


























































































































































































































































































































































































































































enterprises. 

Unit I 

Fundamentals 
(llHours) 

of 

23 

Tourism Business Strategy 

Defining Strategy, Introduction to strategic management in tourism, Types of 

tourism businesses, Strategic management process and levels of strategy, 

Tourism business environment and stakeholders. 

Unit II 

Strategic Analysis Tools in Tourism 

(llHours) 

Environment scanning: PESTEL analysis, Competitive analysis: Porter's Five 

Forces, Internal analysis: VRIO and Value Chain, strategic advantages analysis, 

- SWOT analysis for strategic positioning. 

Unit III 

Strategy Formulation and Implementation 

(12Hours) 

Generic competitive strategies: Diversification, integration, merger, take over 

and joint strategies, Strategy implementation: structure, leadership, and culture, 

Factors affecting strategic choice, Growth strategies: Ansoff Matrix, BCG 

Matrix. 

Unit-IV 

Strategy Implantation and Sustainable Strategy 

(llHours) 

Inter-relationship between formulation and implementation, Issues in strategy 

implementation: Resource allocation, Smart tourism and e-business models, 

Sustainable tourism strategies, Case studies on innovative tourism strategies. 

Exercises: 

The learners are required to: 

1. prepare a SWOT and PESTEL analysis of a local tourism business. 

23 
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2. analyze cases on successful and failed tourism business strategies. 

3. conduct group project on develop a strategic plan for a new tourism venture. 

4. evaluate the online strategy of a tourism firm. 

Suggested Readings: 

• Barney, J. B ., & Hesterly, W. S. (2019). Strategic management and competitive 

advantage (6th ed.). Pearson. 

• Buhalis, D. (2019). Technology in tourism-from information communication 

technologies to eTourism and smart tourism towards ambient intelligence 

tourism: A perspective article. Tourism Review, 75(1), 267-272. 

httQ_s://doi.orn:/ 10.1 108/TR-06-20 19-0258 . 

• Evans, N., Ca_mpbell, D., & Stonehouse, G. (2012). Strategic management for 

travel and tourism (2nd ed.). Routledge. 

• Font, X., & McCabe, S. (2017). Sustainability and marketing in tourism: Its 

contexts, paradoxes, approaches, challenges and potential. Journal of 

Sustainable Tourism, 25(7), 869-883. 

httDs://doi.or2:/ I 0.1080/09669582.?0 17. 1301721. 

• Kotler, P., Bowen, J. T., Makens, J. C., & Baloglu, S. (2017). Marketing for 

hospitality and tourism (7th ed.). Pearson. 

• Okumus, F., Altinay, L. , & Chathoth, P. (2022). Strategic management for 

hospitality and tourism (3rd ed.). Routledge. 

• Porter, M. E. (1998). Competitive advantage: Creating and sustaining superior 

performanee. Free Press. 

Notes: 

1. Suggested Readings will be updated and uploaded on college website from 

time to time. 

2. Examination scheme and mode shall be as prescribed by the Examination 

Branch, University of Delhi, from time to time. 

-~r 
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Semester VIII 

Discipline Specific Elective- DSE I- 8.1 

Tourism Analytics 

Offered by Department of Tourism 

Credit Distribution, Eligibility and Pre-Requisite of the Course 

Course No.of Components of the Eligibility Pre-

Title Code credits course Criteria requisites 

and Lecture Tutorial Practical of the 

Code course 

Tourism DSE 8.1 4 3 1 0 Pass in NIL 

Analytics Class XII 

DSE-8.1 

Learning Objectives: 

This course aims to introduce students to the fundamentals of analytics and 

highlight its growing significance in the tourism industry. It is designed to equip 

learners with essential data analysis tools and techniques that are vital for 

conducting effective tourism research and making informed decisions. Through a 

combination of theoretical understanding and hands-on practice, students will 

develop practical skills in using industry-relevant software for analyzing and 

visualizing tourism data. By working with real-world datasets and case studies, 

the course also promotes evidence-based decision-making, enabling students to 

derive meaningful insights that can inform tourism planning, marketing, and 

management strategies. 

Learning Outcomes: 

After completing this course, the learners would be able to: 
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1. understand key concepts of tourism analytics and their applications. 

2. identify and collect relevant tourism data for analysis. 

3. apply statistical and analytical techniques to interpret tourism trends and patterns. 

4. use data visualization and business intelligence tools to present tourism data 

effectively.-

5. develop data-driven solutions and recommendations for tourism management and 

marketing. 

Unit 1:- Introduction to Tourism Analytics (12Hours) 

Definition and scope of tourism analytics, Types of tourism data: visitor statistics, 

accommodation, transport and expenditure, Importance of data in tourism 

decision-making, Sources of tourism data : primary vs secondary; national tourism 

organizations, WTTC, UNWTO. 

Unit II:- Descriptive and Diagnostic Analytics in Tourism (12Hours) 

Key performance indicators (KPis) in tourism analytics, Overview of analytics 

tools (Excel, SPSS), Introduction to descriptive statistics: mean, median, mode, 

standard deviation, Diagnostic analysis: correlation and regression in tourism 

context, Case study: Understanding seasonality and visitor patterns. 

Unit III:- Predictive and Prescriptive Analytics in Tourism (llHours) 

Introduction to predictive analytics and forecasting models, Demand forecasting 

using historical data, Prescriptive analytics: optimization and simulation models 

for tourism planning, Ethical issues and data privacy in tourism analytics. 

Unit IV:- Data Visualization and Reporting in Tourism (lOHours) 

Principles of effective data visualization, Tools for tourism data visualization: 

Tableau, Power BI, Creating tourism dashboards and reports, Communicating 

findings to stakeholders. 

Exercises: 

The learners are required to: 

1. collect and classify tourism data from secondary sources ( e.g., Ministry of 

Tourism, UNWTO) 

2. create dashboards using Excel to visualize tourism KPis. 

3. visualize customer review sentiment using word clouds and bar graphs. 

26 
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4. prepare group project: Present a big data solution for a tourism/hospitality 

business challenge. 

Suggested Readings: 

• Chen, M., Mao, S., & Liu, Y. (2014). Big data: A survey. Mobile Networks and 

Applications, 19(2), 171-209. https ://doi.org/ I 0. l 007 /s l 1036-0 13-0489-0 

• Gandomi, A., & Haider, M.(2015). Beyond the hype: Big data concepts, methods, 

and analytics. International Journal oflnformation Management, 35(2), 137-144. 

htt ps://doi .org/ l 0.10 l 6/i .ii infomgt.20 14. l 0.007 

• Hair, J. F. , Hult, G. T. M., Ringle, C., & Sarstedt, M. (2021). A Primer on Partial 

Least Squares Structural Equation Modeling (PLS-SEM) (3rd ed.). Sage 

Publications. 

• Provost, F., & Fawcett, T. (2013). Data Science for Business: What You Need to 

Know about Data Mining and Data-Analytic Thinking. O'Reilly Media. 

• Russell, M. A. (2018). Mining the Social Web: Data Mining Face book, Twitter, 

Linkedin , Instagram, GitHub, and More (3rd ed.). O'Reilly Media. 

• Tableau Software. (n.d.). Resources & Training. https: //www.tablcau.com/learn 

• World Tourism Organization (UNWTO). (2023). Tourism Data Dashboard. 

httos:/ /www.unwto .org/unwto -tou ri sm-clash boa rd 

• Xiang, Z., Du, Q., Ma, Y. , & Fan, W. (2017). A comparative analysis of major 

online review platforms: Implications for social media analytics in hospitality and 

tourism. Tourism Management , 58, 51-65. 

https://cloi .o rg/ 10.101 6/ j .tourman.20 16. L 0.00 I 

Notes: 
1. Suggested Readings will be updated and uploaded on college website from 

time to time. 

2. Examination scheme and mode shall be as prescribed by the Examination 

Branch, University of Delhi, from time to time. 
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Semester VIII 

Discipline Specific Elective -DSE 1-8.2 

Cruise and Maritime Tourism 

Offered by Department of Tourism, College of Vocational Studies 

Credit Distribution, Eligibility and Pre-requisites of the Course 

Course title & Credits Credit distribution of the course Eligibility 

Code criteria 
Lecture Tutorial Practical/ 

Practice 

Cruise and 4 3 1 0 Pass in 

Maritime class XII 

Tourism 

DSE 8.2 

Learning objectives: 

Pre-

requisite 

of the 

course 

(If any) 

NIL 

The course is designed to introduce students to the concept, scope, and growth of 

cruise and maritime tourism, both globally and within the Indian context. It aims 

to provide a comprehensive understanding of cruise operations, management 

structures, and the key players involved in the maritime tourism sector. The course 

further explores the socio-economic and environmental impacts associated with 

cruise tourism, offering insights into how this industry affects destinations and 

communities. Additionally, students will analyze emerging trends, current 

challenges, and the importance of sustainable practices to ensure the responsible 

development of maritime tourism in the future. 

28 
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Learning outcomes: 

After completion of the course, learners would be able to: 

1. understand the concept, scope, and growth of cruise and maritime tourism. 

2. apply/Demonstrate knowledge of cruise operations, itineraries, and roles of key 

stakeholders. 

3. analyze tbe socio-economic and environmental impacts of cruise tourism. 

4. evaluate current trends, challenges, and sustainable practices in maritime tourism. 

Unit I 

Introduction to Cruise and Maritime Tourism 

Hours) 

(11 

Definition, evolution, and growth of maritime tourism, Types of cruises: Ocean, 

river, expedition, luxury, theme cruises, Major cruise lines and global cruise 

markets, Importance of cruise tourism in the global tourism economy. 

Unit II 

Cruise Operations and Onboard Management 

Hours) 

(10 

Cruise ship structure and departments, Port and shore excursion management, 

Cruise itineraries and-route planning, Safety, health, 'and legal regulations on 

board. 

Unit III 

Crui~~ Destinations and Market Segmenta_!!on 

Hours) 

(12 

Popular global cruise destinations: Caribbean, Mediterranean, Alaska, Asia, 

Emerging cruise destinations in India, Cruise market segments: Luxury, family, 

adventure, senior, LGBTQ+, Cruise tourist behaviour and expectations. 

Unit IV 

Sustainability, Trends, and Challenges in Cruise Tourism 

Hours) 

(12 
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Environmental impacts: waste disposal, emissions, over-tourism, Economic and 

cultural impacts on port communities, Sustainability practices by cruise operators, 

Post-pandemjc recovery and future of cruise tourism. 

Exercises: 

The learners are required to: 

1. conduct the case study analysis of major cruise brands (e.g., Royal Caribbean, 

Carnival, MSC). 

2. conduct group discussion. 

3. perform a virtual tour of a cruise ship (using YouTube or VR platforms). 

4. create a mock cruise itinerary for a 7-day international cruise. 

5. prepare a destination profile of an Indian cruise port. 

6. conduct a market segmentation survey for cruise preferences. 

7. conduct debate. 

8. prepare group projects: Propose a sustainable cruise tourism model for Indian 

coastline. 

Suggested Readings: 

• Dowling, R. K., & Weeden, C. (Eds.). (2017). Cruise Ship Tourism (2nd ed.). 

CAB!. 

• Papathanassis, A. (Ed.). (2011). The long tail of tourism: Holiday niches and their 

impact on mainstream tourism. Springer. 

• Gibson, P. (2012). Cruise operations management (2nd ed.). Routledge. 

• Sakhuja, V., & Narula, K. (Eds.) . (2023). Partnering Across Oceans. National 

Maritime Foundation. 

• Weaver, A. (2005). *Spaces of containment and revenue capture: 'Super-sized' 

cruise. 

Notes: 

1. Suggested Readings will be updated and uploaded on college website from 

time to time. 

✓1 
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2. Examination scheme and mode shall be as prescribed by the Examination 

Branch, University of Delhi, from time to time. 

Semester VIII 

Discipline Specific Elective- DSE- II 

Paper No.:- 8.3 

Heritage Tourism: Exploring the Buddhist and Jain Circuits 

Offered by the Department of History 

Credit distribution, Eligibility and Pre-requisites of the Course 

Course Credits Credit distribution of the Eligibilit Pre-

title and Course y criteria Requisite of 

Code the course 
-

if anv 

Lecture Tutorial 

Heritage 4 3 1 NA NA 
Tourism: 

Exploring the 
Buddhist and 
Jain Circuits 

Course Overview 

This course introduces students to the rich heritage associated with Buddhist and 
Jain sites in India. It delves into their historical, cultural, and religious significance 
while exploring their potential for tourism development. Students will examine 
the role of heritage tourism in preserving cultural identity and fostering economic 
growth. The course integrates theoretical and practical aspects, including field 
visits and project-based learning. 

Departmen 

t offering 

the 
course 

History 
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Learning Objectives 

1. To provide a comprehensive understanding of Buddhist and Jain heritage and their 
historical significance. 

2. To explore the cultural, architectural, and spiritual dimensions of Buddhist and 
Jain circuits. 

3. To analyze the role of heritage tourism in cultural preservation and sustainable 
development. 

4. To equip students with skills to develop tourism strategies for heritage sites. 

Learning Outcomes 

Upon completing this course, students will: 

1. Gain an in-depth understanding of the Buddhist and Jain heritage sites and their 
hist01ical context. 

2. Develop insights into the interplay between heritage, culture, and tourism. 
3. Critically evaluate the challenges and opportunities in promoting heritage 

tourism. 
4. Propose sustainable tourism development strategies for Buddhist and Jain circuits. 

Practical Component 

• Group projects analyzing case studies of heritage tourism. 
• Field visits to prominent Buddhist and Jain sites (e.g., Bodh Gaya, Sanchi, 

Shravanabelagola). 
• Creation of tourism development plans for selected heritage sites. 
• Interactive sessions with heritage professionals and tourism stakeholders. 

Syllabus Outline 

Unit I: Introduction to Heritage Tourism (9 hours) 

• Definition and scope of heritage tourism. 
• Importance of heritage tourism in cultural preservation and econorruc 

development. 
• Overview of Buddhist and Jain circuits in India. 

Unit II: Buddhist Heritage Sites (9 hours) 

• Historical and cultural significance of key Buddhist sites: Bodh Gaya, Samath, 
Ajanta, and Ellora. 

• Role of Buddhist architecture and art in heritage tourism. 
• Case studies on tourism development at Buddhist sites. 
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Unit III: Jain Heritage Sites (9 hours) 

• Historical and cultural significance of key Jain sites: Mount Abu, 
Shravanabelagola, and Palitana. 

• Unique features of Jain architecture and sculpture. 
• Case studies on tourism development at Jain sites. 

• Unit IV: Challenges in Heritage Tourism 

• Balancing tourism and preservation: Ethical considerations. 
• Environmental and infrastmctural challenges. 
• Community engagement and stakeholder collaboration. 

Unit V: Strategies for Sustainable Tourism Development 
hours) 

• Principles of sustainable tourism. 
• Role of technology in heritage tourism. 

(9 hours) 

(9 

• Creating inclusive tourism models that promote cultural understanding and 
economic growth. 

Essential Readings 

1. Michell, George. Buddhist Art and Architecture. Thames & Hudson, 1996. 
2. Singh, Rana P.B. Heritage Tourism: An Anthropological Journey to India's Sacred 

Geography. Gyan Publishing House, 2010. 
3. Huntington, Susan L. The Art of Ancient India. Weatherhill, 1985. 
4. Jain, Jyotindra. Indian Jainism: Art and Ritual. Marg Publications, 2014. 
5. Hi~anshu, Prabha Ray. The Return of the Buddha: Ancient Sy!!_!bols for a New Nation. 

Routledge, 2014. 

Suggestive Readings 

1. Cousins, L.S. The Buddhist Path to Awakening. Oneworld Publications, 1994. 
2. Fergusson, James. Histo,y of Indian and Eastern Architecture. Cambridge 

University Press, 2013 . 
3. Jain, Shanti Lal. Jainism in India. Rishabh Foundation, 2010. 
4. Kapur, Anu. Tourism and Environment: Striking a Balance. Routledge, 2019. 
5. UNESCO. World Heritage Sites in India. UNESCO Publishing, 2020. 

Teaching Methodology 

• Lectures and tutorials for exploring theoretical frameworks. 
• Field visits and reflective journaling. 
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• Group discussions and presentations on case studies. 
• Engagement with multimedia resources for experiential learning. 

Evaluation 

• Internal Assessment (Assignments, Presentations, Field Reports): 40% 
• End-Semester Examination: 60% 

Semester- VIII 

Discipline Specific Eelective- DSE II 

Paper No.:- 8.4 

Religious & Philosophical Traditions in Indian Subcontinent 

Offered by Department of History 

CREDIT DISTRIBUTION, ELIGIBILITY AND PRE-REQUISITES OF THE COURSE 

Course title & Code Credits Credit distribution of the Eligibility 
course criteria 

Lecture tfutorial !Practical 

!Religious & Philosophical 4 3 1 0 Pass in class 

rrraditions in Indian 
XII 

Subcontinent 

Objective:-
This course introduces the prominent religions of the world and studies the social 
basis of religious traditions. It further focuses distinctively on the religious 
practices in the Indian subcontinent. The historical context, in which 
institutionalized religions emerged, evolved and transformed is the primary 
concern. In chronological terms, the developments from the early Vedic traditions 
of the mid-second millennium BCE to the religious reform movements of the 
Early Modem times, will be thematically surveyed. Students will gain the nuanced 

Pre-
requisites of 
the course 

(if any) 

NIL 
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understanding oflndia' s diverse religious tradition and rich philosophical, literary 
cultures. 

Course Content: 

Unit 1: Introduction and Evolution of World Religions and Society (10 
hours) 

• Prominent religions (Hinduism, Buddhism, Jainism, Judaism, Islam, Christianity, 
Sikhism) 

• Changing patterns of society and impact on and their sub-sects; Evolution of 
Religious tradition, changes and continuity. 

Unit 2: Philosophical Schools and Religious Movement (15 hours) 

• Introduction to Indian Philosophical Schools (Buddhism, Jainism, Carvaka, 
Sarhkhya, Yoga, Nyaya, Vaise~ika, Mimarhsa, Vedanta) 

• Critical evaluation of the Bhakti Movement: 
Bhakti Movements of South India (Alvars, Nayanars, Veerashaivism, Warkari) 
Vaishnava Bhakti Movements in North India (Rama Bhakti and Krishna 
Bhakti-Pushtimargis, Ramanandis, Gaudiyas-Tulsidas and Mirabai) 

• Critical evaluation of Sufi movements (Be-shara and Ba-shara- Chishtiyas, 
Suhrawardiyas, Firdausiyas, Qalandars, Qadiriyas, Shattariyas, Naqshbandiyas) 

• Religious Reform Movement (Arya Samaj, Brahma Samaj, Atrniya Sabha, Deva 
Samaj, Prarthana Samaj, Tattvabodhini Sabha, Theosophical society, young 
Bengal movement, Deoband movement, Faraizi movement, Ramakrishna 
mission, Satyashodhak samaj and Ahmadiyya movement) 

Unit 3: Language, Literature and Knowledge System (Classical & 
Vernacular) (10 hours) 

• Literature and Religion in historical perspective: Buddhist texts, Jain Texts and 
Vedic Literature 

• Secular Literature: Ashtadhyayi, Ritusamhara, Rajtarangini, Silpadikaram, 
Manimekali etc. 

• Astronomical, Medical & Yoga literature: Pancasidhantika, 
Brahmasphtasiddhanta, Caraka Sarhhita, Sushruta Sarhhita, Marma Chikitsa, Yoga 
Sutra etc. 

Unit 4: Developments of Sacred/Religious places (10 hours) 

• Tirths : Char Dham, Prayagraj, Banaras, Bodh Gaya, Pawapuri etc. 

• Temples: Dwadas Jyotirlinga, Brihadeshwar, Ajanta, Ellora, Shri 
Jagannatha, Kamakhya, Hidamba, Vaishnodevi 

• Gurudwaras: Hari Mandir Sahib (Golden Temple), Takht Sri Patna Sahib, Bangla 
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Sahib, Shri Narayan Hari (Manikarana) etc. 

• Churchs: Basilica of Bom Jesus, Goa, St. Paul Cathedral, Kolkata, St. Andrew's 
Basilica Arthunkal, Alleppey etc. 

• Dargahs: Khwaja Gharib Nawaz, Ajmer; Hazarat Nizamuddin, Delhi; Haj{ Ali 
Dargah, Mumbai etc . 

• Mosques : Jama Masjid (Delhi), Mecca Masjid (Hyderabad) etc. 

Essential Reading 

Ansari, SarafF.D., Sufi Saints and State Power, Cambridge University Press, 1992 
Banerjea, J.N., Pauranic and Tantric Religion: Early Phase, University of 

Calcutta, Calcutta, 1966. 

Bhandarkar, R.G., Vai.nzavism, Saivism and Minor Religious 
Systems, lndological Book House, Varanasi, 1965. 

Bhattacharya, N.N., Ancient Indian Rituals and Their Social Contexts, 
Manohar, Delhi, 1996 (1975) 

Brockington, J.L., Righteous Rama: the Evolution of an Epic, OUP, Delhi, 1984. 

Chakrabarti, Kunal, Religious Process: The PuralJ.aS and · the Making of a 
Regional Tradition, OUP, Delhi, 2001 

Chakravarti, Uma, The Social Dimensions of Early Buddhism, OUP, Delhi, 1987. 
--

Champakalakshrni,R., 'From Devotion and Dissent to Dominance: The Bhakti of 

Tamil Alvars and Nayanars' in S. Gopal and R.Champakalakshmi, eds.,Tradition, Dissent 

and Ideology, OUP, Delhi, 1996, pp. 135-63 . 

----------, 

Olivelle, Patrick, 
Oxford, 1998. 

Religion, Tradition, and Ideology: Pre-colonial South India, 

OUP, New Delhi, 2001. 

The Early Upanishads: Annotated Text and Translation, OUP, 

Chatterjee, Asim Kumar, A Comprehensive History of Jainism, 2 volumes, Firma KLM, 

Calcutta, 1984. 

Chattopadhyaya, B.D. Representing the Other? Sanskrit Sources and the Muslims, 

--------, 

Manohar, Delhi, 1998. 

'Historical Context of the Early Medieval Temples of North 

India', in Studying Early India , Permanent Black, Delhi, pp. 
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153-171. 

Coomaraswamy, A.K., 'The Dance of Shiva' in The Dance of Shiva, M unshiram 

Mukhia, Harbans, "The Ideology of the Bhakti Movement: The Case of Dadu 

Dayal" in Perspectives on Medieval India, New Delhi, 1993 

Manoharlal, 1999. 

Currie,P.M., The Shrine and Cult of Muin-al-Din Chishti of Ajmer, New Delhi, 1989. 

Digby, Simon, "Qalandars and Related Groups: Elements of Social Deviance 

in the Religious Life of the Delhi Sultanate of the Thirteenth and Fourteenth Centuries",in 

Islam in Asia, edited by Y. Friedmann, vol.I, South Asia, Jemsalem, 1984. Doniger, 

Wendy, Purii,:,.a Perennis: Reciprocity and Transformation in Hindu 

and Jaina Texts, SUNY, Albany, 1993. 

Durkheim, Emile, 
New York, 1995. 

The Elementary Forms of Religious Life, The Free Press, 

Eschmann, Kulke and Tripathi (eds.), The Cult of Jagannatha and the Regional Tradition of 
Orissa, Manohar, New Delhi,1978. 

Gonda, Jan, Aspects of Early Vi,$,:,.uism, Utrecht, 1954. 

Grewal,J.S, Contesting Interpretations of the Sikh Tradition, New Delhi, 1998 Jaini, 

Padmanabh S., Gender and Salvation : Jaina Debates on the Spiritual Liberation of Women, 

Delhi, 1991.* 

Jha, D.N. 'Temples as Landed Magnates in early medieval south India', R.S. Sharma 

and V. Jha (ed.), Indian Society: Historical Probings, In Memory of DD Kosambi, PPH, 

Delhi, 1974,pp.202-17. 

Kosambi, D.D. 
Prakashan, Bombay, 1975. 

---------, 

Suggested Readings 

-----------, Rethinking Hindu Identity, Routledge Publisher, 

Delhi, 2009. 

An Introduction to the Study of Indian History, Popular 

Myth and Reality Studies in the Formation of IndianCulture, 

Popular Prakashan, Bombay, 1962. 
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Kesavan, Veluthat, "The Temple Base ofBhakti Movement in South India", Proceedings 

Kramrisch, Stella 

Mahalakshmi, R. 

-----------' 

of the Indian History <::ongress, Waltair, 1979 

The Presence of Siva, Motilal, Banarsidass, Varanasi, 1988 

(1984). 

The Book of Lakshmi, Penguin Viking, Delhi, 2009. 

'The Sacred Geography of Devf K$etras: IntegrativeNetworks, 

Cultic Assimilation and Marginalization', in Habib, Irfan (ed.), 

India and Its Parts, Aligarh Historians Society, Aligarh, 2016. 

McLeod, W.H., The Sikhs: History, Religion, and Society , New York, 1989 

-------------------- The Evolution of the Sikh Community, Delhi, 197 5 

Nandi, R.N., Social Roots of Religion in Ancient India, K.P. Bagchi,Calcutta, 1986. 

Pande, G .C. Life and Thought ofShankaracarya, Motilal Banasidass, Delhi, 1998. 

Pintchman, Tracy The Rise of the Goddess in the Hindu Tradition, Sr1 Satguru Publishers, 

Delhi, 1996. 

Richman, Paula (ed.), Many Ramayanas: the Diversity of a Narrative Tradition in 

South Asia, OUP, Delhi, 1992. 

Shakeb, M.Z.A, "The Role of the Sufis in the Changing Society of Deccan, 1500-

1750", The Heritage of Sufism, vol.III, ed.by Leonard Lewisohn and 

David Morgan, Oxford, 1999, pp.361-375 

Shende, H.J., Religion and Philosophy of the Atharvaveda, Poona, 1952. 

Shrimali, K.M. Essays in Indian Art, Religion and Society, Munshiram Manoharlal, 

Delhi, 1987. 
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Sircar, D.C. Studies in the Religious Life of Ancient and Medieval India,Motilal 

Banarsidass, Delhi, 1971. 

Staal, Frits, Discovering the Vedas, Origins, Mantras, Rituals, Insights, Penguin, India, 
2008 

Thapar, Rornila, Ancient Indian Social History: Some Inte,pretations, Delhi,1978. 

--------- Somanatha: The Many Voices of a History, Penguin, 

Delhi,2004. Wagle, N., Society at the Time of the Buddha, Bombay, 1966. 

Weber, Max, Religions of India, Delhi, 1968. 
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