


Semester Ill 

Course Title Credits Credit distribution of the Eligibility Prerequisite 
and Code course criteria of the course 

Lecture Tutorial Practical 

~TTF:T tr 4 3 0 1 Passed NIL 
Graduation 

~ 
~ 

in required 
discipline 

~I 

3. qlh1fcl4, S,ran:IT~ ~~.m 3-ITT~CR"~~~ ~I 

4. ~ £f?i:cf,)O~ q;f3'9<ITTf~~Jr~~J)tr~~~~ 3ITT"3Wfif~ 

~I 

1. rn l11mr~~ 3-ITT~~~~~I 
.:, -

3. rn~ £\"?cc:/,)0 11 qlf3'9<ITTf~~ ~mr~~~~ 3ITT"3Wfif ~ 

~I 

4. ~~~ 3,cftmUTTJiTcfi)"~brt~~~ arncTT~~I 

10 Hours 

Annexure-1



-~ Sl 1?i J.l lo1 3-frr ~ 
~ -

~2:~*~ 10 Hours 

-~ 3-frr ~ * ~ 
~ -

-~~ * ~ 

- ,H JJ6o1k-J.lch ~*~ 
15 Hours 

-~~~ 
~ 

10 Hours 

-~cl'JcRur 3-frr ~ 

30 Hours 

1. ~~a,r~: ~~~~m~cf;'t-3-ll<>l~iloil, J.lcfi f!"1fia=rrfc;ra, ~ - ~ -
~ 3-frr ~.3-TT cf,) J4 C"lJ i cfio1 c:i:;t I 
~ ~ 

2. ~rm~: ~~~m~tf"{~~q;)-~mrr~ ~rm~~ 
c:i:;t I 

3. ~rm~ : cf,J ~ Sl O I I c4'1, q f{ 0 II J.11 JtR ~ ~ ~ £ ~cf,'j O I cf>T 3CflJm m ~ ~ .:, ... :s • ('\ 

~rm~ c:i:;t I 
~ 



4. ~ma=rr: ~ ~*~~~q"{Qcf,~~ma=rrcnt, ~ 
~ 

~~. ~ 3ffi ~ ~ftu*q;fwrrcfi'I" ~<RI 
~ " 

Berger, C. R. (Ed.). (2014). Interpersonal communication (Vol. 6). Berlin, Germany: De Gruyter Mouton. 

Griffin, E., Ledbetter, A., & Sparks, G. (2014). A first look at communication theory (9th ed.). New York, New 
York, United States: McGraw-Hill Education. 

Littlejohn, S. W., Foss, K. A., & Oetzel, J. G. (2017). Theories of human communication (11th ed.) . Long Grove, 
Illinois, United States: Waveland Press. 

Chaffee, S. H., & Metzger, M. J. (2001). The end of mass communication? Communication Research, 28(4), 365-
379. 
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Course Title Credits Credit distribution of the Eligibility Prerequisite 
and Code course criteria of the course 

Lecture Tutorial Practical 

('(I cf,Ji cri-mcfi' 4 3 0 1 Passed NIL 
Graduation 

fcrmhrcr 
q:ji:f,l~~I 

in required 
discipline 

1. e>1) cfi c1 i ~ cfi fc:lm~ 3tR° ~ ~ ~ i;®;-m cfil" m ~ Jt ~ ~ ~ cfi1" .fi Ji $l cr1 I I 

2. ~ , ~ 3tR°9:lcfi1\1:a1 ~~~cfiTfcl°~~cfiTarrl 

3. ~ 3tR° ~ ~ ~ .J.j_l"ll i cficrl A° 31 I e>!h.lcrl I 6Hcfi ~ 3tR° ~i>l lit o I le-Ji cfi cfi't~IB 

facf>~a <RaTTI 

2. u:r:f ~ cfi1" 3-fTqiR ~ Jt ~ 3tR° 9 :lcfil\1:a I ~ ~ cfiT 311 e>1) 'tl crl le-Ji cf> .J.j_l"ll i cficrl ¢ Jt 

~am~, 

10 Hours 



_j 

-~cfi'I" ~ 3ITT" ~ (~, f.tmur 3ITT" ~) 

~2:~~~~3tnq~c:hl~c1I 

-~imrcrrcf;~(~~, ~ JITT"~) 

-~ ~ 3ITT" qm-m (~R.ct1R.a1, fcfflRtmT m "Sril"Rl " • 

11 Hours 

- o'l<TT~ JITT"~ (~ffi~, .:11io1c41$o1 9:l<hlftc11 J-tl{ o11a1ftcfi 9:lcfi1Rc11) 

~3:~3fi,Hl<hc1i~<h~ 
14 Hours 

-~ 3ITT"~-f.tmur (™, 1,1fafst;41 Jffi~ 

-~ Jttn-11J-t1W1c:h ~ (flfsti<1c11, fcrmr 3l'r-< f11J-l1W1c:h qf{ctAo1) 

~ 4: ~ 3fi, q~c:fil~c11 A ,t1'1c:hl~o1 ~ 10 Hours 

-Q ffl 3ITT" ~ (cfiROT, qft O I IJ-t 3ITT" fl""J-tl""Wa,) 

-~ f1Tll:Rill 3ITT" 3-l I c>fi i.loi I ,J-l cfi ~ (A c:hT J-t <"ll icfio1, ~ cfi'I" ~ 3-tR ~ c:hT fm~ " ~~·~~ " 

-fafcltTill 3ITT" ~ ~ (~~ct1R.c11, <fi1f ~ 3ITT" ~ q"{ ~) 

-~ 3ITT" 4:lcfilftc1I *~~ 3ITT"~ (~I 9:lcfilftc1I, ~ 9:lc:hlftc11 3ITT"~ 
~ -

~) 

3-l,t1l$o1lic: 
30 Hours 

1. ~fm~: f<Rfr~~a;up:rnrn'a,urc:hTfm~<ht, c:h1ii1,1011c-?i, qfto11J-t13-tR 

~ c:hT J-l <"ll i cfio1 <fit I 
" 

2. ~ ~ 3-Jt,<fll"a,: fcl;-BJ fllJ-llW1cfi J-lcJ;" <TT"~ cf,~~ cf>r fcl <lllclfci 
..:, .. " ..:, 

fct~~ cfit, ~~ctlf?.c11, ~ 3ITT" ~ c:hT J.),_<"llicfio1 qi{j 



3. 9::lcfilf{c11 ~: ~GTTTT 3ffi 3-ll&fl ila-lkJ-lcfi ~q;'t~JmcfiT3"9<TT-T~~' ~ - ~ 

fl Id ;,i Fa'lcfi ~ ,:,nra=R=m ~ ~mr cfit 3ffi "C!cfi" q ::lcfil ~a, ~ ~ 1 
~ -

4 . .frfci" ~: ~ 3ffi 9 ::lcfiJf{c11 ~ ~ flJ-lfllJ-!~cfi ~ ~ "C!cfi" ~~ ~' ~ 
~ -

~ ~ fc;l-cr ~ GTm 3ffi .3i I c>l~ ila-1 l,J-lcfi fuc1o'f ~Im cfiT 3"9<TT-T cfiZ I 
~ -

~mr= 
Berkowitz, D. A. (Ed.). (2010). Cultural meanings of news: A text-reader {Illustrated ed.). Thousand Oaks, California, 
United States: SAGE Publications. 

Entman, R. M. (2003). Projections of power: Framing news, public opinion, and U.S. foreign policy. Chicago, Illinois, 
United States: University of Chicago Press. 

Habermas, J. (1989). The structural transformation of the public sphere: An inquiry into a category of bourgeois society 
{T. Burger & F. Lawrence, Trans.). Cambridge, Massachusetts, United States: M IT Press. (Original work published 1962) 

Iyengar, S., & Kinder, D. R. (1987). News that matters: Television and American opinion. Chicago, Illinois, United States: 
University of Chicago Press. 

McMedia Journal. (n.d.). McMedia Journal, 14(1), 1-20. 
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Course Credit Credit distribution of the Eligibility Prerequisite of 
Title and s course criteria the course 

Code 

Lecture Tutorial Practical 

~~fcl~crt 4 3 0 1 Passed NIL 
Graduation 

4:lcfilR(ii 
in required 
discipline 

4. l<>1"tfcl "1crt 4 :l cfilflc1 I Jl cf lfc1 fcl cfi ;:,-r.:mr t' ~ ~ ~ ~ cliT CWT~ I ~, .. ,-,, .:::, .. .. " 

2. u;r:r3ur_.yuyqmmcfrec-?Jfcl,.jj cr1 ~~~~Jl~~~. ~~. fttTTt 3-fR 
~ 

10 Hours 



- e.c?1fcl31.;i ~c.f;'r ~ 3-l'R" GIJ.-Ac,,f{:i.iT " • 

~ 2: t<>1"'lfcl"1to1 .flJ.ll'clF( ~ 

- e.c-7tfcl31a1 flJ-!l'cll{ ~ (~~. ~ 3W~) 

- e.c;?Jfcl31.;i -HJ-!l'cll{ ~ (~, ~rrtrft:f, ~ 3-l'R"~ ~) 
.:, .:, 

-~ ~ 3-l'R" n~ ~ 

~ 3: t<'i'lfcl"71crl .flJ.ll'clF( ~~ 

-e. <4'J fcl 31 a1 fl J-1 I 'cl I { c;-~TcfiT 3W tfvr cnl -HJ-l $,l "11 

- tc>fifcl 31"1 -HJ-! I 'cl R c:fil .Qsf,J-!1 3W ~ cfi'r m=fra.-TT 

~ 4: e.Jlfcl"1to1 q:1cf>1f{a1 A°:3n@'~ 

-~ f{ q',R:a, 3tR" c'fnm f.1mur 
C. 

- m~rc;r~ 3ITT e.c;?Jfcl31o-1 9~c:fi,f{rl, 

15 Hours 

10 Hours 

10 Hours 

- e.c;?i fcl 31.;i q ~c:fi, \'{c'l, A 3m ~ 3-l'R" ~ (~. 91sc:fi1 ffb, 3-l'R" cr&J-m f{:i.i fc:l a.~ 
.:, - .:, 

f{ <1 fc:l t) ) 

3H-11$criltc.: (30 Hours) 



2. l«l~"'1o1 ~~: ~~~~"Qqi e.A'l~-:iio-1 ~~~ JITT"~cfiffi 
..:, 

*~<RI ..:, 

4. ~~: e.A'J~;,:Ji,-j 4':lctill'4:c11 cti'l"~rn 3tr{ c1<tio1"lcf,l ctiT3"4<ITJTCfi«h·c.r~~~~ 
~ ~ • ~ t 

<RI 

Boyd, A. (2001). Broadcast journalism: Techniques of radio and television news (Reprint ed.). London, United Kingdom: 
Taylor & Francis. 

Chantler, P. (2006). Television journalism: A guide to production. London, United Kingdom: SAGE Publications. 

Harris, G. (2006). Getting into television journalism. London, United Kingdom: A. & C. Black. 

Shook, F. (2005). Television field production and reporting. Boston, Massachusetts, United States: Allyn and Bacon. 



Course Title Credits Credit distribution of the Eligibility Prerequisite 
and Code course criteria of the course 

Lecture Tutorial Practical 

ti J-i I ii F< 4:f cf 4 3 0 1 Passed NIL 
Graduation 

q~q,13IT~ 

q~q,1~(11 
in required 
discipline 

1. ~ C! cfi::i~cfi{ UI, ~' ~ 3-ITT"~~ fFA li.11{ '1'I 3-ITT"~9::lcfil~ci l <),~ 

~qi)- .fiJ-1$,icrl l I 

2. m~c);~ .fiJ-l l i.11{ 3-ITT"~~' ~ 3-ITT"~ti clllcle; l~ cfi cfi't~rc;r ~ cfiTflrl 

<RaTTI 

2. rnm~ ili"~.fiJ-l l i.11{ 3-ITT"~~. ~m 3-ITT"~mJrffa,J=TWTI 

3. rn:r ffJ-INf 3-ITT" ~ 9""{" WITTITT" 9":r 3-ITT" ~ 9 ::lcfi l~rl l c); m cfiT fcr~~ ~I 



F 1: .fiAl'i:lH q-;r,rcrqftfq:;, qii<h1Ra1 cfiT~ 

-~tr:r"l:'cftrnlcf>I q :lcfi1Rc11 cfiT~ }tRfacf;ra 

- ~ tf:r 'Qcf~q:fcfiffi~~"l:'cf G1J-itc;1f{;q1 " • 

10 Hours 

- ~q-:r"Qcf ~c):;~ (~, ~ ' ,fjq1c;ch);q 3tR«m) cf,) .fiJ-1$-lo-tl 

F 2: .fiJ-iii:lF{ ~ 3fitqftrcfil-~fiw~ 

-~mlla,~~}tR~ 

-~ mlla, 3tR ~ ~ ~ c1cfio11&i 

-~m mlla, 3tR ~ 

F 3: .fi A li:l H .:r:f 3fitqftrcfil-q;r ~ 3tn B-;,11$cri 

-~~ 3tR 3f3--<TT.fi" (.fit'fcfic1I, ~ 3tR~!ffiTT) 

F4: .fi'11i:lF{'i';f.3tt'{-qftq:;, q,lchl~<'II A-~~ 

-~ ftqWea, 3-tR~~ 

-~ 3tR m~ 

10 Hours 

15 Hours 

10 Hours 



30 Hours 

1. fl.1-llill{ ~: ~~q:rmqftq;rij;"~1Jcl1~~~ 3-fR" fiq1Rc1 cnt, ~ 
~ffl, m :m7f .3ffi m :m7f ~~~I 

.:, .:, 

2. ~ Rttr: ~ ~ q:rm ~ij;" ~1Jc11 ~Rttr~ 3-fR" fiq1Rc1 <R, ~ ~m, 
m mar 3-fR" m mar ~~ ~ 1 .:, .:, 

3. i:ro ~ 3-tR N.3-IT3c: ~ w, 1,:.11-1. q:r m ~ ij;" ~ 1:!Cf, ~ ffi-;,11$.-1 3fR N.3-IT3c <R, 
~?:"cffc, Rl,r 3ffi J,Jif?ncffl ~~~I 

4. ~mm~:~ flJ-llill{ cr:r<rrmcfifij;"~"Qqi ~lhl$<>1 4TflT~~ 3fR 

,H 9 IRrl cf>t, ~ ~m, .1-lmr mar 3fR .1-lmr mar~~~ I 
.:, .:, 

Brooks, B. S., & Pinson, J. (2009). Working with words: A concise handbook for media writers and editors. Boston, 
Massachusetts, United States: Bedford/St. Martin's. 

Clark, R. P. (2006). The elements of style: A guide to writing and editing. Boston, Massachusetts, United States: 
Bedford/St. Martin's. 

Fedler, F. (2007). Media ethics: Issues and cases. Oxford, United Kingdom: Oxford University Press. 

Hachten, W. A. (2005). The troubles of journalism: A critical look at what's right and wrong with the press. Westport, 
Connecticut, United States: Praeger. 



Course Credits Credit distribution of the Eligibility Prerequisite of 
Title and course criteria the course 

Code 

Lecture Tutorial Practical 

~ 
4 3 0 1 Passed NIL 

Graduation . . 
~'Qq 

in required 

~ discipline 

~ 

1. ~ 3ITT" .m~~, 91{f9\"{cfi ~ Jffi"WN~~JTTo,cf ~cf>"~ 3ITT" " -

2. ~ Mui-, ~ cfiT ,;;r3TTfcrc, ~ 3fT{ fl IJ-t I Gicfi 9 ~a c-'io-1 cfiT ~~ii° ;;i.=r ~ cfi'r 

~cfiTfm~cfi'{o'TTI 

4. JTTo,c1' ~ 3ITT" ;;i.=r ~ ii" a1h1Rlcfi ~cf>"~ 9"{' ~ ira' cfiT ~ cfi'{o'TT I 

1. rn;r JTTo,cf ~cf>"~ JITT" ~3TT cfi'r ~ ~ cfita'r I 

2. rn,r ~Mui-3ITT"~cfiT ~ ~* ;;i.=r~cf;'r ~ cfiT im~~ ii° ~a,J, 

~I 



10 Hours 

-~3tR.m~"ffflR 

~ 2:~~3fi"n11<fa1Falcf>ffll5rUT 
12 Hours 

-~"ffflR (~dffii~~, ~ 3tRFal-om-~ 
~ ~ ~ 

~3:~~m{~ 

-~~3{R~~~ 

13 Hours 

-~~ c);-~ (~fo:ltfRur, ~ 3tR rPITTl) 

-~ 3tR ~ "ffflR (~~, m~f(g"~ 3tR fsG1c.c>1 ~i 

~4:1flafcf~m{~~~3"fo~ 10 Hours 

-~"ffflR 3{R~~ 

- BIJ-llfu1cf, ~ 3lR~<f"ffflR 



cllfc'ifclchcil) 

30 Hours 

1. 91H-9~ch ~ fm~: ~ ifuT }ITT" 3-T<mRUIT.3-lT cfiT ~ ~ ~, i:)cl, c4~cidlci ~ 
- " .;, 

3-r.rncf cfiT fu~~ q;z I 
.;, 

2. fi I a 01 f.'l ch ~ ~ : ~ ~TM'" 3ITT" { Oloil kl 41 cfiT ~ ~ ~, "Qcfl ffl fi I a 01 fo'l ch muT 
..J .:'I ~ ..J 

?;I 

3. {i I a 01 f.'l ch fim{-~ : ~ ifm }ITT" { a I o11 fi:141 cm ~ ~ ~, {!cf) {i I a 01 f.'l ch ~ - " .;, 

~ fclchUlc'i <RI 

4. <t~n=c:-srfu~~: ~ifm 3ITT" 3-T<mRUIT.3-lTihT~~~, J:Jr.1Cf~ 3-th t11a01Fo'lch 
- " .;, 

~ Jr "Qcfl q lfcifclch ~ CF cf>{1" ~ cfiT fm~ q;z I 

w a;m 

Beebe, S. A., & Beebe, S. J. (2012). Public speaking: An audience-centered approach (8th ed.). 
Boston, Massachusetts, United States: Pearson. 

DeVito, J. A. (2013). Human communication: The basic course (13th ed.). Boston, Massachusetts, 
United States: Pearson. 

Griffin, E. (2012). A first look at communication theory (8th ed.). New York, New York, United 
States: McGraw-Hill. 

Littlejohn, S. W., & Foss, K. A. (2011 ). Theories of human communication (10th ed.). Belmont, 
California, United States: Wadsworth. 



Course Title Credit Credit distribution of the Eligibility Prerequisite 
and Code s course criteria of the course 

Lecture Tutorial Practical 

~ 
4 3 0 1 Passed NIL 

Graduation 

~: 
in required 

:a) ,:,1 cr1 I cf discipline 

rs.;iua=ct~cr1 

%~4shJ.t ~~~: 

1. ~ ~ f.'lll);jjcrl 3ITT" chlll'l.-clllcrl 4i" ~ 3ITT" i;rfsRn-3-ITcfi) .fiJ-l$lcrll I 

2. ~ .3m1llTcrlT cf;'r ~~<Rot, ~ ~ll I W:d c1 <Rot 3ITT" 3a'fcl'ir ,A <"ll ichcrl <Rot at ell I cl e\ l~ch 
" ch't~rn Rl chi'fl a <RoTT I 

3. ~ ~. ~ cfil' i;T"3TTRlc, <Rot }ITT" .fi I J-l I h51 ch 9~q ~crl cfil' ~~at~ .3m1llTcrlT cf;'r 

~ chT lm~chv'ITI 

4. cl I fc1 RJ ch ::rf.:rn-r c):;-~ .3-ITWli.-t ilcrl'lfc?l lll ~ ~ ~ cW'T chvIT I ~1u1~1 ~ ~ ~ 

1. ~ ~ ~ f.'l ll'I '31 crl 3ITT" chi ll~.-q llcrl ~ ~ 3ITT" i;rfsRn-3-IT cf;'r ~~~I 



2. rn~ ~~~~~. ~ fsl;:i:ufo-clc1 cROr 3-ITT3o'fcfil J.j_c;,-<licho1 ~-rf!"a:n=r 

M1 

3. rn~f.tmur, ~chT~~ JtR· {-llJ-llG!ch 4~cfr~.-l <fiT~~*~ ~ 

~ 3WtchT chT~~ ~ I 
" 

~1:~~cfir~ 

-~~~qfuwrr 

10 Hours 

-~ ~ ~ ~ 3-ITT Ji'fs<;r (.-lcllim1 chT rn, {-l lJ-llG!ch .fi .;,11o1 kJ-lch ~ , 3-rrf~') 

12 Hours 

-~ ~~~ 

~ 3: ~TB-;,11$.-l~~~ 
12 Hours 

-~~~T~~ (~-cffil, 'fq'{ 3-ITT ~'tc;fr) 
~ 

-~~~~ (Ric, ~-~3ffi, f%Gtc<>1, JTTfe;) 

-~~ 3-ITT~-~ ~ 

11 Hours 

-~ ~cfil chl<l~.-cl<loi 



-~mmrarr3fRtrmq:;r~ 

30 Hours 

1. ~~: ~. ,<01o1"lfa MR~~"Qcfi~ ~~ facf,ffla cflt1 
..:, 

2. &~1 ~-;i1 l$cr1 MR~U<lo,: ~"fft~r~cflt MR"Qcfi~~'rn> 3tR~.:r~fc:tc.r 

~¥' 
3. ~ cf,J:z.flcrcl<l<rl ~: ~. ~-~ MRmmraTT~~ ~~cf,14~~cl4cr1 ~ 

fiw "Qcfi ~~fa cf,Ul a cflt I 

4. 3ITTl<TTcri J.)_C>"<l i cf,cri ftq)z : cl I fci fa cf, ~ ~ ~ ~ 9iT J.J._C>"4 i cf,crl cflt, ~ ,;mrq~jrc;rc:n" 

3tR m q:;r fc!"~~cflt1 

Atkin, C. K., & Rice, R. E. (2013). Public communication campaigns (4th ed.). Thousand Oaks, California, United States: 
SAGE Publications. 

Johnston, K. A., & Taylor, M. (Eds.). (2018). The Palgrave handbook of institutional public relations. London, United 
Kingdom: Palgrave Macmillan. 

Rice, R. E., & Atkin, C. K. (2013). Public communication campaigns: A research agenda. In Public communication 
campaigns (4th ed., pp. 3-22). Thousand Oaks, California, United States: SAGE Publications. 

Sheth, J. N., & Keller, K. L. (2006). Handbook of marketing research. Thousand Oaks, California, United States: SAGE 
Publications. 
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Course Title and Credit Credit distribution of the Eligibility Prerequisit 
Code s course criteria e of the 

course 

Lectur Tutorial Practica 
e I 

~ 
4 3 0 1 Passed NIL 

liM~c-11-,?1 ~ Graduation 

~ in required 
~ discipline 

1. ~ I \,l'lc._ll)n"tfc!:;4) ~ Tacfiffi 3ffi .3-TTWRUT cf,) ,f! J-1$,la'l l I 

2. ~~T \,llc;ll'l n"tfc!:;4) cl'i'r~~T"ll!cTI3TT 3ffi 3-la'! Sl l{)a11 c!TT~~~, 
- ~ 

3. ~ 3ffi ~-Cfttf ~"JTTUPfl fc;r-Q-~ ~ \,l~c.ll)n"t fcl:;4) ~ 3'CfmJT * ell lcl t(I f{cfi cf>'hrc;r 
~ -

Fcl cfi Rl c1 cfiTaTT I 



r 

3. m ~ 3-tR° ~-cf@" fa'l.:nur ~~~~I \.11c;<i) fJ'l fcf;.Q1 cfi N<ml .r c,Q lcl (;1 \1:cfi 
~ -

cfi't~I(;," FclctiRkl c:R-T I 

10 Hours 

-~ \.!'le;_ .Q) fJ'l fcti <i1 q;,- fcrcm:r (Ric, ,;nmui, BG! c C'1 l 

-~ \.l'lc;__<i)fJ'lfcf;lfi qiT .3ITTim 

10 Hours 

- BG!c.C'1 ~ 3-tR"n.:r~ \.l'lc;_<i)fJlfcf;<iT (~, 3-llcr1 C'1t $cr1 ~. "fml(;,"~J 

-~ 3-tR° ~ ~ .r Jllc<T 3-ITT" n,:r ~ \.11c; <i) fa'1fcf;<i1 ~ 3-lcrl Q .Q) JI 
- ~ 

¥ 3: BRtc<>1 ~ \.l'lc;:_4)fa'tfcf;<i1 10 Hours 

- BGtcC'1 ~ \.11c.__<i1!?1fcf;<i1 (~, "fml(;,"~, ~~l 

fcl"q-o].:,, 311cr1 C'1 l$cr1 q ,i cfil 11.a I J 

- BG!c C'1 ~ \.l'k<l'1fJ'lfct,41 .t-mra~ (q,f,m~, 3-IT3lRfi ctlf<1fclcfic11, ~ 
... C. .::, ... 

cl l fc-tfclcfic-t l) 



~ 4: ~~, srlc;_4lfa'l1'4>413ITT"™ 15 Hours 

-3mc'1T~ qk;_:mfa'l1'4>4T (cs<'llcfiiloi, SG, ~ ffi fua1:r) 

-~1.nc;:mfJ1f4;,mq)f~JiRmJiR~q"{3o,"cfiT~™ - (, 

30 Hours 

2. ~ m fcrvrJr<'I" Jfrfs<TT ~: fcRfr ~ Jfrh '>flc;4'1fa'lcl,'J q)f 3'9<WT ~ ~ ~ m 
~ -

~Jr<'I" Jfrfs<TT 3c"9lc; ~ I 

3. ffiRl C:.<'i ~ ~ : m~rn ~ 3iR 3-Ja=<:r ffifuk<>I ~ 1 ii cfio1"1 cfil q;f 3'9<WT ~ ~ 

ffiRl rn ~ ~ ffi cfiR1 ii .:fit I 

4. 3'3ffift' ~ ,,nc;zt1 fa'l cj,'J ftcM : fcRfr 3mc'1T ~~tr"{ ~m.r 'cht 3-fR ~ ftcM ~ <R, 
- _ ...;......._ .;) 

~ m 3-fR ~tr"{~ m,rfct:r~m q)f J.l<"4icfio1 fcl:lmarc:1 
(, ~ 

Flew, T. (2014). New media: An introduction (4th ed.). Melbourne, Victoria, Australia: Oxford University Press. 

Jenkins, H. (2006). Convergence culture: Where old and new media collide. New York, New York, United States: New 
York University Press. 

Manovich, L. (2013). Software takes command. New York, New York, United States: Bloomsbury Academic. 

Pavlik, J. V. (2013). Media in the digital age. New York, New York, United States: Columbia University Press. 
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60 Hours 

Course Title Credits Credit distribution of the Eligibility Prerequisite 
and Code course criteria of the course 

Lecture Tutorial Practical 

~t- 2 0 0 2 Passed NIL 

~ qa, 
Graduation 

~~ 
in required 
discipline 

St~ch ffic;_.t.11 ~ cn)-~mir~t"~tra:r~~nu~~ 

c ~cf; J-1 1afo~,a=rm ~~wm 



Semester - 4 

Course Title Credits Credit d istribution of the course Eligibility Prerequisite of 
and Code criteria the course 

Lecture Tutorial Practical 

~411qo-1 cfiT -l ] 0 I Passed NIL 
Graduation 

cxlq{lj<(j q 

'Sr.):JJq in required 
discipline 

1 . RI .fl I q ai <fl ~ ~ }ITT' RI q O I ai ~~ * ~ ~ qi)" fl cH $1 ai I I 
~ ' ~ 

2. RI .fl I q a-l <fl ell I a fl I f£i cfi msc;:r 3ITT' m A 91. RI .ii I q a-l <fl ~m cfiT fct~~ cRaTT I 

3. ~ m 3ITT' m ~ RI .;r1 1 q .,:i ct fl I J-1 1 I") cfi 3ITT' fl i fcfi ffi c:fi m cfiT J-t c--ll i c:fia-l cfi'{oTT 1 
C. ~ 

4. RI .n I Ya-i ~ ~ "tJm~th>rcTT cfiT ~ ~ <fl fc;rQ- 311 c>l~ 'i:la-l lc-cHc:fi fIT"i:l' ~rc>r 

RI c:fiR-1 a cRaTT I 

1. m Rl.f11 q.,:i <fl ~ 3ITT' Rl qo1a-l n:l'~ * ~ ~ ~ e.Ql,ls;lll ~ * fl'am 
' ~ 

Ml 
2. m RI .ii I q a-l ci, ell I cl fl I f£i cfi msc>r 3ITT' ~ A ~ RI .fl I q a-l ~ i;rmcr cfiT m~ ~ 
*fl'amM1 



3. rn 3'f3TTcFill3TT 3-tR" ~ 9""{ fcl.;r119;;:i ~ fllJ-ll~cfi 3-tr{ flif-cf'ifc-lcfi ~m cfiT J-lC"llicfia1 

~Rf!"a=m-MI 
(. " 

4. rn 3-ll c>tl 'i:loilc-J-lcfi ITT "cfi't~fc>t"" cH 31l<TToT ~ i:_;r3TT<ft ru .;ril 9oi ~ fclcfi~ci cRct R 
fl"a=rHMI 

<lfa:rc 1 : fcl .;r1I9 oi cfiT ~ 
" 

10 Hours 

- fcl .;r1 I 9oi cH 3-l cfrflcfioi ~ fcl 9 o I a1 n:1"~ R ~ ~ 
" - fcl .;r1 19 oi cH $ fc-1 6 lfl 

- fcl .;r1 19 oi ct i;rcf,R (Ric, ffi ~ c. c>t , >RmUT) 
- fcl .;r119oi ~ ~ ~ 3-tR" m ,,...rul;,,-c>t~I ~~I 

- ..:> • 

<lfa:rc 2: fcl .;r119 oi ell cl fl Ill cfTTsc>f 
" 

10 Hours 

- mmc=r (fcl.;r119a1, c;ii:lfi01a1, x91c; cc-Jfltic.) 

- ru .;r1 19 a1 ~ "J'.TTsc>r (9;3T-"B"cll, ffi ~ c: c>t . ~) 

-~ ~ 3-tR" & fl C. I fl 
- ru.;r119;;:i i:;rm~fh>rc=rr<H~ 

<lfa:rc 3 : fcl .;r1 19 oi cf>l fl I J-l I ~ cfi 31R fl i f-cf'i fc-1 cfi i:;rm " (. 

12 Hours 

- ru.;ril9oi 3-TR"~ cl!cl$1{ 

- fcl.;r119;;:i cfiT fllJ-ll~cfi 3-fr{ fliryfc-lcfi m (~R,c11R.r11, ~nilftq,rn'a", ~) 
- fo-ll!IJ-lcfi cllrllcl{UI (FTC, FCC,~ ~-fo-ll!J-loi) 

- ru .;r1 I 9oi i\ ;) fc-lcfic'I I 

<lfa:rc 4: m=rrcft TTl.;ril9oi ~~ 
" 

13 Hours 

- fcl .;ril9oi {'i:loilc-J-lcfi {Ula1~fc-l 

- ~~f ~ 3-fr{ ~llla-cllloi 

-~~3th &flc.1.fl 
-~~ 3-TR".fj_C"llicfia1 

3-l fl I $a1 tic.: 
30 Hours 



3. fcl .ill 4oi {i.lcrl k J-lcfi 4~:z:n01o-11 : ~~<TT~ cf> fi;lv \!cfi' Ric <TT ffi fu!lc.c>l fcl.il l4oi 

RlctiR-ki ~ 
- rn:f cfi!ffi" Jr ~ m_r fcl .ii 14 oi JfR { i.l oi lc-J-l cfi { o I a-1~ fa <l'>" ~ cfiT ~ cf)«{ ~ . ~ 
~ m "BcTT cf> fi;lv \!cfi' Ric m ffi Gk c>l fcl .ii 14 oi ~ <RJl" I - ~ 

4. 3-ITaJ-l" 9frm: m.fi 4 I q4st,J-l ~ cfiT ~~ ~ cfTm ~ W!ffi" 

- 3-mrn-Wffl ti° ~~ 4 lq4st,J-l ~ ~~tITTiT. ~9oa=r~, c;qm;;qIo-1 JfR~ 
~~61 

w;~ .j~ 

Arens, W. F .. & Weigold, M. F. (2017). Conh'mpora,y advrrtisitJg and intcgrntcd 11/J/ieting co111111unic,J1ions (I 6th 
ed.). New York. New York. United States: McGraw-Hill Educat ion. 

Belch, C. E .. & Belch. M.A. (2017). Adn.·rtLsing and promotion: An imegrated malic!ing co1mmmica1ions 
prrspcctfre (11th ed.). New York. New York. United Stares: McGraw-Hill Education. 

O'Guinn, T. C .. Allen, C. T., & Scmcnik, R. J. (2017). AdvertisitJg and integrated brand pro11101io11 (7th ed.). 
B0s1on, lvlassachusctls. Uni1cd States: Cengagc Learning. 

Journal of Advcrcising Research. (11.d.). ltt1ps://www.journalofadvcrtisingrcscarch.org/ (./\/ow: Journals ilnd websires 
do 1101 fc,1111rc gcogrnphic locations). 

Journal of Marketing Comrnunica1ions. (n.d.) . tandfonlinc.com 



r 

Course Title Credits Credit distribution of the course Eligibility Prerequisite of 
and Code criteria the course 

Lecture Tutorial Practical 

~~ 4 3 0 I Passed NIL 

~ 
Graduation 

q{J-q{IQ in required 
discipline 

9li;illsf>J.l ~ 9T{UIIJ.l: 



(_ 

~ -
~ t 
{t ~ 

I : 
-~ I ~( r ~ 
~ 1& I ,, 

! § '" :m f, 
~ ~ ~ 4& 

l l 1~~1 
l i :t~i 
j _& 1 ~ f!~ 
& I & h-1sl 
1s !" l • -~ii ~ ~; : f ~·tl i ft· fr,~&~ 
I I i .. ~i! r "' ~~~i !t! ~( ~ ~~/' 

~ 1/r ~ t l:; f=c 

if !~i 
it ,J~ ;, 

§ § % f, £ i iii 
I I ~ 4& l,a,,- ~ " '" !,~ ~ i f< ~ It ; . ~ I 

~ 1 ·! ~ lg 1· ~ 6 i i Ii p ~ ~ I j; ~ I ~~ ~ t,::-ff 
l i ~ l€ ·~ • ~- ~ ~ ,i I :ss l€ "", i jg ~ ! 
& ~ i i, & i l i i -h i,1s & & 1i ~ 
i l~! l ~~:-~ 1 m!'~""o :u it•~ i 'ls If l ~ ~ fr [ -~ ~ '!,' ~ 'as h 'lo 1( I, 

J ~ ~ i : ! if; i l ~If~ i ! ; I! i ; 
~ tl1i ~ i~i! i 11~1 1.it 1sl{~ I &f 1.t &i: &1< :: iii u,,i 

~, wi,~ ~, w ~r ~, w )~ ~ ~j ! ~ .: 



r 
I 

4. ~~~Brr 9°""{ ffiGlc:.c>J ~ t- m q"{ Vcfi ~m.r ~ ~ cRo'IT 

- rn ~ ~ qi-q-um q"{ ffiGlc:.c>J ~ t- ™ q"{ Vcfi ~m.r ~ ~ ffl", 
~~ ~ntr>f~aTT, ~~<TT. chl.Q\,lOllc413TR" ~ q~o11a-fi 'RV<'fif~fslm~I 

Arvind, R. (2013). Communication in India: A historica l perspective. Sage Publications. 

Desai, M. (20 17). Indian traditions of communication. Routledge.-

Gopal, S. (20 I 2). The Indian tradition of communication. Journal of Communication, 62(2), 245-258. 

Jain, S. (201 5). Bhakti movement and communication. Journal of Indian History 
and Culture, 33( I), 45- 60. 

Raghavan, V. (201 3 ). The power of communication: A study of Indian traditions. 
Sage Publications. 



Course Title Credits Credit distribution of the course Eligibility Prerequisite of 
and Code criteria the course 

Lecture Tutorial Practical 

~R>r~ 4 ~ 

.) 0 I Passed NIL 

3c;_.QJ.fl 
Graduation 

o.Qclfll.Q in required 
discipline 

1. m~8 ~ 3c;,1.1~c11 ~ ~ ~ 3fR ~Gkc>l Jr~*~~ cfiT 
... " .... " 

fl J-l $-l crl I I 
2. m~rc;r ~ c,Qqf114 ,{Ola·Ma ~ 3ff{ :ffi ~ m ~ cfi't~R>i fc1ch\"flc1 c:fivlTI 

3. 3-llcrl c>i I $crl ~lei, craT ~ 3fR° 3a'ffi ~ cf;f cTTTcfiT ~ I 
4. m~rc;r ~ i:r-:i_-~ ~ ~ tTuf ch1TTat 3fR ~ ~m<fr c.Qclf114 msc;r ~ cf;f 
cTTTcfiT fl J-l $-l crl I I 

91q4sfiJ-l cf;" 9~UIIJ-l: 



r 

2. rn 'C!cf, ~~ ~ cljqfllll {01.,.flkl fclehRkl ~ m 'C!cf, ~ ~ ~ * 
fl'w=fMI 
3. rn 311crle>il$crl c;~)q;"crar~ m3urn"~Hfl'w=rM1 

.::,· 

4. rn:f fl1"~~ ~ 9"{" 3ftlafr" ~ 'B' ~ ~ 3fR 'C!cf, ~ cllc:ltllll ~ ~ 
Htl'w=fMI 

10 Hours 

12 Hours 

~ 3: ~ ~ m <RR~fcrl" 
" " 

13 Hours 

- ~-dl□ lc:lctl crrc;fr flTR'dft (9To, fu:r, ~. 3TT'T?;) ~ 
.::, 

- flTR'dft ~fcrj" }ITT Qcf,::j~cf,{01 
" - flTR'dft ehT Ga,: 39<TiaT .3ITT 9 crl ~ ll) 31crl 

.::, .::, 

-~ Cf>° i;rc;~'ro, ehT J:IT9"crj" 3-ITT' 31 crl eh e>i crl 
.::, " 

10 Hours 

-~ fclqo1a1 3fR ',llll)Gla ~ 
-~ ffi 'B'cTT3TT cf;l- 311 oic>l I $.i1 ~ 
- fi c,f-ll a I 3-fr { fi c; f-ll a ,-.3ntllftc:r ~ 
- 311.i1e>il$"1 91i?llst>J-l Jth 1"%Gtc:c>l x9Tc,' ~ m ~ 

3i fl I $crl tic:: 30 Hours 

1. 'C!cf,fl1"~~~cllc:lfilll ~~cfR" 

- rn:f 'C!cf, ~ fl1"~~ ~ cllc:ltllll 'llGT'crlT ~ cR'TT, ~ 'C!cf, flTJ-1'-afr {□ la1~k1 , 
~ c;~m ehT ~~~ m J-l~eh:i: □, 'llGT'crlT ~~ ~ 1 

.::, 

2. 'C!cf, m~~ ~ flTR'dft ~ ~ 



f 

- ~ 'Qcf, ~IN ~1 cc,lc~IJ-1 ~ fcw 'Qcf, ~ ~ ~ ~ . ~ 'Qcf, ~~. 
~ ~ m 3ITT" ~ ,i: □ 1o1~8 ~rm=rc>r ~I , " 

Barker, M. S., & Barker, D. (20 17). Social media marketing: A strategic approach (2nd ed.). Boston, 
Massachusetts, Un ited States: Cengage Leaming. 

Charleswo1ih, A. (20 18). Social media marketing: A guide for businesses. London, United Kingdom: Routledge. 

Evans, D. (2017). Social media marketing : The next generation of business engagement. Hoboken, New Jersey, 
United States: Wiley. 

Socia l Media Examiner. (n.d.) . https://www.socialmediaexaminer.com/ (Note: Websites do not feature geographic 
printing locations). 

Social Media Today. (n.d.). socialmediatoday.com 



Course Title Credits Credit distribution of the course Eligibility Prerequisite of 
and Code criteria the course 

Lecture Tutorial Practical 

f4.ill9oi 4 3 0 I Passed NIL 

fm~ 
Graduation 

~ in required 
discipline 

91qllshJ-I ~ q~UIIJ-1: 



r 

1 0 Hours 

- ffiGlc.i:>i fa-711qa-1 qftn<r cfil" 31c1c>1~cho1 

- ffiGlc.i:>i fa-711qo1 c~c:q,'f.A (~. m~rc;r ~ , ~. ~. J-fi<Sll$c>!) 
- ffiGlc.i:>i fa-711qo1 m (?;ffc, ~. ~. ~) 
- ffiGi c. i:>i fa -ii I q a'! ~ cfil" m'9a'f 3fR j1 ai ch c>i a'! 

.:, " 
10 Hours 

-ms~cfi"~ 
-ms~ 31'R ~ cfil" ~ 
- §ITS fa-711qo1 ,/.Olailkl ~ 
-ms i;ic;~lai" cfil" m'9a'f 3fR J-l c>-ll i cha-I 

" 
10 Hours 

-fa-711qo13fcrffim~cfil"~ 

- d I O I lc-J-l ch k J-l I :'l lc-J-l ch ~ (i cha·M, 
.:, .:, 

- fa-711qo1 ~ 3fRfcr~~ 3qch{UI 

- fa -ii I q a'! ~ ~ ~ cfi" fiw W cfil" ~ 

15 Hours 

31fll$a'lcl4c.: 30 Hours 

1 . ffi Gi c. i:>i fa -ii I q ai ~ 
- m ~ x91c; m oo cfi" fiw t::<fi ffiGi c:c>1 fa -ii I qa-1 .3-ffw:rTai fa chRl a 31'R chi 4i Fa¾ a 
cfitir, ~ fa .iMa-1 fst,Q R:c:1 , "c>l"a-4'1 ch-< o I 3fR ~ .3TTcrcol ~TmiN ~ I 

2. IDs fa-711qo1 {Ulailkl 

- m ~ 3c'9lc; <TT W:rT cfi" fiw "C!91 e<TT9cfl ms fa-711qa-1 {Ola11R-1 fachRl<'l cfltaT, ~ 
~ clfc!,T cfil" fcr~~. ~ fattmur 31'R ~~r ~TmiN ~I 



r 

Belch, G. E., & Belch, M. A. (20 17). Advertis ing and promotion: An integrated 
marketing communications perspective (11th ed.). McGraw-Hill Education. 

Kotler, P., & Keller, K. L. (20 16). Marketing management ( 15th ed.) . Pearson Education. 

Ogilvy, D.(201 3). Ogilvy on advertising. 

HarperCollins.- Journal o f Advertising Research. https://www.journalofadvertisingresearch.org/ 

Journal ofl{,f~rf2Jting Communications. https://www.tandfonline.com/toc/rjmc20/ 

current Jflf§l!I ~ITTT {~ -4) 

Course Title Credits Credit distribution of the course Eligibility Prerequisite of 
and Code criteria the course 

Lecture Tutorial Practical 

~~fttr 4 
.., ., 0 I Passed NIL 

Graduation 

in required 
discipline 

1. m ~ ~ c):; ~ 3-tR ~ c!i) fiJ-l~a~ I 

2. m~ ~ 3lt-~<Fl"ffi-;iil$o-l 3th".~fo1ffic1 ~Jr"fl"1ITT1MI 
3. m ~ ~ CfiT ~~~ 3-tR clll<5:ll I ~ Jr "f{"!ITT, Ml 



r 

~ 1: ~ ~ cfiT ~ " .:, 

10 Hours 

~ 2: ~ ~ " .:, 

10 Hours 

-~a=rur~i;r~~ 

-~~~m~ 
- Rl"tll<'Ffci fa-~~ 

.:, 

- \.l lTI a I lc-J-lch ~ffi....,.-:>1=1 $-.-crl 

13 Hours 

12 Hours 

3-lfl1$a'ltic:.: 30 Hours 
1. ~]1U\.l'Fc,Tq 
- ~]1U maiT, 3c;?;~<lT 3-ITT cf,14 \,lOII c>1"i ffltc, 'C!"c:f," ~ ~ ~ ~ cfitl - .:, 

2. ~a,ur i;r~~ ffi-:rl1$crl 

-~ 3'9m-T cfi'I' ~~Wm cRar ~ ~ 'C!"c:f," ~a,ur i;r~~ ffi-:rl 1$crl cfit I 

3. ~ ~~ 
-~ ~ 3-l13C:.~C:. (~, flJ.ll'i:.11{ tGf, iJctr ~ . cl~fll$C::) cfiT -mmfi' fa-~~ cfitl 

4. ~nuITTlt 
- 'C!"cf," ~ ~ .m,""lf<Tc, cfit 3m' R1lhlQ~rr ~ 'C!"c:f," ~ ft"91t ~ ~ ~ 
cfitl .:, .:, 



r 

Journal of Broadcasting & Electronic Media. (n.d.). tandfonline.com 

Journal of Media Psychology. (n.d.). hogrefe.com 

Kcrlinger, F. N ., & Lee, H. B. (2000). Foundations of behavioral research (4th ed. ). Fort Wo11h, Texas, United 
States: Harcourt College Publishers. 

Krippendorff, K. (201 3). Content analysis: An introduction to its methodology (3rd ed.). Thousand Oaks, 
California, United States: SAGE Publications. 

W immer, R. D., & Dominick, J. R. (2014). Mass media research: An introduction (10th ed.). Boston, 
Massachusetts, United States: Cengage Learning. 

Course Title Credits Credit distribution of the course Eligibility Prerequisite of 
and Code criteria the course 

Lecture Tutorial Practical 

J-il~<.11 3~-lld-11 4 3 0 1 Passed NIL 
Graduation 

c<.I c:H-l I <.I 

(~-4) in required 
discipline 

1. ~ ~3-tR~~c!1T -8J.t$lo1II 
2. ~~~fi;l-cr~ c.Q q-H J.Q ~~~I 
3 . Rl 9Dl<rl 3fu ~ ~ cfi't~R>r ~I 

4. ~ c.Q q-8 J .Q * ~~~ cfi't~R>r CfiT ~~I 

91 9.QsfiJ.t ~ 9~ 0JIJ.t: 

1. m~~JtR~~q;) -HJ.t~a'11 

2. m ~ ~ ~ fi;l-cr ~ c.Qq -81.Q ~ Tc1cf>Rl c-l cf>Tot * -8"affi' M l 

3. ~ fc1 qu1o1 3fu~~~R>r CfiT~m*-H"a=n=rM1 



r 

10 Hours 

~ 2: c.Q <'H-11.Q ~ 
" 

12 Hours 

- c.Q cl {11.Q ~ mm 
-~ rct~~ m ~ 

V .:) 

- c.Qclf! I.Q J:TTsc,i ~oicllfl 

- c.Qclf!l<-l ~~CR"aTT 3-JR~<RaTT 
.:, .:, 

~ 3: fctqo1o1 mfc@'nr~ 
" 

12 Hours 

~ 4: ~c.Qclfll.Q ~R-CR"aTT · " .:, 
11 Hours 

-~ Rft3-rcr ~IB CRaTT .:,~ 
- i'rJ:r ~ fll$-k,l~<-ll ~ 
-~ m ~ cfiT ~ 
-~ c.Q cl fl I .Q cfiT fct .f<'l I -l 3-JR fclci:;ra 

3iBl$oi.Rc. : 30 Hours 

1. ~ ~ fct~~ 
-~ ~ 9"{ ~ITU CRaTT m ~ 3th ilo1iffi:i.i1 'Noo CRaTTI 

' .:, .:, 

2. c.Qclf!I.Q ~ 

- ~~~fcwt:,rcfl~c.QclBI.Q ~RlctiR-1<1 CR"aTTI 

3. Fclqo1o1 ~ 

-~ ~ m #cTT ~ fcw "C!cfi RI q o I o1 ~ RI ctiR-1 a cRaTT 1 

4. ~H-<'l kl cf,-( 0 I 

- fatcr~Tcf>T m ~ fct~~ ~ ~ ~ c<-lclB 1<-l cf1f fct'i:lR ~ CRaTT I 
' .:, 



r 

Briggs, M. (20 16). Entrepreneurship in media. London, United Kingdom: Routledge. 

Ki.i ng, L. (20 15). Innovators in digi tal media. London, United Kingdom: Routledge. 

Journal of Media Business Studies. (n.d.). https://www.tandfonline.com/toc/rmbs20/current 

Media Management and Economics. (n.d.) . tandfonline.com 

Picard, R. G. (2011 ). The economics and fi nancing of media companies (2nd ed.). New York, New York, 
United States: Fordham Univers ity Press. 

Course Title Credits Credit distribution of the course Eligibility Prerequisite of 
and Code criteria the course 

Lecture Tutorial Practical 

~~ 4 3 0 I Passed NIL 

fil 41 ;,i crt 
Graduation 

(~-4) in required 
discipline 

1 . ~ 3TTWTTo, fo-1.ti) 31 crl cf> ~ cf1T ti J.i $1 crl I I 
2. ~ fo-1.til-:ilcrl cf> fi;lv ~ntr 3W fa"~~ m Jr cfi'h~ FclctiR-lrl cw=rr1 

3. >!"a:rrcfr ~ ,{ o I a-11 fc-l .ti 1 3-tR ~~r ~ ~ 1 
4. ~ Cfi'r tJmcr~frc>rciT cfi1 J.i c,-ll i cficrl cR"oiT ~ I 

" 
91qllsfi<H 91): □ 11.H: 

1. ~ ~ ~ <fi'r ~ ~ 3-trr ~ Rh<-11Pac1 m Jr ~am- tITTTI 
2. ~ ~ Fo-1.ti1S1cr1 cf; fi;lv ~m.r .ttrr fa"~~ m * ~am-M1 



3. u;r:r~ ~ :i_o1a11ffi<-11 JITT"&~r~*tl"~WTI 
4. u;r:r ~ ~ ™~ftc;rc,r chT '9._("<-li<ho-1 ~ * tl"~ WTI 

~ 1: ~fo-l.q101o-1 <hT~ 
" 

1 O Marks 

10 Hours 

-~ fo-l ,4101 o-1 c);- GlV ~m:r cfi"{a,f 

-m cnr m~ 3ttT ~ ~T<ht ~ ~ cfi"{a,f 

- c;-~TchT cfi" c£1 q $1-l 3-ITT" ~ f?c: c:fi~ o I en)- fl J-t $4 oi I 

-~ ~ 3-Tf.( -(O)a1lffi<-11 fclch~ci cfi"{a,f 

10 Hours 

-~ :i_u1a1"Jffi.q13-ITT" &~, Rl<h~a ~ 
- "Qcfi" ~ ~ ~ (~) ~ cfi"{a,f 

-~ ~ &~r ~ cfi"-la,T 
- ~~}ITT"~~ 

15 Hours 

-~ ~3-TT cfil chi <-1'1 crcl <-loi 3-ITT" Rf;<-11 c,-q <-I oi 

-~ ~ftc;rc,r ~ Fo-l d I { I ail 3-ITT" J-t ("<-! i choi 
" -~ ct, 4~ o 11 J-11 3-TR )J"m chT J-tT9a, 

-~qi)-~~ c);- GlV J-t("<-1i<ho-1 q~u1141 <hT ~ 
" 

3-l fl I $o·1<Fi c:. : 

1. 3ITTnTTo-f ~ ftqtt 
- fcRfi" 3-ITT1<-ITo-f fcrtn:r <TT~ ~ ~ITU <fit 3-ITT" "Qcfi" ft9tt ~ I 

.;) -

2. 3ITTnTTo-r :i_o1a1"1ffi 3-tR &~r ~ 
- fcRfl" ~ <TT oo c);- GlV "Qcfi" ~ -(O)a1lffi 3-ITT" &~I ICl<h~ci cfirl 

3.~~ 
-~ ~ 3-ITT" ~ ~ ~ . fiRft" 3-ITT1<-ITo-f c);- GlV "Qcf, ~~~I 

4. 3-ITT1<-ITo-f J-l (",4 i choi 3-ITT" ~ 

- fiRft" 3TTWTTo, ~ ~~~ cf, I J-l ("<-! i choi <fit 3-ITT" cf>aTT cf;" ~ 4 ~ o 11 J-l ~ <fit I " .;) 



~~: 

Journal of Advertising Research. (n.d.). https://www.journalofadvertisingresearch.org 

Journal of Public Relations Research. (n.d.). tandfonline.com 

Kotler, P., & Lee, N. R. (20 11). Social marketing: Influencing behaviors for good (4th ed.). Thousand Oaks, 
California, United States: SAGE Publications. 

Rice, R. E., & Atkin, C. K. (2013). Public communication campaigns (4th ed.). Thousand Oaks, California, United 
States: SAGE Publications. 

Sheehan, K. B. (2014). Controversies in contemporary advertising (2nd ed.). Thousand Oaks, California, United 
States: SAGE Publ ications. 

Course Title Credits Credit distribution of the course Eligibility Prerequisite of 
and Code criteria the course 

Lecture Tutorial Practical 

q~c:filRc11 -A' 2 0 1 I Passed NIL 

64qt;1Rc:h 
Graduation 

~ 15 Hours 30 Hours in required 
discipline 
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