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Preamble

The University Grants Commission (UGC) has initiated several measures to bring equity,
efficiency and excellence in the Higher Education System of country. The important
measures taken to enhance academic standards and quality in higher education include
innovation and improvements in curriculum, teaching-learning process, examination and
evaluation systems, besides governance and other matters.

The UGC has formulated various regulations and guidelines from time to time to improve
the higher education system and maintain minimum standards and quality across the
Higher Educational Institutions (HEIs) in India. The academic reforms recommended by
the UGC in the recent past have led to overall improvement in the higher education system.
However, due to lot of diversity in the system of higher education, there are multiple
approaches followed by universities towards examination, evaluation and grading system.
While the HEIs must have the flexibility and freedom in designing the examination and
evaluation methods that best fits the curriculum, syllabi and teaching-learning methods,
there is a need to devise a sensible system for awarding the grades based on the
performance of students. Presently the performance of the students is reported using the
conventional system of marks secured in the examinations or grades or both. The
conversion from marks to letter grades and the letter grades used vary widely across the
HEIs in the country. This creates difficulty for the academia and the employers to
understand and infer the performance of the students graduating from different
universities and colleges based on grades.

The grading system is considered to be better than the conventional marks system and
hence it has been followed in the top institutions in India and abroad. So it is desirable to
introduce uniform grading system. This will facilitate student mobility across institutions
within and across countries and also enable potential employers to assess the performance
of students. To bring in the desired uniformity, in grading system and method for
computing the cumulative grade point average (CGPA) based on the performance of
students in the examinations, the UGC has formulated these guidelines.



CHOICE BASED CREDIT SYSTEM (CBCS):

The CBCS provides an opportunity for the students to choose courses from the prescribed courses
comprising core, elective/minor or skill based courses. The courses can be evaluated following the
grading system, which is considered to be better than the conventional marks system. Therefore, it is
necessary to introduce uniform grading system in the entire higher education in India. This will benefit
the students to move across institutions within India to begin with and across countries. The uniform

grading system will also enable potential employers in assessing the performance of the candidates. In

order to bring uniformity in evaluation system and computation of the Cumulative Grade Point
Average (CGPA) based on student’s performance in examinations, the UGC has formulated the
guidelines to be followed.

Outline of Choice Based Credit System:

1.

2.

Core Course: A course, which should compulsorily be studied by a candidate as a core requirement
is termed as a Core course.

Elective Course: Generally a course which can be chosen from a pool of courses and which may

be very specific or specialized or advanced or supportive to the discipline/ subject of study or which
provides an extended scope or which enables an exposure to some other discipline/subject/domain
or nurtures the candidate’s proficiency/skill is called an Elective Course.

2.1 Discipline Specific Elective (DSE) Course: Elective courses may be offered by the main
discipline/subject of study is referred to as Discipline Specific Elective. The University/Institute
may also offer discipline related Elective courses of interdisciplinary nature (to be offered by
main discipline/subject of study).

2.2 Dissertation/Project: An elective course designed to acquire special/advanced knowledge,
such as supplement study/support study to a project work, and a candidate studies such a course
on his own with an advisory support by a teacher/faculty member is called dissertation/project.

2.3 Generic Elective (GE) Course: An elective course chosen generally from an unrelated
discipline/subject, with an intention to seek exposure is called a Generic Elective.

P.S.: A core course offered in a discipline/subject may be treated as an elective by other

discipline/subject and vice versa and such electives may also be referred to as Generic Elective.
Ability Enhancement Courses (AEC)/Competency Improvement Courses/Skill Development
Courses/Foundation Course: The Ability Enhancement (AE) Courses may be of two kinds: AE
Compulsory Course (AECC) and AE Elective Course (AEEC). “AECC” courses are the courses
based upon the content that leads to Knowledge enhancement. They ((i) Environmental Science, (i)
English/MIL Communication) are mandatory for all disciplines. AEEC courses are value-based
and/or skill-based and are aimed at providing hands-on-training, competencies, skills, etc.

3.1 AE Compulsory Course (AECC): Environmental Science, English Communication/MIL
Communication.

3.2 AE Elective Course (AEEC): These courses may be chosen from a pool of courses designed to
provide value-based and/or skill-based instruction.

Project work/Dissertation is considered as a special course involving application of knowledge in
solving / analyzing /exploring a real life situation / difficult problem. A Project/Dissertation work would
be of 6 credits. A Project/Dissertation work may be given in lieu of a discipline specific elective paper.



Details of courses under B.A (Honors), B.Com (Honors) & B.Sc. (Honors)

Course *Credits

Theory+ Practical Theory + Tutorial

I. Core Course

(14 Papers) 14X4= 56 14X5=70
Core Course Practical / Tutorial*
(14 Papers) 14X2=28 14X1=14

1. Elective Course

(8 Papers)
A.1. Discipline Specific Elective 4X4=16 4X5=20
(4 Papers)
A.2. Discipline Specific Elective

Practical/ Tutorial* 4 X 2=8 4X1=4
(4 Papers)
B.1. Generic Elective/

Interdisciplinary 4X4=16 4X5=20
(4 Papers)
B.2. Generic Elective

Practical/ Tutorial* 4 X 2=8 4X1=4
(4 Papers)

e Optional Dissertation or project work in place of one Discipline Specific Elective paper (6

credits) in 6™ Semester

111. Ability Enhancement Courses

1. Ability Enhancement Compulsory
(2 Papers of 2 credit each) 2X2=4 2X2=4
Environmental Science
English/MIL Communication
2. Ability Enhancement Elective (Skill Based)
(Minimum 2) 2X2=4 2X2=4
(2 Papers of 2 credit each)

Total credit 140 140

Institute should evolve a system/policy about ECA/
Interest/Hobby/Sports/NCC/NSS/related courses on its own.

* wherever there is a practical there will be no tutorial and vice-versa

General



COURSE STRUCTURE

BACHELOR IN MANAGEMENT STUDIES

Paper
Code
Semester |
101 Environmental Science Ability Enhancement -
Compulsory
102 Fundamentals of Management & Organisational Core Discipline
Behaviour
103 Statistics for Business Decisions Core Discipline
104 Any One from the List of Generic Elective / Elective Course — Generic
Interdisciplinary Courses /Interdisciplinary
Semester 11
201 Business Communication (Language : English / MIL) Ability Enhancement -
Compulsory
202 Managerial Economics Core Discipline
203 Business Accounting Core Discipline
204 Any One from the List of Generic Elective / Elective Course — Generic
Interdisciplinary Courses /Interdisciplinary
Semester 111
301 Macroeconomics Core Discipline
302 Principles of Marketing Core Discipline
303 Management Accounting Core Discipline
304 Any One from the List of Generic Elective / Elective Course — Generic
Interdisciplinary Courses /Interdisciplinary
305 Any ONE from list of SKILL ENHANCEMENT Skill Enhancement Course
COURSE (SEC)
Semester 1V
401 Business Research Core Discipline
402 Human Resource Management Core Discipline
403 Financial Management Core Discipline
404 Any One from the List of Generic Elective / Elective Course — Generic /
Interdisciplinary Courses Interdisciplinary
405 Any ONE from the list of SKILL ENHANCEMENT Skill Enhancement Course
COURSE (SEC)
Semester V
501 Quantitative Techniques for Management Core Discipline
502 Legal Aspects of Business Core Discipline
503 Elective — | Discipline Specific Elective
504 Elective — II Discipline Specific Elective
Semester VI
601 Business Policy & Strategy Core Discipline
602 Financial Institutions & Markets Core Discipline
603 Elective — II1 Discipline Specific Elective
604 Elective — IV Discipline Specific Elective




DISCIPLINE SPECIFIC ELECTIVE COURSE : A Student would be free to choose any
FOUR papers from ONE group . The COURSE offers FOUR groups viz. Finance (DSE - I),
Marketing (DSE - II) , Human Resource (DSE - I1I) and Management of Global Business (DSE —
V)

DSE - I (Finance) DSE - 11 DSE - 11l (Human DSE - IV
(Marketing) Resource) (Management of
Global Business)
International Consumer HRD : Systems & International Trade
Finance Behaviour Strategies Policy & Strategy
Investment Banking | Personal Selling & | Training & Global Business
& Financial Sales Force Development Environment
Services Management
Investment Analysis | Advertising & Management of Transnational & Cross
& Portfolio Brand Management | Industrial Relations Cultural Marketing
Management
Project Appraisal Retail Management | Performance & International
Compensation Distribution & Supply
Management Chain Management
Business Analysis & | Distribution & Counselling & International
Valuation Supply Chain Negotiation Skills for | Accounting &
Management Managers Reporting System
Financial Modelling | Marketing of Cross Cultural HRM | Multinational Business
& Derivatives Services Finance
Strategic Corporate | International Talent &Knowledge | International Joint
Finance Marketing Management Ventures, Mergers &

Acquisitions




SKILL ENHANCEMENT COURSE (SEC)

MR e

IT Tools for Business

Personality Development & Communication Skills
E Commerce

Statistical Software package (s)

Financial Software package (s)

Generic Elective / Interdisciplinary Course (Choose Any FOUR)

1.

SN kW

Entrepreneurship Development

Ethics& Corporate Social Responsibility
Tax Planning

Econometrics

Production & Operations Management
India’s Diversity &Business



102. Fundamentals of Management & Organisational Behaviour

Course Objective: To acquaint the students with the fundamentals of managing business
and t o unde rstand i ndividual and group be havior at w ork place so as to improve t he
effectiveness of an organization. The course will use and focus on Indian experiences,
approaches and cases

Course contents:

Unit |

Basic forms of Business Ownership; Special forms of ownership: Franchising, Licensing,
Leasing; C hoosing a form of B usiness ow nership; C orporate E xpansion: mergers an d
acquisitions, diversification, forward and backward integration, joint ventures, Strategic
alliance.

Evolution of Management Theory. Managerial functions and Roles. Insights from Indian
practices and ethos.

Unit 11

Overview of Planning: Types of Plans& The planning process; Decision making: Process,
Types and Techniques. Control: F unction, P rocess and t ypes of C ontrol; P rinciples of
organizing: C ommon or ganisational structures; D elegation & D ecentralization: F actors
affecting the extent of decentralization, Process and Principles of delegation.

Unit 111

Importance of o rganizational B ehaviour. P erception and Attribution: C oncept, N ature,
Process, P ersonality: Personality: L earning: C oncept and Theories of L earning,
reinforcement, ,. M otivation: C oncepts and their application, N eed, C ontent & P rocess
theories, C ontemporary Leadership 1 ssues: C harismatic, Transformational Leadership.
Emotional Intelligence

Unit IV

Groups and Teams: Definition, Difference between Groups and teams; Stages of Group
Development, G roup C ohesiveness, Typesof t eams. Analysiso f Interpersonal
Relationship: Transactional Analysis, Johari Window

Organisational Power and P olitics: Nature o f organisational politics. Conflict: Concept,
Sources, Types, S tages of co nflict, Management o f co nflict, O rganisational C hange:
Concept, R esistance t o ch ange, M anaging r esistance to change, Implementing C hange,
Kurt Lewin Theory of Change. Managing Stress: Insights from Indian ethos



Readings:

N —

Sl AR

10.

11

15.

Gilbert: Principles of Management, McGraw Hill.

GreenbergJ eralda nd B aronR obert A.:B ehaviouri n O rganisations:
Understanding and Managing The Human Side of Work, Prentice Hall of India.
Kaul Vijay K umar, B usiness O rganisation & Management - Text an d C ases,
Pearson.

Kaul, Vijay Kumar, Management- Text & Cases, Vikas Publication.

Kavita Singh: Organisational Behaviour, Vikas Publication.

Koontz & Heinz Weihrich: Essential of Management, McGraw Hill.

Luthans Fred: Organisational Behaviour, Tata McGraw Hill.

Mc Shane L. Steven, Glinow Mary Ann Von & Sharma Radha R. - Organisational
Behaviour; Tata McGraw Hill.

Newstrom John W.: Organisational Behaviour, Tata McGraw Hill.

Richard L. Daft: Principles of Management, Cengage Learning India.

. Robbins Stephen P: Organisational Behaviour, Pearson.
12.
13.
14.

Stephen P. Robbins & Mary Coulter: Management, Pearson.

Stoner &Wankel: Management, Prentice Hall of India.

Y.K. B hushan: Fundamentals of B usiness O rganisation & M anagement, Sultan
Chand & Sons.

NavinMathur, Management Gurus , National Publishing House, New Delhi



103. Statistics for Business Decisions

Objective: To familiarize the students with various S tatistical D ata Analysis tools that
can be used for e ffective de cision m aking. E mphasis will be on t he application of the
concepts learnt.

Course contents:

Unit I: Measures of Central Value; Mean , Median and Mode , Measures of Dispersion:
Absolute a nd R elative measures o fdi spersion - Range, Quartile D eviation, M ean
Deviation, Standard Deviation, Coefficient of Variation, Moments, Skewness, Kurtosis.

Unit Il: Correlation Analysis: M eaning a nd s ignificance. C orrelation a nd C ausation,
Types of c orrelation. M ethods of s tudying s imple c orrelation - Scatter diagram, K arl
Pearson’s coefficient of correlation, Spearman’s Rank correlation coefficient, R egression
Analysis: M eaning and significance, R egression vs. Correlation. Linear Regression and
Standard error of estimate.

Unit I11: Analysis of Time Series: Meaning and significance. Utility, Components of time
series, M odels ( Additive and M ultiplicative), M easurement of trend: Method of 1east
squares, P arabolic t rend a nd 1 ogarithmict rend; Index N umbers: Meaning a nd
significance, problems in construction of index numbers, methods of constructing index
numbers-weighted a nd unweighted, Test of a dequacy of i1 ndex num bers, ¢ hain i ndex
numbers, base shifting, splicing and deflating index number.

Unit 1V: Probability: Meaning a nd ne ed. Theorems of a ddition a nd multiplication.
Conditional probability. Bayes’t heorem, R andom Variable- discrete a nd ¢ ontinuous.
Probability D istribution: M eaning, ¢ haracteristics ( Expectation a nd va riance) of
Binomial, Poisson Negative Binomial, exponential and Normal distribution. Central limit
theorem.

Unit V:

Introduction to testing of Hypothesis: Concept; Level of Significance; Process of testing;
Type I and Type 11 error, Test of hypothesis concerning Mean; Z test & t test concerning
mean.

Readings:

1. Gerald Keller : Managerial Statistics 9" Edition.

2. Richard Levin & David Rubin : Statistics for management, Prentice Hall.

3. Anderson, Sweeny & Williams: Statistics for Business and Economics, South Western.



202. Managerial Economics

Objective: The pur pose of t his ¢ oursei st o a pply m icro ¢ conomic ¢ oncepts a nd
techniques in evaluating business decisions taken by firms. The emphasis is on explaining
how tools of standard price theory can be e mployed to formulate a de cision pr oblem,
evaluate al ternative co urses o fact ion an d finally ch oose among alternatives. S imple
geometry and basic concepts of mathematics will be used in the course of teaching.

Course content

Unit I: Demand, Supply and M arket equilibrium: individual de mand, market de mand,
individual supply, market supply, market equilibrium; Elasticities of demand and supply :
Price elasticity of demand, income elasticity of demand, cross price elasticity of demand,
elasticity of supply;

Theory of consumer behavior : cardinal utility theory, ordinal utility theory(indifference
curves, bud get line, consumer choice, price effect, substitution e ffect, income e ffect for
normal, inferior and giffen goods), revealed preference theory.

Unit Il: Producer and optimal pr oduction ¢ hoice : optimizing b ehavior i n s hort run(
geometry of product curves, l aw of di minishing m argin pr oductivity, t hree s tages of
production), opt imizing be haviori nl ongr un ( isoquants,i socostl ine, opt imal
combination of resources)

Costs and s cale: traditional t heory of ¢ ost ( s hort run and 1 ong r un, ge ometry of c ot
curves, envelope curves), modern theory of cost (short run and long run), economies of
scale, economies of scope.

Unit 111: Theory of firm and market organization : perfect competition (basic features,
short run e quilibrium of firm/industry, l ong run e quilibrium of firm/industry, e ffect of
changes in demand, cost and imposition of taxes) ; monopoly (basic features, short run
equilibrium, long run e quilibrium, e ffect of changes in demand, c ost and imposition of
taxes, ¢ omparison w ith pe rfect c ompetition, w elfare ¢ ost of m onopoly), pr ice
discrimination, multiplant monopoly ; monopolistic competition (basic features, demand
and c ost, s hort r un equilibrium, 1 ong r un equilibrium, e xcess ¢ apacity) ; o ligopoly
(Cournot’s m odel, ki nked de mand ¢ urve m odel, dom inant pr ice | eadership m odel,
prisoner’s dilemma)

Unit IV: Factor market : d emand for a factor by a firm under ma rginal p roductivity
theory ( p erfect c ompetition in the product m arket, m onopoly in the pr oduct m arket),
market de mand for a factor, supply of 1abour, market s upply of 1abour, factor m arket
equilibrium.

Readings:

1. Dominick S alvatore ( 2009). P rinciples of M icroeconomics (5 ed.) O xford
University Press

2. Lipsey and Chrystal. (2008). Economics. ( 11" ed.) Oxford University Press

Koutosyannis (1979). Modern Micro Economics. Palgrave Macmillan

4. Pindyck, Rubinfeld and Mehta. (2009). Micro Economics. (7th ed. ). Pearson.
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203. BUSINESS ACCOUNTING

Objective: To f amiliarize s tudents w ith th e mechanics o fp reparation o f f inancial
statements, understanding corporate financial statements, their analysis and interpretation.

Course Contents

Unit |

Introduction to Financial Accounting. Accounting as an Information System. Importance,
Scope, a nd Limitations. Users of A ccounting Information. Generally A ccepted
Accounting Principles. The Accounting Equation. Nature of Accounts and Rules of Debit
and Credit. Recording Transactions in General Journal. Recording Transactions in three-
column Cash Book. An overview of Subsidiary books — Purchase Book, Purchase Returns
Book, Sales Book, and Sales Returns Book. Opening and Closing Entries. Preparation of
Ledger Accounts.

Unit 1l

Preparation of Financial Statements: Preparing Trading Account, Profit & Loss Account
and Balance Sheet for a Sole Proprietor. Understanding contents of Financial Statements
of a Joint Stock Company as per Companies Act 2013. Understanding the contents of a
Corporate Annual Report. Preparation of Cash Flow Statement as per AS-3 (revised).

Unit 111

Ind Accounting S tandards: ¢ oncept, be nefit, procedure f ori ssuing Ind a ccounting
Standard i n India, S alient f eatures of Ind ASissued by ICAI International financial
reporting standards ( IFRS): Features, uses and objective of IFRS, IFRS issued by IASB
and concept of harmonization and convergence, obstacle in convergence.

Unit IV

Analyzing Financial Statements: Objectives of Financial Statement Analysis; Sources of
Information; S tandards of C omparison; Techniques of F inancial S tatement Analysis -
Horizontal Analysis, Vertical Analysis, and R atio Analysis. M eaning and U sefulness of
Financial R atios; Analysis o fF inancial R atios f romt he p erspective o fd ifferent
Stakeholders 1 ike Investors, Lenders, a nd S hort-term C reditors; P rofitability R atios,
Solvency R atios, Liquidity R atios, and Turnover Ratios; Limitations of R atio Analysis.
Use of ratios to predict the financial crises of the company by using Altman Z- score and
multiple discernment analysis.

Readings:

1. S.N. M aheshwari, S uneel K . M aheshwari, a nd S harad K . M aheshwari: A n
Introduction to Accountancy,Vikas Publishing House Pvt. Ltd.

2. R.N arayanaswamy, F inancial A ccounting: A M anagerial P erspective, P HI
Learning Pvt. Ltd.

3. Charles T. Horngren, Gart L. Sundem, John A. Elliott, and Donna R. P hilbrick,
Introduction to Financial Accounting, Pearson.

4. J.R.M onga, F inancial A ccounting: C onceptsa nd A pplications, Mayur
Paperbacks.

5. T.P. Ghosh, Financial A ccounting for M anagers: T axmann A llied S ervices P vt.
Ltd.
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301. MACROECONOMICS

Objective: This course de als w ith t he pr inciples of M acroeconomics. The ¢ overage
includes determination of and linkages between major economic variables; level of output
and prices, inflation, interest rates and exchange rates. The course is designed to study the
impact of monetary and fiscal policy on the aggregate behavior of individuals.

Course Content

Unit |: Measurement o f m acroeconomic v ariables: N ational Income A ccounts, Gross
Domestic Product, National Income, Personal and Personal disposable income; Classical
theory o fincome and employment: Q uantity Theory of M oney — Cambridge v ersion,
Classical ag gregate d emand curve, Classical theory o f interest rate, e ffect o f fiscal and
monetary policy.

Unit 1l: Keynesian t heory of Income a nd employment : s imple Keynesian m odel,
components of aggregate demand, equilibrium income, changes in equilibrium, multiplier
( investment, Government expenditure, lump sum tax, foreign trade), effect of fiscal and
monetary pol icy, ¢ rowding out, c omposition of out put a nd policy mix, policy mix in
action; ISLM model : properties of ISLM curves, factors affecting the position and slope
of ISLM c urves, de termination of e quilibrium i ncome an d i nterest r ates, ef fect o f
monetary and fiscal policy, relative effectiveness of monetary and fiscal policy.

Unit 111: Money: functions of money, quantity theory of money, determination of money
supply and de mand, H t heory of m oney m ultiplier, i ndicators a nd i nstruments of
monetary control;

Inflation: m eaning, d emand a nd s upply s ide f actors, ¢ onsequences of inflation, a nti-
inflationary policies, na tural r ate t heory, m onetary policy-output and inflation, P hillips
curve (short run and long run)

Unit IV: Open Economy: brief introduction to BoP account, market for foreign exchange
and exchange rate, monetary and fiscal policy in open economy, Mundell Fleming model
(perfect capital mobility and imperfect capital mobility under fixed and flexible exchange
rate)

Readings:
1. Froyen, R.P. (2011): Macroeconomics-theories and policies (8" ed.) . Pearson:
2. Dornbusch and Fischer (2010). Macroeconomics (9thed.). Tata McGraw Hill
3. N Gregory Mankiw (2010). Macroeconomics (7"ed.). Worth Publishers
4. Olivier Blanchard, Macroeconomics (2009). (Sthed.) Pearson



302. PRINCIPLES OF MARKETING

Objective: T his course aimsto familiarize students with the ma rketing f unction in
organizations. It will equip the students with understanding of the Marketing Mix
elements and sensitize them to certain emerging issues in Marketing. The course will
use and focus on Indian experiences, approaches and cases

Course Content:

Unit I: Introduction: N ature, S cope and Importance of M arketing, Evolution o f
Marketing; C ore ma rketing c oncepts; Company o rientation - Production ¢ oncept,
Product concept, Selling concept, M arketing concept, Holistic marketing c oncept.
Marketing E nvironment: D emographic, e conomic, political, 1egal, socio cultural,
technological environment ( Indian c ontext); P ortfolio a pproach — Boston
Consultative Group (BCG) matrix

Unit 11: Segmentation, Targeting and P ositioning: Levels of Market Segmentation,
Basis f or S egmenting C onsumer M arkets, D ifference b etween S egmentation,
Targeting and Positioning;

Unit I11: Product & Pricing Decisions: Concept of Product Life Cycle (PLC), PLC
marketing s trategies, P roduct Classification, P roduct Line D ecision, P roduct M ix
Decision, Branding Decisions, Packaging &Labelling, New Product Development.
Pricing Decisions: Determinants of Price, Pricing Methods (Non-mathematical
treatment), Adapting P rice (Geographical Pricing, P romotional Pricing and D ifferential
Pricing).

Unit 1V: Promotion Mix: Factors determining promotion mix, Promotional Tools —
basics of Advertisement, S ales Promotion, Public Relations & Publicity and Personal
Selling; Place (Marketing Channels): Channel functions, Channel Levels, Types of
Intermediaries: Types of Retailers, Types of Wholesalers.

Marketing of Services - Unique Characteristics of Services, M arketing s trategies
for service firms — 7Ps.

Readings:

1. Kotler, P. & Keller, K. L.: Marketing Management, Pearson.

2. Kotler, P., Armstrong, G., Agnihotri, P. Y., &UlIHagq, E.: Principles of Marketing:
A South Asian Perspective, Pearson.

3. Ramaswamy, V.S.& Namakumari, S .: MarketingM anagement: G lobal
Perspective-Indian Context, Macmillan Publishers India Limited.

4. Zikmund, W.G. & D’ Amico, M .: Marketing, Ohio: S outh-Western C ollege
Publishing.

10



303. MANAGEMENT ACCOUNTING

Objective: To a cquaint s tudents w ith r ole of M anagement Accounting i n pl anning,
control and decision-making.

Course Content

Unit |

Nature, S cope of M anagement Accounting: M eaning, d efinition, na ture and s cope o f
Management Accounting; Comparison of Management Accounting with Cost Accounting
and Financial Accounting. Cost concepts: Meaning, Scope, Objectives, and Importance of
Cost A ccounting; C ost, Costing, C ost C ontrol, and C ost R eduction; E lements of C ost,
Components of total Cost, C ost S heet. C lassification of C osts: F ixed, Variable, S emi-
variable, and Step Costs; Product, and Period Costs; Direct, and Indirect Costs; Relevant,
and Irrelevant C osts; S hut-down, a nd S unk C osts; C ontrollable, a nd Uncontrollable
Costs; Avoidable, and Unavoidable Costs; Imputed / Hypothetical C osts; O ut-of-pocket
Costs; O pportunity C osts; E xpired, a nd U nexpired C osts; C onversion C ost. C ost
Ascertainment: Cost Unit and Cost Center. Introduction to Overhead allocation, Overhead
apportionment, and Overhead absorption.

Unit 11

Cost-Volume-Profit Analysis: Contribution, Profit-Volume R atio, M argin of safety, Cost
Break-even P oint, C omposite B reak-even P oint, C ash B reak-even P oint, K ey F actor,
Break-even Analysis. Relevant Costs and Decision Making: Pricing, Product Profitability,
Make or Buy, Exploring new markets, Export Order, Sell or Process Further, Shut down
vs. Continue.

Unit 111

Budgets and Budgetary Control: Meaning, Types of Budgets, Steps in Budgetary Control,
Fixed a nd F lexible B udgeting, C ash B udget. R esponsibility Accounting: C oncept,
Significance, D ifferent r esponsibility ¢ enters, D ivisional pe rformance — Financial
measures, Transfer pricing.

Unit IV

Standard C osting a nd Variance Analysis: M eaning of S tandard C ost a nd S tandard
Costing, Advantages, Limitations and Applications; Material, Labor, Overhead and Sales
variances. Introduction t o Target C osting, Life C ycle C osting, Q uality C osting, a nd
Activity based Costing.

Readings:

1. C.T.H orngren, G ary L. Sundem, J eff O . S chatzberg, a nd D ave Burgstahler:
Introduction to Management Accounting, Pearson

2. M.N. Arora: A Textbook of Cost and Management Accounting, Vikas Publishing
House Pvt. Ltd.

3. M.Y.Khan, and P.K. Jain, Management A ccounting: T ext Problems and C ases,
McGraw Hill Education (India) Pvt. Ltd.

4. S.N. Maheshwari, and S.N. Mittal, Cost Accounting: Theory and Problems, Shree
Mahavir Book Depot (Publishers)
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401. BUSINESS RESEARCH

Objective: To provide an exposure to the students pertaining to the nature and extent of
research orientation, which they are expected to possess when they enter the industry as
practitioners. To give them an understanding of the basic techniques and tools of business
marketing research.

Course Content:

Unit I: Nature and Scope of Business Research — Role of Business Research in
decision making. Applications of Business Research. The Research process — Steps in
the research process; the research proposal; Problem Formulation: Management decision
problem Vs. Business Research problem.

Unit I1: Research D esign: E xploratory, Descriptive, C ausal. S econdary Data R esearch:
Advantages & D isadvantages of S econdary D ata, Criteria f or ev aluating s econdary
sources, secondary sources of data in Indian Context, Syndicated Research (in India)

Unit 111: Primary Data C ollection: Survey Vs. O bservations. C omparison of s elf-
administered, t elephone, m ail, e mails t echniques. Q uvalitative R esearch Tools: D epth
Interviews focus groups and projective techniques; M easurement & S caling: P rimary
scales o f M easurement-Nominal, O rdinal, I nterval & R atio. Scaling techniques-
paired ¢ omparison, r ank or der, ¢ onstant s um, s emantic di fferential, itemized ratings,
Likert Scale; Questionnaire-form & design.

Unit IV: Sampling: Sampling te chniques, determination of sample size; Data Analysis:
Z test (mean, diff. of mean, diff. of proportion) t test (mean), paired t test, Chi square test,
Onew ay ANOVA. Introductiont ot heoretical c oncept of Factor Analysisa nd
Discriminant Analysis.

Readings:

1. Zikmund, Babin& Carr: Business Research Methods, South-Western.

2. Cooper & Schindler: Business Research Methods McGraw-Hill Education,

3. Churchill: Marketing Research: Methodological Foundations, Cengage Learning.
4. Aaker, Kumar, Day - Marketing Research. Wiley.

5. NareshMalhotra — Marketing Research, Pearson

6. Deepak chawla and Neena Sondhi - Research Methodology
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402. HUMAN RESOURCE MANAGEMENT

Objective: The obj ective of t hisc oursei st ohe Ipt hes tudentst o de velopa n
understanding of t he c oncept & t echniques of essential f unctions of hum an r esource
management. The course will use and focus on Indian experiences, approaches and cases

Course Contents

Unit |

Human Resource Management: Concept, Functions, roles, skills & competencies, HRD-
definition, g oals and ¢ hallenges. The ¢ hanging environment of H RM — globalization,
cultural environment, technological advances, workforce diversity, corporate downsizing,
changing skill requirement, HRM support for improvement programs Work life balance,
HR role in strategy formulation & gaining competitive advantage. HRM issues in Indian
Organisations

Unit 11

Human R esource P lanning: P rocess, F orecasting de mand & s upply, S kill i nventories
Human R esource Information System (HRIS) succession planning, Job analysis — Uses,
methods, J ob de scription & J ob s pecifications. H R a ccounting and H uman R esource
Development ( HRD) audit ¢ oncept. R ecruitment, S election & O rientation: in ternal &
external sources, e- recruitment, selection process, orientation process.

Unit 111

Training: C oncept, N eeds, S ystematic a pproach t ot raining, M ethods of t raining.
Management de velopment: C oncept & M ethods. P erformance m anagement s ystem:
concept, uses o f performance ap praisal, p erformance m anagement m ethods, factors that
distort appraisal, appraisal interview .Career planning: career anchors, career life stages.

Compensation: Steps of determining c ompensation, j ob e valuation, c omponents of pay
structure, factors influencing compensation levels, wage differentials & incentives, profit
sharing, gain sharing, employees’ stock option plans. Brief introduction of social security,
health, retirement & other benefits.

Unit IV

Industrial R elations: Introductiont o Industrial R elations, Trade uni ons r ole, t ypes,
functions, pr oblems, i ndustrial di spute- concept, causes & machinery for settlement o f
disputes- grievance, co ncepts, cau ses & grievance r edressal ma chinery, d iscipline-
concept, aspect of discipline & disciplinary procedure, C ollective bargaining- concept,
types, process, problems, essentials of effective collective bargaining .

Readings:
1. De Cenzo, D .A. & R obbins: F undamentals o f Human R esource M anagement,
New York: John Wiley & Sons.
2. Dessler, G: Human Resource Management, Pearson.
3. Monappa & Saiyaddin: Personnel Management, Tata McGraw Hill.
4. Rao, V.S.P.: Human Resource Management- Text and Cases, Excel Books.
5. R. Wayne Mondy & Rober M. Noe: Human Resource Management, Pearson.
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PAPER NO: 403 - FINANCIAL MANAGEMENT

Objective: To acquaint students with the techniques of financial management and their
applications for business decision making.

Course Contents:

Unit |

Nature o f Financial M anagement: F inance an d related d isciplines; S cope o f F inancial
Management; P rofit M aximization, Wealth M aximization - Traditional a nd M odern
Approach; Functions of finance — Finance D ecision, Investment D ecision, D ividend
Decision; O bjectives o fF inancial M anagement; O rganisation of f inance f unction;
Concept of Time Value of M oney, pr esent v alue, future va lue, and annuity; R isk &
Return: H istorical r eturn, e xpected r eturn, a bsolute r eturn, hol ding pe riod r eturn,
annualized return, arithmetic & geometric return; Risk - Systematic & unsystematic risk —
their sources and measures.

Unit 11

Long -term investment decisions: Capital Budgeting - Principles and Techniques; Nature
and meaning of capital budgeting; Estimation of relevant cash flows and terminal value;
Evaluation techniques - Accounting Rate of Return, Net Present Value, Internal Rate of
Return & MIRR, Net Terminal Value, Profitably Index Method.

Concept and Measurement of Cost of Capital: Explicit and Implicit costs; M easurement
of cost of capital; Cost of debt; Cost of perpetual debt; Cost of E quity Share; C ost of
Preference Share; Cost of Retained Earning; Computation of over-all cost of capital based
on Historical and Market weights.

Unit 111

Capital Structures: Approaches to Capital Structure Theories - Net Income approach, Net
Operating Income a pproach, M odigliani-Miller ( MM) a pproach, Traditional a pproach,
Capital Structure and Financial Distress, Trade-Off Theory.

Dividend Policy Decision - Dividend and Capital; The irrelevance of dividends: General,
MM hypothesis; Relevance of dividends: Walter's model, Gordon's model;

Leverage Analysis: Operating and Financial L everage; E BIT -EPS analysis; C ombined
leverage.

Unit IV

Working C apital M anagement: M anagement of C ash - Preparation of C ash B udgets
(Receipts and Payment Method only); Cash management technique,

Receivables M anagement — Objectives; C redit P olicy, C ash D iscount, D ebtors
Outstanding and A geing Analysis; Costs - Collection C ost, Capital C ost, D efault C ost,
Delinquency C ost, Inventory M anagement ( Very Briefly) - ABC A nalysis; Minimum
Level; Maximum Level; Reorder Level; Safety Stock; EOQ, Determination of Working
Capital.
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Readings

1.

2.

M.Y. Khan & P.K. Jain: Financial M anagement T ext P roblem an d C ases, Tata
McGraw Hill Pubilshlng Co. Ltd.

R. P. Rustogi: Financial Management: Theory Concepts and Practices, Taxmann
Publication.

.M. P andey: Financial M anagement: Theory and P ractices, Vikas P ublishing
House

R.A. Brealey, S.C. Myers, F. Allen& P. Mohanty: Principles of Corporate Finance,
McGraw Hill Higher Education

J.V. Horne & J.M. Wachowicz: Fundamentals of Financial Management Prentice
Hall
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501. QUANTITATIVE TECHNIQUES FOR MANAGEMENT

Objective: To a cquaint s tudents w ith t he ¢ onstruction of m athematical m odels f or
managerial decision situations and to use computer software packages to obtain a solution
wherever applicable. The e mphasis is on und erstanding the concepts, formulation and
interpretation.

Course contents:

Unit I: Linear Programming: Formulation of L.P. Problems, Graphical Solutions (Special
cases: M ultiple opt imal s olution, i nfeasibility, unbounded s olution); S implex M ethods
(Special cases: Multiple optimal solution, infeasibility, de generacy, unbounded solution)
Big-M method and Two-phase method; Duality and Sensitivity (emphasis on formulation
& e conomic in terpretation); F ormulationo f Integerp rogramming, Zero-one
programming, Goal Programming.

Unit 1l: Elementary T ransportation: F ormulation of T ransport P roblem, S olution b y
N.W. C orner R ule, L east C ost m ethod, V ogel’s A pproximation M ethod ( VAM),
Modified D istribution Method. ( Special c ases: M ultiple S olutions, M aximization c ase,
Unbalanced case, prohibited routes)

Elementary Assignment: H ungarian M ethod, ( Special ¢ ases: M ultiple S olutions,
Maximization case, Unbalanced case, Restrictions on assignment.)

Unit 111: Network Analysis: C onstruction of the N etwork diagram, Critical P ath- float
and s lack an alysis ( Total f loat, f ree f loat, i ndependent f loat), P ERT, P roject Time
Crashing

Unit 1V: Decision Theory: Pay o ff Table, O pportunity Loss Table, E xpected M onetary
Value, E xpected O pportunity Loss, E xpected Value of Perfect Information and S ample
Information

Markov C hains: P redicting F uture M arket S hares, E quilibrium C onditions(Questions
based on Markov analysis) Limiting probabilities, Chapman Kolmogrov equation.
Introduction to Game Theory: Pay off Matrix- Two person Zero-Sum game, Pure strategy,
Saddle point; Dominance Rule, Mixed strategy, Reduction of m x n game and solution of
2x2,2 xs,andr x 2 casesby Graphical and Algebraic m ethods; Introductiont o
Simulation: Monte Carlo Simulation

Readings:
Vohra: Quantitative Management, Tata McGraw Hill

1.N.D. .
2. P. K. Gupta, Man Mohan, Kanti Swarup: Operations Research, Sultan Chand.
3. V. K. Kapoor: Operations Research, Sultan Chand & Sons.

4.J.K. Sharma: Operations R esearch Theory & A pplications, M acmillan India
Limited.
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502. LEGALASPECTS OF BUSINESS

Objective: To ga in know ledge of t he br anches of 1 aw w hich r elate t o bus iness
transactions, ce rtain co rporate b odies and r elated m atters. Also, t o unde rstand t he
applications of these laws to practical commercial situations.

Unit I:

The Indian Contract Act 1872: Meaning and E ssentials of contract; Kinds of c ontract-
Based on: va lidity, f ormation & pe rformance, |1 aw r elating t o of fer a nd a cceptance,
consideration, c ompetency t o c ontract, free c onsent, Void a greements, pe rformance of
contracts, d ischarge o fco ntracts, b reach o f contracts a nd q uasi co ntract, S pecial
contracts: contract of indemnity and guarantee, bailment and pledge, and agency.

Unit I1:

Sale of Goods Act 1930: Sale and agreement to sell, implied conditions and warranties,
sale by non-owners, rights of unpaid seller.

Negotiable Instruments Act 1881:

Meaning of negotiable instruments, type of negotiable instruments, promissory note, bill
of exchange, cheque.

Unit 1H1:

The Companies Act 2013:

Meaning and types, Incorporation, Memorandum & Articles of association, Prospectus,
Issue of s hares a nd bo nus s hares, r ights 1 ssue, s weat equity, r ole of directors, s hare
qualification, company meetings.

The Limited Liability Partnership Act 2008:

Meaning and nature o f limited partnership, formation, partners& their relations, e xtent
and limitation of liability.

Unit IV:

Consumer Protection Act 1986:

Objectives and machinery for consumer protection, defects and deficiency removal, rights
of consumers.

The Right to Information Act 2005:

Salient features and coverage ofthe act, d efinition o f terms information, right, record,
public authority; obligations of public authorities, requesting information and functions of
PIO.

Readings:
1. M.C.Kucchal: Business Law/Mercantile Law, VikasPublishing.House (P) Ltd.

2. M.C.Kucchal,&VivekKucchal: Business Legislation for M anagement,VikasPublishing
House (P) Ltd.

3. Dr. G. K. Kapoor & Sanjay Dhamija: Company Law and Practice-A co mprehensive
textbook on Companies Act 2013, latest edition, Taxmann.

. Avtar Singh: Principle of Mercantile Law, Eastern Book Company

. Gulshan Kapoor: Business Law, New Age International Pvt Ltd Publishers.

. Maheshwari&Maheshwari: Principle of Mercantile Law, National Publishing Trust

. Rohini Aggarwal: Mercantile & Commercial Law, Taxmann.

N L A~

17



601. BUSINESS POLICY AND STRATEGY

Objective: To equip students with the necessary inside into designing strategies for an
organisation and linking the organisations strategies with the changing environment. The
course will focus on Indian cases, approaches and experiences.

Unit I: Nature & importance of business policy & strategy: Introduction to the strategic
management p rocess an d r elated co ncepts; C haracteristics o f co rporate, b usiness &
functional level strategic management decisions.

Company’s vision and mission: need for a mission s tatement, criteria for e valuating a
mission statement- Goal, Process & Input formulation of the mission statement-Drucker’s
Performance Area, Bennis’s Core Problem; formulation of mission statement.

Unit Il: Environmental A nalysis & D iagnosis: A nalysis of company’s e xternal
environment E nvironmental i mpact on o rganisations policy and s trategy, or ganisations
dependence on t he environment, a nalysis of r emote e nvironment, a nalysis o f's pecific
environment- Michael E . Porter’s 5 F orces model; I nternal an alysis: I mportance of
organisation’s cap abilities, co mpetitive ad vantage and co re co mpetence, M ichael E .
Porter’s Value Chain Analysis.

Unit 111: Formulation of competitive strategies: Michael E. Porter’s generic competitive
strategies, implementing competitive strategies- offensive & defensive moves.
Formulating Corporate S trategies: I ntroduction to strategies of g rowth, stability a nd
renewal, T ypes o f growth s trategies — concentrated growth, p roduct de velopment,
integration, di versification, i nternational e xpansion ( multi dom estica pproach,
franchising, licensing and joint ventures), Types of renewal strategies — retrenchment and
turnaround. Strategic fundamentals of merger & acquisitions.

Unit 1V: Strategic F ramework: S trategic an alysis & ch oice, S trategic gap analyses,
portfolio a nalyses — BCG, G E, pr oduct m arket e volution m atrix, e xperience ¢ urve,
directional p olicy ma trix, lif e ¢ ycle p ortfolio ma trix, g rand s trategy s election ma trix;
Behavioural ¢ onsiderations a ffecting choice ofs trategy; C ulturea nd S trategic
Leadership: Implementing &operationalizing strategic choice, Impact of structure, culture
& leadership, functional strategies & their link with business level strategies, B alanced
Score Card; Introduction to Strategic control & evaluation, Strategic surveillance.

Readings:
1. J.A. Pearce & R.B. Robinson : Strategic Management formulation implementation
and control, TMH
2. Arthur A . T hompson]J r. & A.JS trickland III: C raftinga nd executing
strategy, TMH

Supplementary Readings
1. Gerry Johnson &Kevan Scholes, Exploring corporate strategies, PHI
2. UpendraKachru: Strategic Management, Excel books
3. Arthur A. Thompson Jr. and A.J.Strickland: Strategic Management —Concepts and
Cases, McGraw-Hill Companies
4. Lawrence R .J auch& William F . G lueck: Business P olicy and S trategic
Management (Mcgraw Hill Series in Management).

18



602. FINANCIAL INSTITUTIONS AND MARKETS

Objective: The objective of this paper is to introduce students to the different aspects and
components of financial Institutions and financial markets. This will enable them to take
the rational decision in financial environment.

Course Content:

Unit I:Structure of Indian Financial System: An overview of the Indian financial system,
financial sector reforms: context, need and objectives; major reforms in the last decade;
competition; d eregulation; ¢ apital r equirements; is sues in f inancial r eforms a nd
restructuring; future a genda of r eforms; R egulation of B anks, N BFCs & F Is: S alient
provisions of banking regulation act and R BI Act; R ole of RBI asa central b anker;
Products of fered by Banks and FIs: R etail ba nking and corporate b anking products.
Universal Banking: need, importance, trends and RBI guidelines, Core banking solution
(CBS); RTGS and internet banking, NBFCs and its types; comparison between Banks and
NBFCs.

Unit I1: Introduction to Financial M arkets in India: R ole and Importance of F inancial
Markets, Financial Markets: Money Market; Capital Market; Factors affecting Financial
Markets, L inkages B etween Economy and F inancial Markets, I ntegration of I ndian
Financial Markets with Global Financial Markets, Primary & secondary market, Currency
Market, Debt Market- role and functions of these markets. Primary Market for Corporate
Securities in India: Issue of Corporate Securities: Public Issue through Prospectus, Green
shoe option, Offer for sale, Private Placement, Rights Issue, On-Line IPO, Book Building
of Shares, Disinvestment of PSU, Employees Stock Options, Preferential Issue of Shares,
Venture C apital, P rivate E quity, P erformance o f P rimary M arket i n India, C orporate
Listings : Listing and Delisting of Corporate Stocks.

Unit 111: S econdary M arket i n India: Introductiont o S tock M arkets, R egional a nd
Modern Stock Exchanges, International Stock Exchanges, Demutualization of exchanges,
Comparison be tween NSE and B SE, R aising of funds in International Markets: ADRs
and G DRs, F CCB a nd E uro Issues; Indian Stock Indices a ndt heir ¢ onstruction,
maintenance, adjustment for c orporate actions (rights, bonus and stock s plit;) on i ndex
with numerical, free float vs. full float me thodology, C lassification o f S ecurities to be
included i nt he Index, Bullsa nd B earsin S tock M arkets, F actors i nfluencing t he
movement of stock markets, indicators of maturity of stock markets, Major Instruments
traded in stock markets: Equity Shares, Debentures, Myths attached to Investing in Stock
Markets. Trading of s ecurities on a stock e xchange; S election of br oker, ¢ apital a nd
margin requirements of a broker, MTM and VAR Margins, kinds of brokers, opening of
an account to trade in securities, DEMAT System, placing an order for purchase/sale of
shares, margin trading and margin adjustment, contract note and settlement of contracts,
Algorithmic trading, Settlement mechanism at BSE & NSE.

Unit 1V: Money Markets & Debt Markets in India: M oney M arket: M eaning, role and
participants in money markets, Segments of money markets, Call Money Markets, Repos
and r everse R epo co ncepts, Treasury Bill M arkets, M arket f or C ommercial P aper,
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Commercial Bills and Certificate of Deposit. Role of STCI and DFHI in money market,
Debt Market: Introduction and meaning, Market for Government/Debt Securities in India,
Secondary market for government/debt securities, Over subscription and devolvement of
Government Securities, Government securities issued by State Governments, M unicipal
Bonds, Corporate Bonds vs. Government Bonds.

Readings:

1. Saunders, Anthony & C ornett, M arcia M illon ( 2007). Financial Markets and
Institutions (3rd ed.). Tata McGraw Hill

2. Khan, M Y. ( 2010). Financial Services (5th ed.). McGraw Hill Higher Education

3. Shahani, R akesh( 201 1). Financial Markets in India: A Research Initiative.Anamica
Publications

4. Goel, Sandeep. (2012). Financial services.PHI.

5. Gurusamy,S. (2010). Financial Services. TMH.
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DISCIPLINE SPECIFIC ELECTIVE COURSE
DSE - I (Finance)

INTERNATIONAL FINANCE

Objective: The objective of this paper is to equip the students with the techniques that can
help them in managing the financial issues in international environment. This course will
help them to manage MNCs in more effective manner.

Course Content:

UNIT-I

Introduction: concept of International trade, International Business, International Finance
and differences among them. Theories of International trade, International trade financing
in India,

Balance of payments (of India)

International Monetary System: Different types of Exchange rate mechanisms- the gold
standard, t he gold e xchange s tandard, The Bretton Woods S ystem, C urrent m onetary
system, European Monetary Union. IMF and World Bank.

UNIT-1I

Foreign E xchange M anagement: Forex m arket — Wholesale an d D omestic market,
Quotations- direct, i ndirect and cross currency; various kinds of transactions and their
settlement da tes, f orward r ates, S waps, Q uotes f or va rious ki nds of M erchant
transactions; Early delivery, extension or cancellation of Forward contracts

Exchange Rate determination and Forecasting: Purchasing power parity and Interest rate
parity, r elationship be tween P PP a nd IRP, r easons f or de viation f rom P PP a nd [ RP;
models of exchange rate forecasting- forward rate as an unbiased predictor, the Demand-
Supply a pproach, t he monetary a pproach, t he Asset a pproach, t he p ortfolio ba lance
approach, other models

UNIT-111

Foreign E xchange E xposures: F inancial Accounting a nd F oreign E xchange- Alternative
Currency Translation M ethods, S tatement of F inancial Accounting, Standards N 0.8,
Statement o f F inancial Accounting S tandards No.-52, Transaction E xposure, M anaging
Accounting E xposure- Managing Transaction and Translation E xposure, D esigning a
Hedging Strategy, M easuring and managing Economic Exposure- Foreign Exchange Risk
and E conomic E xposure, Identifying E conomic E xposure, C alculating E conomic
Exposure, Operational Measure of Exchange Risk.

Multinational F inancial S ystem- Value o fth e M ultinational F inancial S ystem, Inter-
company F und- Flow Mechanisms: C ost and Benefits, D esigning a G lobal R emittance
Policy, Transfer Pricing and Tax E vasion. Issue of GDR, ADR Euro bonds and F oreign
bonds.

UNIT-1V

International Investment M anagement: International P ortfolio I nvestment- Issuesi n
Foreign Investment A nalysis, International B ond I nvesting, Strategies f or Direct
Investment, B ond Investment & P ortfolio I nvestment, O ptional International Asset
Allocation. International pr oject a ppraisal- IRR and APV me thods; M anaging P olitical
Risk- Measuring P olitical R isk, C ountry R isk Analysis, M anaging P olitical R isk, P ost-
expropriation Policies.
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Multinational Working C apital M anagement: Current Asset M anagement f ort he
Multinational- International C ash M anagement(Netting , pool ing, 1eading and l agging),
Accounts Receivables Management, Inventory Management.

Text Books:

1. PG Apte: International Finance, TataMcgraw Hill.
2. Alan C. Shapiro: Multinational Financial Management- Prentice Hall

References:
3. Maurice D. Levi: International Finance- The Markets and Financial Management of
Multinational Business, Mcgraw Hill.

DSE - I (Finance)
INVESTMENT BANKING AND FINANCIAL SERVICES

Objective: The obj ective of this paperisto know the di fferent aspects o f Investment
banking, mergers and acquisition and the detailed SEBI guidelines on issue management.

UNIT-1

Introduction: An Overview of I ndian Financial S ystem, I nvestment B anking in I ndia,
Recent D evelopments a nd C hallenges a head, Institutional s tructure a nd F unctions of
Investment / M erchant Banking; SEBI guidelines for M erchant Bankers, R egistration,
obligations and responsibilities of Lead Managers, Regulations regarding Continuance of
association of lead manager with an issue

UNIT 11

Issue M anagement: P ublic Issue: classification of c ompanies, e ligibility, is sue p ricing,
promoter’s contribution, m inimum publ ic of fer, pr ospectus, a llotment, pr eferential
allotment, private placement, Book Building process, designing and pricing, Green Shoe
Option; R ight Issue: pr omoter’s ¢ ontribution, minimum s ubscription, advertisements,
contents of o ffer do cument, B ought out Deals, Post issue work & obligations, Investor
protection, Broker, sub broker and underwriters

UNIT 111

Leasing and Hire Purchase :Concepts of leasing, types of leasing — financial & operating
lease, direct lease and sales & lease back, advantages and limitations o f1easing, L ease
rental d etermination; F inance | ease evaluation problems ( only Lessee’s a ngle), H ire
Purchase i nterest & Installment, d ifference b etween H ire P urchase & Leasing, C hoice
criteria between Leasing and Hire Purchase mathematics of HP, Factoring, forfaiting and
its arrangement, Housing Finance : Meaning and rise of housing finance in India, Fixing
the amount of 1oan, repricing o fa 1oan, floating vs. fixed rate, P ractical pr oblems on
housing finance.

UNIT IV

Venture Capital: Concept, history and evolution of VC, the venture investment process,
various steps in venture financing, incubation financing.

Insurance: concept, classification, principles of insurance, IRDA and different regulatory
norms, operation of General Insurance, Health Insurance, Life Insurance.

Credit R atings: Introduction, t ypes of c redit r ating, a dvantages a nd di sadvantages o f
credit r atings, Credit r ating a gencies and th eir methodology, International c redit r ating
practices.

Securitization: ¢ oncept, securitization asa funding m echanism, Traditional a nd non -
traditional m ortgages, G raduated-payment m ortgages ( GPMs), P ledged-Account
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Mortgages ( PAMs), C entralized M ortgage obl igations ( CMOs), S ecuritization of no n
mortgage assets, Securitization in India.

REFERENCES

1. M.Y.Khan: Financial Services, Tata McGraw —Hill.

2. Machiraju: Indian Financial System, Vikas Publishing House.

3. J.C.Verma: A Manual of Merchant Banking, Bharath Publishing House.

4. K.Sriram: Hand Book of Leasing, Hire Purchase & Factoring, ICFAI, Hyderabad.

5. Ennew.C.Trevor Watkins & Mike Wright: Marketing of Financial Services, Heinemann
Professional

DSE - I (Finance)
INVESTMENT ANALYSIS AND PORTFOLIO MANAGEMENT

Objective: The aim of this course is to provide a conceptual framework for analysis from
an investor’s perspective of maximizing return on investment — a sound theoretical base
with examples and references related to the Indian financial system.

Course Contents:

Unit |

Basics of risk and return: concept of returns, application of standard deviation, coefficient
of variation, beta, alpha. Bonds : present value of a bond, yield to maturity, yield to call,
yield to put, s ystematic risk, price risk, interest rate risk, de fault risk. Yield curve and
theories r egarding s hape o f yield cu rve. U nsystematic r isk a nd non -risk f actors t hat
influence yields.Duration a nd m odified dur ation, i mmunization of a bond por tfolio.
Fundamental analysis: EIC framework; Economic analysis: Leading lagging & coincident
macro-economic 1 ndicators, E xpected di rection of m ovement of s tock pr ices w ith
macroeconomic variables in the Indian context; Industry analysis: stages of life cycle,
Porter’s five forces model, SWOT analysis, financial analysis of an industry; Company
analysis.

Unit 11

Share va luation: D ividend di scount m odels- no g rowth, constant gr owth, t wo s tage
growth model, multiple stages; Relative valuation models using P/E ratio, book value to
market v alue. Technical an alysis: m eaning, as sumptions, d ifference b etween t echnical
and fundamental analysis; P rice i ndicators- Dow t heory, advances a nd de clines, ne w
highs and lows- circuit filters. Volume indicators- Dow Theory, small investor volumes.
Other indicators- futures, institutional activity, Trends: resistance, support, consolidation,
momentum- Charts: line chart, bar chart, candle chart, point & figure chart. Patterns: head
& s houlders, triangle, r ectangle, flag, cup & saucer, doubl e t opped, do uble bot tomed,
Indicators: m oving a verages. E fficient m arket h ypothesis; C oncept of efficiency:
Random w alk, Three forms of E MH and i mplications f or i nvestment decisions. ( No
numerical in EMH and technical analysis)

Unit 111

Portfolio analysis: portfolio risk and return, M arkowitz portfolio model: risk and return
for 2 and 3 asset portfolios, concept of efficient frontier & optimum por tfolio. M arket
Model: ¢ oncept of b eta s ystematic a nd uns ystematic r isk. Investor risk a nd r eturn
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preferences: Indifference ¢ urvesa ndt hee fficient f rontier, Traditional por tfolio
management for i ndividuals: O bjectives, constraints, time hor izon, c urrent w ealth, t ax
considerations, liquidity requirements, and anticipated inflation, Asset allocation: A sset
allocation pyramid, investor life cycle approach, Portfolio management services: Passive
— Index funds, systematic investment plans. Active — market timing, style investing.

Unit IV

Capital asset pricing model (CAPM): Efficient frontier with a combination of risky and
risk free assets. Assumptions of single period classical CAPM model. Characteristic line,
Capital Market Line, Security market Line. Expected return, required return, overvalued
and unde rvalued assets. M utual F unds : Introduction, calculation o f N et Asset Value
(NAV) of a Fund, c lassification of mutual fund s chemes by s tructure and obj ective,
advantages and disadvantages of investing through mutual funds. Performance Evaluation
using Sharpe’s Treynor’s and Jensen’s measures.

References:

1. Fischer, D .E. & Jordan, R .J.: Security A nalysis & P ortfolio M anagement, Pearson

Education.

2. Sharpe, W.F., Alexander, G.J. & Bailey, J.: Investments, Prentice Hall of India.

3. Singh,R: Security Analysis & Portfolio Management . Excel Books.

4. Frank K Reilly & Keith C Brown: Investment Analysis and P ortfolio M anagement,
Cenagelndia Pvt. Ltd.
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DSE - I (Finance)

PROJECT APPRAISAL AND ANALYSIS

Objectives: To explain identification of a project, feasibility analysis including market,
technical and financial appraisal o fa project. Understand t he r elevance o f alternative
project appraisal techniques, financial structuring and financing alternatives. This course
intends to involve students to apply appraisal techniques for evaluating live projects

Course Contents:

Unit |:Appraisal : a n i ntroduction, P roject a ppraisal a nd e valuation , P roject ¢ ycle,
Project ¢ ycle ma nagement , P rivate a nd P ublic s ector P rojects/commercial / N ational
probability; Identification of investment oppor tunities — industry analysis r eview of
project profiles, — feasibility study , Project identification and formulation , G eneration
of Project ideas, Basic Principals of Project Analysis Entrepreneurship — concept, Theory
and perspective

Unit I1: Market Analysis : M arket analysis o fap roject, Need for m arket analysis,
Demand and supply analysis, Collection analysis, primary /secondary data, Forecasting
techniques

Technical appraisal of a project , Business and Technology Acquisition and management
of technology

Unit I11: Investment appraisal: Introduction and techniques, DCF and non DCF methods,
Sensitivity Analysis, Financial needs of a Project, Investment criteria, Project Appraisal
parameters of select Financial Institutions.

Social co st b enefit an alysis — value a dded c oncept, s ocial s urplus i ndirect i mpact of
projects, r ationale of S CBA, E fficiency a nd Equityi n P roject Appraisal, U NIDO
approach, Little Mirlees Approach, Project Appraisal of Indian Plans

Unit IV: Project risk assessment — Risk and S ensitivity Analysis, Taxonomy o f R isks,
probabilistic c ash flow a pproaches — application of simulation techniques; M onitoring
and E valuation of a P roject - PERT/ CPM, Monitoring m echanism, E valuation a d
Lessons, Preparation of project report - Case Analysis

Readings :
1. Machiraju, H.R.: Introduction to Project Finance, Vikas Publishing House
2. Prasanna Chandra: Project Preparation Appraisal Budgeting and Implementation,
Tata McGraw.
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DSE - I (Finance)
BUSINESS ANALYSIS AND VALUATION

Objective: This P aper will en able t he s tudents t 0 an alyze t he h ealth o fa co mpany
through their annual reports and will equip them to understand what an asset is worth and
what determines that value.

Course Contents:

Unit |

Analysis o f C orporate F inancial S tatements: Income s tatements an d B alance s heets
through r atio a nalysis a nd a nalyzing t he Chairman’s s tatement, D irectors’r eport,
management discussion & analysis, report on ¢ orporate governance, auditor’s report to
evaluate the financial soundness of the company.

Unit 1l

Cash F lows: Firm cash flows, E arnings, Tax e ffect, R einvestment ne eds; E quity c ash
flows: Dividend, F orecasted C ash flows, t erminal va lue e stimation a pproaches. E quity
discounted cash Flow M odels-Dividend discount models, extensions of DDM; free cash
flow to equity model

Unit 111

Introduction to V aluation: Approaches t o va luation, D iscounted C ash Flow, R elative
Valuation, Role of valuation; Discounted Cash flow Valuation: Estimating discount rates-
cost of equity, cost of equity to cost of capital; Valuation of an asset with guaranteed cash
flows, introducing uncertainty into valuation (valuing an asset with default risk & equity
risk), valuing an asset with an infinite life.

Unit IV

Firm Valuation Models: Cost of capital approach, adjusted present value approach, EVA,
Capital s tructure an d f irm v alue. R elative v aluation-popularity and pot ential pi tfalls;
reconciling r elative and di scounted ¢ ash f low va luation E quity M ultiples; Value
Multiples; Valuation of different kinds of companies.

Value of Synergy; operating and financial synergy, Cash and tax benefits, debt capacity,
Evidence on synergy, common errors in valuing synergy; Valuing Real options

Text Books:

1. Foster, George Financial Statement Analysis, 2nd ed., Pearson Education Pvt Ltd

2. Damodaran, A. (2008). Damodaran on Valuation, Security Analysis for investment
and Corporate Finance (2nd ed.). Wiley India Pvt. Ltd.

References:

1. Chandra, P. (2011).Corporate Valuation and Value Creation, (1st ed). TMH

2. Weston, Chung, Hoag, Mergers, Restructuring and Corporate Control, Prentice Hall of
India
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DSE - I ( Finance)
FINANCIAL MODELING AND DERIVATIVES

Objective: To equip students with principles and techniques of Financial modeling along
with various Financial Derivatives including Greeks & Exotic Options.

Course Contents:

Unit |

Introduction: Financial Time S eriesan d Their C haracteristics: Asset R eturns;
Distributional P roperties o f R eturns; R eview of S tatistical D istributions a nd Their
Moments, Distributions of Returns, Multivariate Returns, Likelihood Function of Returns
and Empirical Properties of Returns

Unit 11

Linear Time Series A nalysis and Its A pplications: Stationarity; C orrelation a nd
Autocorrelation Function; White N oise and Linear Time Series; S imple Autoregressive
Models, Properties of AR , MA, ARMA and ARIMA Models, Goodness of Fit; The basic
Concepts of Stochastic Process.

Unit 111

Financial Derivatives: Introduction, va rious underlying and s trategies: F orwards and
Futures, Interest rate futures and currency futures; Determination of forward and futures
prices; O ptions a nd r elated t erminology, C alculating th e p ay-off from opt ions a nd
diagrammatic representation.

Unit IV

Pricing of O ptions- Binomial m odel a nd B lack-Scholes mo del; tr ading s trategies
involving options; Exotic Options; Introduction to Swaps, Interest rate s waps, currency
swaps, cross currency swaps; Forward rate agreements (FRA). Interest rate caps, floors,
collars. The basic concepts of Greek Letters: Delta, Theta & Gamma and relationships
among them.

Text Books:
1. Ruey S. Tsay (2005). Analysis of Financial Time Series (2nd ed.). John Wiley.
2. John C. Hull. Options, Futures and Other Derivatives (7th ed.). Pearson Education.

References:

1. JurgenFranke, Wolfgang H ardle a nd C hristian H afner. Introduction to Statistics of
Financial Markets.

2.R. Madhumathi, M. Ranganatham. Derivatives and risk management (1st ed.)

3. Redhead, K . Financial Derivatives- An introduction to futures, forwards, options,

swaps. Prentice Hall of India
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DSE - I (Finance)
STRATEGIC CORPORATE FINANCE
Objective: The objective of this paper is to know the details of corporate finance and the
strategies 1 nvolved i n t he ¢ orporate de cisions. It w ill e nable th e s tudents to s teer th e
corporate in better manner.

Course Contents:

UNIT-I

Introduction to strategic corporate finance: Strategy Vs Planning, significance of strategy
in f inancial de cisions, D ifferent t ypes of f inancial s trategy for Shareholders W ealth
Maximization, overall corporate value addition and Economic Value Addition.

Strategic Cost Management: Traditional costing Vs Strategic Costing, Relevant costs Vs
Irrelevant costs, Different types of strategic costing and their relevance- Target Costing,
Activity b ased C osting, Life C ycle C osting, Q uality C osting, Z ero Based B udgeting,
Strategic cost reduction techniques and value chain analysis.

Alternative sources of financing — alternative sources of financing, Different approach to
infrastructure projects financing- Public Private Partnership (PPP) and its relevance.

UNIT-H

Management B uy-outs: Establishing f easibility of th e b uy-out, N egotiating th e ma in
terms of the transaction with the vendor including price and s tructure, Developing the
business plan and financial forecasts in conjunction with the buy-out team for submission
to pot ential f unders, ne gotiations w ith pot ential funders s o t hat t he m ost a ppropriate
funding offers are selected.

Management B uy-ins: Management Buy-in/Buy-outs (“BIMBOs”), Vendor-initiated
buy-outs/buy-ins.

Valuing Real assets in the presence of risk: tracking portfolios and Real Asset valuation,
Different Approaches of Valuing Real Assets, Capital Budgeting and Strategic policy
Real opt ions: F inancial and r eal opt ions ¢ ompared, various t ypes of real options, t he
Black-Scholes model, Decision tree analysis, application of Real options, Drawbacks of
Real options

UNIT-11

Financial D istress a nd r estructuring: M eaning of Bankruptcy, Factors1 eadingt o
bankruptcy, symptoms and predictions of bankruptcy, reorganization of distressed firms,
liquidation o f f irms. Company di sposals: r etirement s ale or t he s ale of a non -core
subsidiary, pl anned e xit, f orceful retirement a nd ot her di sposals. E xit s trategy- most
appropriate ¢ xitr oute, va luation, t iming o f salea ndt ax pl anning oppor tunities,
identification of potential purchasers, approaching the potential purchaser, negotiate with
potential acquirers and selection of a p referred purchaser, calculation of the various tax
implications.

Fundraising: identification of different sources of development capital, determination of
capital structure and factors affecting the capital structure, cost of capital and cost saving
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strategy, production of a business plan and financial forecasts to enable potential funders
to assess the proposition. Due Diligence: financial due diligence for both purchasers and
financial institutions, good quality “added value” due diligence advice.

UNIT-1V

Company Valuation: an overview of valuation, valuation principles and practices more,
the impact of “what if” scenarios, the key financial and commercial factors affecting the
business. Value e nhancement t ools & t echniques, t he 1 ink be tween va luation a nd
corporate finance

Other strategic issues: managing credit ratings, and setting dividend and share repurchase
policy, problem of too much cash. The issues of stock liquidity and illiquidity, Strategic
risk management, the substitutability of capital structure and risk management choices,
such as process control efforts, financial, physical, and operational hedging, value-based
management.

Text Books:

1. AswathDamodaran: Corporate finance theory and practice; John willey $ sons, Inc
2. Jakhotia: Strategic Financial Management (Vikas Publication)
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DSE 11 (Marketing)
CONSUMER BEHAVIOR

Objective: The course of Consumer behaviour equips students with the basic knowledge
about the issues and dimensions of consumer behaviour and with the skill and ability to
analyse consumer i nformation a nd de velop ¢ onsumer be haviour or iented m arketing
strategies.

Course contents:

Unit |

Consumer Behaviour: Nature, scope & application: Importance of consumer behaviour in
marketing d ecisions, ¢ haracteristics of ¢ onsumer be haviour, role o f consumer research,
consumer behaviour- interdisciplinary approach.

Introduction to ‘Industrial Buying Behaviour’

Market Segmentation: VALS 2 segmentation profile.

Unit 1l

Consumer N eeds & M otivation: C haracteristics of m otivation, a rousal of m otives,
theories of needs & motivation: Maslow’s hierarchy of needs, McLelland’s APA theory,
Murray’s list of psychogenic needs, Bayton’s classification of motives, self-concept & its
importance, types of involvement.

Personality & Consumer B ehaviour: Importance of personality, theories of personality-
Freudian t heory, J ungian t heory, Neo-Freudian t heory, Traitt heory: Theory o f's elf-
images; Role of self-consciousness.

Consumer Perception: Concept of absolute threshold limit, differential threshold limit &
subliminal perception: Perceptual Process: selection, organisation& interpretation.
Learning & C onsumer Involvement: Importance of 1 earning on ¢ onsumer be haviour,
learning theories: classical conditioning, instrumental conditioning, cognitive learning &
involvement theory.

Consumer Attitudes: Formation of attitudes, functions performed by attitudes, models of
attitudes: T ri-component m odel, m ulti-attribute model, a ttitude to wards a dvertisement
model: attribution theory.

Unit 111

Group D ynamics & co nsumer r eference groups: D ifferent t ypes o f re ference groups,
factors a ffecting r eference gr oup i nfluence, r eference group i nfluence o n pr oducts &
brands, application of reference groups.

Family & Consumer Behaviour: Consumer socialisation process, consumer roles within a
family, purchase influences and role played by children, family life cycle.

Social C lass & C onsumer b ehaviour: D eterminants o f's ocial class, m easuring &
characteristics of social class.

Culture & Consumer Behaviour: Characteristics of culture, core values held by society &
their 1 nfluence on ¢ onsumer be haviour, i ntroduction t o s ub-cultural & c ross-cultural
influences.

Opinion L eadership P rocess: C haracteristics & ne eds of opi nion leaders & opi nion
receivers, interpersonal flow of communication.

30



Unit IV Diffusion of Innovation: D efinition of i nnovation, pr oduct ¢ haracteristics
influencing diffusion, resistance to innovation, adoption process.

Consumer D ecision making process: Process- problem recognition, pre-purchase search
influences, i nformation e valuation, pur chase decision ( compensatory de cision r ule,
conjunctive de cision, r ule, Lexicographic r ule, affect r eferral, di sjunctive r ule), pos t-
purchase evaluation; Situational Influences

Models of Consumer Decision making: Nicosia M odel, Howard-Sheth M odel, Howard-
Sheth Family Decision Making Model, Engel, Kollat& Blackwell Model, Sheth Newman
Gross Model of Consumer Values.

NOTE: Cases & application to marketing will be taught with respect to each topic.

Readings
1. Leon G . Schiffman & L eslie L .Kanuk: Consumer B ehaviour, P rentice H all
Publication, latest Edition
2. Solomon,M .R.: Consumer Behaviour — Buying, H aving,a ndB eing,
Pearson Prentice Hall.

3. Blackwell, R.D., Miniard, P.W., & Engel, J . F .: Consumer Behaviour, Cengage
Learning.

4. Hawkins, D.I., Best, R. J., Coney, K.A., & Mookerjee, A: Consumer Behaviour —
Building Marketing Strategy, Tata McGraw Hill.

5. Kotler, P. & Keller, K. L.: Marketing Management (Global Edition)Pearson.
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DSE 11 (Marketing)
PERSONAL SELLING & SALES FORCE MANAGEMENT

Objectives: To familiarize the students with the concepts of sales management and
to equip them with the various tools required to be a success in the various
techniques essential for sales staff management. To help them differentiate the
nuances of personal, organizational and personal selling.

Course Contents

Unit | Introduction to Personal Selling; functions of a sales person, qualities of an
effective Sales Person; Personal Selling situations.

Unit Il Theories of Selling: AIDAS, Right Set of circumstances, Buying formula theory.

Unit 11l The Selling Process: Preapproach — acquiring product knowledge, acquiring
competition a nd market know ledge, Identifying and qualifying prospects — sources of
prospecting, conditions for qualification, Opening a sale — methods of approaching,
Sales p resentation — presentation strategies and m ethods, S ales d emonstration —
planning effective demonstration, use of sales tools, Handling objection — types of
objections, determining hidden objections, strategies for handling objections, Closing
a sale — trial close, closing techniques, Post sales follow up.

Unit IV Introduction to sales force management: Objectives of Sales management,
Role o f a sales m anager; M anaging S ales f orce — Recruitment, Selection,
Training, Compensation and evaluation of sales force; Sales Territory Coverages:
Sales Territory C oncept, R easons f or es tablishing s ales t erritories, pr ocedures f or
selling up sales territories.

Readings:
1. Still, Cundiff&Govani: Sales Management, Prentice Hall of India

2. Charles Futrell: Fundamentals of Selling, McGraw Hill
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DSE 11 (Marketing)
ADVERTISING AND BRAND MANAGEMENT

Objective: To equip the students with the nature, purpose & complex constructions in the
planning a nd execution of a s uccessful a dvertising pr ogram. The c ourse w ill e xpose
student to issues in brand management, faced by firms operating in competitive markets.

Course Contents:

Unit |

Advertising need & importance: Definition & growth of modern advertising, advertising
& the marketing mix, types & classification of advertisement, advertising spiral; Social &
economic aspects of advertising; Marketing communication models: AIDA, hierarchy of
effect, innovation adoption m odel, a ction first model, qui ck de cision m odel; P lanning
framework of promotional strategy

Unit 11

How advertising works: Exposure, salience, familiarity, low involvement, central route &
peripheral route & cognitive learning; Positioning strategies ; Associating feelings with a
brand; D eveloping br and pe rsonality ; Creating c opy s trategies: R ational & e motional
approaches, selection of an endorser, creative strategy & style- brand image, execution,
USP, common touch & entertainment, message design strategy, format & formulae for
presentation o f appeals (slice o f life, te stimonials, etc.), different types o f copy; Art &
layout of an advertisement: Principles of design, layout stages, difference in designing of
television, audio & print advertisement

Unit 111

Media pl anning & s cheduling: Introduction t o br oadcast & non -broadcast m edia;
Budgeting de cisionr ule: pe rcentage of s ales m ethod, obj ectivet ot ask m ethod,
competitive parity, & all you can afford; Key factors influencing media planning; Media
decisions: media class, media vehicle & media option; Scheduling: flighting, pulsing, &
continuous

Unit IV
Management o f sales promotion: Importance & need for sales promotion, planning for
consumer schemes & contests, different types of consumer schemes.

Unit Vv
Introduction t o br ands a nd br and m anagement, C oncept of a br and, b rand e volution,
branding challenges and opportunities, Strategic brand management process.

Unit VI
Identifying and e stablishing br and pos itioning a nd va lues; B rand b uilding, br and
positioning and values brand repositioning.

Unit VII

Designing and implementing brand strategies; Brand extension. Brand hierarchy Kapfrer.
Brand equity, brand personality, brand image, managing brands overtime.

Integrating advertising and brand management
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Note: Applied cases would be taken up in class.

Readings:
1. Aaker, Myers &Batra : Advertising Management , Prentice Hall.
2. Wells,Moriarity&Burnett : Advertising Principles & practices , Prentice Hall.
3. Kleppner’s A dvertising Procedure:W.Ronald Lane, ka neWhitehill ki ngandJ .
Thomas Russell, Pearson Education.
4. George E.Belch& Michael A. Balch : Advertising and Promotion, TMH
5. S.H.H Kazmi and SatishK.Batra : Advertising and sales promotion, Excel books
6. Cowley. D: Understanding Brands, , Kogan Page Ltd
7. Jean Noel Kampferer: Strategic Brand Management, Kapferer Free Press
8. David Aaker: Brand Leadership, Simon & Schuster
9. Wright, Winter, Ziegler: Advertising, Atlantic Publishers & Dist.
10. Sandage, Fryburger,: Advertising Theory & Practice,Ratroll Longman Group
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DSE 11 (Marketing)

RETAIL MANAGEMENT

Objective: The primary objective of the course is to have students de velop m arketing
competencies in retailing and retail consulting. The course is designed to prepare students
for pos itions i nt he r etail s ector or pos itions int he r etail di visions of ¢ onsulting
companies. B esides | earning m ore a bout r etailing a nd r etail ¢ onsulting, t he c ourse i s
designed to foster the development of the student’s critical and creative thinking skills.

Course Contents

Unit I:

Introduction to R etailing, D efinition, C haracteristics, E volution o f R etailing in India,
Retailing in India, E merging Trends in R etailing, F actors B ehind the c hange of Indian
Retail Industry.

Unit I1:
Retail F ormats: R etail S ales by ownership, On the basis of M erchandise offered, non -
store Based retail mix & Non- traditional selling.

Unit 1H1:
Store Planning: Design & Layout, Location Planning and its importance, retailing image
mix, Effective Retail Space Management, Floor Space Management.

Unit 1V:
Retail M arketing: Advertising & Sales P romotion, Store P ositioning, R etail M arketing.
Mix, CRM, Advertising in Retailing.

Unit V:
Retail M erchandising: B uying function, M arkups & Markdowni n m erchandise
management, shrinkage in Retail merchandise management.

Unit VI:
Merchandise P ricing: Concept of M erchandise P ricing, P ricing O ptions, P ricing
Strategies, Pricing Objectives, Types of Pricing.

Unit VII:

Retail Operation: Elements/Components of Retail Store Operation, Store Administration,
Store M anager —Responsibilities, I nventory M anagement, M anagement of R eceipts,
Customer S ervice, M anagement o fR etail O utlet/Store, S tore M aintenance, S tore
Security.

Readings
1. Cullen & N ewman: Retailing — Environment & Operations, C engage Learning
EMEA

2. Berman &Evarv: Retail Management, Perntice Hall.
3. Bajaj, Tuli& Srivastava: Retail Management- Oxford University Publications
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4. Gibson G Vedamani: Retail M anagement: F unctional p rinciples & p ractices,
JaicoPublishing House.
5. Harjit Singh: Retail Management, S. Chand Publication.

DSE- Il (Marketing)
DISTRIBUTION AND SUPPLY CHAIN MANAGEMENT

Objective: This course would help students develop an understanding about the role of
marketing ¢ hannels, di stribution and s upply chain, key issues of supply chain and the
drivers of supply chain performance. The course would acquaint the students with various
concepts.

Course Contents

Unit I: The channel system: Rationale for marketing channel structures, Composition of
marketing channels, Channel Environment.

Unit Il: Distribution — Basic ¢ oncept, Transportations, I nventory, Warchousing,
Managing logistics.

Unit 111: Concepts and importance of a Supply Chain (SC), Key issues of Supply Chain
Management, Competitive and SC strategies, Achieving strategic fit.

Unit 1V: Dynamics of supply chain: Supply Chain Integration, Push-based, P ull-based
and Push-Pull based s upply chain, D emand Forecasting in a Supply C hain, M anaging
inventory in SC environment: Transportation in SC environment.

Unit V:Strategic Alliances, Third p arty and f ourth p arty lo gistics, R etailer- Supplier
partnerships ( RSP), S upplier evaluation an ds election, U se o fb estp ractices an d
Information Technology (IT) in Supply Chain Management.

Readings

1. Ayers,J . B . (2006). H andbook of s upply chain m anagement ( 2nd e d.). Florida:
Auerbach Publication.

2. Ballou, R. H., &Srivastava, S. K. (2008). Business logistics/ supply chain management
(5th ed.). New Delhi: Pearson Education.

3. Chopra, S ., & Meindl, P. (2007). Supply c hain m anagement: S trategy, pl anning and
operation (3rd ed.). New Delhi: Pearson Education.

4. Coyle, J. J., Bardi, L. J., & Langley, C. J. (2008). The management of business logistics
(7th ed.). USA: South-Western.

5.D ornier, P. P ., E rnst, R ., F ender, M ., &Kouvelis, P . ( 1998). G lobal O perations
Management and Logistics: Text and Cases. New York: John Wiley & Sons.

6. Mentzer, J. T. (2001). Supply chain management. New Delhi: Sage Publications.

7. M onczka, R . M ., H andfield, R . B., G iunipero, L. C ., & Petterson, J . L. ( 2009).
Purchasing and supply chain management (4th ed.). USA: Cengage Learning.

8. Raghuram, G., &Rangaraj, N. (2000). Logistics and supply chain management: cases
and concepts. New Delhi: Macmillan.
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9. S hah, J . (2009). S upply c hain m anagement: Text a nd ¢ ases. N ew Delhi: P earson
Education.

10. Simchi-Levi, D., Kaminsky, P, Simchi-Levi, E., & Shankar, R. (2008). Designing and
managing the supply chain (3rd ed.). New Delhi: Tata McGraw Hill.

11. Coughlan, Anderson, Stern, Marketing Channels, Prentice Hall.

DSE 11 (Marketing)
MARKETING OF SERVICES

Objective: The course is designed to equip students with the knowledge of marketing of
all types of services.

Course Contents:

Unit I: The e mergence of service economy: ¢ ontributory factors, ¢ onsumption pa ttern
analysis, economic transformation unique aspects of services: goods, services, products,
managerial challenges

Unit I1: Marketing mix: concept of value and value drivers, extended framework Service
marketing system: production, marketing, human resources, sequential analysis.

Unit I11: Service s ystem pos itioning: s ervice delivery pr ocess, bl ueprinting S ervice
buying behaviour; difference in perspective, risk analysis, decision process.

Unit IV: Service marketing strategy; segmentation, targeting and p ositioning, market
innovation Competitive differentiation; competitive advantage and value chain analysis

Unit V: Service quality; concept, technical and functional quality, Service quality models
and m easurement D emand an ds upplyi mbalances m anagement; challenges an d
strategies; S ervice cu lture; m anagingb yv alues,r ecoveryan d empowerment;
Relationship bui 1ding: r elationship m arketing, bonding a nd I ife t ime va lue S ervice
industries: insurance, banking, air transportation, courier, education etc.

Text Books:
1.Fisk,R.P.,Grove, S.J., & John,J.: Interactive s ervices m arketing. New York.
Houghton Mifflin.

2.Glynn, W. J., & Barnes, J .G .: Understanding s ervices m anagement - Integrating
marketing, or ganizational be haviour, ope rations a nd hum an r esources m anagement,
Prentice Hall.

References:

1. G ronroos, C .: Service Management an d M arketing - A cu stomerr elationship
management approach, New York: John Wiley.

2. Hoffman, K. D., & John, E. G. B.: M arketing of s ervices: Concepts s trategies an d
cases, Thomson-South Western.

3. Shanker, R. (2002). Services Marketing: The Indian perspective, Excel Books.
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DSE 11 (Marketing)
INTERNATIONAL MARKETING

Unit 1. Framework of international marketing .Intra firm& environmental factors, social
cultural, economic, political & legal aspects, Difference b etween d omestic m arketing,
International marketing, Definition & concept.

Unit 2. Policy framework, Indian Trade P olicy, R ecent trends in Indian foreign trade,
Basic s teps i n s tarting an e xport bus iness — An ove rview of licensing regulations &
Procedures.

Unit 3. International Marketing Decisions - Product planning for export manufacturing
firms & e xport hous es. Identifying foreign m arkets, m arket r esearch ove rseas. Market
entry. Export pricing-International terms, payment terms. Distribution logistics for export,
foreign sales a gent s election & a ppointment. P romotion of products/ s ervices a broad-
overview, merchandising, Trade fairs/exhibition

Unit 4.Institutional infrastructure for export in India, Export Assistance.

Unit 5. Introduction to Export documentation and procedures, framework, pre-shipment
& post-shipment documents, Role of ITPO in export promotion, quality control & pre-
shipment inspection, L abelling/packing, M arking of = consignments, M arine/cargo
insurance etc.

Readings:

1. Varshney& Bhattacharya: International marketing management, Sultan Chand &Sons
2. W.J. Keegan: Multinational Marketing Management, Prentice Hall.

3. V. Terpestra& Ravi Saratnag: International marketing, Naper Publishing Group.

4. P. Cateora& Graham: International marketing, McGraw Hill.

5. Hans M uhlbache: International ma rketing-A global pe rspective, C engage Learning

EMEA
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DSE-111 (HUMAN RESOURCE)
HRD: SYSTEMS AND STRATEGIES

Objective: The course gives an overview of the need for HRD and HRD practices which
can develop and improve an Organization’s systems and strategies leading to an optimal
HRD climate.

Course Contents

UNIT - I: HumanR esource D evelopment ( HRD): C oncept, O rigina nd N eed,
Relationship be tween h uman r esource m anagement a nd hum an r esource de velopment;
HRD as a Total System; Activity Areas of HRD : Training, Education and Development;
Roles and competencies of HRD professionals.

UNIT-11:HRD Process: Assessing need for HRD; D esigning and d eveloping effective
HRD programs; Implementing HRD programs; Evaluating HRD programs.

UNIT-I1I: HRD Interventions: Integrated Human R esource D evelopment S ystems,
Staffing f or H RD; P hysical a nd F inancial R esources f or HRD. H RD a nd di versity
management; HRD Climate; HRD Audit.

UNIT -1V: HRD A pplications: C oaching a nd m entoring, C areer m anagement a nd
development; E mployee c ounselling; C ompetency m apping, H igh P erformance W ork
Systems, Balanced Score Card, Appreciative inquiry. Integrating HRD with technology.

UNIT -V: Evaluatingt he H RD E ffort; D ata G athering; A nalysis a nd F eedback;
Industrial relations and HRD. HRD E xperience i n Indian O rganizations, International
HRD experience, Future of HRD.

Readings:
1. Nadler, Leonard: Corporate human Resource Development, Van Nostrand R einhold /
ASTD, New York.

2.Rao T.V.and P areek, U dai: Designing a nd Managing H uman R esource S ystems,
Oxford and IBH Publication Ltd.

3. Rao T.V.: Reading in human Resource Development, Oxford IBH Publication .Ltd.

4. Viramani B.R. and Seth, Pramila: Evaluating Management Training and Development,
Vision Books.

5. Rao T.V.: Human Resource Development, Sage publication.
6. Kapur, Sashi: Human resource Development and Training in Practice, Beacon Books.

7. Lynton, Rolf P. and Pareek, Udai: Training for Development, Vistaar publication.
8. Werner J. M., DeSimone, R.L.: Human resource development, South Western.

9. Mankin, D.: Human resource development, Oxford University Press India.

10. Haldar, U. K.: Human resource development, Oxford University Press India.

11. Rao, T.V.: Future of HRD, Macmillan Publishers India.
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DSE 111 (Human Resource)
TRAINING & MANAGEMENT DEVELOPMENT

Objective: To familiarize th e s tudents w ith th ¢ ¢ oncept and p ractice of training and
development in the modern organizational setting.

Course Contents

Unit I: Organization vi sion & pl ans, a ssessment of t raining n eeds, s etting t raining
objectives, designing training programmes, Spiral model of training.

Unit 11: Tasks of t he training f unction: B uilding s upport, ove rall t raining ¢ apacity,
developing materials, strategic planning, networking, designing training programmes.

Unit 111: Training methods: On the job training, job instruction training, apprenticeship,
coaching,j obr otation,s yndicate m ethod, knowledge ba sed m ethods, 1 ecture,
conferences, programmed | earning, s imulation m ethods, c ase s tudy, v estibule t raining,
laboratory tr aining, in -basket e xercise, e xperiential me thods, s ensitivity training, e -
training.

Unit 1IV: Management D evelopment P rogramme M ethods:-Understudy, C oaching,
Action Learning, R ole P lay, M anagement Games, S eminars, U niversity r elated
programmes, s pecial p rojects, b ehaviouralmodelling, j ob r otation, case s tudy, m ultiple
management, sensitivity training. Post training: Training evaluation, Training impact on
individuals and organizations, Evaluating Programmes, Participants, Objectives.

Unit V: Organisational Development (OD): Definition Foundations of OD, Managing the
OD Process, Action Research and OD. OD Interventions: Overview of OD Interventions,
Team I nterventions I nter-group and T hird-Party P eacemaking Interventions.
Comprehensive OD Interventions, Structural Interventions and the A pplicability of OD,
Training Experiences. Issues in Consultant —Client Relationships, System Ramifications,
Power, Politics and OD

Readings:

1. B lanchard P .Nick& Thacker J ames: Effective T raining, S ystems, Strategies an d
Practices, Pearson.

2. French Wendell, Bell Cecil and VohraVeena: Organisation D evelopment, Behavioral
Science Interventions for Organisation Improvement, Prentice Hall.

3. Lynton Rolf &PareekUdai: Training & Development, Prentice Hall.

4. Bhatia S.K.: Training & Development, Deep & Deep Publishers.
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DSE-111 (HUMAN RESOURCE)
MANAGEMENT OF INDUSTRIAL RELATIONS

Objective: To a cquaint s tudents w ith ¢ oncepts of Industrial R elations a nd va rious
legislations related to Labour Welfare and Industrial Relations.

Course Contents:

Unit I: Concept of i ndustrial r elations, a spects of i ndustrial r elations, ¢ onflict a nd
cooperation, pa rties i n i ndustrial r elations, w orkers e mployers and government, t rade
unions, objectives collective bargaining.

Unit 1l: Workers pa rticipation i n m anagement, | evels of pa rticipation, m ode of
participation Works Committee, Joint Management councils, Worker Director, Grievance
Procedure, Quality Circles.

Unit I1l: Trade U nion Act 1926, Immunity grantedt o R egistered Trade U nions,
Recognition of Trade Unions. The Industrial E mployment ( Standing Orders) Act 1946,
scope, coverage, certification process, modification, interpretation, and enforcement.

The Industrial D isputes Act 1947, f orum f or settlement of di sputes, i nstruments of
economic coercion, strikes, lockouts and closure.

Unit 1V: Salient f eatures, co verage o f em ployees an d employers, r ules and be nefits
relating to The P ayment of Wages Act 1936, The P ayment of Gratuity Act 1972, The
Minimum Wages Act 1948,and The Payment of Bonus Act 1965.

Unit V: The Factories Act 1948, de finition, approval, licensing and registration, he alth
and welfare measures ,employment of women and young persons ,leave with wages and
weekly holidays.

Unit VI: The salient features ,coverage of employees and employers, and benefits under
The P rovident F und a nd M iscellaneous P rovisions Act 1952 a nd E mployees P ension
Scheme and Employees State Insurance Act 1948.

References:
1. S C Srivastava: Industrial Relations and Labour Laws, Vikas Publishing House.

2. TN C hhabra: Industrial R elations a nd L abour Laws, DhanpatRai P ublishing
House.
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DSE 111 (HUMAN RESOURCE)
PERFORMANCE AND COMPENSATION MANAGEMENT

Objective: To familiarize s tudents a bout ¢ oncepts of pe rformance a nd ¢ ompensation
management and how to use them t o face t he ch allenges o f at tracting, r etaining an d
motivating employees to high performance.

Course Contents

Unit |

Introduction- Concept, P hilosophy, History from performance appraisal to performance
development. Objectives of performance management system; Performance management
and p erformance appraisal; P erformance M anagement p rocess: P erformance p lanning,
Process and Documentation of Performance appraisal, Appraisal Interview, Performance
Feedback and Counselling.

Unit 11

Performance m anagement an d r eward s ystems. Performance C oaching, Mentoring a nd
Counselling, C ompetency development, U se o f't echnology and e -PMS, I nternational
Aspects o f P MS. P erformance s ystems t rends, E thical P erspectives i n p erformance
appraisal.

Unit 111

Introduction t o J ob E valuation. Methods of J ob E valuation. Company W age P olicy:
Wage Determination, Pay Grades, Wage Surveys, Wage Components. Modern trends in
compensation - from wage and salary to cost to company concept, C omparable w orth,
broadbanding, competency based pay.

Unit IV

Incentives pl ans f or pr oduction e mployees a nd f or ot her pr ofessionals. D eveloping
effective incentive plans, pay for performance,. Supplementary pay b enefits, i nsurance
benefits, retirement b enefits, employee services b enefits. Benefits & Incentive practices
in Indian industry.

UnitVv

Wages in India: Minimum wage, fair wage and living wage. Methods of state regulation
of wages. Wage differentials & national wage policy Regulating payment of wages, wage
boards, Pay commissions, dearness allowances, linking wages with productivity,.

Special ¢ ompensation s ituations: International ¢ ompensation-managing v ariations.
Expatriate Pay.

Readings:
1. Milkovich&Newman , Compensation, McGraw Hill.
2. T.J.Bergman , Compensation Decision Making, Harcourt, Fort Worth, TX
3. Richard H enderson: Compensation m anagement i n a know ledge b ased w orld,
Prentice Hall.
4. T.N.Chhabra&SavithaRastogi C ompensation m anagement,S un India
Publications.
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e

Gary Dessler ,Human Resource Management, Prentice Hall.

6. Armstrong's Handbook of Performance M anagement: An Evidence-Based Guide
to Delivering High Performance :Book by Michael Armstrong

7. Herman Aguinis: Performance Management, Prentice Hill.

8. Armstrong, M. & Baron, A : Performance m anagement and d evelopment, Jaico
Publishing House

9. Armstrong, M .,P erformance m anagement: Keys trategies andp ractical
guidelines, Kogan Page, London.

10. Bagchi, S. N.: Performance management, Cengage Learning India.

11. Bhattacharyya, D .K.: Performance m anagement s ystems and s trategies, Pearson
Education.

12. Robert B.: Performance management, McGraw-Hill Education India.
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DSE 111 (Human Resource)
COUNSELLING & NEGOTIATION SKILLS FOR MANAGEMENT

Objective: The objective of this course is to provide insights into handling behavioural
issues at work place by developing counselling skills. It is also intended to facilitate an
understanding of the structure and dynamics of negotiation.

Course Contents

Unit |
Counselling: Introduction, Approaches to Counselling, Goals and Process of Counselling;
Counselling Procedures and Skills, Organizational Application of Counselling Skills.

Unit 11

Changing B ehaviours t hrough C ounselling; S pecific T echniques of C ounselling; R ole
conflicts of M anagers a nd C ounselling. A pplication of C ounsellingi n S pecific
Organizational S ituations: D ealingw ithp roblem S ubordinates; P erformance
Management; Alcoholism and Other Substance Abuse. Ethics in Counselling.

Unit 111

Negotiation: Introduction, N ature and ne ed for negotiation, ne gotiation process, T ypes
and s tyles o fn egotiation; s trategies and ta ctics; b arriers in e ffective n egotiation,
Communication Style, Breaking Deadlocks

Unit IV

Role of trust in negotiations; negotiation and IT; ethics in negotiation; cultural differences
in n egotiation s tyles; g ender in n egotiations; ¢ ontext o f me diation; negotiation a s
persuasion.

Readings
1. Singh Kavita - Counselling Skills for Managers (PHI)
2. Carroll, M.: Workplace counseling, Sage Publication.

3. Kottler,J. A., & Shepard, D. S.: Introduction to c ounselling: voices from the field,
USA: Cengage Learning.

4. Moursund, J.: The Process of counselling and therapy, New Jersey: Prentice Hall.

5.P atterson, L. E ., &Welfel, E . R.: The c ounselling p rocess: A multitheoretical
integrative approach, New York: Brooks Cole.

6. Kolb, D., & Williams, J.: The Shadow Negotiation. UK: Simon & Schuster.
7. Korobkin, R.: Negotiation theory and strategy, Aspen Publisher.
8. Lewicki, R.: Essentials of negotiation. Alexandria V. A.: Society of HRM.
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DSE 111 (Human Resource)
Cross Cultural Human Resource Management

Objective: - To explore the concepts and techniques of the essential elements of cross
cultural HRM and to enable the students to recognise its critical issues . The course aims
to understand HRM concerns in the cross cultural scenario.

Course Contents

Unitl

Introduction t o c oncepts of c ulture a nd na tionality, Impact of culture on i nternational
business ¢ nvironment, Hofsted’s a pproach ,advantagesa nd di sadvantages P CN,
TCN,HCN, Expatriate ad justment p rocess, Impact of cultural i ssues on flexibility a nd
work life balance. Recruitment and Selection, Approaches to multinational staffing.

Unit 2

Managing di versity: di versity a nd or ganisational ¢ ulture, A pproaches t o m anaging
diversity, Diversity management programme. Trainning: cross cultural training, Cultural
assimilators, Diversity training. Cross cultural team building

Unit 3

Performance ap praisal: Criteria f or p erformance ap praisal, V ariables t hat i nfluence
expatriate p erformance appraisal. C ompensation: Objectives o f ex patriate compensation
plan . Approachest o e xpatriate co mpensation: G oing r ate ap proach, B alance s heet
approach .Cultural impact on compensation policy

Unit 4
Repatriation: Process, Causes of expatriate failure, Problems of repatriation. Cross border
Mergers and Acquisitions: HRM perspective

Unit 5
International industrial relations: Labour unions and MNC, Employee relations in MNC,
Response of labour unions to MNC.

Readings

1. Dowling P.J and Engle Sr.A.D: International HRM, Thomson Learning.

2. Browaeys M.J and Price R: Understanding cross cultural management, Prentice Hall.

3. M ausamiS.Bhattacharya and N ilanjanSengupta: International H uman R esource
Management, Excel Books.

4. Thomas.D.C: Cross cultural Management essential concepts, Sage Publication.

5. Lucas R osemary a nd Lupton Ben: Human r esource m anagement i n International
Context, Jaico publication house.

6. S chuler.R.S, B riscoe.D.R a nd C laus: International H uman R esource M anagement,
Routledge New York.
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DSE 111 (HUMAN RESOURCE)
TALENT AND KNOWLEDGE MANAGEMENT

Objective - To pr epare s tudents f or t alent a nd know ledge m anagement e fforts i n
organisations .It aims at enabling students to gain insights in concepts and application of
talent and kno wledge m anagement in or ganizations. T he course aims at unde rstanding
basic elements, processes, approaches and strategies of managing talent and knowledge in
organisations.

Course Contents

Unit 1
Meaning and importance of talent management, Talent management Grid, Creating talent
management system, Strategies of talent management.

Unit 2
Competency model, Competency mapping, Role of leaders in talent management, Talent
management and competitive advantage.

Unit 3

Elements of know ledge m anagement, A dvantages of know ledge m anagement,
Knowledge m anagementi nl earning or ganisations.Types o f K nowledge: T acitan d
Explicit .Managing knowledge workers.

Unit 4

Knowledge m anagement pr ocess, A pproaches t o know ledge m anagement: K nowledge
management s olutions, K nowledge ¢ reation, K nowledge s haring, K nowledge
dissemination, K nowledge m anagement 1 ife cycle, N onaka’s m odel o fk nowledge.
Knowledge capturing techniques: B rainstorming, Protocol analysis, C onsensus de cision
making, Repertory grid, Concept mapping.

Unit 5

Knowledge management strategies: Aligning individual needs with organisation, Reward
systems f or know ledge management, K nowledge a udit, B enchmarking, Balance s core
card, Gap analysis.

Readings

1. Lance A. Berger, Dorothy Berger: Talent management handbook, M cGraw Hill New
York.

2. Cappeli Peter: Talent on Demand —Managing Talent in an age of uncertainty, Harvard
Business press.

3.A wad.EMa nd Ghaziri,HM: Knowledge m anagement, P earson ed ucation
International.

4. Stuart Barnes: Knowledge management system theory and practice, Thomson learning.
5. Donald Hislop: Knowledge management in organisations, Oxford University press.

6. Sudhir Warier: Knowledge management, Vikas publishing house.

7. T. Raman: Knowledge management —a resource book, Excel books.
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DSE - IV (Global Business)
INTERNATIONAL TRADE: POLICIES AND STRATEGIES

Objective: The pa per aimst o pr ovide a t horough unde rstanding of t he ba sis f or
international trade and strategies. The role of the global institutional structure and trade
strategies of developing countries and trade partners of India will be studied.

Course Contents:

Unit I: Review of Economic Theory on International Trade: Basis for international trade;
gains f rom tr ade; d istributional is sues, p olicy 1 nstruments a nd th eir i mpact, p olitical
economy.

Trends i n G lobal Trade a nd Balance of P ayments w ith special r eference t o India:
Historical r oots of t oday’s i nternational t rade, Composition, or igin a nd de stination of
global exports and imports, Trade in invisibles, Balance of payments: current account and
capital account, Capital flows and foreign exchange revenues, External Debt

Unit I11: The Global Institutional S tructure: G ATT ( General Agreement on Trade and
Tariffs), WTO ( World Trade O rganisation), R egional Trade Blocksan d Trade
Agreements.

Unit I11: India’s Industrialization Strategy and International Trade: Review of Economic
planning s trategies and issues: e arly phase; the 1970s and 1980, P olicies since 1991,
Exim policy, structure of tariffs and restrictions, currency depreciation and convertibility,
Export Promotion Zones

Unit IV: Experience of Select Developing Countries: Analysis of the trade strategy and
the policy framework in two select large countries and comparison with India, Impact of
trade on growth, agriculture, inequality, poverty, and other developmental indicators Case
Studies on Trade Strategies of Emerging Economies- China and ASEAN (Association of
South East Asian Nations).

Text Books:

1. Tendulkar and Srinivasan: Reintegrating India with the World Economy, Pearson.
2.Connor, David E. O’ (2006). Encyclopedia of the Global Economy: A guide for students
and researchers. New Delhi: Academic Foundation

References:
1. The Trade Game: N egotiation trends at WTO and concerns of developing countries,

2006. New Delhi : Academic Foundation

2. Krugman, Obstfeld and Melitz: International Economics. (8th ed.). Pearson Education
3.www.wto.org
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DSE - IV(Global Business )

GLOBAL BUSINESS ENVIRONMENT

Objective: To get t he s tudents a cquainted w ith t he pr esent e conomic e nvironment i n
India and abroad. To enable the students understand the various issues involved in the
macro management of the economy

Unit I:

Introduction. Concept o f E conomic E nvironment; N ature and s cope. M acro v ariables:
Income, Employment, Money Supply, Price Level, Interest rates, Saving and Investment.
Movement and Interrelationship between different variables. Trends in M acro variables
in India

Unit I1:

Institutional F ramework of E conomic Environment: R ole o f's tate; S tate Vs M arkets.
Fiscal P olicy; C oncept & Implications. M onetary P olicy; C oncept & Implications.
Commercial Policy; Concept & Implications

Unit I11:

Structure of Indian Economy: Growth Strategy in plans. Industrial Policy. Public sector &
Private s ector M onetary P olicy. F iscal P olicy.Infrastructure D evelopment. Issues in

Indian E conomy: P overty, U nemployment, R egional D imensions, P roductivity &
Modernisation, Environment& Sustainable Development, Human Resource Development

Unit IV:

Open Economy Management. Balance of payments. Role of Foreign Trade &Policy. Role
of F oreign C apital & Policy. Exchange R ate P olicy and Exchange C ontrols. E xternal
Debt; I nternational L inkages: Globalisation: C oncept, Implications, P olicy. R egional
Integration: EU, etc. World Trade Organization.World Bank, IMF, etc. O ther Emerging
Economies: China, Brazil, Russia. Global Orientation of Indian E conomy: Growth and
evolution of Indian MNC’s, Current crises in US/Europe/Asia and its impact on economic
growth of India. SAARC, ASEAN and India.

Text Books:

1. The Indian Economy; Problems and Prospects. Edited by BimalJalan, Penguin
2. V.K.Puri: Indian Economy, Himalya Publishing House
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DSE - IV(Global Business )
TRANSNATIONAL AND CROSS CULTURAL MARKETING

Learning Objective: The pur pose of this paperis to provide an understanding of the
impact the cultural differences have on global marketing. The methods of price decisions
in international markets shall also be taught.

Unit I: Global Marketing, the scope and challenge of international marketing, the Global
Manager, importance of Global Markets, development of Global Marketing.

Cultural a nd s ocial f orces, d efinition of c¢ ulture, ¢ ultural va lues, language and
communication. Cultural d ifferences. impact of s ocial a nd ¢ ultural e nvironment on
marketing industrial and consumer products.

Unit 1l: Developing a global vision through marketing research. S cope o f international
marketing research. P roblems: C ollecting p rimary data, U se & n on-availability o
secondary d ata. M ulticultural research-Research on internet.Estimating m arket de mand,
problemsi na nalyzinga ndi nterpreting researchi nformation.Responsibility f or
conducting marketing research, communicating with decision makers.

Unit 111: Outsourcing R esearch, d evelopinga G lobal Information S ystem, G lobal
Product S trategies, P roduct D esign, P ackaging a nd Labeling, Warranty and S ervice
Policies, New Product Development, Global Strategies for Services & Brands, Marketing
Services including Social Marketing.

Unit 1V: Pricing de cisions: G lobal P ricing F ramework, P ricing Basics, M arginal C ost
Pricing and its importance, Transfer Pricing, Counter trade, Systems Pricing, Pricing and
Positioning, pr ice quo tation — preparation of quot ations. P romotion D ecisions:
Promotions — international a dvertising — sales pr omotion i n i nternational m arkets —
international a dvertising — direct ma iling — personal s elling — exhibition — generic
promotions in international marketing

Readings

1.Cateora, Philip R. & Graham, John L.: International Marketing, Tata McGraw Hill.

2. Cherunillam, Francis: International Marketing, Himalaya Publishing House

3. JJ Shaw &SakOnkvisit: International Marketing- Analysis and Strategies, Prentice Hall
India.

4. Warren J. Keega: Global Marketing Management, Prentice Hall India
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DSE - IV(Global Business )
INTERNATIONAL SUPPLY CHAIN MANAGEMENT

Objective: To familiarize the students with the essential elements ofthe Supply Chain
Management. S trategic i ssues i nt he I nternational S upply C hain M anagement a nd
logistics ne twork ¢ onfiguration a long w ith pe rformance m easurement a nd e valuation
shall be studied thoroughly.

Course Contents:

Unit I: Introduction to Supply Chain Management - Concepts, Objectives and functions
of Supply Chain Management, Issues in Supply Chain Management; Managing networks
and r elationships; S ourcing Internationally, S ubcontracting within a n International
Dimension, International D istribution M anagement: Types of Intermediaries, C hannel
Selection and Management.

Unit I1: Strategic issues in Supply Chain — Strategic Partnership, Logistics Management:
Concept, O bjective a nd S cope, Transportation, Warehousing, I nventory M anagement,
Packing & Unitization, C ontrol & Communication, Role of Information Technology in
Logistics, Logistics Service Firms and Third P arty Logistics, Logistics in M aximizing
profitability and c ash flow, 3P L ( Third P arty Logistics), 4P L(Fourth P arty Logistics),
Reverse Logistics.

Unit 111: Logistics N etwork D esign for G lobal O perations G lobal Logistics N etwork
Configuration, Orienting International Facilities: Considerations and Framework, Trade-
offs A ssociated with e ach Approach, M apping t he di fferent Approaches, C apacity
Expansion Issues; Information M anagement for G lobal Logistics: C haracteristics o f
Logistics Information and Telecommunication Systems, Capabilities and Limitations.

Unit 1V: Performance M easurement and Evaluation in Global Logistics: Operations and
Logistics C ontrol: K ey Activities P erformance Information, M easuring Performance in
Functional Integration, Measuring Performance in Sectoral Integration

Global S upply C hains and t heir s ocietal, business, a nd c ultural contexts a nd i mpacts.
Perspectives for business, social science, engineering, and legal environment, Drivers for
economic globalization (labor costs, resources, regulation, etc.), Influence on w orld and
national economies, Design of Supply Chains.

Readings

1. Rushton, A., Croucher, P. and Peter Baker): Handbook of Logistics and D istribution
Management, Kogan Page Pub

2. Christopher Martin: Logistics and Supply Chain M anagement, Creating Value-adding
Networks, Pearson Education

3. Chopra Sunil and Peter Meindl: Supply Chain Management, Pearson Education

4. Ballou, R. H.: Business Logistic Management, Prentice Hall.

5. Bowersox, D. J., David, J & Cooper: Supply Chain Logistics Management. M cGraw
Hill

6. Alan Harrison, R emko Van H ook: Logistics Management a nd S trategy-Competing
Through the Supply Chain,Pearson Education.
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DSE-1V (Global Business )
INTERNATIONAL ACCOUNTING AND REPORTING SYSTEM

Objective: - To develop skill and competencies of various practices in the International
Accounting a nd R eporting S ystems. A ¢ omparative pe rspective of t he a ccounting
standards and practices across the different countries is the focus of the study.

Course Contents:

Unit |

Global accounting standard: M eaning, ne eds, benefits of accounting standards, types of
accounting standards, Argument for and against Global accounting standards, Concept of
Harmonization a nd C onvergence, O bstaclesi n H armonization a nd C onvergence,
Suggestions for increased convergence and harmonization.

Unit 11

International ~Accounting S tandard C ommittee ( IASC): O bjectives, Working,
Composition of I ASC, R easons of F ailure of TASC, IAS-I (Presentation o f F inancial
Statements), Process of developing International Accounting Standards.

International Accounting S tandard Board ( IASB): C reation of IASB, O rganizational
Structure, Standard Setting Procedures, enforcement powers of IASB and Achievements
of IASB.

Unit 11

International Financial Reporting Standards (IFRS): Main feature, Uses and objectives of
IFRS, IFRS issued by TASB, P rinciple ba sed vs. R ule ba sed s tandards, F air Value
Accounting (FVA), Public sector and IFRS.

Unit IV

A Comparative Perspective of Accounting: Accounting Standards & Practices in Europe,
USA, Asiaa ndU K, Reporting & D isclosure P ractices across ¢ ountries, G lobal
Accounting Standards and International Convergence.

Readings

1. Frederick, D.S. Choi and G . M ueller: International A ccounting, Englewood Cliffs.
Prentice Hall

2. Radebaugh, Lee H., Gray, Sidney J. & Black, Ervin L.: International Accounting and
Multinational Enterprises, Wiley Publications

3. Miller Paul B.W and Bahnson, Paul R.: Quality Financial R eporting, Tata M cGraw-
Hill.

4. Evans, Thomas G., Taylor, Martin E. and HolzmanOscar:International Accounting and
Reporting. New York: Macmillan Publishing Company.

5. Rathore, Shirin: International Accounting, Prentice Hall of India
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DSE - IV (Global Business )
MULTINATIONAL BUSINESS FINANCE

Objective: The course has be en de signed to familiarize t he s tudents w ithInternational
Monetary S ystem a nd Financial Institutions. F unctioning of t he F oreign E xchange
Markets a nd F inancial M anagement o fa mu lItinational f irm w ill b e th e e ssential
component of this course.

UNIT I

Multinational Business Finance — MNCs (Multinational C orporations) and transnational
corporations, D ifference be tween dom estic and International f inancial m anagement,
Motivations for International finance.

International M onetary System - The G old s tandard, The Bretton Woods s ystem, t he
flexible exchange, alternative exchange rate system, the European monetary system, Euro
and its implications for Indian banking, International Financial Institutions — International
Monetary Fund ( IMF), Asian D evelopment Bank (ADB), International B ank f or
Reconstruction and Development (IBRD), Bank for International S ettlement ( BIS) and
Organization for Economic Cooperation and Development (OECD).

UNIT NI

The Foreign Exchange Markets: Introduction, types: Global and D omestic market, spot
market a nd f orward m arket; r ates: di rect a nd i ndirect quot ations, bi d-ask s pread;
Functions of the F oreign E xchange M arkets; de termination of forward pr emiums a nd
discounts, i nterest ar bitrage — covered i nterest ar bitrage and i nterest p arity t heory —
forecasting of foreign exchange rates.

UNIT 11

Financial management of the Multinational Firm — Cost of Capital and Capital Structure
of a Multinational Firm — determining capital structure components, Cost of capital for
MNCs (Multinational Corporations) and Domestic Firms, Multinational capital budgeting
— Problems and issues in foreign investment analysis.

UNIT IV

Payment Systems: Payment terms and financing international trade, international flow of
funds a nd por tfolio i nvestment i n I ndia, F DI (Foreign D irect Investment) vs . F IIs
(Foreign Institutional Investors), investment strategies of FIIs in India, FIIs and volatility,
impact of FIIs investment on stock markets and public policy. Netting (with numericals),
pooling, leading and lagging as international payment settlement.

Readings:
1. Shapiro, Allen C. (1995). Multinational Financial Management, Prentice Hall India.
2. Eiteman, David K. Stonehill, Arthur 1., and Moffett, Michael H. (2001). Multinational
Business Finance (9th ed.). Addison Wesley, New York.
3. Buckley, A. (2004). Multinational Finance (5th ed.). Pearson Education.
4. Vij, Madhu (2010). International Financial Management (3rd ed.). Excel Books, N3.
5. Levi, Maurice(1996), International Finance, McGraw Hill Inc., (4th ed.). New York,
New Delhi.
6. Madura, J. (2009). International Financial Management (10ed.). New Delhi, Cengage
Learning.
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DSE 1V(Global Business )
INTERNATIONAL JOINT VENTURES, MERGERS AND ACQUISITIONS

Objective: This course is designed to provide an understanding of the essential elements
of Joint Ventures, M ergers and Acquisitions with the basic methods of valuation, post-
merger valuation, methods of payment and financing options at global level.

Course Contents:

Unit |

Joint Ventures: Concept & Meaning of Joint Ventures, Need & Types of Joint Ventures,
Structures & P roblems faced in Joint Ventures, J oint Ventures and S trategic Alliance.
Some relevant case study of successful and failed joined ventures.

Unit 11

Mergers and Acquisitions: Introduction to mergers, types of mergers, theories of mergers
& acquisitions; C ross-border m ergers a nd a cquisitions, i ssues a nd ¢ hallenges in ¢ ross
border M&A. Handling cross-culture and taxations issues in cross-brder M&A. Analysis
of Post-Merger Performance.

Demerger, t ypes of de merger, r everse m erger, bu yback of s hares, | everage bu y-out
strategy, me rger s trategy - growth, s ynergy, operatings ynergy, f inancial s ynergy,
diversification. Takeover and its types, takeover strategy, takeover bids, legal framework
for mergers and acquisitions, leverages and buyouts.

Unit 111

Deal Valuation and Evaluation: Factors affecting valuation basics, methods of valuation,
cash flow approaches, economic value added (EVA), sensitivity analysis, valuation under
takeover regulation, va luation f or s lump s ale, ¢ ost-benefit an alysis a nd s wap r atio
determination

Unit IV

Post-Merger E valuation: Financial E valuation of M ergers & Acquisitions, Impact on
shareholders’ Wealth; Methods of pa yment and f inancing opt ionsi nm ergers &
acquisitions, financing d ecision, M erger, Acquisition and C ompetition law 2002, S EBI
(Securities & Exchange Board of India) Takeover Code 2011 and criteria for negotiating
friendly takeover.

Readings

1. Weston, F red; C hung, K wang S . & Siu, Jon A.: Takeovers, Restructuring and
Corporate Governance, (2nd ed.). Pearson Education

2. Gupta, M anju (2010): Contemporary Issues in Mergers and Acquisitions. H imalaya
Publishing

3. Sundarsanam (2006); Creating Value from Mergers and Acquisitions, (1st ed.) Pearson
Education

4. R amanujan. S. (1999); Mergers: The New Dimensions for Corporate Restructuring,
McGraw Hill

5. Narayankar, Ravi, (2013): Merger and Acquisitions Corporate Restructuring, Strategy
and Practices, (2nd ed.). International Book House Pvt. Ltd.
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SKILL ENHANCEMENT COURSE (SEC)
IT TOOLS IN BUSINESS

Spreadsheets

Introduction: C oncept of w orksheets a nd workbooks, ¢ reating, ope ning, ¢ losing a nd
saving w orkbooks, m oving, ¢ opying, i nserting, de leting a nd renaming w orksheets,
working with multiple worksheets and multiple workbooks, controlling worksheet views,
naming cells using name box, name create and name define.

Using formulae and functions: Understanding absolute, relative and mixed referencing in
formulas, r eferencing c ells i n ot her w orksheets a nd w orkbooks, ¢ orrecting c ommon
formula e rrors, w orking w ith in built function ¢ ategories lik e ma thematical, statistical,
text, lookup, information, logical, database, date and time and basic financial functions.
Consolidating worksheets and workbooks using formulae and data consolidate command
Printing a nd P rotecting w orksheets: Adjusting margins, c reating headers a nd f ooters,
setting page breaks, changing orientation, creating portable documents and printing data
and formulae. Implementing file level security and protecting data within the worksheet
Creating charts and graphics: Choosing a chart type, understanding data points and data
series, editing and formatting chart elements, and creating sparkline graphics.

Analysing da ta us ing pi vot t ables: C reating, f ormatting a nd m odifying a pi vot t able,
sorting, f iltering a nd grouping ite ms, c reating c alculated field and calculated i tem,
creating pivot table charts, producing a report with pivot tables.

Performing w hat-if an alysis: Types o f w hat i f analysis ( manual, d ata t ables, s cenario
manager), what-if analysis in reverse (goal-seek, solver)
Exchanging data using clipboard, object linking and embedding.

Word-processing

Introduction: Creating and s aving your do cument, di splaying di fferent views, w orking
with styles and character formatting, working with paragraph formatting techniques using
indents, tabs, alignment, spacing, bullets and numbering and creating borders.

Page setup and sections: Setting page margins, orientation, headers and footers, end notes
and foot notes, creating section breaks and page borders.

Working w ith ta bles: Creating ta bles, mo difying ta ble layouta nd d esign, s orting,
inserting graphics in a table, table math, converting text to table and vice versa.

Create newspaper columns, indexes and table of contents.

Spellcheck your document using inbuilt and custom dictionaries, checking grammar and
style ,using thesaurus and finding and replacing text.

Create bookmarks, captions and cross referencing, adding hyperlinks, adding sources and
compiling and bibliography

Mail m erge: C reating a nd e diting your m ain d ocument a nd da ta s ource, s orting and
filtering merged documents and using merge instructions like ask, fill-in and if-then-else.
Linking and embedding to keep things together.

Powerpoint presentation

Introduction: C reating a bl ank p resentation us ing a de sign t emplate, ba singa ne w
presentation on an e xisting one , ¢ reating a nd managing s lides, us ing ¢ ontent pl ace
holders, c reating graphs, t ables, di agrams, o rganization c harts, i nserting clip a rt a nd
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images.

Viewing and na vigating a pr esentation: O rganising i deas i n out line vi ew, us ing s lide
sorter to rearrange a presentation, previewing presentation in slide show, understanding
master views, using title master, slide master, handout master and notes master, working
with he aders and footers, us ing h yperlinks, a dvanced na vigation w ith a ction s ettings,
navigation short hand with action buttons

Animation and multimedia: Using and applying animation s chemes, custom animation,
understanding sound file formats and video types, adding music, sound and video clips.
Final p resentation: Applying tr ansition to s lides, ¢ ontrolling t ransition s peed, us ing
hidden slides, using custom shows, using on s creen pen and adding and accessing notes
during a presentation.

Databases

Introduction to Database Development: Database Terminology, Objects, Creating Tables,
working with fields, understanding Data types , C hanging table design, Assigning Field
Properties, S etting P rimary K eys, us ing f ield v alidation a nd r ecord va lidation r ules,
Indexing, working with multiple tables, Relationships & Integrity Rules, Join Properties,
Record manipulation, Sorting & Filtering.

Select d ata with queries: Creating Query by design & by wizard ( Select, M ake Table,
Append, D elete, C ross T ab, U pdate, P arameterized Q uery, Find D uplicate and Find
Unmatched), C reating multi table q ueries, c reating & w orking w ith table j oins. U sing
operators & expressions: Creating simple & advance criteria.

Working with forms: Creating Basic forms, working with bound, unbound and calculated
controls, understanding property sheet, Working with Data on F orms: Changing Layout,
creating Sub Forms, creating list box, combo box and option groups.

Working w ith R eports: C reating B asic R eports, C reating H eader & F ooter, P lacing
Controls on reports, sorting & grouping, Creating Sub reports.
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Personality Development & Communication Skills

Objective: The obj ective of t he c ourse i s br ing about pe rsonality d evelopment w ith
regard to the different behavioural dimensions that have far reaching significance in the
direction of organisational effectiveness.

Course Content:

Unit |

Techniques in Personality development a) Self confidence b) Mnemonics c¢) Goal setting
d) Time Management and effective planning

Unit 11
Written ¢ ommunication,: B asics o f Letter writing, me morandum, n otice, ¢ mail, a nd
report writing. Resume writing.

Unit 111

Communication skills and Personality Development a) Intra personal communication and
Body Language b) Inter personal Communication and Relationships ¢) Leadership Skills
d) Team Building and public speaking
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E-COMMERCE

Course contents:

Introduction to eco mmerce: M eaning an d co ncept o f eco mmerce, eco mmerce v s € -
business, ad vantages and d isadvantages o f eco mmerce, v alue ch ain 1 n eco mmerce,
Porter’s va lue ¢ hain m odel, ¢ ompetitive a dvantage and competitive s trategy, di fferent
types of ecommerce like B2B, B2C, C2C, C2B,G2C

Technology in ecommerce: An overview of the internet, basic network ar chitecture and
the layered model, internet architecture, network hardware and s oftware c onsiderations,
intranets and ex tranets , The m aking o f world wide web, w eb s ystem architecture, ISP,
URL’s and HTTP, cookies.

Building and hos ting your w ebsite: c hoosing an ISP, registering a dom ain name, w eb
promotion, internet marketing techniques, e-cycle of internet marketing, personalization,
mobile agents, tracking customers, customer service, CRM and e-value

Web pa ge d esign us ing H TML and C SS: O verview of H TML, ba sic s tructure of an
HTML doc ument, b asict ext f ormatting, | inks, i mages, t ables, f rames, f orm a nd
introduction to CSS.

Security t hreats: S ecurity in ¢ yberspace, k inds o f'th reats and ¢ rimes: c lient th reat,
communication ¢ hannel t hreat, s erver t hreat, o ther pr ogramming t hreats, f rauds a nd
scams

Basic cryptography for enabling s ecurity in e commerce: encryption: public and private
key encryption, authentication and trust using digital s ignature and digital c ertificates,
internet security using VPN, firewalls, SSL

Internet payment systems: Features of payment methods, 4C payment methods, electronic
money, ACID and ICES test, payment gateway, SET protocol for credit card payment,
electronic payment media: e -cash and e-wallet, e -check, credit card, debit card, s mart
card, EFT and ACH

Business t o B usiness e -commerce: M eaning, be nefits a nd oppor tunities in B 2B, B 2B
building blocks and their relationship to supply chain management, key B2B models and
their main functions, EDI as a B2B tool.

Consumer or iented e -commerce: tr aditional r etailing a nd e -retailing, be nefits and ke y
success factors for e-retailing, models for e-retailing like specialized and generalized e-
stores, e -mall, di rect s elling b y m anufacturer, s upplementary di stribution ¢ hannel, e -
broker a nd e -services | ike w eb-enabling s ervices, m atchmaking s ervices, i nformation
selling on the web, entertainment services and auction services.

E-core values: ethical issues, legal issues, taxation issues and international issues.
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STATISTICAL SOFTWARE

Objective: Familiarise students with a statistical package for data analysis related to the
Statistics and Market Research papers and which will also help in the Research Project.
Any user friendly statistical package depending on resources available at each institution
can be used. For example SPSS, PSPP (open source)/ or any other equivalent. Some of
the statistical analysis functions are also available in add in tools in Excel.

Course contents:
1. Introduction- Data Entry, Storing and R etrieving Files, Statistics Menus, G enerating
New Variables

2. Running Statistical Procedures — data entry and interpretation of the output
Descriptive Statistics

T-tests

Chi Square test

One way Anova

Correlation

Linear regression including multiple regression

Cluster analysis

Discriminant Analysis

Factor analysis/Principal Components Analysis
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FINANCIAL SOFTWARE

Computer Lab classes shall be allotted to learn computerized accounts and extraction of
data from a financial d atabase. These w ill en hance the | earning in the core p apers o f
Business Accounting and Financial Management, and also help in other Finance related
papers , specially the Research Project.

Financial Accounting Software Package

For students’ 1 earning, free versions of Accounting S oftware P ackages are available on
the internet. For example Tally (free student version), GNUCASH (open source) or any
other equivalent.

A student is expected to learn the following by using any reputed Accounting S oftware
Package:

Understanding t he f acilities pr ovidedb y the AccountingS oftware P ackage.
Understanding us eri nterface. C ustomizing s oftware featurest os uitt heus ers’
requirements.

Creating a new company for the purpose of starting computerized accounting. Modifying
an e xisting ¢ ompany. C reating t he r equired accounts and I inking t hem t o a ppropriate
class, vi z., Assets, L iabilities, R evenues, G ains, E xpenses, a nd Losses. P assing
accounting e ntries for different t ypes of bus iness t ransactions. Correcting i ncorrect
accounting e ntries. G enerating a nd unde rstanding va rious r eports, vi z., C ash B ook,
Ledger Accounts, Trial Balance, Profit & Loss Account, and Balance Sheet.

Extraction of Data and Analysis

Any Financial D atabase s uch a s P rowess from C MIE, C apitaline, ACE or any ot her
equivalent

A student is expected to be able to extract the following types of data

For an index, an industry and company data

Selection of company/s, period to be studied

Creation of a peer group

Use of filters for data query

Data extraction from balance sheet, profit & loss statement and cash flow statements
Stock market data- price and volume, BSE/NSE, adjusted prices

Saving and exporting data to a spreadsheet for further analysis
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Generic Elective / Interdisciplinary Course (Choose Any FOUR)

ENTREPRENEURSHIP DEVELOPMENT

Objective: This course provides students with a solid introduction to the entrepreneurial
process of creating new businesses , role of Creativity and innovation in Entrepreneurial
start-ups, manage f amily-owned ¢ ompanies ,c ontext of s ocial i nnovation a nd s ocial
entrepreneurship and issues and practices of financing entrepreneurial businesses.

UNIT-1 ENTREPRENEURIAL MANAGEMENT

The evolution of the concept of entrepreneurship, John Kao’s Model on Entrepreneurship,
Idea Generation, Identifying oppo rtunities a nd E valuation; B uilding t he Team /
Leadership; S trategic p lanning f or bus iness; S teps i n s trategic pl anning, F orms of
ownership — Sole proprietorship; partnership; limited liability partnership and corporation
form of ownership; advantages/disadvantages, Franchising; advantages/disadvantages of
franchising; t ypes o f franchise ar rangements; franchise contracts; franchise ev aluation
checklist, F inancing en trepreneurial v entures; Managing growth; Valuationo fan ew
company; Harvesting and Exit Strategies; Corporate Entrepreneurship

UNIT-2 ENTREPRENEURSHIP, CREATIVITY AND INNOVATION

Stimulating Creativity; Organisational actions that enhance/hinder creativity, M anagerial
responsibilities, C reative Teams; S ources of Innovationi n Business; M anaging
Organizations for Innovation and Positive Creativity.

UNIT-3 SOCIAL ENTREPRENEURSHIP

Introductiont oS ocial E ntrepreneurship; C haracteristicsa nd R ole of S ocial
Entrepreneurs; Innovation and Entrepreneurship in a Social Context; Start-Up and Early
Stage Venture Issues in creating and Sustaining a N on-profits O rganization; F inancing
and Risks; Business Strategies and Scaling up.

UNIT-4 FAMILY BUSINESS AND ENTREPRENEURSHIP

The Entrepreneur; Role and personality; Family Business: Concept, structure and kinds of
family firms ; C ulture and e volution o f family firm; Managing B usiness, family and
shareholder relationships ; C onflict and c onflict resolution in family firms ; M anaging
Leadership ,s uccession a nd ¢ ontinuity; w omen'si ssuesi nt he family bus iness
;Encouraging change in the family business system.

UNIT-5 FINANCING THE ENTREPRENEURIAL BUSINESS

Arrangement of funds; Traditional s ources of financing, Loan syndication, C onsortium
finance, role played by commercial banks, appraisal of 1 oan a pplications by financial
institutions, Venture capital.
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Readings

l.
2.

A SR

11.
12.

Burns, P. (2001). Entrepreneurship and small business. New Jersey: Palgrave.
Drucker, P. F. (2006). Innovation and e ntrepreneurship: P ractice and principles.
USA: Elsevier.

Gersick, K. E., Davis, J. A., Hampton, M. M., & Lansberg, 1. (1997). Generation
to generation: Life ¢ ycles of t he f amily bus iness. B oston: H arvard Business
School Press.

Hisrich, R ., & P eters, M. (2002). E ntrepreneurship. N ew D elhi: Tata McGraw
Hill.

Holt, D. H. (2004). Entrepreneurship new venture creation. New Delhi: Prentice
Hall of India.

Kaplan, J. (2004). Patterns of entrepreneurship. Wiley.

Khandwalla, P. (2003). Corporate creativity. New Delhi: Tata Mc. Graw Hill.
Mullins, J. (2004). New business road test. New Delhi: Prentice Hall.

Nicholls, A. ( Ed.). (2006). S ocial e ntrepreneurship ne w m odels of s ustainable
social change. Oxford University Press.

. Prahalad, C. K. (2006). Fortune at the bottom of the pyramid, eradicating poverty

through profits. Wharton school Publishing.

Scarborough &Zimmerer, Effective Small Business Management

Stevenson, H . ( Ed.). (2007). P erspective on e ntrepreneurship. B oston:Harvard
Business Press.
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ETHICS AND CORPORATE SOCIAL RESPONSIBILITY

Objective: The obj ective of this p aperisto m ake the s tudents m ore clear about t he
importance of ethics in business and practices of good corporate governance. It also talks
about the corporate social responsibility.

Unit |

Business e thics: M eaning of e thics, w hy e thical pr oblems oc cur i n bu siness. E thical
principles in b usiness: Ultilitarianism: w eighing s ocial ¢ ost a nd b enefits, R ights a nd
duties, Justice and fairness, ethics of care, Integrating utility, rights, justice and caring, An
alternative t o m oral pr inciples: vi rtue e thics, Moral 1 ssues i n bus iness: Worker’s a nd
employee’s rights and responsibilities, Profit maximization vs. social responsibility.

Unit 11
Corporate governance: ¢ oncept, N eed t o1 mprove ¢ orporate g overnance s tandards,
Features of good governance, R ole pl ayed by regulatorst oi mprove ¢ orporate
governance, accounting standards and corporate governance, corporate disclosure, insider
trading.

The B oard —Quality, C omposition a nd r ole of Board, O utside D irectors on t he board
(independent, nom inee), E xecutive a nd N on-Executive d irectors, S EBI clause 4 9,
directors and financial institutions in enhancing corporate governance, critical issues in
governance of board directors, CEO Duality.

Unit 111

Role of a uditors i n e nhancing ¢ orporate governance, dut ies a nd r esponsibilities of
auditors, corporate governance and internal auditors, Whistle blowing: Kinds of whistle
blowing, precluding the need for whistle blowing. Discrimination, affirmative action, and
reverse d iscrimination: E qual e mployment o pportunity, Affirmative action, P referential
hiring,Corporate s ocial r esponsibility: Meaning, Evolution of ¢ orporate s ocial
responsibility, common indicators for measuring business social performance, reporting
social responsibility measures in annual report.

Readings:

1. Manuel G Velasquez: Business ethics- concepts and cases Pearson.

2. Luthans Hodgetts and Thompson: Social issues in business, Macmillan USA

3. A.C. Fernando: Business Ethics Pearson Education.

4. A.C. Fernando: Corporate Governance Pearson Education.

5. Adrian Davies: Strategic approach to corporate governance Gower Pub Co.

6. N. Gopalswamy: Corporate governance a new paradigm A H Wheeler Publishing
Co Ltd.

7. Marianne M J ennings: Cases in B usiness E thics Indian S outh-Western C ollege
Publishing

8. Kevin Gibson: Ethics and Business, An Introduction, Cambridge Applied Ethics
Cambridge University Press

9. Bhanumurthy KV : Ethicsa nd S ocial R esponsibility of B usiness, P earson
Education India.
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TAX PLANNING

Objective: The objective of this course is to acquaint the students with the tax structure
for individuals and corporates and also its implications for planning.

Course Contents:

Unit |

Income t ax co ncepts: P revious Year, Assessment Year, P erson, Assessee, | ncome
(including agricultural income), Residential Status and their incidence of tax, Gross Total
Income, Total Income; Income which do not form part of total income, Tax Evasion, Tax
Avoidance.

Unit 11
Computation of Income under the head Salary

Unit 111

Computation of Income unde r t he H ead: H ouse P roperty a nd P rofits a nd ga ins from
Business or P rofession. C omputation of I ncome unde rt he H ead: C apital g ains a nd
Income from other sources.

Unit IV

Clubbing of Income, S et-off and carry-forward of losses , D eductions from gross total
income as applicable to an individual and Business Units; Computation of total income
and tax liability of an individual and Business Units, Procedure for assessment: E-filing
of return, Introduction to the concept of Goods and Services Tax (GST) and Direct Tax

Code (DTC).

Unit VvV

Meaning of Tax Planning and M anagement; Nature, scope and justification of corporate
tax planning; C omputation of taxable income and tax liability of companies: M inimum
Alternative Tax, Introduction to tax planning with reference to financial de cisions; tax
planning with reference to amalgamation or de-merger of companies (only theory)

Text Books:

1. Singhania, V.K. Student Guide to Income Tax. Taxmann Publications Pvt. Ltd. (Latest
ed.)

2. Ahuja& G upta. S implified Approach to C orporate Tax. F lair P ublications P vt. Ltd
(Latest ed.)

References:

1. Ahuja& Gupta. Simplified Approach to Income Tax Flair, Publications Pvt. Ltd.

2. Mahesh Chandra &Shukla, D.C. Income Tax Law & Practice Pragati Publications.

3. Goyal, S.P. Tax Planning and Management. SahityaBhawan Publications.

4. Singhania, V.K .Student Guide to Income Tax. (University ed.). Taxmann Publications
Pvt. Ltd.
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Online Readings/Supporting Material:
1. Finance Act for the relevant assessment year.
2. CBDT Circulations.
10. 3. Latest Court Judgements for the relevant Assessment year.

ECONOMETRICS

Objective: This course will enable the students to analyse quantitatively the e conomic
information for its real life application.

Course Contents:

Unit |

Introduction to E conometrics; B asics o f P robability; C lassical Two Variable Linear
Regression Model: Types of Data : Time Series, Cross Section and Panel Data. Concept
of Population Regression Function (PRF) and Sample Regression Function (SRF): With
classical assumption least square estimation, BLUE, properties of estimator. Analysis of
variance a nd R s quared. U nderstanding t he residuals/error t erm. Assumptions of t he
model. Expectation and standard errors of the regression coefficients and the error term.
Gauss Markov T heorem. Confidence i ntervals a nd t ests on popul ationr egression
coefficients, va riance of popul ation di sturbancet erm, and f orecasts. Testing th e
significance of the model as a whole. Testing the normality assumption.

Unit 11

Multiple R egression M odel: The t hree v ariable cas e. D erivation o f't he co efficients.
Correlation. Additional assumptions. Adjusted R square. Confidence intervals and testing
of t he r egression co efficients. F and tte sts for s tructural s tability, contribution and
justification of an explanatory variable.

Unit 111

Relaxing the Assumptions of the Classical Linear Model: Multicollinearity: The problem.
Detection. Solution. Heteroscedasticity: The p roblem. D etection. Solution. GLS.
Autocorrelation: Problem. Tests for detection. Solutions. Specification Errors: O mission
of a va riable, Inclusion of 1 rrelevant va riable, t ests f or de tecting e rrors, e rrors i n
explanatory and dependent variable

Unit IV

Other Functional Forms: Regressions in deviation form and through the origin. The log-
log, log-lin, lin-log, reciprocal, log-reciprocal models with application.

Dummy variables & Introduction to panel data: Intercept dummy variables, slope dummy
variables, Interactive du mmy variables. Dummies for t esting t he presence o f s easonal
trends. Use of dummies in fixed and random effects.

Readings

1. Christopher Dougherty (2007). Introductory Econometrics (3rd ed.). Oxford University
Press.

2. Gujarati, Damodar and Sangeetha (1995). Basic Econometrics (4th ed.).: McGraw Hill.
3. Jack Johnston and John DiNardo, Econometric Methods

4. P indyck, R obert S . a nd D aniel L. R ubinfeld ( 1997) Econometric Models and
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Economic Forecasts. (3rd ed.).Singapore: McGraw Hill.

5. R amanathan, R amu ( 2002). Introductory Econometrics with Applications (5th e d.).
Thomson South Western

Note: The use of E views (software) is encouraged for the making projects based upon
sections from this paper.

PRODUCTION AND OPERATIONS MANAGEMENT

Objectives: To understand the production and operation function and familiarize students
with the technique for planning and control.

Course contents:

Unit |

Introduction to Production & Operations Management: Definition, need, responsibilities,
key de cisions of O M, g oods vs. services. O perations as a k ey functional ar ea i n an
organisation.

Operation Strategies-Definition, relevance, strategy formulation process, order qualifying
and order winning attribute

Maintenance M anagement: N eed o f m aintenance m anagement, eq uipment | ife ¢ ycle
(Bathtub curve), m easures f or m aintenance pe rformance ( MTBF, M TTR a nd
availability).

Lean pr oduction: D efinition of 1| ean pr oduction, 1 ean D emand P ull 1 ogic, wastein
operations, elements that address elimination of waste, 2 card kanban Production Control
system.

Unit 11

Forecasting-Definition, t ypes, qua litative ( grass r oots, m arket r esearch a nd de Iphi
method) and qua ntitative a pproach ( simple m oving a verage m ethod, w eighted m oving
average and single exponential smoothing method), forecast error, MAD.

Scheduling: Operation scheduling, goals of short term scheduling, job sequencing (FCFS,
SPT, EDD, LPT, CR) & Johnson’s rule on two machines, Gantt charts.

Unit 111

Process S election: D efinition, C haracteristics t hat i nfluence t he ch oice o f al ternative
processes (volume and variety), type of processes- job shop, batch, mass and continuous,
product-process design Matrix and Services design matrix, technology issues in process
design, f lexible m anufacturing s ystems ( FMS), ¢ omputer i ntegrated manufacturing
(CIM).

Layout Decision: Layout planning — Benefits of good 1ayout, importance, different types
of layouts (Process, Product, Group technology and Fixed position layout). Assembly line
balancing b yu sing LOT r ule; Location D ecisions & M odels: F acility Location —
Objective, factors that i nfluence 1ocation d ecision, 1 ocation evaluation methods- factor
rating method.
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Capacity Planning: Definition, measures of capacity (input and output), types of planning
over time horizon. Decision trees analysis

Unit IV

Aggregate P lanning: D efinition, na ture, s trategies of a ggregate pl anning, m ethods of
aggregate pl anning (level plan, c hase plan and mixed pl an, ke eping in mind demand,
workforce a nd a verage 1 nventory), S tatistical Q uality ¢ ontrol: Variations i n pr ocess
(common & as signable cau ses), C ontrol ch arts: Variable m easures ( mean an d r ange
chart), Attribute measures (proportion of defects and no. of defects) using control tables.
Elementary Q ueuing Theory: P oisson- Exponential S ingle S erver M odel w ith Infinite
Population.(question based on M/M/1.

Readings:
1. Mahadevan B, Operations Management Theory & Practice, Pearson Education

2. HeizerJ ay a nd R ender B arry, P roduction & Operations M anagement, P earson
Education

3. Chase R B, Aquilano N J , Jacobs F R and Agarwal N, P roduction & Operations
Management Manufacturing and Services, Tata McGraw Hill

4. S.P. Gupta, Statistical methods, Sultan Chand & Sons .

Adam,E.E and Ebert, Production & operations Management, Prentice Hall of India,

New Delhi

6. S.N. Chary, Production & operations management — Tata McGraw  Hill, New Delhi

7. BuffaE S, &Sarin R K, Modern Production / Operations M anagement ( 8th edition)

John Wiley, 1994

Gaither and Frazier, Operations Management, Thomson South-Western
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INDIA’S DIVERSITY AND BUSINESS

Objective: The objective of the paper is to understand the bases of India’s diversity and
its | inkages w ith t he p eople, | ivelihood, oc cupational di versity a nd socio-economic
challenges. Further, it a ims at understanding th e d iversity and its imp lications for the
business.

Unitl

* Recognizing, Accommodating and valuing diversity

* Challenges and dilemmas posed by diversity and drive for homogenization; Sources
of dilemma and tension—immigration, competition for limited resources;

* Regional bases of India’s diversity: regional approach to understanding di versity
in terms of India’s topography, d rainage, s oil, c limate, na tural ve getation, rural
and urban settlements

* Social di versity i n India: Peopling, de mography, | anguages, c astes, ethnicity,
religions, sects, family, kinship and social institutions; socio-cultural regions

Unit 2

* People, Livelihood and Occupational Diversity

* Traditional livelihoods and their nature - agriculture, crafts, industry and services;

* Region, occupation and employment

Unit 3
* Linkages between Diversity and India’s Socio-economic challenges
» Regional variations in terms of geographic and socio-economic factors- trends and
emerging options;
* Food insecurity, economic inequalities and poverty, environmental degradation and
sustainable development;
Unit4
* Diversity and Business
* Indian Consumers and marketing; Rural and Urban context
* Diversity, manufacturing, industry and services;
* Diversity and Innovation;
» Workforce diversity and management
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