing,
investigating and interpreting data and impart data management skills

Suggested Readings

1. Bonegru, L., Charals, L., and Grey, J., TheData Journalism Handbook. O
Reily Press, 2012.

2. Craig, D., and L. Zion. Ethics for Digital Joutsaksnerging Best Practices. 1St
ed. Routledge.

3. Keeble, L.R. Data Journalism. Edited by J. Maire. Arima Publishing, 2014.
Lesage, F., and R.A. Hackett. Between objectivity and opettinessediality of
data for journalism. Media and Communication. 2014.
Murray, P. Interactive Data Visualization for the Web. O' Reily Press, 2013.
Meyer, P., Precision Journalism: A Reporter's Introduction to Social Science
Methods. Rowman & Littlefield Publishers, 2002.

7. Rajsekar, P. India's Media: Missing the Data Journdtiswolution.

8. SusmarPena, T. Understanding Data: Can News Media Rise to the Challenge?"
The Center for international Media Assistance. 2014.

9. Wong, D. The Wall Street Journal guide to Information Grapfike Do's and
52y Qia 2F t NBA&Sydulkes W.W5Norbh & Cofpay,i2814. y R

CA
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Documentary Production

Scope
The course will introduce the students to the history of documentary and its
various narratives and production techniques.

Unit 1 8 Understanding the Documentary (12  Lectures)
1. Origin & Growth

Defining documentary

Modes of Documentary films

Different genres, present scenario
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Relevance and Importance of Documentary films

Unit 2 8 Pre-Production (12 Lectures)
1. Documentary storytelling,
2. Researching and writing scripts fdmcumentaries
3. Writing a proposal and budgeting

Unit 3 8 Techniques (12 Lectures)
1. The Documentary Crew
2. Equipment
3. Sound for Documentary



Unit 4 0 Video Documentary Production (10 Lectures)
1. The Documentary Camera
2. Shooting styles
3. Production details and logiss
4. Editing styles

Unit 5 8 Screening and Shooting the Documentary (14 Lectures)
(Students will make a 10 minutes duration Documentary film)
Films screening of the following Directors -
1. D.W Griffith Birth of a Nation
John Grierson The Battleshig?otemkin
Robert FlahertyMoana
Dziga Vertox, Man with a MovieCamera
Karuppan ChettiarMahatma Gandhi: Twentieth Century Prophet
Anand PatwardhanBombay Our City
Rajesh K. Jal@he Children of Pyre
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Practical + Viva
Total Credits 06

Outcome
Studen ts will be able to undertake documentary projects on different socio -
cultural and development themes.

Suggested Readings

1. Badley, W. Hugh, The Techniques of Documentary Film Production,
Communication Art Books, 1963.

2. Bernard, Curran, Sheila, Docuntery Storytelling (4thEdition), Focal Press,
2015.

3. Barnouw, Erik, A History of the Néinction Film, Oxford University Press, 1993.

4. Das, Trisha, How to Write a Documentary, Public Service Broadcasting Trust,
2007.

5. Ellis, Jack EC, A New Historfpotumentary Film, Bloomsbury Publisdpj2005.

6. Haywood, Susan, Cinema Studies, the Key Concepts (4tiRedt)edge 2013.
London and New York.

7. Monaco, James, How to Read a Film, New York: OUP, 2000.



8. Neal, Steve, (ed.), Genre and Contemporary Hollywoodddn: BFI, 2002.

9. Mehrotra, Rajiv, The Open Frame Reader: Unreeling the documentary Film Ed.
by PSBT.

10. Nelmes,Jill (ed.), An Introduction to Film Studies, London: Routledge, 2007.

11. Rabiger, Michal, Directing the Documentary, Focal Press, New York amh].ond
2009.

12. Renov, Michael, Theorizing Documentary AFI Film Readers, New York and
London: Routledge, 1993.

CC 22
Social Media and Communication

Scope
The course will introduce the students to the basics of social media and its
networked, decentralized and p articipatory dynamics.

Unit 1 d Social Media: Basic Concepts (12 Lectures)
1. Definition of social media, social, pasacial and asocial nature of social media
Social media concepts and theories
Computermediated communication theories
Social medidmpersoral, interpersonal, hypepersonal
Virtual ldentity
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Unit 2 0 Brief History of Network Sites (14 Lectures)
1. Rise of social medihistory and evolution
Social network site definitions
Interaction, community
Platformsblogs, twitter, facebook, PinterestLinkedIn, Google+,
Flickr, Instagram, YouTube, Skype, Google Hangout, Snapchat etc.

ok wDb

Applicationspolitics, government, social support, democracy

Unit 3 8 Social media and Journalism (12 Lectures)

1. Sources of news, writing styles on various platforms
News agregators
News Consumption cultureieedback and sharing
Crowd sourcing, micro blogging, trolling, addiction
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Social Media Activism



6.

Social Media Integration

Unit 4 8 Social Media Marketing (12 Lectures)

H wnN

Social Media Marketing Introduction

Social MedidManagementg, Strategies, Tools and Technologies
Social Media Audience Measurement

Case studies of successful social media marketing campaigns

Unit 5 8 Social Media and Contemporary concerns (10 Lectures)

1.

2
3.
4

Trolling and countecommunities
Small Media platfons

Social media ethics and its limitations
Future of social media

Suggested Projects

1.

Outcome

Group project on the phenomenon of trolling online and its impact on social
media as a platform of communication

Prepare case studies on successful social media magketampaigns and
current trends

Discussions on social media as a public sphere and holding public personalities
accountable

Present a paper on the impact of social media on news production and
consumption

The course will enable the students to pursue new avenues of internet

mediated communication like blogging and social media campaigns.

Suggested Readings

1.

Coban, and Baris. Social Media and Social Movements: The Transformation of
communication PatternsLexington Books, 2016.

Fuchs Christian. Social Media: A Critical Introduction. Sage, 2014.

Lipschultz, and Harris Jeremy. Social Media Communication: Concepts, Practices,
Data, Law. Routledge, 2014.

Seargeant, Philip and Tagg, and Caroline. The Langfi@peial Media: Identity

and Community on the Internet. Palgrave Macmillan, 2014.



5. Trottier, Daniel and Fuchs, and Christian. Social Media, Politic and the state:
protests, Revolutions, Riots, Crime and Policing in the Age of Facebook, Twitter

and You TubeRoutledge, 2015.

CC 23
Research Methodology Il

Scope
The course will introduce the students to the advanced research methods,
with an emphasis on communication research.

Unit 1 0 The Research Process (12 Lectures)
1. Brief history of the development dflass Media Research
2. Paradigms and nature of research
3. Hypotheses, Concepts, Link between Theory and Research

Unit 2 8 Research Approaches (12 Lectures)
1. Experimental research, Cresgctional and longitudinal research
2. Posthoc analysis, quasixperiments Multi-strategy (mixed methods)
3. Explanation, Causation, Correlation and Association Measures

Unit 3 8 Ethnography and Other Methods (12 Lectures)
1. Readership and Audience Surveys, Case studies
2. Ethnographic Studies, Textual Analysis
3. Grounded Theory Method, rifical Discourse Analysis, Semiotics

Unit 4 0 Statistical Tools and Dealing with Data (12 Lectures)

1. Introduction to Statistics, Hypothesis Testing
Basic Statistical Procedures, N@arametric and Parametric Statistics
Exploring relationships between vables,
Analyzing and interpreting data, Thematic coding analysis,
Quantitative and Qualitative Datand their integration in multstrategy designs
SPSS
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Unit 5 0 Research Applications and Writing (12 Lectures)

1.
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Research in Print Media, Electronic Media
Market Research

Report Writingg The Scientific Journal Format
Writing for Nong academic Audiences

Project Report

Suggested Assignments

1.

Outcome

The student will carry out an experimental research and present the results by
writing a research papetr/report.
The sudent will analyse a media text based on the techniques of a textual

analysis.

Students will be able to design and conduct communication research

projects independently

Suggested Readings

1.

Berger, Arthur Asa. Media Research Techniques. Babkcation: New Delhi,
1998.

Bertrand, Ina and Hughes, and Peter. Media Research Methods. New York:
Palgrave, 2005.

Colin, Robson. Real World Research: A Resource for Users of Social Research
Methods in Applies Settings. Wiley Publications, 2011.

Croteau,David and Hoynes, and William. Media/Society: Industries, Images and
Audiences. Forge Press Amazon, 2002.

Fiske, John. Introduction to Communication Studies. Routledge Publication,
1982.

Jensen and Bruhm Klaus. A Handbook of Media and Communication &esear
Quantitative and Qualitative Methodologies. Routedge, 2012.

Wimmer, Roger D, and Joseph, R. Dominick. Mass Media Research.
Thomson Wadsworth, 2006.
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Investigative Journalism

Scope
The course will introduce the  students to the histo ry, growth, functioning and
significance of investigative journalism.

Unit 1 8 Introduction to Journalism and News (10Lectures)
1. Investigative Reporting: History, Concept, Process & News values
2. Investigative reporting and crime reporting
3. Regional, Nationaand Global Perspectives

Unit 2 8 Working with Sources (14 Lectures)

News Sourceg Traditional and new media

Field Reporting

Confidentiality (On/Off the record)

Finding Story in Figures

Attribution and its types; Credibility and Quotations
Fact Checkin@rocess
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Unit 3 @ Ethical Issues and Concerns (16 Lectures)

1. Ethicolegal Coefficient

2. Right to Privacy

3. Accuracy & Conflict of Interest

4. Variables of Information: Sources; Social media feeds, eye witness, over hearing,
propaganda, whistle blowers
Challengedo facts and fairness: Conflict of interest

o o

Plagiarism
7. Using Right to information

Unit 4 6 Reporting / Editing Story (12 Lectures)
1. Organizing, writing& editing the story
2. Making story Interactive



3. Case Studies of significance

4.
5.

Risk factors
Presentation andPeer Review

Unit 5 8 Practical Approaches (8 Lectures)

1.
2.
3.

Sting Operations

Using Internet / Social media for Investigative Reporting

Contemporary debates

Practical/ Project
Teacher to give stories to students to investigate and file a project report

Outcom e

The course will help the studentsto develop the art of investigative reporting.

Suggested Readings

1.
2.

Emergence of Investigative Journalism.

Gaines, William C. Investigative Journalism: Proven Strategies for Reporting the
Story. CQ Press.

Mazzett's,Mark. The way of the Knife: The CIA, a secret Army, and a war at the

Ends of the Earth. Penguin Press.

Nanda, Vartika. Tinka Tinka Dasna. Delhi Press, 2016.

Pilger, John. Tell Me No Lies: Investigate Journalism and its Triumphs, Vintage
Digital, 2011.

Spak, David. Investigative Reporting: A Study in Technique (Journalism Media
Manual). Focal Press.
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Communication and Public Policy

Scope
The course intendsto explore medi ads influence i n public

Unit 1 0 Introduction to Public  Policy (14 Lectures)
1. Nature, Scope and Importance of Public Policy
2. Evolution of Public Policy and Policy Sciences
3. Public Policy and Public Administration
4. Institutions of Policy Making

Unit 2 d Civil Society & Public Policy (12 Lectures)
1. Media Advocacy &ublic Policy
2. Role of Civil Society& Institution in Policy making
3. Social Movements: Impact on Policy Making

Unit 3 8 Media &Public Policy Discourse (12 Lectures)
1. Social Reforms & Media

2. Political Reforms & Media
3. Democratization: Participatory Media

Unit 4 6 Media & Public Policy Institutions (12 Lectures)
1. Rightto Information and Citizen Participation in administration
2. Public Interest Litigation & Judicial Activism
3. Information and Internal Accountability Central Vigilance Commission, Central
Information Commission

Unit 5 d Public Policy Practices (10 Lectures)
1. Papers & Case Studies

Outcome
Students will have a comprehensive understanding of the role of media and

communication systems in framing public policy.

p



Suggested Readings
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1.
2.
3.

Anderson, J.E., PublPolicyMaking: An Introduction. Boston: Houghton, 2006.
Athique, A. Indian Media Global Approaches. Cambridge: Polity Press, 2012.
Bava, Noorjahan, ed. NonGovernment Organizations in Developmemheory
and practice. New Delhi: Kanishka, 1997.

Bava, Morjahan, ed. Inclusive Growth in Globalized Ird@hallenges and
options. New Delhi: Deep and Deep, 2008.

Theodoulou, Stella Z., and Matthew Alan Cahn. Public Policy. Prentice Hall.
Wiarda, H.J. Civil Society: The American Model attird World
Developmat. Westview Press, 2003.



Cinema Studies Il

Scope
The course will introduce the students to the international film movements
and genres.

Unit 1 8 Introduction to Narrative Cinema (12 Lectures)
1. Origin & History of Narrativélm
2. Soviet Cinema: Montage Theory
3. German Expressionism

Unit 2 8 Film Movements 91 (10 Lectures)
1. Italian Neorealism
2. French new wave
3. Film Noir

Unit 3 8 Film Theory- | (10 Lectures)
Auteur Theory

Alfred Hitchcock

Agnes Varda

Satyajit Ray

Akira Kurosawa
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Unit 4 o Film Theory 81l (10 Lectures)
1. Feminist Film Theory
2. Queer Cinema

Unit 5 8 Changing Paradigms (8 Lectures)
1. Globalization & Cinema
2. Changing Technology and its Impact on World Cinema

Project/Assignment
Filmsto be screened and discussed (10  Lectures)

1. Alfred HitchcockRear Window
2. Agnes VardaThe Creatures



Satyajit RayPather Panchali
Akira KurosawaRashomon
Vittoria De SicaBicycle Thieves
JeanLuc GodardBreathless
Billy Wilder Double Indemnity
(Total Credits; 6)

N o g o~ w

Outcome

Through this course, student will understand the society through films , in the
respective socio cultural and economic contexts. This advanced course may
encourage studentsto take up a career in film making.

Suggested Readings
1. Berger John. Ways of Seeing. Newtied. New York: Penguin, 1990.

2. . dzif SNI WAdZRAGK® . 2RAS&a ¢KI G alGOGSNY hy
Routledge, 1993.

3. Cook, Pam, and Mieke Bernick. The Cinema Book. BFI, 1985.
Out Takes: Essays on Queer Theory and Films. Edited by Ellis. DDthem:
University Press, 1999.

5. Mulvey, Laura. Visual and other pleasures. New Edition. London: BFI, 2009.

6. Nelmes. Introduction to Film Studies. 5th ed. Edited by Jill. London and New
York: Taylor and Francis, 2011.

7. Stam, Robert. Film Theory: An Introductiddlackwell, 2000.

8. Thornham. Feminist Film Theory: A Reader. Edited by Sue. New York: Taylor and
Francis, 2011.

9. Wood, Robbin. Hitchcock's Film Revisited. Revised Edition. Columbia University
Press, 2001.

CC 27
Media and National Security



Scope

The course will introduce the students to the fundamentals of national

security and related issues, and the role and responsibility of media with

respect to national security

Unit 1 8 National Security: Theory and Development (12 Lectures)

1.
2.
3.

Idea of aNation state

Origin of the concept of National Security

Elements of National SecurityPolitical, Military, Economic, Environmental and
Cyber

National Security Doctrines

Unit 2 8 National Security Institutions (12 Lectures)

P oD

National Security Agency

Role of Intelligence Agencies - CIA, Mossad, RAW, IB and ISl
National Security Think Tanks

ICWA, Centre for Land Warfare Studies, Centre for Air Pollution
Studies and National Maritime Foundation

Unit 3 8 National Security and International Diplom acy (12 Lectures)

1.
2.

National Security as a Determinant of Foreign Policy

National Security Issues in Multilateral For&Cuban Missile Crisis, Indo Pak
Conflicts Chinese Interests in South China Sea

International peace processes

Unit 4 d National Security and Media (12 Lectures)

1.
2.
3.

Coverage of National Security Issues

National Security: Propaganda and Counter Propaganda

Security Threats in ~ Social Media - Case Study IS Indoctrination and
Recruitment

Unit 5 8 Media Surveillance (12 Lectures)

1.
2.
3.

Media Techology and Surveillance
Intercepting Communication
Issues of Encryption and Decryption in Telecommunications



4. Case studiesWikileaks, Watergate, Edward Snowden leaks, etc.
Outcome
After studying this paper, the students will get an overview of national s ecurity

issues, especially in the context of the Press . It will enable the future journalists

to be cautious and sensitive  while reporting national security issues.

Suggested Readings

1.
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Chapter 15 The Media: Witness to the National Security Enterprise by John
Diamond in The National Security Enterprise: Navigating the Labyrinth by Roger
Z. George, Georgetown University Press, 2011.

Media and National Security, Volume 1 of New Delhigpdyy Rhea Abraham, K

W Publishers Pvt. Limited, 2012

The Impact of the Media on National Security Policy Decision Making by Barry
Leonard, Diane Publishing Co.(ed),1994

The Media and National Security Decisimoaking, ABa423 769, USAWC
strategy researctproject by James M. Marye, Contributors ARMY WAR COLL
CARLISLE BARRACKS PA., Army War College (U.S.), U.S. Army War College, 2004.
Contemporary Issues in Mass Media for Development and National Security by
Ralph Afolabi Akinfeleye, Unimedia Publicatior838

News Frames and National Security by Douglas M. McLeod, Dhavan V. Shabh,
Cambridge University Press, 2015

Cyberspace and National Security: Threats, Opportunities, and Power in a
Virtual World by Derek S. Reveron, Geogretown University Press, 2012

Networks and National Security: Dynamics, Effectiveness and Organization by
Chad Whelan, Ashgate Publishing Limited, 2012.

Dissertation



Students need to submit a 100 page dissertation having 12 credits, at the end
of the Tenth Semester. Each studen t needs to identify a research topic in
consultation with the allotted faculty guide/mentor.

Ability Enhancement
Compulsory Course
(AECC)



AECC 01
Option A 8 English Communication

Unit 1 6 Introduction

1.
2.

Theory of Communication,
Types and modes of Communication

Unit 2 8 Language of Communication

1.
2.
3.

Verbal and Notverbal (Spoken and Written)
Intra-personal, Intetpersonal and Group communication
Personal, Social and Business Batriers and Strategies

Unit 3 8 Speaking Skills
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Monologue

Dialogue

Group Discussion

Effective Communication/Mi€ommunication
Interview

Public Speech

Unit 4 6 Reading and Understanding

1.
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Close Reading

Comprehension

Summary Paraphrasing

Analysis and Interpretation

Translation (from Indian language to English and-versa) Literary/Knowledge



Texts

Unit 5 8 Writing Skills
Documenting

2. Report Writing
3. Making notes
4. Letter writing

Suggested Readings
1. Fluency in EnglishPart 1l, Oxford University Press, 2006.
2. Business English, Pearson, 2008.
3. Language, Literature and Creativity, Orient Blackswan, 2013.



AECC 01
Option B - MIL Communication Hindi

IsesLVj&1@2

fganh Hkkokk vk§Sj | Ei zsok. k 1 Lukrd
ikB~;de %

ch-,-@ch,| -lh - @ch dkeW- vkWulZ vkSj izksxzke ds

IHkh fo|kfFkZ;ksa ds fy,%2

bdkbz&1 % Hkkfokd | aizsok.k % Lo:i
dh vo/kkj.kk vkS)]) egRo
dh izf1l;Kk

ds fof HkUu ek WMy

dh pqukSfr; ka

M1 ai zs ok.
M1 ai zsok.

M1 ai zs ok.

A~ X X X

M1 ai zs ok.

bdkbzZ&2 % | ai zigdgjk . k ds
1 ekSf[kd vkSj fyf[kr
1 o0S;fDrd vkS;j Ikekftd



M1 O:kolkf:d
MTHkzked | ai zsok. Kk
T1aizsok. k ck/ kk,a vkSj j.kuhtr

bdkbz&3 % | aizsok. k ds ek/ ; e
T ,dkyki

1 Laokn

1 lkewfgd ppkzZ

MTi zHkkoh | ai zsok. k

bdkbZ&4 % i<+uk vkSj le>uk
1 xgu v/;;u
T v/kgkij
1 1kj vkSj vUo;
T f odys 0 ukkSjIOK[;k
1 vugokn

lgk;d xzaFk

U fganh dk Ikekftd lanHkZ & johanzukFk JhokLro

Ul aizsok. ké&ijd O;kdj.k % fl)kar
| gj s6k dqgekj

U iz;ksx vkSj iz;ksx & oh - vkj - txUukFk

UdgN i wokZxzg & voOokksd oktis; h



U HkkokkbZ vfLer k VKSj f ganh &
JhokLro

Uj puk dk 1 j ksdkj & fodboukFKk izl kn

U4 HKkkrh; Hkkokk fparu dh i hfBdk & f

AECC 02
Environment Studies

Unit 1 0 Introduction to Environmental Studies (2 lectures)
1. Multidisciplinary nature of environmental studies;
2. Scope and importance; Concept of sustainability and sustainable development

Unit 2 8 Ecosystems (6 lectures)
1. What is an ecosystem? Structure and function of ecosystem; Energy flow in an
ecosystem: food chains, food webs and ecological succession.

2. Casestudies of the following eco systems
Forest ecosystem
Grassland ecosystem
Desert ecosystem
Aquatic ecosystems (ponds, streams, lakes, rivers, oceans, estuaries)



Unit 3 8 Natural Resources: Renewable and Non  -renewable (8 lectures)

1. Land resources andand use change; Land degradation, soil erosion and
desertification.

2. Deforestation: Causes and impacts due to mining, dam building on
environment, forests, biodiversity and tribal populations.

3. Water: Use and oveexploitation of surface and ground watdlpods, droughts,
conflicts over water (international & intestate).

4. Energy resources: Renewable and menewable energy sources, use of
alternate energy sources, growing energy needs, case studies.

Unit 4 0 Biodiversity B and Conservation (8 lectures)

1. Levels of biological diversity: genetic, species and ecosystem diversity;
Biogeographic zones of India; Biodiversity patterns and global biodiversity hot
spots

2. India as a meghiodiversity nation; Endangered and endemic species of India
Threats to biodrersity: Habitat loss, poaching of wildlife, menldlife conflicts,
biological invasions; Conservation of biodiversity:-sitm and Essitu
conservation of biodiversity.

3. Ecosystem and biodiversity services: Ecological, economic, social, ethical,

aesthetc and Informational value.

Unit 5 8 Environmental Pollution (8 lectures)

1.

Environmental pollution: types, causes, effects and controls; Air, water, soil and
noise pollution

Nuclear hazards and human health risks

Solid waste management: Control meassua urban and industrial waste.
Pollution case studies

Unit 6 8 Environmental Policies & Practices (7 lectures)

1.

Climate change, global warming, ozone layer depletion, acid rain and impacts on
human communities and agriculture 2/2

Environment Laws: Environment Protection Act; Air (Prevention & Control of
Pollution) Act; Water (Prevention and control of Pollution) Act; Wildlife
Protection Act; Forest Conservation Act. International agreements: Montreal
and Kyoto protocols and Convéornh on Biological Diversity (CBD).

Nature reserves, tribal populations and rights, and human wildlife conflicts in



Indian context.

Unit 7 8 Human Communities and the Environment (6 lectures)

Human population growth: Impacts on environment, humasahh and welfare
Resettlement and rehabilitation of project affected persons; case studies.
Disaster Management: floods, earthquake, cyclones and landslides.
Environmental Movements: Chipko, Silent valley, Bishnois of Rajasthan.
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Environmental ethics: ée of Indian and other religions and cultures in
environmental conservation.

6. Environmental communication and public awareness, case studies (e.g., CNG
vehicles in Delhi)

Unit 8 o Field Work (Equal to 5 lectures)
1. Visit to an area to document environmih assets: river/ forest/ flora/fauna,
etc.
Visit to a local polluted sit&Jrban/Rural/Industrial/Agricultural.
Study of common plants, insects, birds and basic principles of identification
4. Study of simple ecosystenmond, river, Delhi Ridge, etc.

Suggested Readings

1. Carson, R. 2002. Silent Spring. Houghton Mifflin Harcourt.

2. Gadgil, M., & Guha, R. 1993. This Fissured Land: An Ecological History of India.
Univ. of California Press.

3. Gleeson, B. and Low, N. (eds.) 1999. Global Ethics and Envirohrordgn,
Routledge.

4. Gleick, P. H. 1993. Water in Crisis. Pacific Institute for Studies in Dev.,
Environment & Security. Stockholm Env. Institute, Oxford Univ. Press.

5. Groom, Martha J., Gary K. Meffe, and Carl Ronald Carroll. Principles of
Conservation Biolgy. Sunderland: Sinauer Associates, 2006.

6. DNHzYoAyS> wd 9RglI NRZ YR tFyRAGUZT aodYod
dams. Science, 339: & .

7. McCully, P. 1996. Rivers no more: the environmental effects of dams (pp. 29
64). Zed Books.

8. McNeill, John R.D0. Something New Under the Sun: An Environmental History
of the Twentieth Century.

9. Odum, E.P., Odum, H.T. & Andrews, J. 1971. Fundamentals of Ecology.



10.

11.

12.

13.

14.

15.

16.

17.

18.

19.

20.

Philadelphia: Saunders.
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Wilson, E. O. 2006. The Creation: An appeal to save life on earth. New York:
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Future. Oxford University Press.



Ability Enhancement

Elective Course
(AEEC)

AEEC 01

Design and Layout Software

Scope
The course will introduce the students to design software 0 Adobe Photoshop
and InDesign; video editing software 0 Adobe Premiere Pro and audio

recording and editing software 0 Adobe Audition.

Unit 1 8 Adobe Photoshop (12 Lectures)
1. File formats
2. Image Correction Healing BrushSpot Healing Brush and Paftbols
3. Cropping and Transformations
4. Ruler Tool
5. Use of Red Eye, Dodge/burn and selection tools



6. Layers and the Adjustment Panel
7. Image Correction with Curves
8. Color Correction
9. Masking
10. Filters for image manipulation
11. Blending Modes
12. Creating text and shape layers
13. Transformation of Smart Objects; Liquify
14. Combining Multiple Images
Unit 2 8 Adobe InDesign (12 Lectures)
1. Master PagesRulers and Guides
2. Tracking kerning and leading
3. Placing text and graphics on the document pages
4. Developing paragraph, character and object styles
5. Wrapping text around a graphic
6. Transparency effects to images and text
7. Animation and Interactivity
8. Exporting toa Flash Player or an Adobe PDF (interactive)

Unit 3 8 Adobe Premiere Pro (12 Lectures)

© ® No o R~ wDd

Importing video, audio and stif images

Creating sequences and choosing correct sequence preset
Changing audio levels and using audio clip mixer

Marking and movinglips, linked clips

Using the trim monitor, slip andide trims, Ripple and rollingims
Working with track lock and sync lock

Working with markers panel and salips

Automation: sequencingp®ech analysis and Adobe stangegration
Working with stillsand video formats

10. Audio editing and mixing
11. Adding Effects like video transitions, rendering, real time effects etc.

12. Colour correction

Unit 4 8 Adobe Audition (12 Lectures)



1. Audio editing and sound effects
2. Exporting video and audio to different mediurasd formats
3. File types and the need for the various formats

Outcome
Through this course, students will acquire basic design and lay -out, video

editing and audio recording and editing skills.

Suggested Readings
Brad Dayley, DBlaeDayley, Adobe PhotoshdpS6 Bible, Wilelndia Edition.

2. Adobe Creative Team, Adobe InDesign CS6 Classroom in a Book, Adobe Press.

3. Maxim Jago, Adobe Premiere Pro CC Classroom in a Book, Adobe Press.

4. Adobe Creative Team, Adobe Audition CC Classroom in a Book, Adobe Press.
AEECO02

Multimedia Animation

Scope
Through this course, students will be introduced to basic animation principles
and techniques using Adobe After Effects and Macromedia Flash

Unit 1 0 Adobe After Effects (24 Lectures)

1. Importing Footage and Editing
Key-framing, Tweening and Basic Effects
File Formats
Masks and Layers
Pre-comping and Nesting
Text Effects
Kinetic Typography
Color Correction

© O NOo Ok wDd

Manipulating Footage

Unit 2 8 Macromedia Flash (24 Lectures)
1. Inserting Shapes
2. Use of penpencil, brush and lasso tools



Inserting and Formatting text

Use of free transform tool

Use of Eraser, Hand, Ink Bottle, Paint bucket, Eyedropper tool
Inserting and Deleting Guides and Masks

Keyframe and Blank Keyframe

Motion and Shape Tweening in a Movie

Adding sound and animation to a movie

© 00N OO k~w

Outcome
Students will acquire multimedia animation skills

Suggested Readings
1. Lisa Fridsma, Brie Gyncild, Adobe After Effects CC Classroom in a Book, Adobe
Press.
2. Brian Underdahl, Macromedia Flash MX: The Comgtetierence, Tata McGraw
Hill.



Discipline Specific Elective
(DSE)

DSE Semester V
Option A 8 Media Industry and Governance

Scope
The course will introduce the students to the management and

organizational aspects of media enterprises.

Unit 1 - (14 Lectures)
Concept, perspective, origin and growth of Media Management
Fundamentals of management
Changing phases of Indian journalisfteaindependence, origin and
growth

Unit 2 - (10 Lectures)
1. Media Industry: Issues & Challenges (finance, HR, Machinery, Policy)
2. Media industry as manufacturersNews and content management.Market



Forces, performance evation (TAM, TRP, IRS and HI'e&®)d Market shifts
3. Changing Ownership patterns and Capital Inflow

Unit 3 - (12 Lectures)
1. Structure of news media organizations in India. - Role responsibi lities
& Hierarchy
2. Media Entrepreneurs, Qualities and Functions of media managers
3. Distribution / Circulation Man agement Process, promotion and
Evaluation
4. Media audiences and credibility

Unit4 - (12 Lectures)

Media Economics, Strategic Management and Marketing
Govenment-Media Interface Policies and RegulatiofDI(policies &
Pradices)

3. Ethical andlegal perspectives in Medimanagement- Issues related tdPaid
news, lobbying, pressure group influence, Corporatization and

Politicization of Media
4. Budgeting, Financial management, and personnel Management

Unit 5 - (12 Lectures)
1. Cae StudiesIndian and International Media Giants,
2. Cross media platforms: issues & impediments.
3. Corporate Ties & Audience Centric approaches

Outcome

A clear understanding of the management and ownership patterns of media
houses will enable the students to undertake managerial tasks apart from the
core journalistic roles.

Suggested Readings
1. Herrick, Dennis F. Media Managemeantthe age of Giants. SurjeBublication.
2. Holt, Jennifer. Media Industrieldistory, Theory and Methods. Edited by Alisa
Perren. Wiley Blackwell.
3. Khandeka, Kohli Vinita. Indian Media Business. Sage.
4. Kung, Lucy. Strategic management in Media. Sage.



5. Lavn, John M., and Daniel B Wackman. Managing Media Organisations.
Ninan, Thomas Pardip. Political Economy of Communication in India. Sage.
Robin, Jeffrey. India's Newspaper Revolutiddew Delhi: Oxford University
Press, 2000.

DSE Semester V
Option B & Media Trends and Current Affairs

Teachers will have to decide and discuss on the contemporary relevant

topics every week and ask students to prepare reports and seminar papers

on them. Students may organize panel discussions and conduct lecture serie S
by inviting eminent journalists to enrich themselves on the significant topics.

The aim of the paper is to engage students in the discussion of significant
developments affecting at the national and international level. This will keep
them well informed and open a plethora of perspectives to analyze the latest
happenings.



DSE Semester V
Option C 6 Media and Geography

Scope

The course will introduce the students to basic concepts in physical and

human Geography.

Unit 1 0 Introduction (6 Lectures)

1.

2.
3.
4

Nature, Scope and Concept of Media Geography
News and Geography

Reporter and Geography

Geographical reach of News

Unit 2 - World Geography (15 Lectures)

1.

a kD

Map Projection: Longitude, Litude, Time Zone: Coordinatedniversal Time
(UTC), Indian Standard Time (IST)

Geography through Map: Mounta, river, desert, forest, se&limatic Region
Geographically disadvantageuwtries: Landlocked Countrieksland Countries
Economic: Mineral Resourceotr ore, Uranium, Agriculturdndustrial Region
Population: Distribution, Density and Growth

Unit 3 - Geography of India (15 Lectures)



Physical: Physical region, Climate; Indian Monsoon and rainfall
Geography through Map: Mountain,i\Rr, Desert, Forest, Nationdark
Economic: Agricultureylinerals, Industries and transport

Population: distribution, density, growth, literacy

o M N PRe

Settlement; Urban and rural

Unit 4 - Electoral Geography (10 Lectures)

Geography of Voting, Geographic Influences on Voting Pattern,
Geography of Representation.

Delimtation of Constituency

e A

Election Survey

Unit 5 - Geopolitical Issues and Media (14 Lectures)
1. Concept of geopolitics
2. Geopolitics of South China Sea, Indian Ocean, Gilgit and Baltistan,
3. Resource Dispute: River Water (Indus, Cauvery), Natural Oil and Gas

Outcome
The course will help the students to cultivate an interdisciplinary approach in
their journalistic pursuits.

Suggested Readings

1. Adams, Paul. Geographies of Media amdn@unication. Singapore: Wilélack
Well, 2009.

2. Alka, Gautam. Elements of Economic Geography. Allahabad: Stkarstak
Bhawan, 2013.

3. lIra, Glassner Martin, and Fahrer Chuck. Political Geography. MisSdiley,
2004.

4. Khullar, D.R. India a Comprehems®eography. New Delhi: Kalyap011.

5. P.etal, Mais Susan. Mediated Geaphies and Geographies of Medigdew
York: Springer, 2015.



DSE Semester V
Option D - Media Representation of Gender

Scope
The course will introduce the students to the core issues of representation of
women, masculinity and gender minorities in media.

Unit 1 8 Understanding Gender (12 Lectures)
1. Theoretical Approaches
2. Feminisms and theories
3. Introduction to Queer Theory and ldentity
4. Intersectionality- class, caste, religion

Unit 2 8 Mapping Media Masculinity (12 Lectures )
1. Masculinities in Masculinity Studies
2. Hegemonic Masculinity
3. Modern Masculinities and Popular Culture

Unit 3 & Issues and Representation (12 Lectures)
1. ¢KS ARSI 2F GKS WCSYAYAYSQ
2.22YSyQa |yR aSyQa al 3FrTAySa
3. Sexuality and Identity (LGBT)

Unit 4 0 Gender, Media and Culture: Contemporary Issues (12 Lectures)
1. Selthelp discourses and stereotypes
2. Body image and issues
3. Mansplaining, online shamingfo WCSYA Yy T A Q /stadiesi S YLI2 NI NE



Unit 5 8 Ethics in Gender Reporting (12 Lectures)

1.

2.
3.
4

Reporting on violence

Voyeurism, sensationalism and privacy
Gender & Political reporting

Code of ethics

Suggested Projects

1.

2.
3.
4.

Outcome

Present in class a personal understanding of feminism in their life

I NAGAOILfte FylFtelS FyR LINBaSyd YSy I yR
Discuss soal media and contemporary gender issues

Group project on voyeurism and reporting by the media

A critical understanding of gender issues will help the students to become

more responsible, fair and humane in their journalistic pursuits.

Suggested Readings

1.

Butler, Judith. Gender Trouble: Feminism and the Subversion of Ildentity.
Routledge, 2011.

Carter, Cynthia, Steiner Linda, and McLaughlin Lisa. Companion of Media and
Gender. Routledge, 2013.

Chingamuka, Saeannaa, and Danny Glenwright. GenderMautia Diversity
Journal. Gender, Popular Culture and Media Freedom. 2012.

Connell, R.W., Connell, and Raewyn Masculinties. University of California press.
1995.

K., Dasgupta Rohit, and Moti K Gokulsing. Masculinity and its challenges in India:
Essays onhanging perceptions. McFarland & Company, 2013.

Sara, Mills. Gender and Feminism: Theory, Methodology and practice.
Routledge, 2011.

Srivastava, Sanjay, €d) Sexual SitesSeminal Attitudes: Sexualities,
Masculinities and culture in south Asia. Sag€)20



DSE SemesternV

Option A - Web Journalism

Scope

The course will introduce the students to web journalism and its tools.

Unit 1 0 Basics of Web Journalism (12 Lectures)

1.
2.

The origin and development of wgburnalismg historicizing webhournalism
Critical cultural perspective of web jmalism- its role in changingsociety and
culture

Web journalism Redefining journalism concepts and practices

Web journalism ethics and rise of humanitarian code of ethics

Unit 2 8 Convergence: Issues & Perspectives (12 Lectures)

1.
2.
3.

Convergence: impact & new forms, Changes due to convergence

Web journalism and its distinct clecteristics, Functions of welburnalism
The structure and formation of me media industry, The distinctructure and
workflow of news room for web journalism

New media economics

Unit 3 8 Forms and Formats of Web Journalism (16 Lectures)

1.

Writing for web journalism Photo, audiond video for webg their different
narrative forms and techniques

Info-graphics and data visualtion, multimedia package and multimedia
documentary

New forms of journalism and latest mative devicesg blogs, sociamedia and
beyond

News website and its different production stages

Researching online, online nes@urces, newgathering process,

verification and fact check Editing for web



6. Packaging and distribution of onimews, online advertising amdarketing

Unit 4 8 Ethical and Legal Issues in Journalism (12 Lectures)
1. Cyber laws and regulatory Framework, IT Act,
2. Cyber Crime, Cyber Terroris@yber Security, Cyber defens&yberattack,
3. Surveillance
4. Community Informatics, OpeBource Approaches, ActivismQyber space

Unit 5 8 Practicing Web Journalism (08 Lectures)
1. Critical analyses of latest case studies
2. Producing multimedia documentary
3. Blogging: Content creation & Circulation practices

Outcome
The course will help the students to acquire web journalism skills and enable
them to creatively and meaningfully engage in the cyberspace.

Suggested Readings
1. Blaine, M. The Digital reporterisotebook. Routledge, 2013.
2. Bradshaw, P., and L. Rohumaa. Online Journalsm Handbook. Pearson, 2011.
3. Brigg, M, Entrepreneurial JournalisitHow to build what is next for news. CQ
Press, 2011.
Brigg, M. Journalism Next. CQ Press.
Curran et.al. Misunderstandinthe Internet. Routledge, 2012.

Friend, and Singer. Online Journalism ethics. ME Sharpe, 2007.

Gilmor, D. We the Media. O' Reilly, 2006.

Hill, S., and P. Lashmar. Online Journaliim Essential Guid&013.
10. Jim, H. Online Journalism: Acritical Primer. Pluto Press, 2001.

4
5
6. Doctor, K. Newsonomics. Martin's Press, 2010.
7
8
9

11. Jones, and Lee. Digital Journalism. Sage, 2011.
12. Kolodzy, J. Practicing Convergence journalism. Routledge, 2013.
13. Ray, T. Online Journalism: A basic text. Cambridge University press.



DSE Senster VI

Option B- Media and Psychology

Scope
The course will introduce the students to the basic concepts in Psychology
and mediads i mpact on human behavior.

Unit 1 8 Introduction (12 Lectures)
1. Relationship between Media and Psychology
2. UnderstandingMedia Psychology
3. Media issues and role of Media Psychologists

Unit 2 8 Media Motivation and Adoption (12 Lectures)
1. Cognitive, Affective, motivational effects on behaviour
2. Media Addiction and its implications
3. Media and presocial behaviour

Unit 3 8 Processing Mediated Messages (12 Lectures)
1. Attention and Exposure

Comprehension and Memory

Persuasion and Behaviour Change

Fantasy, reality, hypereality

o~ wn

Construction, deconstruction and dissemination of reality

Unit 4 8 Psychology of Digital Media (12  Lectures)
1. Digital Media and contemporary technogenesis
2. Social Influence in virtual environments
3. Active Video Games, Impact, Attention and Aggression
4. Issues of internet addiction

Unit 5 8 Applied Theory: Contemporary Research (12 Lectures)
1. Classical and @pant conditioning and advertising
2. Mass Media and Health Communication Campaigns
3. Reality TV, Voyeurism
4. Media and violence, aggression, sexuality, racism etc.



Suggested Projects

1.

Outcome

Conduct a pilot study with young adults amolent video games and their
reception and impact

Conduct a pilot study on social media addiction among young adults

Write a paper on how the med and ICTs have been used éiisseminating
Healthrelated messages

Discuss the impact of advertising oansumer buying behaviour andemand

Knowledge of psychology and the impact of media on human behavior, will

help the students to qualitatively improve the media narratives that they

create.

Suggested Readings

1.
2.

N o g bk

©

10.

11.

12.

13.

14.

Bandura, A. Health Promotion by Social Congnitive means. 2004.

Carr,N. The Shallows: What the internet is doing to our brains. New York: W.W.
Noton & Company, 2010.

Drew, D., and D. Weaver. Media attention, Media exposure and media effects.
1990.

Giles, D. History of the Mass media. New York: Palgrave Macmillan, 2010.
Giles, D. What is the Media psychology and why do we need it?

Lawrence Erlbaum Associates, 2003.

Harris, Cady,Tran. Comprehension and memory. Edited by Bryant Jennings and
Peter Vorderer. 2006.

Hayles, N.K. How we think: Digital Media and contemporachriologies.

Chicago: University of Chicago Press, 2012.

Kirkorian, Anderson &. : attention and television,” in Psychology of
entertainment. Edited by Jennings Bryant and Peter Vorderer. 2006.

La Rose, R. A Social Cognitive theory of internet uses anfiogitedns: Toward

a New model of media attendance. 2004.

Rainie, L., and B. Wellman. Networked: The new Social Operating system.
Cambridge: MA: MIT Press, 2012.

Rutleddge, P. Is There a need for a Distinct field of media psych&ldiggd by
K.Dill.New York: Oxford University press, 2012.

Taylor, P. The Next America: Boomers, Millennials and the looming generational



Showdown. New York, 2014.

15. Turkle, S. Alone Together: Why we expect more from technology and less from
each other. New York: Basic Book811.

16. Social Cognitive theory of Magmmunication', Media Psycholo@@01

DSE Semester VI

Option C - Media Entertainment and Fashion Trends

Scope



The course will introduce the students to the most recent trends in media,
entertainment and fashion.

Unit 1  Music (14 Lectures)
1. Music and Concert Copyrights and Publishing,
2. Record Label development,
3. Future of the Music Businesslue to new streaming and placshifting
technologies,
4. Indian Music Label companies,
5. Music Royalty

Unit 2 8 Film and TV Business (12 Lectures)
1. Laws and Copyrights involves with the Film and TV Business in India
2. Distribution of Content for Film and TV,
3. Business structuresrelating to development, production,programming of
content,
4. Theatres andistributors Technology and Legal Aspecdsirrounding Film and
TV Business

Unit 3 8 Animation and Video Games Business (12 Lectures)
1. Growth of the Animation and Gaming Industry
2. Business structures relating to development
3. Production and programming of otent
4. Distribution Rights of video games and content

Unit 4 6 Events and Live Media Management (10 Lectures)
1. Researching of Product and Company brand,
2. ldentifying target audience,
3. Developing Management plan and hiring people, procuring venusesd
entertainment licenses to stage events

Unit 5 8 Fashion Journalism (12 Lectures)
1. Health, Beauty and fitness
2. Food and Interiors
3. LYLIF Ol 2F &a20AFf YSRALF 2y Clakiazy 22daNy



4. LYLI OG 2y FdzZRASYyOSaQ ARSyGAGASa FyR
Projects/Assignments (Total Credits  -6)

Outcome
The course will enable the students to explore career options in the

entertainment and fashion industry.

Suggested Readings
1. Folker, Hanusch, ed. Lifestyle Journalism. Routledge, 2014.

2. Kohli, Vanita. The than Media Business. 2nd. 2010.

3. Kumar, Gonela Saradhi. Reading the Rabbit: Exploration®Varner Bros.
Animation. New Jersey: Rutgddmiversity Press, 1998.

4. Papacharissi, Zizaurnalism and Citizenship: New Agendas in
Communication. Routledge, 2009.

5. Wirght, Mills, and Power Elite. Chapter of teh Mass Society. Oxford University
Press, 1963.

6. Wyatt, Wendy, (ed) The Ethics of Journalism: Individual, Institutional and
Cultural Influences. 1.B. Tauris, 2014.

DSE Semester VI

Option D - Sports Journalism



Scope
The course will introduce the students to sports journalism, its features and
styles.

Unit 1 8 Introduction to Sports Journalism (10 Lectures)
1. Nature, Scope and Changing Trends of Journalism in sports.
2. Historical development & role of rimt and electronic media in sports
promotion.
3. Sources of Sports journalism asports bodies and their Rule Regulation

Unit 2 8 Major Sports Channels/Magazines (10 Lectures)
1. Sports TV Channels, Zee, New X, India Today, NDTVAND Times Now
2. Sports Magazines, Spor ts page in major Newspapers and
magazines.
3. Coverage of International/ National Sports Events.

Unit 3 8 Globalization and Sports Journalism (10 Lectures)
1. Sports scenario and the politics
2. Ethics and social responsibilities of a Sports nkdist
3. Research Tools for developing a Sports story

Unit 4 6 Branding in Sports (10 Lectures)
1. Advertising/ promotional practices in sports.
2. Public relations in sports, pre & post press release, conferences.
3. Sponsorship & capital inflow

Unit 5 8 Character istics of Sports Journal (10 Lectures)
1. Editing and designing of Sports Journal
2. Qualities of effective Sports articles
3. Sports photo journalism

Practical (10 Lectures)
1. Writing and editing reports on Sgsrevents / current affairs oaports.
2. Design &ports page.
3. Visitto a Printing press / news Agency.



Presentation of Project/Assignment
(Total Credits -4)

Outcome
The course will enable the students to undertake sports reporting and explore
career options in sports journalism.

Suggested Readings

1. A, Aamidor. Real Sports Reporting. Valparaiso Indian: Indian University Press,
2003.
Ahuja, B.N. Theory and Practice of Journalism. Delhi: Surjeet, 1988.
Andrew, P. Sports Journalism: A Practical Introduction. Delhi: Sage, 2005.
Boyle, R. Sport3ournalism: Context and Issues. Delhi: Sage, 2006.
Kamath, M.V. Professional Journalism. New Delhi: K.S.K., 1980.
Steen, Sports Journalism: A Multimedia Primer (Paperback). Routledge, London,
2007.
7. Stofer, Kathryn, T. Sports Journalism: An Introduction épdRing and Writing.

USA Rowmaand Littlefield, 2010.

8. Wilstein S.SportsWriting Handbook. McGrawill, 2001.
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DSE Semester VI

Option E- Architects of Journalism

Scope



Through this course, students will critically study the working style of journalists
of national and international repute.

The concerned faculty is advised to identify four eminent journalists from the
following eras.

Unit 1 d Reformist Era in India

Unit 2 d Indian National Movement

Unit 3 8 Post Independence Era

Unit 4 0 Post Liberalization Era

Unit 5 d Global Architects of Journalism

Outcome

The students will acquire in -depth knowledge of the architects of journalism

that will enhance their journalistic aptitude and inspire them to be committed
to their profession.



General Elective Course
(GEC)

GEC 01
Option A - Information Literacy and Techniques

Scope
The course will introduce the students to Information systems, knowledge
management and certain aspects of Intellectual Property Rights.

Unit 1 - Information: Nature, Properties and Scope (10 Lectures)

1. Data: Definition, Types, Nature, Properties and Scope
Information: Definition, Types, Nature, Properties and Scope
Knowledge: Definition, Types, Nature, Properties and Scope
Information gatlering: Prospects & impediments

o & wn

Information Literacy (IL): concept, need, purpose & tools of IL. Latest trends &
development in IL. Challenges: Fact vs. Myth

Unit 2 - Knowledge Management (KM): Concepts and Tools (15 Lectures)



. Components of KM
. Characteristics of knowledge & knowledge sharing

1

2

3. Knowledge Management Process

4. Knowledge Management Framework for skill development
5

. Knowledge Management Tools

Unit 3 - Sources of Information & Reference Sources (12 Lectures)
1. Types of Information source s
a. Information sources by type
b. Information sources by content
c. Information sources by media
Printed sources of Information
Digital Resources (Open access & Licensed) and their usage
2. Accessibility & Penetration
3. Transparency

Unit 4 - Search Techniquesand Information Retrieval (09 Lectures)
1. Search Strategies, Processes and Techniques
2. Boolean Operators (and, or, not), Keywords and Subject searches
3. Storage of Information/ Retrieval of Information
4. Indexing Techniques

Unit 5 - Plagiarism & Key Terms (14 Lectures)
1. / 2LBRNAIKGZ & 7F A Nlopmady 8ghts (IPR) GopylightérSdsd GBIQ, (i dz f L
Creative commons.
Types of plagiarism
Why does plagiarism matter and why should you avoid plagiarism?
Plagiarism Tools
The importance of referencing
Referening systems
Citations and references
Referencing tools and Formats (Chicago Manual styleEs /APA)
Strategies for avoiding plagiarism (Tips)

© 0 NOo kD

Outcome
Through this course, students will acquire information processing skills.



Practical

1.
2.

Searching omnternet, WEBOPAC of DULS and other Universities

Access and searching olResources, Database subscribed by DU andublic

domain eresources.

Case Studies for Understand the economic, legal, and social issues
surrounding the use of information, and ass and use information  ethically

and legally

Suggested Readings

1.

8.
9.

Buckland, Michael. "Information as Thing." Journal of the American Society for
Information Science 42, no. 5 (1991): 351

Dalkir, Kimiz. Knowledge Management in Theory and Practice.efdast: Elsevier
Butterworth, 2005.

Eisenberg, M B. Information Literacy: Essential skills for the information2agke.
Westport: Libraries Unlimited, 2004.

Feather, J. The Information Society: A study of continuity and change. 5th. London:
Facet Publishigp, 2008.

Gorman, Lyon, and David Mclean. Media and Society in the Twentieth Century.
London: Blackwell, 2003.

Grassian, E S. Learning to Lead and Manage Information Literacy Instruction. New
York: Neil Schuman Publishers, 2005.

Grassin, E N, and J R Kapipwnformation Literacy Instruction: Theory and practice.
New York: Neal Schuman, 2001.

Assessing the Information Need and Seeking Behaviour of Journalists.

Germany: Lambert Publishing, 2014.

10.Information and Users: An inquiry into the Nature of designiag effective

informations system for jounalists. New Delhi: Bookwell, 2003.

11.Information Sources, Services and Systems. New Delhi: PHI, 2013.

12.Gurdev Singh. "The Role of News Paper Clippings in News Making: Users point of

view." Journal of Library and Infoation Science 22, no. 2 DEC (1997):986

13. Gurdev Singh. "Use of Information Sources by the Journalists Belonging to Nigeria,

India and USA: A Comparative Study." Journal of Library and Information Science 24,
no. 2 DEC (2000): 18%8.

14.Gurdev Singh, an#lonika Sharma. "Information Needs and Seeking Behaviour of

Journalists." International Journal of Library and Information Science 5, no. 7 (2013):



225234.

15.Kamalavijayan, D. Information and Knowledge Management. New Delhi: Macmillan
India Ltd., 2005.

16.Korthage, R R. Informaton Storage and Retrieval. New York: John Wiley, 1997.

17.Lee, Sul H. Digital Information and Knowledge Management: New opportunities for
research libraries. Harworth: Information Press, 2007.

18.Prasher, R G. Information and Its Communicathew Delhi: Medallion Press, 1991.

19.Preston, Paschal. Reshaping Communication, Technology, Information and Social
Change. New Delhi: Sage Publication, 2001.

20.Rao, Madan Mohan. Leading with Knowledge: Knowledge Management Practices in
Global Infotech Companse New Delhi: Mcgraw Hill, 2003.

21.Sharma, Pandey S K. Electronic Information Environment and Library Services. New
Delhi: Indian Library Association, 2003.

22.Srikantaiah, T Kanti. Knowledge Management in Practice: Connections and context.
Delhi: Ess Ess Putaiion, 2008.

23.Sysmanski, R A. Computers and Information Systems. Upper Saddle(Rlyer
Prentice Hall, 1994.

24.Vickery, B C, and A Vickery. Information Science in Theory and Pradiwn:
Butterworths, 1987.

25.Walker, G, and J Janes. Online Retl: Adialogue of theory angbractice. London:
Libraries Unlimited, 1993.



GEC 01
Option B & History of Media

Scope
The course intends to familiarize the students with milestone events in media

history.

Unit 1 - Media and Modernity (10 Lectures)
1. Print Revolution
2. Evolution of Press in United States, Great Britain and France

3. Concept of Penny Press and Yellow Journalism

Unit 2 - Press in India (12 Lectures)
Colonial Period, National Freedom Movement

=

2. Gandhi and Ambedkar as Journalistgl & ommunicators

3. Nation building and media

4. Emergency and Post Emergency Era

5. Coming of new media technologied?ost liberalization changing marketand
audience



Unit 3 - Sound Media (16 Lectures)

1.

N o gk 0D

Emergence of Radio

Early history of Radio in India

Historyof AIR: Evolution of AIR Programming
Penetration of radio in rural Ind&Zase studies
Patterns of State Control; the Demand for Autonomy
FM: Radio Privatization

Community Radio

Unit 4 - Visual Media (12 Lectures)

=

The early years of Photography and Cinema

¢tKS O2YAy3a 2F ¢StS@Aairzy yR GKS {iGlFiSQa
Commercialization of Programming

The Coming of Transnational Television

Formation of Prasar BharagiJoshi, Sam Pitroda, Chanda Committees

Unit 5 - Tradition of Language Media in India (10 Lectures)

=

Hindi/Urdu
Bangla
Malayalam
Tamil
Marathi

Outcome
The course will help the students to understand the historical roots of the

contemporary media phenomenon and its post -modern features.

Suggested Readings

1.

4.

Barnouw, Eric, and rishnaswamy.Indian Film. ¥ Edition New York: Oxford
University Press, 1980.

Biswajit, Das, B Bel, B Das, J Brower, and Vibhodh Parthasarthi. Mediating
Modernity: Colonial Discourse and radio Broadcasting in India, II Communication
Processed/ol. 1: media and Mediabn. Edited by G. Poitevin. Sage, 2005.

Briggs, Aand Burke, and P. Social History of Media: From Gutenberg to Internet.
Polity Press, 2010.

G.N.S., Raghavan. Eavlyars of PTIPTI Story: Origin and Growth of Indian Press.



Bombay: Press trust of Indi2987.

5. Hunt, Sarah Beth. Hindi Dalit Literature and the politics of Representatien
Delhi: Routledge, 2014.

6. Issue, Seminar. Indian Language Press. October 1997.

7. Jeffreyand Robin. India's News Paper Revoluti@Gapitalism, Politics and the Indian
language Press. New Delhi: Oxford, 2003.

8. Manueland P.C. Chatterjee. Peter Cassette Culture pBgmdcasting in India Page.
ChicagoNew Delhi: University of Chicago Press, Sage, 1993.

9. McDonald, Elen. The Modemizing of communication: Vernacular puldsim
Nineteenth Century Maharashtra Asian Survey, 8968.

10. Neurath, P. radio Farm Forum as a Tool of change in Indian Villages," Economic
Development of Cultural Change. Vols. Vol 10, No.3.

11.Page, David, and Willianta@vley. Satellites over South Asiag®, 2001.

12. Parthasarthi,Vibhodh, B Bel, B Das, and J Brower. Constructing a new Media Market:
Merchandising the talking machine in communication processes vol 1. Media and
Mediation. Edited by GRoitevin. Sage, 2005.

13.Rangaswami, Parthasarthy. Journalismindia from the Earliest to the Present Day.
Sterling Publishers, 1989.

14.Ratnamala, V. Ambedkar and Media.

15.Robinson, Francis. Technology and Religious Change: Islam and the impact of print;
Modern Asian Studied. Vol 27, No 1 vols. 1993.

16. Television,Melissa Butcher Transnational. Cultural Identity and Change. New Delhi:
Sage, 2003.

17.Vilanilam, V. John. The Socio Cultural Dynamics of Indian Television: From SITE to
Insight to Privatization, Il In television in Contempgrésia. Edited by David French
and Michael Richards. Sage, 2000.



GEC 02
Option A 0 Media, Polity and Legal Systems in India

Scope
The course will introduce the students to the polity, constitution and legal

systems in India.

Unit 1 - Indian Constitution and Governance (12 Lectures)
1. Fundamental Rights: Issues and Debates (Debates on Equality and Liberty,

Freedom of Speech, Issue of Reservation, Custodial Deaths, Police Atrocities
etc.)
2. Directive Principles of State Policy: Issued Brebates (Uniform civil Cod€ow
Protection)
3. CentreState Relations: Federal v/s Unitary Re&ks, Federal Issues in Indian
Politics, Governor: Power and Functions

Unit 2 - Indian Democracy (12 Lectures)

1. Legislature: Lok Sabha and Rajya SaRedative Rles and Functiondssues in
Functioning of the Parliament

2. Executive: President, Prime Minister and Council of Ministers

3. Judiciary: High Court and Supreme Court, Judicial Review and JAditbves m,
Public Interest Litigation, Cowtwersies and Issue®lated to Independence of
Judiciary

4. Panchayati Raj Institutions and Grassroots Democracy in India



Unit 3 - Parties, Party System and Electoral Politics in India (12 Lectures)

Party System in India and the Rise of Coalitions

Types of Partieg National am State level

Election Commission and Electoral Reforms

Law Commission and National Committee for Review of the Constitution

ok~ w N PE

Identity Politics: Gender, Caste, Class and Religion in Indian Politics

Unit 4 - Media and Democracy (12 Lectures)

1.
2.
3.
4.
5.
6.

Democracy and Freedom of the Press

Media as a Watchdog

Freedom of Expression and responsibility of the Journalists

Power and responsibility of the media

Role of the media in serdiemocratic regimes and authoritarian regimes
Media as promoter of demoarcy in nordemocratic regimes

Unit 5 - Media and Politics (12 Lectures)

1.
2.
3.
4.

Media ¢ Government relationship (Mediaegislature, Medidudiciary)
Government supported censorship

Covering Campaigns, Elections and Governance

E-Media and Governance

Edward SnowdenWiki Leaks Case StuslieFreedom of the Press versistional
Security Concerns

. Future of the News Media: Issues and Concerns

Suggested Projects

1.
2.

Group project on the success ofgevernance and the role of the media

Present and analyze on any one asp(class, caste, gender) awdntemporary
politics in India

Discussions on the independencd the judiciary and the recentontroversies
around judicial activism

Write a paper on the Uniform Civil Code arggion the merits and demeritef the
same

Outcome



Knowledge of the constitution and legal systems in Indiawill help the students

to be responsible and disciplined in their journalistic endeavors and enable

them to report the political and governance issues, with larger perspectives.

Suggested Readings

1.
2.
3.

© 0o N O

Austin, Granville. The Indian constitution: Cornerstone of a Nation. 1966.

Austin, Granville. Working a Democratic Constitution, OUP. 1999.

Baum, Matthew. Soft News Goes \War: Public Opinionand American Foreign Policy
in the New Media Age. Priaton University Press, 2005.

Chakrabarty, Bidyut. IndiarPolitics and Society Since Independence: Events,
Processes and Ideology. Routledge, 2008.

lyengar, Shanto, and Jennifer A McGrady. Media Politics: A Citizen Guié.
Norton, 2011.

Kashyap, Subhagh. Our Parliament. National book Trust, 2011.

Khinani, Sunil. The Idea of India. Penguin, 2003.

Lippman, Water. Public Opinion. Macmillan, 1922.

Mitchell, Army et al. " Millennials and Political News: Social Media the local TV for
the next generation?' Re Research Center Journalism & Mass Media. 2015.

10. Rajni, Kothari. Politics in India. Orient Longman, 1970.

11. Snowden, Edward. "The World say No to Surveillance". The New York Times, 2015.
12.Toobin, Jeffrey. Edward Snowden is No Hero. 2013.

13. White, Theodore. Th&laking of the President: 1960. Atheneum, 1960.

14.Young, Dannagal Goldwaithe. The Daily Show as the New Journalism: In Their Own

words", Laughing MAtters: Humor and American politics in the Media Age. New
York: Routledge, 2008.



GEC 02
Option B & History and Media

Scope
The course explores the communication and media systems and traditions in
human history, in the cultural contexts.

Unit 1 - Rock paintings (12 Lectures)
1. Paleaolithic, Mesolithic and Neolithic cultures
2. Ajanta and other caves
3. Importance of writing in the Harappan context

Unit 2 - Oral tradition (22 Lectures)
1. Vedic Bardic tradition charan sutas and evolution of epics like Mahabharata and
Ramayana
Jatakas
YIFdziAt &lFQa ! NIKF aKLFauaN
laK21l Qa SRAOGA
People informing each other through assembly as alternate means of

o kM b

communication
6. aS3Fa0KSySa yR y2(Sa o0& DNBS] KAAG2NXI ya

Unit 3 - Foreign accounts on trade, trade routes fauna and flora (12 Lectures)
1. Periplus Erythrae,
2. Ploleyg Qa 3IS23ANJ) LKE

3.t fEAyeQa bl ddzaNFt | A&G2NE

Unit 4 - Inscriptions, prashistis land grants and plays, fables (12 Lectures)



1.

Use of Sanskrit by elite

2.t N} {NX G o6& Yl & abfijandshiakudtaam Y £ A RIF a1 Q&

3.

Panchatantra

Unit 5 - Foreign Travelers (02 Lectures)

1.
2.

Fa Hien
HiuenTsiang

Outcome
The course will help the students to understand media traditions and their

cultural, historical, aesthetic and archeological values.

Suggested Readings

1.
2.

Neumayer Erwin, Prehistoric Indian Rock Paintings, Delhi Oxfoveérsity Press.

Lahiri Nayanjot, 1992. The Archaeology of Indian Trade Routes (up to c2000B.C),
Delhi,Oxford University Press.

Lahiri Nayanjot 2015, Ashoka in Ancient India, Permanent Black.

Mc Crindle,J.W.1877, Ancient India as described by Megassheakected by Dr.
Schwanbeck

Ray Himanshu, 1994, The Winds of change: Buddhism and the Maritime Links of
Early South Asia, Delhi Oxford University Press.

Thapar Romila, 2000, Cultural pasts Essays in Early Indian History, Oxford University
Press.

7. Thapar Rmila, 1999, Bakuntala Text, Readings, Histories, Delhi, Kali for Women.

8. Upinder Singh, 2009, A History of Ancient and Early Medieval India Delhi Pearson.

Huntington Susan, 1985, The Art of Ancient India: Buddhist, Hindu, Jaina, New York,
Tokyo: Weather H.

10. Samuel Beal, 1884 -%i+Ki: Buddhist Records of the Western World.



GEC 02
Option C - Writing for the Media

Scope
The course will introduce the students to the principles of writing and
translation for the media.

Unit 1 0 Essentials for Good Writing (12 Lectures)

1. Art and Craft of Writing

2. Writing for Media
- To Inform
- To Describe
- To Persuade
- To Criticize
- To Analyze

3. Fundamentals of Media Writing
- Accuracy
- Clarity
- Concision
- Discernment
- Simplicity
- Comprehension

4. Grammar and Punctuation
- Choosing appropriate Words
- Vocabulary Building:Using Dictionary, Thesaurus and Glossary
- Understanding Rules: Punctuation, Grammar and Spelling
- Misunderstood Words

Unit 2 8 Sentencing the Words (12 Lectures)
1. Concision and Clarity in a Sentence
2. EmphasisTotal (That applies to whole Sentence) and Partial (That applias to
word or group of words)



Rhythm: Words and how they Sounds
Adding Variety
Avoiding Repetition and Monotony

o &~ w

6. Modifying Sentence length and Pattern
Unit 3 8 The Art of Story writing (12 Lectures)
1. Choosing an appropriate Title
2. TheParagraph -1 t 86s EIl ement s/ T heme
- Sub Paragraphs
- Logical Sequencing
3. Revise and Edit
4. Writing Formats
- Letters
Journals

Features

Report
Editorial

Unit 4 6 Translation: A Conceptual Frame  Work (12 Lectures)
1. Introducing translation: brief history and significance in India
2. Exercise in different modules/ types of translation
Literal/Semantic Translation

Word to word Translation

Free/sensel/literary Translation
Functional/Communicativd ranslation

- Technical/Official Translation

Unit 5 8 Translation in Journalism (12 Lectures)
1. Need and importance of translation in journalism
2. Introducing and defining the basic concepts and the process of translation
(analysis transference, restructuring through critical examination of
standard translated literary/Non Literary text.

Practical
1. Using tools of technology for  translation: Machine/Mobile
translation, Softwares etc.
2. Discussion on issues of translating and attempting translation for media, fi



advertisement from different languagesResources Dictionary Thesauri
Glossaries Encyclopedias

Outcome
The course intends to improve the writing and translation skills of the students.

Suggested Readings

1. Dev, Neira AnjanaMarwah, Anuradha, and Swati Pal. Creative
Writing: A Beginner's Manual. New Delhi: Dorling Kindersely(India)Pvt.Ltd., 2009.

2. Hornby, A.S. Guide to Patterns and Usage in English, ELBS, Oxford University press,
New Delhi.

3. Kane, Thomas S. Oxford Essentials Guide to Writing. Néw Del

4. ltule, B.D., and D.A. Anderson. News Writing and Reporting For today's Media. NY:
McGrawHill, 1989.

5. Michelson, R. Sentences. New Delhi: 1IVY Publishung House, n.d.

6. Pandey, Laxmikant. Translation, Object and Methods. n.d.

7. Sreedharan, V.S. How to Writgorrect English. New Delhi: Goodwill Publications,
New Delhi.

8. Stovall, J.G. Writing for the Mass Media. NJ: Prentice Hall, 2009.

9. Wren and Martin. High School english Grammer& Composition. S. Chand, New Delhi.



GEC 03

Option A - Media and Economics

Scope
The course will introduce the students to basic economic concepts and
principles and media economics.

Unit 1- Introduction to Economics (12 Lectures)
1. Definition of Economics

2. Introduction to Economic theories: Classical and Keynesian

3. Ecommy-/ 2y & dzY' S N\@ehaviour: 5S Yl yRX { dzLJLX & I YR /
Equilibrium
4. t N2 RdzZOSNDa . SKF@A2dz2NY t N2PRdzOGA2Y Cdzy OG A
Equilibrium

5. Introduction to Capitalism, Socialism and Mixed Economic systems.
6. Basic concepts related to Econonbdewelopment: National Income, itaccounting
procedures, Concept of GDP, Per Capita Income, HDI, and Sustainable Development.

Unit 2 - Indian Economy (12 Lectures)
1. Understanding Indian Economy: Historicadnd Policy Perspectives since
Independence (Plans and discussion of sectoral growth), Liberalization and
Privatization.
2. Taxation System In Indi®iscussion of GST
3. Union Budget and Economic Survey
4. Fiscal and Monetary Policy

Unit 3 - International Economics (12 Lectures)
1. International Trade
2. Roleof WTO and International Trade Agreements
3. Monetary Cooperation for InternationaDevelopment World Bank, IMFADB and
USAIDLoans, Grants and Aids.
4. Exchange rate Determination and Foreign Capital Flow.
5. Foreign Investment Route&DI, FPI, Fll and Teclow} Transfer.
6. International Political Economy:c&nomic Conflicts, Sanctions Determinants in



International Economic Coemation- Case Studies: BRICFEC, String of Pearls, EU,
ASEAN.

Unit 4 - Understanding Media Ec  onomics (12 Lectures)
1. Development oMedia Economics: Theory and Practice
Media: A Dual Market PlaeAudience and Advertisers; Advertising Market
Production, Distribution and Consumption of Media Products
Media MarketCompetitive, Oligopolistic and Monopolistic
Media Industry and Chang@&echnology, Regulation, Globalization andsocie

A A

Cultural Developments

Unit 5 - Impact of Economics/Business in Media (12 Lectures)

1. Business Management Models for Medi@ase Studies: News Corp, Prasar Bharati
DD & AIR and BBC

2. Entrepreneurship in Mediantlustry Online Start Ups

3. Emergence of Cultural Industry and Economi®netization of Media (Cultural)
Products Music, Movies and FM & TV programs

4. Conflict between Business and Audience Intereblisws and Entertainment Industry

5. TRP and CirculatioWars- Deterioration of Journalism Ethics and Standards

Outcome
Through this course, the students will have a comprehensive understanding of
the Indian and International economic scenarios.

Projects
On current economic affairs : GST and its revenue generation aspect s and
Demonetization and Black E conomy

Suggested Readings

1. Albarran, A.B., and S.M. Ché@hmsted. Handbook of Media Economics, edited by
M.O. Lawrence Erlbaum Associates, 2006.

2. Albarran, Alan B. Media Economics: Understanding Marketsstnds and Concepts.
2nd.Ed. Blackwell, 2002.

3. Alexander, Alison, James Owers, Carveth Rod, and Hollifield C. Ann. Media Eonomics:
Theory and Practice. 3rd. Ed. Lawrence Erlbaum Associates, 2003.

4. Compaine, Benjamin M. Who Own the Media: Competition and €dration in the



Mass Media Industry. Lawrence Erlbaum Associates, 2000.

5. Doyle, Gillian. Understanding Media Economics. Sage, 2002.

6. E.Case, Karl, and Ray c Fair. Principles of Economics. 8th Ed. Pearson Education Inc.,
2007.

7. Gupta, S.B. Monetary Economidastitutions: Theory and Policy. New Delhi: S. Chand
Publishing, 1982.

8. Kaplia, Uma. Indian Economy: Performance and Policief. B& New Delhi:
Academic Foundation, 2013.

9. Lotz, Amanda D. and Havens Timothy. Understanding Media  InduSinésd
University Press, 2011.

10.Picard, Robert G. Media Films: Structures, Operations, Performance.
Lawrence Erlbaum Associates, 2002.

GEC 03
Option B - Disaster Management and Communication

Scope



The course will introduce the students to communication strategies and
practices for disaster management.

Unit 1 - Introduction of Disaster (12 Lectures)
1. Natural disasters: Earthquake, tsunami, cyclones, volcanoes, flood, hdragud
burst, forest fre, Landslides and Avalanches.
2. Man-made disasters: Nuclear reactor meltdown, Industrial accidentsslizks and
spills, Outbreaks of disease and epidemics.

Unit 2 - ICT in Disaster Management (12 Lectures)
1. Emergency response system, HAM RaGiamnmunity Radio
2. Social Media, Blogging, Mobile applications
3. Geo informatics Technology (GIT), GIS, GPS

Unit 3 - Role of Media in Disaster communication (12 Lectures)
1. Information education and communication (IEC)
2. Disaster reporting, Impact of media on policy
3. Weather forecasting, Disaster communication System (Early Warning
and its dissemination)

Unit 4 - Media coverage of Disasters (16 Lectures)
1. Disaster management agencies, Developing networks aratdinations
2. Effective media communication ghisaster and health emergencies
3. Ethics of disaster journalism, preparedness and handling trauma

Unit 5 - Disaster Coverage (Case Studies) (8 Lectures)
1. Cloud Burst, Kedarnath (2013)
2. Kashmir Floods (2014)
3. Nepal Earthquake (2015)
4. Japan Tsunami (2011)

Lab/Presentation/Project
Report on any one disaster/Article on disaster crisis/Visit to any Disaster

management institute or agency

Outcome



The course will enable the students to devise Information, Education and
Communication (IEC) Campaigns for disaster management.

Suggested Readings

1. Alexander, D. Natural Disaster. London: ULC Press Ltd., 19 93.
Communities. Sage.

3. Dhunna, M. Disaster Management Vayu Education of India. New Delhi,
2001.

4. Edwards, Bryant. Natural Hazards. U.K.: Cambridge Universi ty Press,
2005.

5. Emergencies, Health. A WHO Handbook Non Serial Publication. World
Health Organization.

6. Gupta, Harsh K. 2003. 2003: University Press, Disaster Management.

7. Hyer, Randall N., and V.T. Covelo. Effective Media Communication
during Publi c. 2006.

8. India, Government of. Disaster Management In In dia. Ministry of Home
Affaris: New Delhi, 2011.

9. Lindell, K.L.,, and R.W. Perry. Communicating Env ironmental Risk In
Multiethnic. 2004.

10.Rabany, Ahmed E.l. Introduction to GPS: The Global Pos itioning
System. Artech House, 2002.

11.Stephen, Wise. GIS Fundamentals. CBC Press, 2013.

GEC 03
Option C - Media and Consumer Education

Scope



The course explores the role of media in protecting consumer rights and
educating the public in this regard.

Unit 1 d Concept of Consumer and Consumer Welfare (12 Lectures)
1. Characteristics of Consumer Buying and Consumer Decision Making
Process
2. Consumer Awareness and Consumer Problems & Urban Consumer and
Rural Consumer

Unit 2 8 Consumer Grievances and Redressal Mechanism under Consumer
Protection Act -1986 (16 Lectures)
1. Consumer Protection Act 1986: Consumer
Guide lines on Consumer Protection; Goods and Services; Unfair Trade
Practices; Restrictive Trade Practice; Deficiency in Services.
2. Grievance Redressal Mechanism under the CPA -1986, Advisory Bodies,
Adjudicatory Bodies (District Forum, State Commission, Nat ional
Commission); Role of Supreme Court under CPA  -1986

Unit 3 8 Media and Consumer Protection (12 Lectures)
1. Media explosion and impact on Consumer Buying Behaviour
2. Role of Media as watchdog on consumer protection
3. Advertisements and their regul ation: Social , Ethical and Legal Aspects
of Advertising and Sales Promotion; Regulati on of misleading and
deceptive advertising

Unit 4 6 Competition Policy and Law (12 Lectures)
1. Competition Act 2002: Objectives, Purpose and Salient Features
2. How competition policy and law protect consumer interest
3. Complaints and Procedures: Investigati  on, Hearings, Enquiry, Remedies
and Enforcement of Orders.

Unit 5 0 Project Submission (8 Lectures)
Every student must submit one project based on empirical work on any of the
following topics equivalent to 8 lectures:

1. Role of Media in Protecting Consumer Interests



2. Procedure for Filing and Hearing of a complaint under CPA -1986

3. Two case studies on Consumer Protecti on decided by Supreme Court

of India
Consumer Organizations and their role in the Consumer Movement in
India

Outcome

The students will be equipped with certain pedagogical skills that enables

them to educate the public on consumer rights and other issues, through

different media platforms.

Suggested Readings

1. Biagi S, Media/Impact: An Introduction to Mass Media, Cengage
Learning, 2013

2. Boush D M, Friestad M & Wright P, Dec eption in the Marketplace: The
Psychology of Deceptive Persuasion and Consumer Self -protection,
Routledge , 2015

3. Pathi S & Lalrintluanga, Consumer Awareness and Consumer
Protection, Dominant Publishers and Distributors, 2011

4. Mishra S, Consumer Protection in India: Policies and Case Studies,
Concept, Publishing Company, New Delhi, 2012

5. Ralph Nader, Consumer and Corporate Ac countability, Houghton
Mifflin Harcourt Publishers, 1972

6. Bare Act: Consumer Protection Act 1986, Competition Act 2002

GEC 04

Option A - Media and Human Rights



Scope
The course will introduce the students the students to the basic themes in
Human Rights and mediads role in promoting a

Unit 1 0 Understanding Human Rights (17 Lectures)

1. Concept and Meaning: UN Declaration; Human Rights and Indian
Constitution

2. Human Rights of Domestic workers, Minorities, Refugees, Construction
workers, Armed Forces, Child Labour

3. Human Rights Violation and Activism; Court Interventions; Recent Policy
Formulation and Welfare Schemes.

4. Human Rights Discourse: Fundamental Rights and Human rights,
Judiciary and Human Rights, Human Rights Activists as Pressure Groups.

Unit 2 d Gender and Human Rights (17 Lectures)
1. Concept and definition of Gender (Men, Women, Other) and social
structur es
2. Determinants of Gender equity in India
3. Laws and I nstitutions related to Womenos
4. Government Programs and Policies for women empowerment

Unit 3 8 Environment and Human Rights (16 Lectures)
1. Concept and definitions; |  ndian philosophical views on Environment
2. Climate Change and Global Warming - Concepts, challenges, various
Agreements and Conventions
3. Biodiversity: Concept; Flora -fauna conservation - UN Programs and
Policies, Acts, Programs and Policies in India
4. Sustainable Development - Meaning, challenges, success stories

Unit 4 o Project Work (10 Lectures)

Students are required to undertake projects on current issues/topics of their
choice from the broad area of Human Rights, Gender or Environment. For
example RTE, Human Trafficking, Climate Refugees/Migrants, etc...

Outcome



The course will enable the students to inculcate human rights approach in
their journalistic pursuits.

Suggested Readings

1. Agnes, Flavia. Law and Gender Inequality: The Politics of Women's
Right in India. Oxford University Press, 1999.

Baxi, Upendra. The Future of Human Rights. New Delhi: OUP, 2002.
Beteille, Andre. Antinomies of Society: Essays on ldeology and
Institutions. New Delhi: OUP, 2003.

4. Datta, Kusum. Women's Studies and Women's Movement in India since
the 1970s: AN Overview Kusum Datta. Delhi: The Asiatic Society, 1970.

5. Dubash, Navroz K. ed. Handbook of Climate change and India:
Development, Politics and  governance. New Delhi: Oxford University
Press, 2012.

Geetha.V. Gender. Calcutta: Stree Publication, 2002.
Kaushik, Anubha. Perspective in Environmental Studies. New Age
International, 2006.

8. Kishwar, Madhu. 1999. New Delhi: OUP, Off the Beaten Tra ck:
Rethinking Gender Justice for Indian Women.

9. Larson, Gerald James, ed. Religion and Personal Law in Secular India: A
call to Judgment. Indiana University Press, 2001.

10. Mishra, R.P. The Indian World view and environment crisis.

11. Overton, John, a nd Scheyvens Regina. Strategies for sustainable
Development: Experiences for the Pacific. London& New Y ork, 1999.

12. Ray, Raka. Fields of Protest: Women's Movement in India. University of
Minnesota Press, 1999.

13. Shah, Nandita, and Nandita Gandhi. Issue s at Stake: Theory and
Practice in Contemporary Women's Movement in India. Delhi: Kali for
Women, 1992.

GEC 04
Option B - International Relations

Scope



The course will introduce the students to global politics and conflicts, and
international institutions.

Unit 1 8 How to Understand and Interpret International Politics (20 Lectures)
1. Realism, Liberalism, Marxism

2. Post-Modern and Feminist Perspective
3. Non-Western Traditions

Unit 2 8 International Politics in Last One Century (12 Lectures)
1. World War Politics - World War |, World War |1
2. Cold War and Post -Cold War Developments
3. Decolonization and Emergence of Third World, NAM

Unit 3 d Conflict , Peace and Governance (10 Lectures)
1. Conflict and Peace

2. Contemporary Conflicts: Syria, Israel -Palestine, Afghanistan.

3. United Nations: Structure, Demand for Ref or ms, Il ndi ads
permanent Seat in Security Council
4. Regional Organizations: E U, BRICS, G20, ASEAN, BIMSTEC, IBSA
Unit 4 8 India and International Politics (12 Lectures)
1.1l ndiads foreign Policy: USA, Russia and

2. India and SAARC
3. India and Disarmament: Issues in NPT, CTBT
4. India as a Global Power: Changing Direction o f Foreign Policy

Unit 5 8 Contemporary Issues in Global Politics (06 Lectures)
1. Global Terrorism

2. Free Trade
3. Human Rights
4. Migration

Outcome
The course will enable the students to connect the global and local issues
and make fair and in  -depth reports on such issues.

Suggested Readings



1. Acharya, Barry Buzan and Amitav. Non  -Western International Relations
Theory: Perspectives on and Beyond Asia. London and New York:
Routledge, 2010.

2. Bandopadhyay, Jayantanuja. The Making of India's Foreign Policy.
New Delhi: Allied Publishers, 2003.

3. BBC www.bbc.com  March 15, 2016.

4. http://www.bbc.com/news/world -middle -east -35806229.

5. BBC News. Syria: The Story of Conflict. March 11, 2016.
http://www.bbc.com/news/world -middle -east -26116868.

6. Castles, Stephen. "Understanding Global Migration: A Social
Transformation Perspective." Journal of Ethnic and Migration Studies 36,

no. 10 (2010): 1565 -1586.

7. Chenoy, Anuradha. "India, Russia Forging Ahead in Changing Times."

8. Employment News, November 19 -25, 2016.

9. Heywood, Andrew. Global Politics. New York: Palgrave Macmillan,
2014.

10.John Baylis, Steve Smith, Patricia Owens. The Globalization of World
Politics: An Introduction to International Relations. New Y ork: Oxford
University Press.

11.John Moore, Jerry Pubantz. The New United Nations: International
Organisation in the Twenty First Century. Delhi: Pearso  n, 2008.

12.Nicholson, Michael. International Relations: A concise Introduction.
New Y ork: Palgrave, 2002.

13.Puchala, Donald. "Some Non - Western Perspectives on International
Relations." Journal of Peace Research (Sage Publications) 34, no. 2
(May 1997): 134 -139.

14.Sumit Ganguly, Manjeet Pardesi. "Explaining Sixty Years of India's
Foreign Policy.” India Review (Taylor and Francis Group) 8, no. 1
(January -March 2009): 4 -19.

15.Sven Bernhard Gareis, Johannes Varwick. The United Nations: An
Introduction. Palgrave, 2005.

16.Tim Dunne, Milja Kurki. International Relations Theories: Discipline and
Diversity. Oxford University Press, 2014.


http://www.bbc.com/




Compulsory Language
(CL)

Compulsory Language (CL)
French

Semesterl

CL1 Developing reading and writing skills 1 (Total Cred#&3

Reading simple texts and answering quession them. Guided writing wilhclude subjects

concerning the learners and their immediag@vironment.

Texts:

Version Originalc m [ A @ONB RS f QSt 8§@3SY a2y Al dzaurs Sy & SNJ
LionsOlivieri, Editions Maisons des Langues, Paris, 2009.

Version Originalec M / F KA SNJ RQSESNDA OS-davre lachadfiies,f al 3
Editons Maisons des Langues, Paris, 2010.

Semester2
CL:2 Developing Listening and Speaking Skills (Total Credits 6)



Listening to simple texts and answering questions on them. Monologues and/or
dialogues will be on subjects concerning the learners aed tmnmediate environment.
Texts:
Version Originalc m [ A ONB RS f QSft 8§Q3SY az2yAl dzBaure Sy & SNJ
LionsOlivieri, Editions Maisons des Langues, Paris, 2009.
Version Originalec m / I KA SNJ RQSESNDA OS-davre lachHivie,t al 3
Editions Maisons des Langues, Paris, 2010.

Semester 3

CL3 Language in Context: Developing Speaking and Listening Skils (Total

Credits 6)

Describing past events, reading, writing and understanding short texts including news items,
instrudions for use, emails, logs, classified advertisements, biographies, invitalinesiet

forums.

Texts:

Version Originalg H [ A ONB RS f QSt SOSY az2yAljdzS 5SyeéSNE
Marie-Laure Lionlivieri, Editions Maisons des Languearis, 2010.

Version Originalg HY / I KASNJ RQSESNDAOSaY [FSOGAGAL t Iy
Paris, 2010.

Semester-4

CL4 Intermediate level reading and writing skills (Total Credits 6)

Asking for and giving instructions, narrating pasents and future plans, commenting on

and presenting simple texts, describing visual materials (photos, pictures, etc.), reading,
understanding and preparing posters (theatre, film, books).

Texts:

Version Originale H [ A INB RS f QS S@BthGamehdiah odnie Royery & S NE
Marie-Laure Lionglivieri, Editions Maisons des Langues, Paris, 2010.

Version OriginalgH Y / | KASNJ RQSESNDAOSaY [FSGAGAL tly
Paris, 2010.

Semesters

CL5 Developing Intermediate Level $pking and Listening Skills (3) (Total Credits
6)

Students require to smmari2 a film, conduct opinion pad| and interviews,and work with
songs.



Texts:

Version Originale o [ A ONB RS H)WSriq&denyed, Chfidtidingdivien Emilie
Perridhon, Editions Maisons des Langues, Paris, 2011.

Version Originaleco  / | KA SNJ R QS ES: Naxiti® Baicrazi, Stéphaiics Bempiier
Editions Maisons des Langues, Paris, 2011.

Semester 6

CL6 Studying Different Text Types (Total Credits 6)

Studyirg different text types to familiarize oneself with different kinds of language usages
and styles including reading and understanding instructions for use, classified
advertisements, biographies informative texts, short scientific texts, writing a filngaeit
summarizing a presarticle, analysing and writing summary of opinion poll results, reading

a comic strip, writing a dialogue for a comic strip. Different language registers,
understanding wrd formation. Preparing a slam.

Texts:

Version Originalge o [ A ONB RS H)MBnigsdsnyed, Chfigtian$divies Emilie
Perrichon, Editions Maisons des Langues, Paris, 2011.

Version Originalg o/ | KA SNJ R QS ES: Nazii® Baacras, StépHarieST@mplier
Editions Maisons des Langues,i®a2011.

Semester/

CL7 Advanced Reading and Writing skills (1) (Total Credits 6)

Comparing headlines and presentation of news in different newspapers, analysing an
editorial, writing a short story, reading and analysing texts/articles on different social

issues.Preparing a blog, analysing and writing a summaopiofon poll results.

Texts:

Version Originale o [ A ANB RS D) MBnigG®d8nyed, Chfidtidin$diviec, Emilie
Perrichon, Editions Maisons des Langues, Paris, 2011.

Version Originaleco  / F KA SNJ R QS ES: Nieii® Baicrazi, Stgphaiics Bemplier
EditionsMaisons des Langues, Paris, 2011.

Semester8
CL8 Developing Advanced Reading and Writing Skills (2)
(Total Credits 6)



Describing and comparing education systems, reading and analysing texts/articles on
various social issues, writing an open letterthe authorities, writing a petition, describing

and analysing cultural representations, writing a short story, writing blogs.

Texts:

Version Originale o [ A ANB RS D) MBniqgGd8nyed, Chfidtidin®diviec, Emilie
Perrichon, Editions Maisordes Langues, Paris, 2011.

Version Originaleco  / F KA SNJ R QS ES: Nieiii® Baicrazi, Stéphaiics Bemplier
Editions Maisons des Langues, Paris, 2011.

Semester9

CL:9 Debating on Various Social Issues (Total Credits 6)

Preparing, conducting andrgsenting results of opinion polls on various social issues,
preparing and presenting a skit. Debatesral presentations on variousocial issues,

YENNI GAYy3I 2ySQa SELISNASYyOSa 2F F2NBA3Iy I y3ad
Texts:

Version Originalen [ A @NB RiBs 15)F&bfic8 B&thétemyy Ehristine Kleszewski,

Emilie Perrichon, Sylvie Wuattier Editions Maisons des Langues, Paris, 2012.

Version Originalen / I KA SNJ R QS BS NBiiaPanigrazi Edifidnsi Maisonsides
Langues, Paris, 2012.

Semesterl0

CL:10 Media Skills*(Total Credits 6)

1. Brief History of journalism in the French and Frespeaking world. Famous
newspapers of the French and Frergbeaking world. (Le Monde, La Libération,
France; Le Messager, Senegal; El Watan, Algeria Biitajual Regional Press. (Le
51 dZAJKAYS [AOSNBZ [S tFINRARAASYOd al AT AYSaz

2. Radio and T.V. news channels in France and French speaking world, national and
international. Multimedia journalism. TV5.

3.bS6 2N bDANNI A GF2 Ny £ AaYd 9YOSRRSR W2 dzaNY
Travel and Environmental Journalism, Sports, Cultural and Economic journalism

4. Comparison of news items on different channels. ldeological Differences in news
presentations.

5. Censorship laws in viaus countries. Yellow Journalism. Internet and journalism.

6. Professional Risks in Journalism. War and underworld reporting. Reporters without
Borders.

7. Comparing headlines and presentation of news in various newspapers. Summarizing



an article. Analyzing agditorial. Reading and analyzing texts/articles on social issues
(generation gap, racial discrimination etc.). Writing a report on an opinion poll.
Preparing a flyer. Analyzing & writing blogs. Reporting crime.

8. Preparing a weather report. Writing a smadlport on a given topic for the wall
newspaper. Preparing a forum on Internet; (TV/University life); managing
interactions.

9. Editing Skills.

10. Project Work

Suggested Readings

1. www.totallygonzo.org

2. GUERY Louis, Vismgde la presse.alprésentation des journaux des origiresios
jours, CFPJ (1997).

3. http://www.lepointdufle.net/

4. http://enseigner.tvbmonde.com/

5. Patrick Chardaudeu, La conquéte du pouvoir. Opinion, Persuasion, Valeurs, les
RAA02d2NE RQAFSLIR HzOS G tzS> RROINA a > [ QI I NXYI G0

6. | Y2&ae I rgunoitdtion danSle discour®aris: Colin (2010).

7. http://TV5.org

Note: Teachers are free to recommend supplementary language text books.


http://www.totallygonzo.org/
http://www.lepointdufle.net/
http://enseigner.tv5monde.com/
http://tv5.org/

Gompulsory Language (CL)
Spanish

Semester-1

CL-1 Developing reading and writing skills 1 (Total Credits -6)
Reading simple texts and answering questions on them. Guided writing will
include subjects concerning the learner and his immediate environment.
Texts:

Aula Internacional 1, Editorial difusion, Barcelona(2006) /Indian  Edition.
Suggested Reading s

Nuevo Ven 1 , Editorial Edelsa, Madrid

(2004). Espaiol sin Fronteras 1, SGEL,

Madrid (1998). Planet@ 1, Editorial Edelsa,

Madrid (2001).

Semester-2

CL-2 Developing listening and speaking skills -1 (Total Credits 6)
Listening to simple texts and answering q  uestions on them. Monologues  and
/or dialogues will be on subjects  concerning the learner and his immediate
environment.

Texts:

Aula Internacional 1, Editorial difusion, Barcelona(2006) /Indian  Edition.

Semester-3

CL-3 Language in Context: Developing speaking and listening skills 02
(Total Credits 6)

Describing past events, reading, writing and understanding short texts
including news items, instructions for use, emails, logs, classified



advertise ments, biographies, invitations, Internet forums.

Texts:

Aula Internacional 1 & 2, Editorial difusion, Barcelona (2006) /Indian Edition
Suggested Reading

Nuevo Ven 1 & 2 , Editorial Edelsa, Madrid (2004).

Espariol sin Fronteras 1, SGEL, Madrid(1998).

Planet@ 1 & 2, Editorial Edelsa, Madrid (2001).

Semester-4

CL-4 Intermediate level reading and writing skills (Total Credits 6)

Asking for and giving instructions, narrating past events and future plans,
commenting on and presenting simple texts, describing visual materials
(photos, pictures, etc.), reading, understanding and preparing posters
(theatre, film, books).

Texts:

Aula Internacional 1 & 2, Editorial difusién, Barcelona, 2006/ Indian Edition .

Semester-5

CL-5 Developing intermediate level speaking and listening skills (3)
(Total Credits 6)

Summarizing a film, preparing and conducting an opinion poll, conducting

an interview, working with  songs.

Texts

Aula Internacional 2 & 3, Editorial difusion, Barcelona, 2006 / Indian Edition.
Suggested Readings

Nuevo Ven 2 , Editorial Edelsa, Madrid

(2004). Espafiol sin Fronteras 2, SGEL, Madrid

(1998). Planet@ 2 & 3, Editorial Edelsa,

Madrid (2001).

Semester -6

CL-6 Studying Different text types (Total Credits 6)

Studying different text types to familiarize oneself with different kinds of
language usages and styles including reading and understanding
instructions fo r use, classified advertisements, biographies informative texts,
short scientific texts, writing a film critique, summarising a press article,



analysing and writing a summary of opinion poll results, reading a comic
strip, writing a dialogue for a comic st rip. Different language registers,
understanding word formation. Preparing a slam.

Texts

Aula Internacional 3, Editorial difusion, Barcelona, 2006 / Indian Edition .
Suggested Reading s

Nuevo Ven 3, Editorial Edelsa, Madrid

(2004). Espaiol sin Fronteras 2, SGEL,

Madrid (1998). Planet@ 3, Editorial Edelsa,

Madrid (2001).

Semester-7

CL-7 Advanced reading and writing skills (1) (Total Credits 6)

Comparing headlines and presentation of news in different newspapers,
analysing an editorial, writing a short stor vy, reading and analysing
texts/articles on different social issues.Preparing a blog, analysing and writing

a summary of opinion poll  results.

Texts:

Aula Internacional 4, Editorial difusion, Barcelona (2006) (Indian Edition
Available).

Suggested Reading s

Nuevo Ven 3, Editorial Edelsa, Madrid

(2004). Espafnol sin Fronteras 2, SGEL,

Madrid (1998). Planet@ 4, Editorial Edelsa,

Madrid (2001).

Semester-8

CL-8 Developing advanced reading and writing skills (2)

(Total Credits 6)

Describing and comparing education systems, reading and analysing
texts/articles on various social issues, writing an open letter to the authorities,
writing a petition, describing and analysing cultural representations, writing a
short story, writing blogs.

Texts:
Aula Internacio nal 4, Editorial difusion, Barcelona (2006) / Indian Edition.



Suggested Reading s
Tema a Tema B1 , Editorial Edelsa, Madrid (2011).
Tareas y proyectos en clase , Editorial Edinumen (2001).

Semester-9

CL-9 Debating on various social issues (Total Credits 6)

Preparing, conducting and presenting results of opinion polls on various
social issues, preparing and presenting a skit. Debates, oral presentations on
various soci al i ssues, narrating oneods e X |
learning.

Texts:

Aula Internacio nal 4, Editorial difusion, Barcelona (2006) (Indian Edition
Available).

Suggested Reading s

Tema a Tema B1 , Editorial Edelsa, Madrid (2011).

Tareas y proyectos en clase , Editorial Edinumen (2001).

Semester-10
CL-10 Media Skills* (Total Credits 6)
*To be complemented with demonstrations and hands on training.
Brief History of journalism in the Hispanic world. Famous Spanish and Latin
American newspapers. ( El Pais Spain; Clarin Argentina, La Jornada Mexico
etc) Bilingual Regional Press. ( Gara, EINorte de Castilla ).
1. Radio and T.V. news channels in Spain and Latin America, Hispanic channels in the
United States. Multimedipournalism.
2.bS%6 2NJ bl NN} GAGPS aD2yl 28 W2dNYylFfAays ot SN
3. Study of examples of Travel and Eommental Journalism, Sports, Cultural and
Economigournalism.
4. Comparison of news items on different channels. Ideological Differences in news
presentations.
5. Censorship laws in various countries. Yellowrnalism.
6. Professional Risks in Journalism. War anderworld reporting. Reporters without
Borders.

Project Works



1. Comparing headlines and presentation of news in various newspapers.

Summarizing an article. Analyzing an editorial. Reading and analyzing texts/articles
on social issues (generation gapcial discrimination etg. Writing a report on an
opinion poll. Preparing a flyer. Analyzing & writing blogs. Preparing a weather
report. Writing a small report on a given topic for the wadWwspaper. Preparing a
forum on Internet; (TV/University lije managingnteractions.

2. EditingSkills.

Suggested Readings

1.

www.totallygonzo.org

2. www.periodismogonzoargentina.blogspot.in

3. Luis Cebrign Juan.La prensa en la calle. Escritos sobrBeriodismadvadrid:

Note:

Taurus, (1980).

Martin Vivaldi, G.Géneros periodisticoMadrid: Paraninf¢1977).

Nlfez Ladeveze, IManual para periodismoBarcelona: Arigll991).

Rodriguez Ruibal, AntoniBeriodismo turistico. Analisis del turismo a través de las
portadas. Barcelona: Editorial UO@009).

Teachers are free to recommend supplementary language manuals.


http://www.totallygonzo.org/
http://www.periodismogonzoargentina.blogspot.in/

Compulsory Language (CL)
CHINESE

Semester 1

CL-1 0 Beginners Chinese 1 (Total Credits 6)

Training for Spoken skill, Writing, Grammar, and Listening

Number of Characters:  Phonetic script and 200 Chinese Characters

Text:

Elementary Chinese Reader 1, Indian Edition, 2008, GBD Books, New Delhi.
Worksheets prepared by the Class Teacher.

Semester 2
CL-2o0Beginnersd Chinese 2 (Total Credits 6)

Training for Spoken skill, Writing, Grammar, Listening and
reading comprehension

Number of Characters: 200 Chinese Characters

Text:

Elementary Chinese Readers 2, Indian Edition, 2008, GBD Books, New Delhi.

Worksheets prepared by the Class Teacher.

Semester 3

CL-3 0 Intermediate Chinese 1 (Total Credits 6)

Training for Spoken skill, Writing, Grammar, Listening, reading comprehension
and short ess ays

Number of Characters: 300 Chinese Characters

Text:

Elementary Chinese Readers 2 & 3, Indian Edition, 2008, GBD Books, New
Delhi.

Teaching material prepared by the Class Teacher.



Semester 4

CL-4 0 Intermediate Chinese 2 (Total Credits 6)

Training for Spoken skill and Writing to improve the ability to analyse and
discuss various issues in simple Chinese

Number of Characters: 400 Chinese Characters

Text:

Elementary Chinese Readers 3, Indian Edition, 2008, GBD Books, New Delhi.
Teaching material prepared by the Class Teacher.

Semester 5

CL-5 0 Advanced Chinese 1 (Total Credits 6)
Training in written and oral skills in Chinese through extensive reading,
colloquial Chinese, formal Chinese and audio visual exercises to improve
listening skills
Suggested Readings
1. Yang HuiyuanHanyu Tingli Shuohua Jiaoxuefglnstructional Methodology of
Chinese Listening and Speaking), Beijing: Beijing Language and Culture University
Press1996.
2. Pan Zhaoming, (ed.Klanyu Gaoji Tingli Jiaocher{@hinese Advance Level Ora
Comprehensive Course), Vol. 1, Parts 1 & 2, Beijing: Beijing UniversitylP&&s,
3. Liu Yuanman et. alGaoji Hanyu Kouy(Advance Spoken Chinese), Part 1, Beijing:
Beijing University Pres$997.
4. Meng Zhaoyi et. aWaiguo WenhuashiHistory of Foreigi©Culture), (Reprint) Beijing:
Beijing University Pres2011.
Teaching material prepared by the Class Teacher.

Semester 6
CL-6 0 Advanced Chinese 2 (Total Credits 6)
Advanced training in written and oral skills in Chinese through extensive
reading, colloq uial Chinese, formal Chinese and audio visual exercises to
improve listening skills
Suggested Readings
1. Pan Zhaoming, (ed.Hanyu Gaoji Tingli Jiaoche{@hinese Advance Level Listening
Course), Vol. 1 Parts 1 & 2, Beljing: Beijing University Press, 1992.
2. Zu Renzhi & Ren Xuemébaoji Hanyu Kouy@Advance Spoken Chinese) Part 2,



Beijing: Beijing University Pred$99.
3. Chinnery, John D., & Cui Minggiorresponding English and Chinese Proverbs and
phrases Beijing: New World Prest984.
Teaching material prepared by the Class Teacher.

Semester 7
CL-7 0 Introduction to Chinese Culture (Total Credits 6)
Introduction to Chinese culture throug h Fables, Folktales, Festivals, and
Proverbs
Suggested Readings
1. : : 1965.

2. . Chinese Myths and Fables. Beijing Normal University Teaching &

Research Cell984.

3. . Chinese Folktales. Beijing Normal Universigaching &
Research Cell, 1984.
4. . Traditional Festivals of China. Beijing Normal University

Teaching & Researc h Cell, 1984.
. , Annotated ChinesBroverbs

6. (Supplementary Readings for Elementary Chinese Readers);

1982 Foreign Language Press, Beijing; First
published in 1982.

7. Zhong Qin, Everyday Chinese: 60 Fables and
Anecdotes; 1983 New World
Press, Beijing; First Edition 1983.

Teaching material prepared by the Class Teacher.

Semester 8

CL-8 & Translation (Total Credits 6)

Study of syntactic structuresused in  Chinese with contrastive comparison with
English; techniques of translation from Chinese to English and vice versa. Texts
will be selected from Chinese newspapers, magazines and important
speeches of leaders.

Suggested Readings
1. Wu Tong et. al., (eds$aoji Hanyu Baokan Yuedu Jiaocheng (Advance Chinese



Course in Newspaper Reading), Vol.1, Beijing: Beijing Language Institutel gess,

Pan Zhaomin &hen Ru, (eds.), Du Baokan K&rongguo (Understanding China
through Newspaper Reading), Beijing: Begijidniversity Pres4.992.

Qiao Haiqging, Fanyi Xinlun (New Theories of Translation), Beijing: Beijing Language
and Culture University Presk993.

Wang Shixun et. al., (eds.), Baokan Yuedu Jiaocheng (Newspaper Reading Course)
Vols. 1, 2 & 3, Beijing: Beinanguage and Culture University Pra£89.

Teaching material prepared by the Class Teacher.

Semester 9
CL-9 0 Newspaper Chinese (Total Credits 6)
An advanced course in reading Chinese Newspaper

Suggested Readings

1.
2.

o g k&

7.

Wu Tong et al (eds.), e (An Advanced Course
Reading Chinese Newspapers), Beijing: Beijing Language Institute Press,
1992.
Pan Zhaomin & Chen Ru (eds.), e T (Understanding China through
Newspaper Reading), Beijing: Beijing University PS8,
.t S2LX SBaEijngs | Af &
. Guangming Daily [A daily newspaper of Chinese intellectuals], Beijing.
. Youth Daily [A Daily of Chinese Youth Leadd&]ing.
. Liberation Daily [A Daily of the Chinese ArBygijing.

Teaching material prepared by the Class Teacher.

Semester 10

CL-10 0 Interpretation (Total Credits 6)
An advanced course in Spoken Chinese and simultaneous interpretation

Suggested Readings

1.

Pan Zhaoming (ed.), Hanyu Gaoji Tingli Jiaocheng (An Advanced Audio Course in
Chinese), Vol.1, Patt2, Beijing: Bijing University Pres§992.

Zu Renzhi & Ren Xuemei, Gaoji Hanyu Kouyu (An Advanced Course in Spoken
Chinese), Beijing: Beijing University Pra£89.

Liu Yuanman et al, Gaoji Hanyu Kouyu (An Advanced Course in Spoken Chinese),
Beijing: Beijing Univelyi Press1997.



Teaching material prepared by the Class Teacher.

Compulsory Language (CL)
ARABIC

Semester 1
CL 1 Arabic



Objective
A regular student, after completing this semester would be able to read Arabic texts printed
with vowel points and copy a text.
Reading
Arabic alphabets, Shapes of Arabic alphabets, Vowel signs and other orthayraphic
signs. Joining letters: two, three, four or more letters. Pronouncing Arabic words with
different vowel signs. Definite articland Indefinite article. Moon letters and Sun letters.
Reading simple texts printed with vowel points. Masculine and Feminine nouns and symbols
of feminine nouns.
Speaking
- Arabic phrases of greetings and expressions of thanks, welcome, excuse and apology
etc.
- Pronouncing moon and sun letters prefixed with the definite article
- 50 Arabic origin words frequently used in India
- Frequently used vocabulary under the folowing heads: Numbdéo©, 10rdinal
numbers 110, Names of days, Colour, Fruit & Journalism
Writi ng

Practice writihg Arabic alphabets (isolated form)

Practice writihng Zlettered, 3lettered and 4ettered words etc.

Copying simple short texts from books or newspapers

Taking dictation of the vocabulary memorized
Listening

Listening and pronouncing pdaun Arabic letters.

Text
Minhaj atArabia, Parl, (selected lessons): Syed Nabi Hyderabadi, coloadiibn, 2014,
M.M. Publishers, New Delhi.



Objective:

Grammar:

Writing:

Reading:

Speaking:

Listening:

Semester-2
C. L.-2 (6 Credits)

A regular student after completing this semester would be able to form simple
nominal and verbal sentences using the vocabulary he/she has memorised.

Demonstrative Pronoun (masc. and fem. only). Detached personal pronoun.
Attached personal pronoun (stressed to be given on the singular only in
exercises). Following frequently used six prepositions i.e. ia, &, & =, 4, =
14-mood conjugation of the Perfect verh (active. passive and negative): Jas, \./‘9,
Jﬁudﬂu 14-mood conjugation of the Imperfect verb (active, passive and
negative: Jai, Jai Ja&i¥. Ja8 Y. 6-mood conjugation of the Imperative,
Prohibitive, Active Participle and Passive Participle: 38, JaY, Jel, Jiaia,
Introduction to 6-patterns of Primitive Trilateral verbs. Explanation of nominal
sentence. Explanation of verbal sentence.

= Practice of 2-word simple nominal sentences:
- Demonstrative/Detached personal pronoun/Proper noun /Nouns prefixed
with definite article used as subject.
- Preposition as predicate
- Practice of verbal sentences: Verb + doer & Verb + doer + object

Al-Qira'atul Wazihah, Part-1, Maktaba Husainiya Deoband, Lessons 14-20.
Al-Qira'atur Rasheedah, Part-1, Darul Maarif. Egypt Lessons: <USl jhaall _uall
Sl el g Al Alkal) o g

Oral exercise of forming nominal sentences:

- Demonstrative noun/Detached personal pronoun/Proper noun/Nouns
prefixed with definite article used as subject.

- Preposition used as predicate

Oral practice of forming verbal sentences:

- Verb + doer & Verb + doer + object

- Use of time, day and month in a sentence

- Forming question by using (s e 028 (138

= Listening to children stories downloaded from YouTube and other websites.
Use of Flash cards



Objective:

Grammar:

Writing:

Text:

Speaking:

Listening:

Semester-3
L -3 (6 Credits)

A regular student after completing this semester would be able to read simple
sentences based on the grammar he/she has studied.

Formation of demonstrative, genitive and adjectival phrases. Complete
conjugation of all the four kinds of the Perfect Verb (active, passive): Jsd, Jad 3,
=8 S, Jad S Conjugation of Imperfect Verb prefixed with o (active &
passive). Conjugation of Imperfect Verb prefixed with & (active & passive).
Complete conjugation of frequently used Derived Trilateral verb patterns
(perfect. imperfect & passive): Sl delia Juadl Jaii Joléi Juadd) Jlasil Jledind,

Use of Demonstrative, Adjectival and Genifive phrases as subject. predicate or
both in compound Nominal sentences.

Ise of Demonstrative, Adjectival and Genitive phrases as doer, object or both in
Verbal sentences.

Al-Qira'atul Wazihah, Book-2, MaulanaWahiduz Zaman Al-Kairanwi, Maktaba
Husainiya Deoband, Lessons: 4, 5, 7, 18, 20, 21, 27 & 33

Al-Qira'atur Rashidah, Book-2, Abdul Fattah As-Sabri & Ali Umar,

Lessons: aw¥! 5 Sl (6 jall s G adl ¢l il Bom ¢ 38 ALY ol ad o)

To practice and form sentences using e & 4
To practice and form question using

ol wpB b o Bl s B oncif ol s
Oral exercise of recognizing different moods of a given verb.

Listening to children stories downloaded from YouTube and other websites.






