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g fre i 2020

UH. U, gAkTiET (&)
TATET-2 - DSC-4
HITSAT T AT SR wigar

Course title & | Credits | Credit distribution of the course | Pre- Content of Course
Code Lecture | Tutori | Practical/ requisite of | and reference s in

al Practice the course

(if any)

DSC-4 4 3 0 1 ek Jl07
HTSAT T ST
Ao wigar

‘W{ﬂﬂ?ﬁﬁ-‘. 3T (Course Objectives)

> e § et s Tt ofit statieger i i awer ffia e

> Ui ¥ AT, SteTic i ST HiEdT o Heed i WY
> Afvsafes 1w 3t gush S % offe oo s awgE
> Tl g = wifear & 5[ faftres o7 e wart o1 forsswor sz

UTgHshH 3TLETd % UfuTTT (Course Learning Outcomes)

> (et srfeatcn T T 1T S o6t SATSE o s 3R i eeredt i wwer weR

> itear & 59 fafi= s o smen e
> eI o e frgrat i st Eit @ smeries wow Ay wEs)
»  TeRee iR v i & fog sraves wrt 37R Aftes -t = oe=m we

3aTS 1 :arfireafts ot v of Sa &1 afie

o T HiT o s 19(1)(a)

o Tt T wdEar i Emg

o yfysuich o wdEr § wie
TS 2: Wit & weife waw e

o I TR TR T el sifafem, 1867
o TNTER WH (Yo AR YE) AU, 1956
o REmEmTE stifem, 1952

o g R bR ffi, 2005

SRTS 3 ¢ AT ATUHR 3TN weed

®  HHREIH (Defamation) FTT
o IEAFAT

(9 ¥2)

(12 )

(12 &2)



o zfaRit fafaRieEt (Sedition)
®  TUHITAT T ITEA (Invasion of Privacy)

TETE 4 : Wifzar i fFrama Y sravasan sin =-fa (12 92)
o Hfifear s 3T IW wefher
*  HHER = % [T NBDA/IBF fRum-fAsar
o fefreer ifear i grere Hifgan & o msssnse AT Rules 2021)
o Fff gumam e gt

TR W (30 =)

w o witrg i o (SR R ST ST SRR AT R ) s s frsgeon
= forelt TR HITSHT FateT ohT TR — T 9% TR Wisa 7 TTeH hidl 87
* g At s o sfaria we wieTa T B RTI STaeH G |

TETa® |t
et urs
1. Frar defrac (2018). Su . e v, awmrE,
TRV, TS, (1993). S FTT R i, frgrsl s, s
Chatterjee, 1. (2024). Media Law and Ethics (updated ed.). PHI Learning.
Shankar, G. (2022). Media Law and Ethics. Oxford Publishers & Distributors.
Associated Press (2025). The Associated Press Stylebook and Briefing on Media Law, 2024-2026 (57th ed.).
Neelamkar, M. (2025). Media Law and Ethics (2nd ed.). PHI Learning, faeft.

= ek W

Aggarwal, V. B., & Gupta, V. S. (2019). Handbook of journalism and mass communication. Concept Publishing
Company.
8. Basavaraj, M. (2021). Media law and ethics. Oxford University Press

Heldsh UTg @
I.  Dua, M. R. (2020). Press law and ethics. LexisNexis.
Ghosh, A. (2018). Media law. Eastern Book Company.

(o]

Narain, S. (2022). Media ethics: Truth, fairness and objectivity. Sage Publications India.
Bertrand, C. J. (2018). Media ethics and accountability systems (2nd ed.). Palgrave Macmillan.
Day, L. A. (2021). Ethics in media communications: Cases and controversies (7th ed.). Cengage Learning.

McQuail, D. (2013). Journalism and society. Sage Publications.

e @ dm g e

Press Council of India Guidelines and Annual Reports
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TH, ¥, TehTET (22

UUE-2 — DSC-5
Course title & | Credits | Credit distribution of the course | Pre- | Content of Course
Code Lecture Tutori | Practical/ requisite of | and reference is in

al Practice the course

(if any)

DSC -5 4 3 0 1 T I |
HAT T 69
e Tireh! 31X
ifzar

Q'I'Q'ﬂma? Eripl (Course Objectives)
> FE1 98 EE R TR (LCT) 3 e STaaromei <t e foreh T &
> Hifean o fefsreet qerien, 7o 37 e sl i &l T8 |
¥ Hifea wie & oy stovee Tefseet it &1 s
> A At o ATHTISTR, Wi e HIT e T s e wor e

WTEHsHA SEFE % TRUT (Course Learning Outcomes)
> fammeffICT s e & sty = arg weh
> el s 9 wiemd o Hifear ameft fmior & swim we e
»  Soraty, feforee difsar o dieer Seafthn it srlymed o
P aehiieh] qitae o Erer Hifear ST o 31 18 SEeia! o AT s el

FTS 1: FEAT US HaT S eh! sl Hervd HEaroT 952
e [CTHITiraTET 3 e
o ureT A fefsea gem
o TeaTET, 3T N IS AEs AT
o O T (AD
FeRTS 2: Hifsar & gomT Stentiht &1 IuanT (12 62)
o TR o H fefea v
o IiffEa o fafsat dumee diveswm
e iz ieeme faeew (CMS)
o FEISS R W ST HIT
FeRTS 3: HivTer Hitean ofik fefireet Aearh (12 ¥2)
PRy
A ,'J‘"“b/;'_h'\“"'
ey
'z%k:,\‘



* W TeafHT e (Facebook, Twitter, YouTube, Tnstagram)
o SIS THERTRET ST ST showk
o U i TR TS (Fact Checking)
o fefrea uftm ofit Mo
FHTE 4 : ICT 3R AR —
o Loty i A gER
o  fofreer aerar i gt 1 sfen
o e WL e, T ofi St
o [CT it gumaef §=m
STAETNE % (Practical Assignments): 30 Ei‘?.’)
B ST AT SETEIEE ST WordPress 2T Blogger T T HITST ST G 411
g e S foet amTiees TR SR AT baae T fefree st o s
it SuTe 3T Canva SRS 1 ST ot g S e e
W S O Torscbo: ot T/ WL o ICT STt et sh eaiel
LREERILD)
HaTd TS :
1. Aed, e, (2019). FEAT e der S, s v, 7% e
2. 3, T, (2018). fefeee difean it vur, terese v, 7% fewsil
3. ved, et o amee, ar (2021). 39 QT Teas, TSiae YHEH. 78 e
4.  Avila, I, Arias-Oliva, M., Dediu, A.-H., & Silva, N. (Eds.). (2026). Ethical and social impacts of information and
communication technology: 22nd International Conference, ETHICOMP 2025, Lisbon, Portugal, September 17-19,
2025 (Lecture Notes in Computer Science, Vol. 15939).
5. Sharma, A., & Shrivastava, D. (2026). ICT and new media: Bridging technology and communication. CRC Press /
Taylor & Francis.
6. Singh, U. G, & Nair, C. S, (Eds.). (2025}). Cultivating digital skills for global relevance: Proceedings of the
DigiTAL 2024 Conference (Springer Transactions on Digital Learning). Springer Singapore.
7. Barua, P. (2023). Fundamentals of Information and Communication Technology (ICT). Independently Published.
8. Mahapatra, R. (2024). Analog & Digital Communication. BPB Publications.
9. Narayanan, A., & Kapoor, S. (2024). Al Snake Oil: What Artificial Intelligence Can Do, What It Can’t, and How to
Tell the Difference. Princeton University Press.
HETIH TS :
1. Kurzweil, R. (2024). The Singularity Is Nearer: When We Merge with AL Penguin Books.
2. Harari, Y. N. (2024). Nexus: A Brief History of Information Networks from the Stone Age to Al Fern Press.
3. Clegg, N. (2025). How to Save the Internet: The Threat to Global Connection in the Age of Al and Political

Conflict. The Bodley Head.




4.

w

Ruckenstein, M. (2023). The feel of algorithms. University of California Press.

UGC ePGPathshala ICT Modules
Government of India Digital India Reports & Guidelines
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TH. T, UreRTiEr (&)
THTZL-2 — DSC-6

foraTue 3T e
Course title & Credits | Credit distribution of the course Pre- | Content of Course
Code Lecture Tutori | Practical/ requisite of | and reference is in

al Practice the course

(if any)

DSC6 4 3 0 1 TR I
o S seEuh o

UTEHHH o I9 (Course Objectives)
> TarsTe A SEETe o Tl Sl qerd way Tl s
> SR ATeT W T S S it fe e
> wEw, wifE S e i it i same e
> il g 4 Ao, et et i swia @ awer
UTEUHT LTI S UHUITK (Ceurse Learning Outcomes)
> fomeft e it ST 3 arife v S S 1 e
> el fifean aremt & e 3t s iR 6t dism e fRsduor o g3
¥ FUNE TER, W Yoy, 3R s 3a fmior i g )
> o s e v ffte e i e woas

ToTE 1: o « vy iR ot (9 ©e)

o fagmuer s i, weRm S sRw

o forgee o sfam 3K e

o fowes = AT

seTs 2 ; Termmom @ fie site wream (12 &)
o T wSifE &R ST Rty
o TiifeaT v S awte fawr

o fiiz, It diea, fefrea oiit steesicameam
o o sfirETi o A

TERTS 3 1 SHTh T aie 3R fgia (12 &)

o THETE & Ui, SRvd HR wrEen
o SHET IR FHaX
o SHETE T gER & R

-

e
) Lo,
P i \'_:'5\
) Fira ¥ o o Y
.._‘,,.’,' e STSL Y
{3 S
Py I g e
L S
N *y
!' “._ 4
st




o ST I S i

TS 4 : SHTE WAt si et Htgan (12 =2)
® UM SHEYh, HURR SIHHT, TS e STeeh
o oz Hee SR Hifear iewra
®  HoRZ THIEH AT T
o alyrer Hifsar ok fefresi PR
ST T (30 ©2)

» TR SeuTe o forg SeiAfeat fasmm o fawe =

»  fondlt e a1 sl o forw ves ware S el e s

* T o fsforeer Ao  gerfre foret fosree =T fersdioror v (erete i, W, wegfl
= forelt site o A T R fefsreet st Stfivm ot T s

wgTae HTAIT
e e ;

1. o1, W% SIS AT (2023), SEER % fgid w@ aioey, $fem afsatyi geel
Terarrdl, weiz, (2008). o syaE™ G e, e weHEE, et
9T, 7., 37 sffared, 1. (2023). g 31K swdeh, TR JeRe
iy, . %, 3T de, . OE. (2009). SHEET: Tl 31 37T e, T TeheH|
Ferguson, Niall (2017). The Square and the Tower. Penguin Random House. UK.

aF A B MR

Rabindranath, M., & Singh, A. K. (2024). Advertising Management: Concepts, theories, research and trends.
Springer Nature Singapore Pte Ltd.
7. Close Scheinbaum, A., O’Guinn, T. C,, & Semenik, R. J. (2023). Advertising and integrated brand promotion (9th
ed.). Cengage Learning.
8. Belch, G. E., & Belch, M. A. (2022). Advertising and promotion: An integrated marketing communications
perspective (13th ed.). McGraw Hill Education,
9.  Barry, P. (2024). The advertising concept book: Think now, design later (3rd ed.). Thames & Hudson.
HETHh 918
1. ASCI (Advertising Standards Council of India)} Guidelines
[PRA Code of Conduct and PRSI Guidelines
Rayudu, C. S, & Balan, K. R. (2023). Principles of public relations (2nd ed.). Himalaya Publishing House.
Vandenberg, K. M., & Tinger, M. (Eds.). (2025). Rethinking advertising: Ethics and effectiveness. Palgrave

2w

Macmillan Cham.
5. Sabharwal, R. (2025). Ethics in public relations. Educohack Press.
6. Myers, C. {2024). The rules of public relations: Legal and ethical issues in contemporary practice. Bloomsbury

Publishing.
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TH, U, yeRTar (e
UHEET-2 — DSE
HITSAT T 3 €A shet
Course title & Credits Credit dfstrlbutmm of the course Pre- C@tent of Course and
Code Lecture | Tutori | Practical/ requisite of | S
al Practice the course
(if any)
DSE 4 3 0 1 e 3 |
Hifear s 2
TS THelT

Wﬂ%ﬁw (Course Objectives)
»  Tornfelai s i werm ot wiifea & forg Sra <1 Siell, qerrior 97 e 2 aftfer swumr|
> Afse wveam, dea, Teftlasw, fioom oTk S it fema ot o s 1 shlerer Forenfra el
> Hfsa wrem, e, eeftfasr R e amfl & forg i wredi & wemem amft s i fmio)
> HATE T o Tl ST ST o e

UTgUshH 3TEda &% T (Course Learning Outcomes)

Y ¥V VvV V¥V

foremeff srmTem offR FreR ore o gt ST Sl i wwe

ferfire wfifean vz (fSie, Yeat, e, oa) o fore s ora Sierer ST i)

T TRem § SToeRaT, T-SE, T, T SR T P ey ¥

Tofir femt it went # g &1 g oit ateTers Tete &, el wur o gfie, o e, siate
(subtext), 3T TiER{R Teed i 5= ol & vtk 2

; T o ue qise Areaw we (12 ©2)

wrE % e frgia
TR T ST S
e, fratats o wer orE
THTET, HIETCRR UE ATesh ohET

: g Ty e i orew (12 ®2)

ettt SiE us firgid : TR, wrTenn, B, g, To-few
Trer eia ue forgia - e frem, gafem
= one ud frgia ; dresne, e, seit, fafe o st s, dhe difgn dre, wsteeti, e




THTE 3 1 TS TFHeAdT : (12 52)

* IS FET ; T@EY, HE HITHR
o TS s Uit e
® TS Shell shi WTeT gied : GEIE SUITEAEE, TTeahlicioh, SulHTeen 31K T (Extempore)
o TG S o T qUT WTTsaeh U STisger gare
RIS 4 ; TS Herl & Frgid (12 %)
o IS S ETEAT - YR, Hey ST ofd (Swa, Siirmar i At waTg)
* T &l IO=ETIERATY « AT, UiEE, vy, g
o HaE o e, Sev ST « fraem, sy, e, frdm, wewis, v, weufi
o Hare sl §TeTd A, TS (Semantic) TifufasTg T SR-HiEHlTH
SATETETHE i : (30 %)
" 300 ¥ 400 TreaT wH HATER o (21 =)
" 400 ¥ 500 el =1 BreR S fraer (Hive =)
» e Ul =g elfen an anat wrl 3 fa 2 & 3 e 6 fsree S
» T E o o st e s s s
" GET el T ik, TG S STIvE T T 500 Yrea! i fui dam s
TS HA % T § T T, AR ST STSeh S |
TETAE AT
e arE
1. 3TETe, 91, 9. (2018). THTE] HaTg whigw, BT SehTa|
2. sfoaren, o, &. Hifga oem iR Hare wive. AraHeTe Tgad e yeamE|
3. Fioarer, 1. %, (2024).5ETE U, AT FHAI
4. wisgrar, ot o, G HITHTSAT S, AR =aa T AT U = et
5. Mohan, K., & Banerji, M. (2019). Communication skills. Tata McGraw-Hill.
6. Forde, 8., & Duffy, S. (2021). Media writing & reporting. Sage Publications.
7. The Associated Press. (2022). The Associated Press stylebook 2022. The Associated Press.
8. Chantler, P., & Paterson, C. (2019). Broadcast journalism: Techniques and practices. Routledge.

Heldeh Uld :

i

2
3
4.
5

Boyd, A. (2017). Writing for radio and television. Focal Press.

Field, 8. (2020). Film scriptwriting: A practical guide. Delta.

Deuze, M. (2021). New media writing and digital storytelling. Routledge.

Aronson, L. (2018). Screenplay: The foundations of writing for film and television. Focal Press.

Eastman, S. T., & Ferguson, D. A. (2022). Digital media production: Writing and producing for online platforms.
Routledge.




6.

T

Berko, R. M., Wolvin, A. D., Wolvin, D. R., & Aitken, I. E. (2016). Communicating: A social, career, and cultural
focus (13th ed.). Pearson Education.

Devito, J. A. (2022). The interpersonal communication book (16th ed.). Pearson Education.

12
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TH. U, gereRTiaT ()

T2 - DSE

STET USehTIAT
Course title & | Credits | Credit distribution of the course | Pre- || Content of Course and
Code Lecture Tutori | Practical/ requisite of ST

al Practice the course
(if any)

DSE 4 3 0 1 SaE ST |
BTeT TAHTHAT

qrgashH Earta (Course Objectives)
P STEl TR s AT 3 famr it g
> wef) yeh o wees e it S1er 3 Heed ST SuTT o e
> 3 U % o e ae i agee
> e T ST fEstees e & STl S e i i)
UTGAERA HEAA % TIUTH (Course Learning Outcomes)
> Tomefi fafimr srer Sl 1 forareriaar S STefiendt 1 qeaisn ot weomtl T 7% Te T foh 78 TeerTiar shT geafen
(Journalistic Integrity) =t S gl e E
> g faeduor s v 56 srer ardsie foram o i =8t wnfaa e o 3 o fema s wepa & o7 2o T
feren TomIml =t v &9 & Sifiveash ot wa|
> Rt i it S & o e P e ST ST e 36 SIS ae S e  aa e
> T STET T TR o5 Il S A, ZIehTHe S fedeon 3 fore srer ham et it ffirat omy =i &=k

ToRTE 1: STET USRTIAT : T6Y 37T Heed (9 ¥

» ST TR : TRATST 3R Heed
o TR T : fiwiiie e
® ST UHAHINET ; Wehll 37 STeht0T
o TTITHINAT ; URETAT, SaTeeel 37 e

FTS 2 : ST HUE ST EE (12 52)

o T[T HUR ; qftaTy, HEew 3R SEvEEar

o T HIE ; 3UA 1 e, sl St (adar 3 ATEEl, WETeEn, Ye a1 e, YA, W wE) 3
T ereT (AR B, SISt ST 3, TNt S SeanTa SRRy, Hrsi-e &0 ¥ I9@sd SR, YHad! 1y
STE)

®  STUHETETRT (Census Data) ST sTeT ! gaifr &, SIR HH

e TRTUEHT: Zw=I ‘Tlﬁ-w (Data Pre-processing), SrEYUITER BT fergmor (Exploratory Data Analysis-EDA), €121
I (Data Selection), A SN (Knowledge Discovery)




FeRTS 3: o e, 2TeT fragwor si weg foraRtor (12 52)

o T eer s aiEe - s, o, e, smfiesar PJﬁTﬂ:@’I (Volume, Velocity, Variety, Veracity and Value)
o T RIS, BT A =E s
o fager . yEuE SR awAs
o TonT ETeT STR FEAT TRHET UE ST
ST 4 : THTST el o STET USTaHTIET Ush SHTaRuT (12 ©2)
e ISEAH SR I3 S WHE S1e AT @t fifén
o wureshly wloren d grer & vifHenr s s Te8: CMS (Content Management System), ST2T s, API (Application
Programming Interface)
o uEE SR ST Wil %1 deisE S e % g grer sjsrerssm
o rer R e, arfar, i, Mo s g
TR &1 (30°%2)
® ST TR U TR o IETTCeRT ST US STeT Ha ok Hedel 3y St SRl
" FHEE: ABC, BBC, The Guardian 31t Wi =srew 311fe # rer warertiiat & wox i dam m
ek ST U UE e vied § ST Sl aeh T T Wi R i G
* it srienet (3T, AT, SR, SX) i EEEeR FEET AR Al
" SRV, AT, $oF] fecieh ST T ST S =1, TT ST A= Sl
»  STErHEE ; R Wi, SBSS o |
TR AT
e urs :
1. B, sers. fefoes wifear sk o7 vemiiar, s, fet vemme, 2020
2. W, ST, FT5aR GFRIaT 3R e faadgor, e wear, faeet, 2019.
3. uiew, gure. fefseer difear sil aepretis wrmriar. Tt qwaes e, 2021.
4. =, I, feree TAHIaT % T ST, T UfeeteR, S, 2020,
5. fTaer, e, ot g €19: OTT 1 WIFISIT. W TeR19H, 2024.
6. Bradshaw, P. (2017). Data journalism heist: Investigative reporting with data. Leanpub.
7. Bounegru, L., Gray, J., Venturini, T., & Mauri, M. (2017). A field guide to fake news and other information
disorders. Public Data Lab.
8. Young, M. L. (2017). Data journalism in the Gicbal South. Palgrave Macmillan.
TR U3
1. =mea, ®iw, 79 Hifear sk sgem. vee ufeafiim s, e, 2018,
2. R, WHIS. YA § HIE TAFIT. Fe Tioeieny, SR, 2019,
3. vmt, s, fefsreer 7 A vamiar. wmeta 9 dey, foeeft, 2021 ,

‘\; 4‘ o~ —;,
“’( e s I-"I
w il S
S T

14



= e it B

T, T g, Freer AT S AT Fer, A i, e, 2020,
e, TR, fefsreer vaeRitar: Sarfae 9 SaTaEiies a1, G, HiaTe, 2022,
T, BT, S2T fa=Iaer S HR AT, T ST, SEETEE, 2023,

Rogers, Simon. Facts Are Sacred: The Power of Data. Faber & Faber, 2015,

o Lelhgy



Tz fovar Hfife 2020
TN, T, uaRTiET (B

T2 - DSE
wHEa S Tt e
Course title & | Credits | Credit distribution of the course | Pre- Content of Course and
Code Lecture | Tutori | Practical/ requisite of el
al Practice the course
(if any)
s * 3 0 1 T I |
HifzaT iR weia
e

RlCREL e (Course Objectives)

Y V V V¥V

HifeaT 37 TS Rr FRET o6 TTCe e wed ol el
et femrat  artufer wd fferet ifear i sifirer i1 svezem e
TS, HTAHATE, GIGAT AR 72T A5 T o ol fd WS aist 7 ST reTeash frsymon il
Tt e i Hifear Yeash 3 sieal qum s 3 el Hifeer e Bt wwe g e =, g ok
ST ot sramonst @ wftfe s

UTgAsHH LA % THUTH (Course Learning Outcomes)

Y VY

Y

Y

FeRTS 1: HiTaT ST g geen

o T TN S ARATST ST g ST (8, ST, WigeR, W e

o TS HET ¥R e ; Ui

o U EAI STARI e iR g
o eI TS H Hifear o sHwa

SIS 2: T T, HItSAT o I gan

s TEAIEE 3R T =T AT (Disinformation Campaign)

o TaTETol FA, Hifear ik ustiy gean

e A H HifaT ST : g SR AR AR

Wt o WY 7 Witean S Tea AT (Watchdog Vs. State Narrative)

Torermeif forgr SR sitenfireht o s & et gra S =fifea o offter wistall & wfiRre 5
Tererreff wmgert e w3 Tl el S aee festm
Foremeff s g o wfifea & weifte fagiat qum o a3 aftfea 2
feremeff ot gea o Hifa Seadh 3 SfawarT quUT YT 35 TeRTe I HTSAT TigeE 1 e §U e =i, fresa e
it siteT T srremome @ g g

(Chera)

(12 98)

16



TS 3: FET T, Wi ek gt e o Rt (12%2)

®  TIATH TIEeRIvT 3T TG (The Constructivist Approach Theory)

e fiT fEiE (The Framing Theory)

®  HIHTRI %I (The Securitization Theory — Copenhagen School)

¢ HETIE fgi@ (The Information Warfare Theory)

TRTE 4: O R T F Wt difzar Az

o Ui Ewel | HifAr A i

o et e o il ot gran wsifedl % vy g

o UrISE WHEHINGT 3T FETS Al GAT

o sl g w3 g Hifean A afe st e

TR w1 (Practical Assignments): (30 &)

o gt e T Hifsa wonfert sft Hew =t R we

o T g o fagia (FumefaTe, SERaT, WA, T i) w steE]

® T S YT i HadTeh iR HEdTTA e 31 Hifea s seasm)

* % &l - iR figT (SINDOOR), Sreerm oz 3R wfifisa wfforan, whifers-19 st Serefr spesfifer & weem weiem,
26/11 Horg &5, 9/11, ISIS o1 Gleret Hifeam S, Tai A1 AT Fatst (30, SR, SHATe, 7o, TIS), To-
T I A Hifa givw, Tdwas 3 smaTs i fonfén § fifgar s gfiemn

o T YA % e AR (CCS) 3T s{iHert o7 Hifea st

TETE AT
sAfart urs ;

1w o 2 (2015). g gea ST it vsene vwnm|

2. WHew, fifem, (2017). guw, Wifsar i . B oy sl

3. T, T SFETER. (2019). TR Hrd: T TR, S TR

4.  Radhakrishnan, R., Ketkar, P., & Sultanat, A. (2005). Alternative approaches to security: National integration,
governance, non-military challenges (P. R. Chari, Ed.). Samskriti Publishers.

5. Ketkar, P. (2025, August 11). Security is not limited to borders: The role of media and information in national
security. Loksatta. https://www.loksatta.com/pune/prafull-ketkar-raises-concerns-over-democracy-and-voter-list-
manipulation-in-pune-event-pune-print-news-vsd-99-5324911/

6. Ketkar, P. (2025, August 18). Agniveer scheme aims to prepare civilians for crisis situations. Muslim Mirror,
hitps:/muslimmirror.com/agniveer-scheme-aims-to-prepare-civilians-for-crisis-situations-says-rss-mouthpiece-
editor-prafulla-ketkar/

HETYh Uld :

1. T, T, (2020). i et ofv g Fmion, s yeemem)
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i, fedar. (2025, 18 snme). fier 3 W 7 SRYTY: G, WE 37T TS Uster, wiensi.
hitps://panchjanya.com/2025/08/18/424876/bharat/editorial-by-panchjanya-editor-hitesh-shankar-on-pm-narendra-

maodis-red-fort-speech-on-august-15-2025/

7, e, (2025, 11 37). I SR Rremerd: fasmer-ferdfifiesT 3k wedia werar, wiemr,
hitps://panchjanya.com/2025/08/1 1/423735/editorial/editorial-by-panchjanya-editor-hitesh-shankar-on-india-
pakistan-partition/

Raghavan, P.S. (2019), “The Evolution of India"s National Security Architecture”, Journal of Defence Studies.

Merrin, W. (2020). Digital war: A critical introduction. Routledge.

Blanchette, J. (2020), “Ideological Security as National Security”, Center for Strategic and International Studies, 1-
13-

Ketkar, P. (2025, July 28). Every informed citizen must act as a non-military security agent to defend and assert the

nation.  Organiser.  htips://organiser.org/2025/07/28/304897/bharat/every-informed-citizen-must-act-as-a-non-

military-security-agent-to-defend-and-assert-the-nation-prafulla-ketkar/

Ketkar, P. (2025, September 12). Population policy and social security risks: Challenges to internal stability. Indian

Express. hittps://indianexpress.com/article/pelitical-pulse/regional-imbalance-concerns-opposition-rss-linked-

magazine-944 1387/

(3 '

Gy £

\\A b "
NoZhe

18



gt Tovem A 2020
TH. U, geRITET (@)

BETA-2 - DSE
T R (AD) o Hifsar
Course title & | Credits | Credit distribution of the course | Pre- Content of Course and
Code Lecture | Tutori | Practicall | requisite of SRS
al Practice the course
(if any)
DSE 4 3 0 I e ol |
I W (Al
i Hifgan
RICREL = 3279 (Course Objectives)
> wrft oy aa dfe cetewTa & st 3 sfEm e (wers) A vt s @ifnd we
> wifear uieer § wstrs o Afes, STTeTeR T STTRIeE THTS ST HHTC SHTCH e Tl moT STl
> wifee seae o e TS Suehtl w1 SHTEgieh SgE ST |
> b AT quT see 9 6 gl gue et ww
UTgIshH eI o giuTe (Course Learning Outcomes)
> i AT (gaTTs) T T TS TUT 36 ST o aiCTNE Ud T e § e 2
> o Fe 5 T3 o ATk ST il JE=
> uwHrE O gt e, weieTeR qe entden et i fersdmer st
> fafirer dt 3 warr g e O uitae s S i e
TS 1 : HHT TuT (AT) 3T Hifear : av afew (9 %)

® ST HET (AL ; TICATST, TEe 3R 3
o TifEan . aivar, AEeT 3 faw=

° aﬁn ey (A B ; ChatGPT, Claude, Gemini, DeepSeck, Grok, Synthesia, Runway, Filmora, OpusCliFathom,
Nyota, | L”Deep Research, NotebookLM, Vista Social, FeedHive, Canva Magic Studio, Looka, Notion AT Q&A,

Guru, Presentations.ai, Suno, Udio

FoTS 2 ; shee Famior ot frmor & =Bm wem (AD (12 52)

O BT (AT Gefera gt fomfor ; e, sy, aitfea ity sfifeat fofor

o Tt HTEET Rrmir & sl Rer (Al : S wur, TR, 37 o wed il i

aerepria ¥ S B (AL i e o T e G-, e Redvor e fuld s

Hm T (AT e Hifean : wieer fifean vevm, gl Aieem, geviar it sk i s o e

TS 3 : IR BE (AL TeheteR 3T Hifgar (12 52)



A ST : GREATESS, SATIRATESE 3R Rg=hiehie Ar

EIE:%EF HTST FEEhLT (Natural Language Processing) : é‘tﬁ’lﬁ_jﬁ, SREICESEESS U IEET) =90 (Sentiment Analysis),
TS HEer (Summarization)

Wﬁ?{? (Computer vision) : Bfd T8 (Image Recognition), %] 9e= (Object Detection), & # g
(Facial Recognition), Farfeream g8fST (Medical Imaging)

9 oAy (Game Theory) iR s

: TR HET (AT), WifeaT oK Afoerar (12 52)

KA TYT (AT) ToTfeat § qaqaTa 37 Feqaar
TTerT 3 BTeT STaT

B AT (AL ST T ST

S T (AI) : THTCHERAT, FHTE, S8 1T faehaT

SATaETHe T (30 52)

TEATCHe Sl H S0 T (AL S 1 sraeie HI gy g

+Hifear § wafl S, TS R T (NLP), 371 sherex e st i o distee Sam s

SfEausTETes Sfit wwew ™ S1¥ ; ChatGPT, DALL-E, Sora, Midjourney, Runway ML 3Tf% T @17 9 v 49
TN

T HT (AT) HHTAT U U a3t SEEEH (Sird, Alexa) i 1 weg & Tt 2rgn om=m o1 Fmior em

T G, HVTT ST90T 7R STeRTeR Wt o T8 o foTT S S (AL SURtor T ST Tl

TR Wt
A= uTe

I. AR, 3T, (2021). FEm gferr, 78 el T afeermm.

2. U, gt (2023). Hifgar siv snidistiee feiert, = foweil: Hifsan uxsrm wfoafzmr.

3. Ffoare, 5. . (2020). FhEM TG« AT GFEE. T TREEl

4. e, s, (2020). Fhm ghgwar : st CgRET, 59 |

5. T, ST (2021). TR, HTST SR T : S G 1 YT, ST SHEH|

6. T, fawmr. (2023), fefsree Al € Wgg WRE, WHTE WeRTE, 78 fewei]

7. Crawford, K. (2021). Atlas of Al: Power, politics, and the planetary costs of artificial intelligence. Yale University

Press.

8. Diakopoulos, N. (2019). Automating the news: How algorithms are rewriting the media. Harvard University Press.
TgTdech UTd @

1. e, st . (2021). T, THTS 3R AT : Fhm gl & @ 1, i 39 s ahee

2. SR, ST, (2020). Tefseer difar sitvuaemfiar, +¢ Reett: userrer yemm.

3. 3, AR, (2019). FEAT sHifr 3R AT, e €2 e vy,

4, W, TE., & R, 9 (@aR). (2022). i s ot wi @i (et denn). 7% feeh: Rt

EERIMEGRIECRICTE R
forst, sria. (2022). Fefrem g iR e W, ST SR
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Marconi, F, (2020). Newsmakers: Artificial intelligence and the future of journalism. Columbia University Press

6. r
7.  Mitchell, M. (2019). Artificial intelligence: A guide for thinking humans. Farrar, Straus and Giroux
8. Schick, N. (2020). Deepfakes: The coming infocalypse. Hachette Books.
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g e A 2020

U, U, geRTiET ()
UHEE-2— GE
SATHIT TS Shed @T
Course title & | Credits | Credit distribution of the course | Pre- | Content of Course
Code | Lecture | Tutori | Practical/ | requisite of | @ndreferenceisin
al Practice | the course !
(if any)
GE 4 3 0 1 s 3o |
e

UTEasRA % I2¥T (Course Objectives)
> SR A e TRE T AW FATTRHT W e  aia s
> Tefea <rwre @ e S i aeRdTn SR St S aEE
> et foramsil d shde R St i STk & feremiere e
¥ Teferee sitfeda i awer 3wy wmamides gl Fmior 6 gemr 3

RIERER S71ea & IR (Course Learning Outcomes)
> foremeff it crae o S, HeEaT SR S T @ o e el
> s e, 2t it s si Ry fato i s g
> SEO (Search Engine Optimization) ST T & ST T 31T 3THITH T Tkl
> Tefsme difear # shée menfe ot wis Fg ek o fgidl =1 s wes|

TS 1: ST Y Je AT (12 &)
® SEIT: 33{‘2{ werrt 3 fawma
o  SRFE TAH SFHIIH ST
o SuifiT wiehiEd: WordPress, Blogger, Medium
o ST U ol TTEHT ST orE Set
STS 2: Thee e o Th T (12 ©2)
o ITHIEE TEA
e  SEO (Search Engine Optimization) 3T T@=
o 3 iz I A AT TR
U RS R e e
FRTS 3: TTC TIE hivTer 3T e ieh (12 ©2)
o Tie WifEEw Fi ugEE
o ferm s it Wi
e  UX Writing 3t Microcopy

o T (shsEifEE) % wy i SERTH




TS 4: Fhee witha si fefremr goa (9 %2)

o T Feietl AT T
® SEO Tools: Google Trends, Ubersuggest, Yoast
®  Content Promotion Techniques
®  Analytics 3T User Engagement 2
SaTETRER wT: (30w2)
= W WordPress ST STeRt T TRe faemT (79 8 =9 5)
= forEt SETE AT W W SEO STHTE 500 Yeat 1 HeT JIR HET
= i e sde $0 T fBET ST (Caption + Visuals)
= UX Wriling % fo1e S=amse gmdst 3 fore wies st dam s
" Google Trends 2 Wrenm @ foreft fere w she 2mglean st wem
HETaF Tt
SHAHATE TS
1. Aleksic, A. (2025). Algospeak: How social media is transforming the future of language. Knopf.
2. Narayanan, A., & Kapoor, S. (2024). AT snake oil: What artificial intelligence can do, what it can’t, and how to tell
the difference. Princeton University Press.
3. Berman, M. (2024). Content and copywriting: The complete toolkit for strategic marketing (2nd ed.).
Wiley-Blackwell.
4. Miller, D, et al. (2025). Building a story brand: Clarify your message so customers will listen. Harper Collins
Leadership.
5. Kleon, A. (2025). Show your work!. Workman Publishing.
6. Vaynerchuk, G. (2025). Jab, jab, jab, right hook (updated ed.). Harper Business.
eI IS &
1. Gasrett, C. (2009). ProBlogger: Secrels for blogging your way to a six-figure income. Wiley.
2. Handley, A. (2014). Everybody writes: Your go-to guide to creating ridiculously good content. Wiley.
3, Handley. A., & Miller, C. C. (2019). Writing without bullshit: Boost your career by saying what you mean.
HarperBusiness.
4. Hanly, L. (2019). Content thai converts: How to build a content marketing strategy that drives sales and generates
leads. Independently Published.
5. Pulizzi, J. (2015). Content Inc.: How entrepreneurs use content to build massive audiences and create radically
successful businesses. McGraw-Hill Education.
6. Scott, 5. (2018). How to write great blog posts that enéage readers. Independently Published.
7.  Williams, J. M., Colomb, G. G., & Bizup, J. (2021). Style: Lessons in clarity and grace (13th ed.). Pearson.
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oA, U, weRTiar (e
B2 - GE

ANTIEh TARTRET
Course title & Credits | Credit distribution of the course | Pre- T
Code Lecture | Tutori | Practical/ fequisii O reference is in

al Practice the course

(if any)

GE 4 3 0 I o =
TR ST

W%W(Course Objectives)

AR TG T ST, T ofi Hgce ol ik T

IR Toreh ST H ST AT h HiaT 3 V{Heh St T8 FE

fefiTeat Tl TTer i ek iTs T ATTIGR TR & STaE S AT 1 RIheor 3
e, A afl aeautes Amies wEniir 6 <Atere faen R s

Y Y ¥V Y

RICRE 37T &F THUTH (Course Learning Outcomes)
> T AT TR ST Ui TR & 3T i taiferd s ws|

P w S SRR B 9 wa o e e R Hwwa
» o Hifea @ fefireet Zom 1 ST o A TR Sere At S = '
> U =g, e o7 s ded e F v el el i e

T&TE 1 : AT WA ST O

o AT G i afrurer i st
® T TASTIGET o6 SEe SR femmmr

® T TERINAT ST TR ToehTiar
o S, sl oil difgar

FeRTS 2 ; Tefreet wifea ofit AwTies werriar (12 52)
o T HifeHT EwiF ST TE-SAEE HeT
e TIETES YT (MoJo)
o SIITAT, TTga ST 37 digeree
o feftree gew 3 U o1 g

ToRTE 3« AferRa, F1A R T (12 %)
e T2 Wi (Fact Checking) 311 &ld Wed1aq
o e I, STFATE S AT
o o, A 3R s g




o TR TR ot e o7 e witm
FeRTS 4 ; AT TSRTILAT: SAEET 31T TUT (9 H2)
o TR e I AT KT
o G SFETEH] A S AR F i
o gran Hifgar § i aEt I
® ST TR ST ufeT
STETIeR e
" T e a R Ao e ST (T e (A, e, we, R w R S e, SR S e
= grarzer AT Setee: dEmse S & Bel/Eied den ts G s
= TR STEATH: AT HIvTe Hifee diee i e i sie . Rt srga e
= s TTeT W et g AiE Teeiar STiefa SEnT Ui a1 X (Twitter)/Instagram £ S ST
= et Redwor: G uftg Tl wemfi Seere (R e R, S fifgar ez w5 st
HETaeh dT
st urs

B b

Allan, Stuart. Citizen Journalism: Global Perspectives. New York: Peter Lang Publishing, 2009.

T2, wisrg, s weeRTiGaT TR fefseer Hitean, 48 fewett: sl e, 2016.

=9, 9. 2. hfean Aerwar i wr. 7% Rwwht: e g1er i $f%a (PHI Leaming), 2010,

UNESCO. Reports on Citizen Journalism and Media Literacy. Paris: UNESCO Publishing, 2013-2020.

HEHeh UTe :

!_}

AT

Bowman, Shayne, and Chris Willis. We Media: How Audiences Are Shaping the Future of News and Information.
Washington, DC: The Media Center at the American Press Institute, 2003.

Shirky, Clay. Here Comes Everybody: The Power of Organizing Without Organizations. New York: Penguin Press, 2008.
Alt News. Fact Checking and Media Literacy Resources, New Delhi: Alt News Network, 2017.

BoomlLive. Digital Fact Verification Platform. Mumbai: BoomLive Media Pvt. Ltd., 2016.

FaciCheck.org. A Project of the Annenberg Public Policy Center. Philadelphia: University of Pennsylvania, 2003.
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UM, U, werehTRAET (B

A2 GE

T eremmm
Course title & | Credits | Credit distribution of the course | Pre- Content of Course
Code Lecture | Tutori | Practical/ requisite of | andreferenceisin

al Practice the course
(if any)

GE 4 3 0 1 EATd ST |
formrmm eremem

UTgashH 32T (Course Objectives)

»
>
>

>

formT 3 Ty =Rt TRt =l W

el T, HIT0T F AT, S e et & w9 i tfertes, wsda ofi gt et F fimm e
forgia)l

Ty wreraT 31 Rdrg el e Reelta e, Red o fhed ) SY-T=mT, T ST, 9uTe qein, fHeow-
i, st TEsTeT S Breie ohi 4T ol Tl

UIgHsRH eqa— % ufoms (Course Learning Outcomes)

>

»

>

>

T 3 RfereTTirer fomhre TR e StiaTer (SR FerreTae, e = e, it e o) i st T R
EagcEnl

Toherl AT frsd9OT 'mise-en-scéne!, ST, BT, S 3T HAT GTHAT S Tehleh] 3T Eiedumela gl & SYR 9 &
EERl

e forgidl (S sitamieraras, Furlers, T, Se-eitaietesd, FHiassomerss give anf) w1 =T et
T AT AT S W B

et 3 Sfaer fmT o wrioren, Siepfoe ST Teriaen He ot e aran oiR feert § wiafsfeom farameamer
UEE L el

TS 1: TorHT &1 Ty (12 &)

o ; avel, WE, TR
v e, SR SR foamaT
o « U U i gfyeRior 3 e we e o s wei

Fars 2: By fadon = gheme (12 5%)

I i SRR § R i qesta
Sferer fmm: ST T (ST e, Argsiie s, St ), Soet e (sre e, e s,
sohrRT firmm (SET ), wife erafEht v, < femmr

—
.
TRy

foay

¥ hded ‘u\- .
g X
FE N

T A




e s, v wear ufsem, sist Aforee, wefm @, wé & ssey, fifey
EIeliS TSl 1 37

: TRE T R AT gfoera (12 ©%)

TR T 39 5k AT (1913-1930)

Halleg T 371 &t 3T (1930-1960)

e ST (1970-1980) - TR T (T S=e, JoTet &, Wit shie S1fe), samaraies faar: sy o= (ot
i )

1990 3 =1z =1 e« Sardiertor afit Seftertor s Wi, Hediveiee Sehta i wereny guter, wid-aiat it ot

AR s, ufiym, i, fow

FohTS 4: et fomm, Tergie, 6T i erigies (9¥2)

3T, ITRT (Auteur) FHGTT FRTTEIE0TeReh g, TR Hisd, GaHTcHe Hisd, oeRanicHs Hiee

&A1 TR (ST, e, e, wal, dSirell, srw i), woe et foen Futar: wresfia ¥, 37t morerpeor, TR
s e

ToReaT AT : AT FaeTeTaTe, THIHTE =] o, S CRsT-e, Ferrd sfeaniarameTs, s1a e, et == & (=
&)

NN

TR (2 x 15 5¢)

Torelt W e oht SRt 38 W 500 | 800 Yeal § HATaAIsTees wte fora| fora fawerawg, o, ea-aise (mise-
en-scéne), BTRT, GUEA i eaf Eﬁfﬁw =
Terepter, TSI ¥, TTIRR, fcash w2, TEmET o fhorl st STer 3TR o

femeft witrg Tt o vy Tt fovemr & wor o ot = ok et fersaor e ahlur, e wrereen, eatsy Tesired, ure
Sreft, eafie of Sfe-fosor 3 STaw W )

TerEiT TohewT < T T 9T =020 2 36 (oerTel, SIOOTT 371 3%k Tt W S crehtoT ot forsghamm skl
TorelT ek forew <R SRt S8 W TorelT Uk Tem TRrglial o SATemt ot fesgor s ol

TETIh AT

it aTe ¢

1
2
3
4.
5
6

Ty, 3T, (2014). TRTSR TERT 7R Hifsa i, Tsehe S|

o, 3T, (2007). WRAT fmT: Swa S ey, tsrese g, foweft]

ITIETE, STAT (2010). FoFAT o5 €l ATet, "It 95 26, WLl

THT, T, (2015). fifet sire: Sgifcen 37k e v&7. Tt SR, el

Lobato, R. (2019). Netflix nations: The geography of digital distribution. New York University Press.

Ganti, T. (2012). Producing Bollywood: Inside the contemporary Hindi film industry. Duke University Press.



7. Mishra, V. (2001). Bollywood cinema: Temples of desire. Routledge. https://doi.org/10.4324/97806203458535. ISBN:
978-0415930154
8. Raheja, D., & Kothari, J. (2004). Indian cinema: The Bollywood saga. Aurum Press. ISBN: 978-1845130169

TeTdh 13 ;

1. ey, S, (2016). e T, wnfee S, SR

ra, oA, (2017). et T st &t 5fE. arfee stew, sememme|

T, 1. . (2018), Feforem ifeat ufefén g e demmm. Hifean e, =5

Vasudevan, R. S. (2011). The melodramatic public: Film form and spectatorship in Indian cinema. Palgrave

Macmillan. ISBN: 978-0231150524

5. Bordwell, D., Thompson, K., & Smith, J. (2019). Film art: An introduction (12th Ed.). McGraw-Hill Education.
ISBN: 9781260565669

6.  Vasudevan, R. S. (2011). The melodramatic public: Film form and spectatorship in Indian cinema. Palgrave
Macmillan. ISBN: 9780231150524

7. Elsaesser, T., & Hagener, M. (2015). Film theory: An introduction through the senses (Znd ed.). Routledge, ISBN:
9780415729668

= B

TheR T "vélf-ﬁ {Suggested Screening List):

@  Battleship Potemkin (Russia)

®  The Bicycle Thieves (Italy)

®  Breathless (France)

®  Tokyo Story (Japan)

®  Rashomon (Japan)

e  Black Girl (Senegal)

®  Children of Heaven (Iran)

®  Amores Perros (Mexico)

e  Pan’s Labyrinth (Spain)

@  Parasite (South Korea)

o T EelE, 1913, T IR FTeh
o HRTTR, 1946, 5 g

o TN U, 1955, HeasiE ¢

o WEUETEA, 1957, HEaw @

e HE e AN, 1960, sKice TeeE
* 3T, 1971, FiehT T@st

o 3w, 1975, W feredt

o ST st AR, 1983, e WE
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TS, 1992, WO

e, 1998, T et sHt

T, 2001, ST TETRER

FIE, 2014, = T

BTE, 2016, TR HI[Rr

= feamua, 2020, Fa=r argmr

1230t 5, 2023, forg ot =g
HR AT 3, 2022, TH. TH, THAT
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FAEE- 2 - SBC
wifear dureT
Course title & Credits | Credit distribution of the course | Pre- Content of Course aud
Code Lecture | Tutori | Practical/ requisite of | ST
al Practice the course
- (if any)
SBC 7 0 0 2 T S |
EUERIRRICT)

ElGRET % 329 (Course Objectives)
> it v & fagrat ot san it wwg

» I ST SR e (S SR S, FTee e, S fiste) s swdh e

> edl-Fm, Wi A, Hie e S it wore st s e

» i Thew, g, SiaRe Jifedr STk |y Hifea shie Tl HuTiea ST ua digTl
RIGREL) STET o g (Course Learning Outcomes)
et wre o fgrar iR =Ren @ itk gl
ol e &Y e Stferat (S - P gutem, Wi, Sw e, B we fR) ot st s weE
T fererratl (fem, 21aft, wrmem, wierer #ifge) ® warft s ot aforan 3 durew st syfienr 1 s
» Adobe Premiere Pro, Final Cut Pro IT DaVinci Resolve 59 1fEdT HUTed HITeaat sl Heileld L T

Y V VY

et % — 1 (30 2)

o il HUTET UF WU SiRae ; T, Vet e, TEw @ et it W, wiEAe we W, o i st
ATEeet, T, dieT i)

o ifEEr ST T TEAAT FAUROTE : LI, W e, Wie, g, Miede didw, diew, e yee, medihe
Hieim, Hifem wige! =1 3, $ue, s, e ufee, few fn uF fvere, it A, wre wiee o 2 G

o ufefin gow wd wHmE ATk gUETee, BR wE Taete gew, S wd BiEh, shaew wd i, siifedt o difsat @
THeRIFTESIY, TT5eet Ud ITftee, UFHES Ja%e UF TTaw, Tite-Z-3ie iR oa s

o TR =2 UH WISTe] e WishaT : GU1 ol Fhas, UTeH, T e ohi THIET Ta IshioT, Siser he o agrl, it fiom v
3% A, IFUDE TR U WEE Thaem, N, BT ug Seift, veenee vd e, wen i, Fete |fiw ww
e, srseye vd el wie au @l

TR & - 2 (30 &)

o gor AT § Sifeat wure % qen fretdr v swes Yt fem o et dam s
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wieet, formg ud dieeiy o1 ol Susi st gu st dre ahEisre T St O TR e w e &g e
BTSE T, WM S, SISH el (SIIeI Sl ST T R §U WS dm |

o HuRd sifear =i fafim <iewit (Frewree, I, et Hifgar anfe) 3 srgey e @
o e firewT uet it 3 W SUTeN qeT T ST TR Heiehe i feemomTeren fiatd S e
HETI A
STt uTs ;
1. AT, UE. (2015). feat vure: Hgifoen 3R et vy, Rewl: Teene ywmH|
2. 3w, 3%, (2018). feforeer sifeat ufsfén ¢e e diemm. fas: wifsn arem|
3. 9, A9 e (2018). SefifEs Mesm it difeal dumea. vsee yeem)
4. wigw, g (2017). fefvea Aifsan s diteat vieam. i v
5. Ffsare, &l . setagites Hifsa oem wd Fafor. srarera agad) usda vl o gem e s
6. YA, TR, (2021), ATEAT THeRITET, Termet WIeH|
HETd<h 413 :
1. Adobe. (2021). Adobe After Effects User Guide. Adobe Systems.
2. Blackmagic Design. (2022). DaVinci Resolve 17 Beginner’s Guide. Blackmagic Design.
3. Jagd, M. (2020). Adobe Premicre Pro classroom in a book (2020 release). Adobe Press. [ISBN-10: 0136602207,
4. Wohl, M. (2012). Editing techniques with Final Cut Pro. Peachpit Press, ISBN-10: 0201734834.
5. Rabiger, M., & Hurbis-Cherrier, M. (2020). Directing: Film techniques and aesthetics (6th ed.). Routledge.
ISBN-10: 0815394314
6. Ohanian, T. A., & Phillips, M. E. (2013). Digital filmmaking: The changing art and craft of making motion pictures
(2nd ed.). Focal Press (Routledge). ISBN-10: 0240804279
7. Danecyger, K. (2011). The technique of film and video editing: History, theory, and practice (6th ed.). Focal Press.
ISBN-10: 1138628409
8. Gunter, R. (2019). Premiere Pro for dummies (2nd ed.). Wiley (For Dummies). ISBN-13: 978-0764543449
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Adobe Systems. (2020). Adobe InDesign Classroom in a Book (2020 release). Adcbe Press.

Sharma, A. K. (2017). Core]lDRAW Graphics Suite — A Practical Guide. New Delhi: Tech Know Publications.
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Sinha, N. (2010). Newspaper Design and Layout. New Delhi: Anmol Publications.
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